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B cTtatbe paccmarpuBaeTcs Bonpoc 06 MCMNofib3oBaHWM NaGopaTopHoi paboTbl Kak BWga CaMOCTOSATENbHOW paboTbl
CTY[EHTOB 3KOHOMMUYECKMX CreuuanbHOCTEN Mpu U3yYeHUU MNpoteccroHanbHOr0 MHOCTPaHHOro sblka. lMpuBoasaTcs
npuMmepbl pa3paboTaHHbIX MpenodaBaTensiMuM aHMMACKOro si3blka HalumoHanbHOro uccnegoBaTenbckoro TOMCKOro
MOSNIMTEXHUYECKOrO YHMBEPCUTETa 3afaHWUN, CCbIKM Ha WMHTEpPHET-CalThl, KOTOpble MOXHO MCMONb30BaTb B npoLecce
06y4yeHus. [laetcs o60cHOBaHWE HEOGXOAMMOCTM MCMOMb30BaHUA AaHHOrO Buaa paboTbl ANs MOBLILLEHUS MOTUBALUK
CTYOEHTOB.
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Ilegarornyeckue HayKH

B cmamve paccmampugaemcest 6onpoc 06 ucnoib3osanuu 1a60pamopHol pabomul Kaxk 6uda CamoCmosimenbHol pa-
Oomuvl CMYOEeHMOo8 IKOHOMUUECKUX CHEeYUATbHOCMel Npu U3y4eHUuu NpophecCuoHaIbHO20 UHOCMPAHHO20 S3bIKA.
Ipusoosimesi npumepvl paspabomMaHHbIX NPenodasamensamu aHeIUUcKko2o a3vika Hayuonanrsno2o uccredoeamenb-
ck020 ToMCK020 NOIUMEXHUYECKO20 YHUGEPCUMEMA 3A0AHUL, CCbLIKU HA UHMEPHEN-CAlimbl, KOMOPble MONCHO UC-
noav3oeamsv 6 npoyecce obyuenus. [laemcs 060cHo8anue HeoOX0OUMOCMU UCNOIb308AHUS OAHHO20 8UOA PAbOMmbl
OJ151 NOBbIULEHUS MOMUBAYUU CTYOEHMOB.

Knioueswvie crosa u qbpasbz: CaMOCTOATCIIbHAA pa60Ta CTYACHTOB; na60paTopHa;1 pa60Ta; MNOBBIIICHUC MOTHBAIIUH,
3HaHUs, YMCHUA U HAaBBIKU.

bexumena Tarbsina I'enHagbeBHA

TI'acnapsin I'assnd ApamancoBHa

Hayuonanenuiii uccnedosamensvckuti TomcKutl noaumexHuyeckull yHugepcumem
bekta74@mail.ru; gayane@sibmail.com

JABOPATOPHAS PABOTA KAK Bl CAMOCTOSATEJBHOMN PABOTBI
CTYJIEHTOB SKOHOMHWYECKHWX CNIENUAJBHOCTEN ITPU NU3YUYEHUA
MNPOPECCHUOHAJIBHOTI'O HHOCTPAHHOI'O SAA3BIKA (13 OIIBITA HAIIUOHAJIBHOT' O
WCCJIEJOBATEJILCKOI'O TOMCKOI'O ITOJATEXHUYECKOIO YHUBEPCUTETA)®

IIpobnema oBnafieHUs CTyJeHTaMH METOJJaMU CaMOCTOSITEIbHOM NMO3HABATEILHOMN AEATEIBHOCTH ABJISIETCS OYCHb
aKTyaJbHOM, TaK KaKk OHa OOYCJIOBJIEHA TEM, 4TO B IIEpHO 0OyUEHHs B By3€ 3aKJIaJIbIBAIOTCSI OCHOBBI IIpOeccHoHa-
n3Ma U (OPMHUPYIOTCS YMEHUsI CaMOCTOSTENILHOM MPO(EeCcCHOHANBHOM JesTeNbHOCTH. BllaseHne MHOCTpaHHBIM
SI3BIKOM CTAHOBHUTCS €Il OJHUM WHCTPYMEHTOM IOBBILICHHS KayecTBa CaMOCTOSTENbHOM paboThl. VIHOCTpaHHBIN
SI3BIK pacImpsieT MH(OOPMAIIMOHHO-00pa30BaTEeIbHOE MPOCTPAHCTBO CTYIEHTA, O0OECIIeUYMBAET €My IOCTYI K HHO-
SI3BIYHON IpodeccnoHambHON M KyIbTypHOH MH(OpMaIy. BiageHne HHOCTPaHHBIM SI3BIKOM TAKXKE 00ECIEUMBACT
BO3MOKHOCTH MOOMIIBHOCTH CTYZICHTA M €r0 HE3aBUCHMOCTH B MEKAyHapOJHOM 00pa30BaTeIbHOM MPOCTPAHCTBE.

CamocrosTenbHast paboTa UrpacT BAXHYIO POJIb B OOYUCHHH CTYICHTOB 3KOHOMHUYECKHX CHEIHAIBHOCTEH Mpo-
(eccoHaTbHOMY MHOCTPaHHOMY s13bIKY. [lepexon B 00ydeHHH ¢ MperojaBaHHs Ha yYEHHE KaK CaMOCTOSATEIBHYIO
JeATeIbHOCTh CTY/ICHTOB B 00pa30BaTeNbHOM cpesie M HalpaBiIeHHe 00pa30BaTesIbHOTO Mpoliecca Ha pa3BUTHE Y HUX
yueOHOM CaMOCTOSITETbHOCTH 00yCIOBIMBAaET HEOOXOIUMOCTh aKTHBH3ALIMH CAMOCTOSTENIBHOI pabOThl. Y BEIUYCHHE
€e JI0JIM TapajuIeNbHO C OTPAaHMYCHHUEM 3arpy>KeHHOCTH CTyAEHTa 00sA3aTeNbHBIMU ayAUTOPHBIMH 3aHITHUSAMH, B CO-
OTBETCTBHU C HOBBIMH 00pa30BaTeIbHBIMH CTaHIApTaMH, TpeOyeT WHHOBAIIMOHHBIX TOAXOJOB K OpPTaHM3aIllUH CH-
CTEMBI CAMOCTOSATENIFHON PabOTHI B By3€, MOJIEPHU3AIMN y4eOHO-METOANIECKON TOKYMEHTAIlUH, pa3pabOTKH HOBBIX
JTUTAKTHYECKUX ITOJXOM0B JJIS ITyOOKOTO CaMOCTOSITEIBHOTO OCBOEHHS yueOHOoro Mmartepuana (Jloxmax mexmyHa-
POIHOI KOMECcCHH o 00pa3zoBanuto, npeacrasieHHb OHECKO «O0pa3oBanue: COKpBITOE cOKpoBHIIe», 1997 T.).

TpaannuoHHO B By3aX CYIIECTBYIOT JBa BH/A CAMOCTOSTENBHON paboThl cTyAeHTOB. C OJTHOI CTOPOHBI, 3TO —
pabora, TuIaHUpyeMasi TIpeToiaBaTesIeM JUIsl CaMOCTOSATEILHOTO BBINTOJMHEHNS 33aJaHuil CTyJIeHTaMH, HO Oe3 Hemo-
CPEACTBEHHOTO y4acTHs mepBoro. C Ipyroil CTOpOHBI, 3TO — MPEIyCMOTPEHHAs] B PACIIMCAHUU CAMOCTOSTEIbHASL
pabora, KOTOpast MPOBOANTCS MO KOHTPOJIEM IpenoaaBaTenst B ayauropun. O6a BHIAa caMOCTOSITENIBHON paboThI
CTY/IEHTOB B By3ax IPOBOJATCS, HO TpeOyeMoro s3ddekra rmo yriryOneHno 3HaH!H, yMEHUH W HaBBIKOB 110 M3ydae-
MOH JUCUUIUIMHE JA0T HE BCETAA.

Ha coBpeMeHHOM 3Tane o0ydeHHUs aKTUBHO Pa3BUBAETCS MPOMEXKYTOUHBIN BapHaHT CaMOCTOSITEILHON palo-
ThI, TPEANOATAONINN OONBIIYI0 CaMOCTOSTENBHOCTh CTYACHTOB M WHAMBHAyAIH3AalMIO 3aJaHUH, a CIeA0Ba-
TEJBbHO, U OOJIBLIYI0 aKTHBHOCTH B NPHOOPETEHUH 3HAHHMM, yMEHHH U HaBBIKOB. [Ipu 3TOM jpajbHeiilee coBep-
IIEHCTBOBaHUE (OPM CaMOCTOATEIHHONH pPabOTHI CTYAEHTOB TPeOyeT CO3JaHUS MaTepHalbHO-TEXHHYECKOH H
yaeOHO-MeToandecKoi 6a3. Oco3HaHME PO MHOCTPAHHBIX A3BIKOB IS Oyaymieil mpoQecCHOHANBHON e TeTbHO-
CTH BBITYCKHUKOB TMOJMTEXHUYECKHUX BY30B CO3JIA€T MPENMNOCHUIKU AJIS TOCTOSHHOIO CaMOCOBEPILIEHCTBOBAHUS U
camMo000pa30BaHMsl JINYHOCTU CTYAEHTA. BrajieHre MHOCTPaHHBIM SI3BIKOM SIBIISIETCSI HEOTHEMIIEMBIM KOMIOHEHTOM
podeCcCHOHANBLHOM MOJITOTOBKH COBPEMEHHOT'0 CIIIIHAIIUCTA.

B HanuonansHOM HccnenoBaTenbckoM TOMCKOM MOIUTEXHUYECKOM YHUBEPCUTETE CTYACHTBI U3Yy4alOT aHIIMIi-
CKUH S3BIK MO MPOTrpaMMe€ MHOTOYPOBHEBOW A3BIKOBOW MOATOTOBKH, KOTOpAsl OCYLIECTBISETCS B COOTBETCTBHHU C
JUYHOCTHO-OPHEHTUPOBAHHBIM TTOJX0JA0M M MEXIYHAPOIHBIMH CTaHIApTaMH BIIQJACHUS aHTIIMACKHAM S3BIKOM Kak
CPEICTBOM MEXKYJIbTYpHOH KOMMYHHUKaIuH [1; 2]. OqHO#M U3 OCHOBHBIX (hOpPM CaMOCTOSTENBHONW paboTHI CTyIeH-
TOB B Iporiecce OOy4YeHHMS WHOCTPAHHBIM SI3BIKAM B YHHBEPCHUTETE SBISIOTCS JIAOOpaTOpHBIE PabOTHI, KOTOpHIE
BKJIFOYAIOT B ce0s 3a/laHus 0 JISKCUKE, TPaMMAaTHKe M YTeHUI0 B (popmare MexTyHapoIHoro dk3amena Cambridge
ESOL onpenenennoro ypoBHs cnoxuocTH (Preliminary English Test — PET, First Certificate in English — FCE,
Certificate in Advanced English — CAE).
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Ha nam B3rusin, naboparopHas pabota cocoOCTBYET aKTHBH3ALMK M3YUYEHHOTO Ha 3aHSATHSX S3BIKOBOTO M pe-
YEeBOr0 MaTepHasia U TOArOTAaBIMBACT CTYACHTOB K BBIITOJHEHHIO ITOJOOHOTO POa 3aaHuil pyOeKHOTO U HUTOTOBO-
ro KoHTpos. OOIee KOJIMYECTBO BBIIOIHACMBIX CTYISHTaMH JIAOOPAaTOPHBIX Pa0doT Ha MPOTSHKCHUH YETHIPEX Ce-
MecTpoB oOyuenus anrimiickomy 361Ky (I-II kypcer) — 8. IIpu BeIOOpe TemBbl TabopaTopHOI paboThl HEOOXOIUMO
OpHEHTHPOBAThCA Ha padouyro mporpammy kypca. ClieayeT OTMETHTh, 4TO JIaDOpaTOpPHYIO pabOTy HE CTOWT pac-
CMaTpHMBaTh KaK BHI KOHTPOJA. [laHHas GopMma caMOCTOSATENbHON paboThI MpeAronaraeT yriryOleHHOe H3ydeHHe
NPOHICHHOTO MaTepHaia, o0oraleHue HHIUMBUIYAILHOTO CIOBApHOTO 3alaca CTyJEHTa HOCPEICTBOM PabOTHI CO
CJIOBapeM, JOIOJIHUTEIBEHOH y4eOHO-METOIMYECKON JTUTePaTypOl, HHTEPHET-UCTOYHHKAMH.

MpI cunTaeM, 4TO ypOBEHb CIIOKHOCTH Ja0OpaTOpHOW pabOoThl TOJDKEH OBITh HECKOJIBKO BBIIIE YPOBHS Bilaje-
HUSI MHOCTPAHHBIM S3bIKOM (HaIpUMep, €cIM CTYAEHT BJIaJeeT MHOCTPAHHBIM S3bIKOM Ha ypoBHe Al-A2, To ypo-
BEHb BBITIOJHAEMOM UM pabOTHI TOJDKEH OBITh HE HIKE YpoBHs B1).

Mo 3aBepreHNM M3YYeHUsI KQXKIOH TEMbI CTY/ICHTaM IIpEAJIaraeTcs BBIIOIHUTE JIAOOpAaTOpHYIO paboTy, COOTBET-
CTBYIOILYIO €T0 YPOBHIO TOArOTOBKH. Kakast U3 pa3paboTaHHBIX 1a00paTOPHBIX paboT NETNUTCS 10 YPOBHSIM M3 pasjie-
noB: Listening, Reading, Vocabulary. Bce matepuansl pasmenieHsl Ha miatrgopme Moodle. CTyIeHT BBIXOIUT Ha CaiT
http://mdl.lcg.tpu.ru, BEIOMpaeT Tak Ha3bIBAEMYIO KaTeTOpHIo Kypca (Hampumep: «HCTHTYT conpanbHO-TyMaHHTapHBIX
TEXHOJIOTHIT»), 3aXO/IUT IT0]] CBOUM JIOTHHOM U TIapOJIeM Ha BRIOPAHHYIO UM J1a00paTOpHYIO pabOTy U BBITIONHSET €.

Ha mepBoM Kypce B KauecTBe J1aOOPAaTOPHBIX paboT CTyAEHTaM HpeiaraloTcs Cleaylomme TeMbl: Personal
identification, Somewhere to live, Healthy lifestyle (1-it cemectp); Travelling, Entertainment, Environment (2-i ce-
MecTp). Ha BTOpOM Kypce CTYICHTHI BBIIOJNHSAIOT IBe JiabopaTopHble paboThl: Recruitment (3-ii cemectp);
Advertising (4-# cemectp).

[Tpu BBINONHEHNH J1TAOOPATOPHBIX pabOT HA BTOPOM Kypce ClIeyeT OTMETHTh UX JO0CTATOYHO OOJIBIION 00beM U
poeCCHOHATIBHYIO HAIPABICHHOCTh, B CBSI3U C UeM HX TOJNBKO ABe. Hampumep, mabopatopHas pabota Advertising
cocrout u3 10 tectoB (Advertising and its functions, Setting advertising objectives, Requirements for setting adver-
tising objectives, Major media, Advertising in US newspapers, Magazine advertising, Radio sports, Commercials,
Interactive advertising). Kaxaplii TeCT COCTOMT U3 TEKCTa M ISTH PA3jIMYHOrO BHIA 3aJaHuil K Hemy (true/false,
completing, matching, multiple choice). CTyaeHTHI 10 cBOeMy BBIOOpPY WIIM HIO BBIOOPY MpENnoaaBaTesst BIMOIHSIIOT
TpPH TecTa B TeUeHUE ceMecTpa. Hinke npuBeaeHbl NpUMEpHbIC 3aJaHUs K TEKCTaM.

1. Read the article about magazine advertising strengths. Complete the text with the words from the box.

selectivity brands, exceed, subscribers, authority, reproduction quality, periodical, audiences

Magazine Advertising Strengths

A In terms of qualitative considerations, magazines as an advertising medium are exceptional with regard to el-
egance, quality, beauty, prestige, and snob appeal. These features result from the high level of 1 and from the
surrounding editorial content that often transfers to the advertised product. For example, food items advertised in
Bon Appetite look tasteful; furniture items in Better Homes and Gardens always look elegant; and clothing items in
Esquire and Cosmopolitan appear especially fashionable.

B However, the ability to pinpoint specific audiences (termed selectivity) is the feature that most distinguishes
magazine advertising from other media. If a potential market exists for a product, there most likely is at least one
2 that reaches that market. 3 enables an advertiser to achieve effective, rather than wasted, exposure.

C A final and especially notable feature of magazine advertising is its creative ability to get consumers involved
in ads or, in a sense, to attract readers' interest and to encourage them to think about the advertised 4 . In addi-
tion to the standard magazine advertising practices, magazine advertisers use more appealing and attention gaining
methods to enhance reader involvement. For example, Revlon and Estee Lauder have offered eye-shadow and
blusher samples on the pages of fashion magazines. Rolls-Royce included a scent strip in one of its ads that imitated
the smell of the leather interior of its cars. Two liquor brands, Canadian Mist whiskey and Absolut vodka, used ads
with microchips to play songs when the page opened.

D Magazines are also a particularly good source for providing detailed product information and for conveying
this information with a sense of § . That is, because the editorial content of magazines often contains articles
that themselves represent a sense of insight, expertise, and credibility, the advertisements carried in these magazines
convey a similar sense.

E Magazines are also noted for their long life. Unlike other media, magazines are often used for reference and
kept around the home (and barber shops, beauty salons, and dentists' and doctors' offices) for weeks. Magazine

6 often pass along their copies to other readers, further extending a magazine's life.
F Some magazines reach very large 7 . For example, magazines like TV Guide, Modem Maturity, Read-
er's Digest, and National Geographic have total audiences (as measured by MRI and SMRB) those 8 20 mil-

lion readers.
2. Read the sentences and complete them with the most appropriate word/words from the text.

1. Outdoor advertising  wide range of delivery modes: advertising on buses and trucks, T-shirts embla-
zoned with brand logos, and so on.

2. More and more advertisers are turning to the  as an alternative medium.

3. Billboard advertisingisa  outdoor medium.

4. are regularly seen alongside highways and in other heavily traveled locals.

5. Outdoor advertising is purchased through companies that own billboards, called .

6. A major strength of outdoor advertising isits _ reach and high frequency level.
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7. Itis difficult to measure outdoor advertising‘s

8. have been banned by six states and more than 1 ,000 local governments.

3. Read the sentences and complete them with the word from the list: advertising objectives, competitive
brands, college-educated buyers, foreign imports, full appreciation, additional issues.

1. Our target market was with an average income and ready to accept everything new and unusual.

2. Before the company should thoroughly investigate the potential end users be aware of all the fea-
tures of advertised product.

3. One of the goals of advertising is to emphasize the product qualities and benefits in comparison with

4. One of the directions of the government economic policy is to support national industries and to stimulate
consumers to purchase domestic produce rather than

5. arose when the company tried to introduce its product to the foreign market.
6. The problem of reaching all the market segments by means of advertising needs from the company
management.

4. What do you think makes a good newspaper advertisement? Use some of the words below to support your
ideas. Write a small composition.

Interesting, funny, eye-catching, informative, clear, humorous slogan, front page ad, information novelty, credi-
ble, photos, pictures, logo, compatibility with other types of information.

MarucTpantaM TakXe Ipeliararorcsi JabopaTopHble paboTel, KOTOpHIE MOXKHO HAWTH Ha calTax:
http://mdl.lcg.tpu.ru u www.tutor2u.net. CTyIeHTHl BBIOMPAIOT CBOIO crienuanuianuio: Economics, Marketing wmm
Management, 3ax014T B pazaen Quiz v BBITOTHAIOT paboTy. CTyeHTaM TakXke Mpeaaraercs MoAroTOBUTH MPE3eH-
TaIUH 10 CTaThsIM, BRIOPAHHBIM Ha caiiTe www.tutor2u.net B pasnene Blogs.

OueHnBaHMe MpeNoAaBaTeeM pe3yJbTaToOB CTYJACHTOB MO BCEM BHIAaM CaMOCTOSITENILHON paboThl OCYILECTBIIS-
€TCsl B COOTBETCTBUH C PEHTUHI-IUIAHOM JTUCLHUILIMHBI «VIHOCTpaHHBII 53bIK», pa3pabOTaHHBIM IIPETOJaBaTeNsIMU
AHTJIMICKOTO SI3bIKa YHHBEPCUTETA. 32 KOKIYIO JJa00paTOpHYIO pabOTy CTY/ACHTY BBICTABISAETCS ONPEeNICHHOE KO-
JIMYECTBO 0AJUIOB C y4ETOM MPAaBUIILHOCTH BBHINMOJHEHHOI UM paboTsl (MakcumMyM 10 B ceMecTp), KOTOpBIE YYHUTHI-
BaIOTCs TIPH MOJIBEJICHUH NTOTOBOI aTTECTAIHH.

Ha Ham B3ruisazn, mabopaTtoprast paboTa criocoOCTBYET aKTHBU3AIMN N3YUICHHOTO Ha 3aHATHAX SI3BIKOBOTO M PEUEBOTO
MaTepHaa ¥ MOArOTaBINBACT CTYACHTOB K BHIIIOJHEHHIO TOZOOHOTO poJia 3alaHii pyOeKHOTO N HTOTOBOTO KOHTPOJISL.

B mnocnenHee necATuieTiHe B COOTBETCTBHU C MPOTPaMMOI COLMAIBHO-3KOHOMUYECKOTO Pa3BUTHS CTPAHbI MPO-
HCXOJHMJIO COBEPIICHCTBOBAHHUE TPAJWUIIMOHHON OJXHOYPOBHEBOW CHCTEMBI MOATOTOBKH CIICIHAIMCTOB M MHTCHCHB-
HOE pa3sBHUTHE IBYXYPOBHEBOH CHCTEMBI ITOJrOTOBKH OakaJaBpOB M MarrcTpoB, OPUEHTHPOBAHHBIX Ha mpodeccno-
HaJIbHYIO JIESTENFHOCTh, B TOM 4Hcie B cepe s3koHOMHKH. CyIIeCTBEHHO OOHOBMIIMCH HCIIONIB3yeMble 00pa3oBa-
TEJIbHBIC TEXHOJIOTHH. B TIpakTHKe By3a NPUBBIYHBIMU CTAJIM MOJYJIbHBIC, IIPOSKTHBIE TEXHOJIOTHH, TEXHOJIOTHU KpH-
THUYECKOTO MBIIUIEHHs, Pe(IIEKCHBHOTO OOY4YEeHUsI, UCCIIE0BATENbCKOM paboThl. MeHsieTCsl polib TperojiaBaTels:
OHa IpeiycMaTpuBaeT 6oJiee BEICOKUHM yPOBEHb KOHCYJIBTHPOBAHUS U MOTHBUPOBAHMS CTYyAEHTOB [3, c. 157-160].

B 3akiroueHre MOXKHO CIeNaTh BBIBOJI O TOM, 4TO JlabopaTtopHas paboTta crocoOCTBYeT YriyOJIeHHIO U Pa3BUTHIO
3HAHMH, MO3BOJISIET MPOYHEE 3aKPEIHTh M3y4YeHHbIH MaTepuan. OcoOylo 3HAaUUMOCTh UMEET TO, 4TO JIabopaTopHas
pabora siBiIsieTcsl ICTOYHUKOM HOBBIX 3HaHMH. Heo0XoauMo 3aMeTHTh, 4TO J1abopaTropHas paboTa — 3TO JIMIIb OJ(HA
n3 GOpM caMOCTOSTETILHON pabOTHI CTYACHTOB B IIpoliecce 00ydeHNs] HHOCTPAHHBIM S3bIKaM B TEXHHYECKOM BY3€.
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LABORATORY WORK AS TYPE OF ECONOMIC SPECIALITIES STUDENTS’
INDEPENDENT WORK WHEN LEARNING PROFESSIONAL FOREIGN LANGUAGE
(BY EXPERIENCE OF NATIONAL RESEARCH TOMSK POLYTECHNIC UNIVERSITY)

Bekisheva Tat'yana Gennad'evna
Gasparyan Gayane Aramaisovna
National Research Tomsk Polytechnic University
bekta74@mail.ru; gayane@sibmail.com

The authors consider the questions of using laboratory work as a type of economic specialities students‘ independent work when
learning a professional foreign language, present the examples of tasks developed by the English teachers of National Research
Tomsk Polytechnic University, links to internet sites that can be used in the process of training, and substantiate the need to use
this type of work for students‘ motivation improvement.

Key words and phrases: students® independent work; laboratory work; motivation improvement; knowledge, skills and abilities.



