Test on Business English

I. Insert the following words in the gaps in the text below.

	applicant                application              application form                  apply          candidate    curriculum vitae         employment agencies                  interview              job description          job vacancies                    references                   short-listed    


Many people looking for work read (1) ……… advertised by companies and (2) ………….. in newspapers or on the internet. To apply to an advertisement is to (3) ………. for a job.  (You become a (4) ……… or an (5) …………)   You write an (6) ………, or fill in the company’s 
(7)  …… , and send it, along with your (8) …….. and a covering letter. You often have to give names of two people who are prepared to write (9) ……. for you. If your qualifications and abilities match the (10) ……., you might be (11)……., i.e. selected to attend an (12) ………. .
II. There is a logical connection among three of the four words in each of the following groups. Which is the odd one out?
1. Advertising – competitors – publicity - sales promotion

2. Advertising agency - advertising campaign - media plan – (word-of-mouth advertising)

3. Advertising manager – (brand-switcher) – marketing manager – (sales-rep)

4. Brand awareness – brand loyalty – brand name – brand preference
5. Competitions – coupons – free samples – (line- stretching)

6. Credit terms – discount – list price – packaging

7. Decline – growth – introduction – product improvement

8. Focus group interviews – internal research – media plan – questionnaire

9. Packaging – place – product – promotion
III. Match the words on the left with their definitions on the right.

	1. hierarchy
	A. Someone who contacts existing and potential customers, and tries to persuade them to buy goods or services

	2. report to
	B. collecting, analyzing and reporting data relevant to a specific marketing situation (such as a proposed new product)

	3. subordinates
	C. the willingness and ability to offer goods or services for sale

	4. autonomous
	D. an idea of a new product, which is tested with the target consumers before the actual product is developed

	5. decentralization
	E. the willingness and ability of consumers to purchase goods and services

	6. line authority
	F. possibilities of filling unsatisfied need in sectors in which a company can produce goods or services

	7. strike
	G. A system of authority with different levels, one above the other

	8. sales representative
	H. supply and demand

	9. product features
	I. to introduce a new product onto the market

	10. points of sale
	J. the period of holding a job

	11. packaging
	K. The power to give instructions to people at the level below in the chain of command

	12. market research
	L. knowing or being conscious about something

	13. distribution channel
	M. Independent, able to take decisions without consulting a higher authority

	14. product concept
	N. a person who starts a business

	15. market opportunities
	O. government or central bank measures concerning the rate of growth of the money supply (the amount of money in circulation)

	16. to launch a product
	P. A stoppage of work, as a protest against working conditions, low pay, and so on

	17. market segmentation
	Q. not knowing about something

	18. downsizing
	R. To be responsible to someone and to take instructions from him or her

	19. job insecurity
	S. government measures concerning taxation, public expenditure, and so on

	20. core
	T. all the companies or individuals involved in moving a particular good or service from the producer to the customer

	21. employability
	U. a state of balance, for example when supply meets demand

	22. demand
	V. dividing a market into distinct groups of buyers who have different requirements or buying habits

	23. supply
	W. People working under someone else in a hierarchy

	24. market forces
	X. the fear that you might lose your job

	25. equilibrium
	Y. places where products are sold to the public – shops, stores, kiosks, market stalls, etc.

	26. fiscal policy
	Z. wrappers and containers in which products are sold

	27. monetary policy
	AA. the central part of something

	28. entrepreneur
	AB. Dividing an organization into decision-making units that are not centrally controlled

	29. ignorance
	AC. decreasing the number of permanent employees

	30. awareness
	AD. Attributes or characteristics of a product; quality, price, reliability, etc.


IV. Complete the table with words in the box. 

	press

commercials

target

point-of-sale

exhibition

run

directories
	persuade

mailshots

public transport

billboards/hoardings

posters

endorsement

jingles


	cinema

free samples

leaflets

radio

sponsor

television

publicize
	promote

place

launch

word-of-mouth

research

slogans

sponsorship


	
Advertising

	Media
	Methods
	Verbs

	
	
	


V. Match the halves of the sentences.

	1. Our company is a 

2. We specialize in

3. We have contacts

4. Our sales network

5. We have four warehouses
6. We would be willing to

7. We would appreciate it if

8. If you are interested in our offer

9. We can supply references

10. We hope you will
	a) distributing high quality wines.
b) we could discuss the rate of commission and your terms of payment letter.

c) is one of the biggest in the country.

d) well-known and reputable firm with many years’ experience.

e) we could be appointed your sole distributor.

f) from a bank and our local Chamber of Commerce.

g) accept our offer and we look forward to hearing from you soon.

h) share the costs of an advertising campaign to promote your wines.

i) with major retail outlets throughout the country.

j) located in Slovenia’s major cities.


