18 anpens 2008 r. 3aBepwunacs VIl MexxayHapoaHas Hay4HO-NpakTuyeckas KoHdepeHUus
CTYAEHTOB U MOJIOAbIX YYeHbIX «AKTyanbHble NPOGIeMbl FyMaHUTAPHbIX HayK».

B paboTe koHdepeHLN NPpUHMMAanM y4acTne CTyAeHTbl, acnMpaHTbl U Monoable y4eHble TOMCKOro
NONUTEXHUYECKOTO YHUBEPCUTETA, TOMCKOrO rocy4apCTBEHHOIo yH1UBepcuTeTa, TOMCKOrO MHCTUTYTA
BbusHeca, HoBocnbrpckoro rocyaapCTBEHHOMO yHMBepcuTeTa, HoBocmbmnpckoro rocyaapCTBEHHOIo
negarornyeckoro yHusepcuteTa, Poccuiickon mexayHapoaHom akagemum Typuama, Cubupckoro
rocygapCTBEHHOIO TEXHONOMMYECKOro MHCTUTYTa, HOBOCMBUPCKOro rocyaapCcTBEHHOMO YHMBEPCUTETA
SKOHOMUVKW U yNpaBneHust n gpyrnx KpynHeix Bysos.

K yyacTtuto B koHpbepeHuuun npuHaTo 235 3asBok. Ha 3acegaHusax 9 cekumi 6bino 3acnywwaHo 210
poknagos (130 — TIY), u3 Hux: 145 poknagos npeactasunu ctyaeHTol (75 - TMY), 29 acnupaHTol (6 -
TIY), 36 monoable yyeHble (19 — TITY).

Avnnomsl | cTenenn n geHexxHole npemMun 6binn BpyYeHbl:

N'ycbkoBoWn AHHe AnekcaHOpoBHe (Ooknag «AOMUHUCTPaTUBHbIE Gapbepbl BO B3aMMOLAENCTBUM
cybbekToB Manoro 6usHeca c agMmHUCTpaumen r. Tomcka),

KoeaneHko Onecto CepreeBuyy (aoknag « CoObITURHBIN TYpU3M),

BakaHoBow EkatepuHe AnekceesHe (goknag «KopnopatusHein caut CTC — OTkpbiToro TB — kak
WHCTPYMEHT BO3AENCTBUS Ha LieNeBylo ayauTtopuio»),

MuckyHoson KOnuu BnagnmuposHe (aoknag «CounanbHO-negarornyeckne MexaHnambl nponnakTnkm
AEBUAHTHOrO NoBeAeHWs MOAPOCTKOBY ),

Curunga tOnuu CepreesHe (goknag «BnusaHue douHaHCOBO-NPOMBILINEHHBIX rpynn (Yebonb) Ha
BHeLLHenonuTnyeckui kypc KoxHon Kopen),

MuwynuHon EereHnn CepreeBHe (ooknag « OQUHOYECTBO Kak COLMOKYNbTYPHOE ABMEHne»),

Konosapunau MNMonvHe BnagnmnposHe (aoknag «Cneundurka peknamHon nHgopmaummn B coumanbHbIX
ceTax»),

OpelukoBon Onbre HukonaesHe (goknagn «Zur Frage uber verschiedene Ansatze der Werbung»),

MopopsaHoson AHHe CepreesHe (aoknag « CobbITUAHBIN TYprU3m»).



