UCTOPUYd PABBUTUA
PEKJIAMBI

Jlekmusa

. ABtop - CEJIEBHUY Tarpaua
CeméHnoBHA, TOIIEHT Kadeaphl
® MmapreruHra M AHTUKPU3UCHOTO

yIIpaBJIE€HUA




TEMA 2. UcTOPUd
BOBHUVKHOBEHUAI U PABBUTUA
PEKJIAMBI

1. 3apo:xkaeHue perkjgaMmbl B JlpeBHem
Mupe

2. Pexnama B CpengHue Beka
3. 3anmagHoeBpoIIelicKad U
Amepuranckaa pexaama Hosoro
' BpEeMEeHHU
o

perJIama
Pexnama CoBerckoro nepuoaga
6. Pexnmama B coBpemennoi1 Poccun

4. JlopeBOJIOIIMOHHAS OT€YeCTBeHHAA
.



1. BAPOKJIEHUE PEKJIAMEI B
JIPEBHEM MUPE

IIporopekiiama — 3auaTouHbie POPMBI PEKJIAMEL,
coaepsrallye 9JIeMeHThI CTUMYJINPOBAHUS, YOSIKIeHII
(Kak IIpaBMJIO, B YCTHOHI dpopMe).

Pexnama (dppanir reclame , ot jar. reclamare -
BBEIKPUKHBATD) - PA3HOOOpa3Hble MEePOIIPUSATHI,
MMeOIIYe I1eJIbI0 OIIOBEIeHIe 0 YeM-JIH00.



JIPEBHAA I'PEITUA

CoxpaHnJI0Ch HECKOJIBKO HOCHUTEJIeH pPeKJIAMHBIX
COOOIIeHUH HAa OOIeYKaX U IIJINTaX:

«YT00 ri1asa cusgiu, 4Tod aJiesIn MieKH, YTO0 HaJT0JIr0
cOXpaHsJach JeBUYbS Kpaca, pasyMHas sKeHIIMHA Oyaer
IIOKYIIATH PYMSHA II0 PA3yMHBIM ITeHAM Y OKJIIIITOCA.



JIPEBHHH ETHIIET

B ropone Memdmuc 6b11 00Hapy:keH oIUH 13 Hanubojiee
JIPEeBHUX 00pa3IioB HAPYKHON peKJIaMBbl - KAMeHHBIH
CTOJIOMK C BBRICEUEHHOM HaJIIINChIO:

«f1, Puno, c octpoBa Kpur, 110 Bojie 60ros, ToJIKyIO
CHOBUICHU .



JIPEBHEPUMCKAA UMIIEPUA

B Ilommesx mpu packoirkax ObIJIO HAMIEHO OKO0JIO
II0JIYTOPA THICAY HACTEHHBIX pPeKJIaMHBIX Haamuceii. OqHa
13 Hux coodomraet: "[Ipoxosxuii, mpoiiam oTcoga oo
nBeHanaroi oamuu. Tam Cupunyc gep:xuT BUHHBIHN
rmorpeook. 3aryigauu tyaa. Jlo Bcrpeun". JIpyras Haamuch
co00IIIaJIa, YTO MOYKHO CHATD "BUJIJIY - XOPOIIYIO U
100poTHO BRICTpoeHHYID. HanuMmaTenp nosxeH
obpaTuThCcd K..."



HAUBOJIEE PACITIPOCTPAHEHHBIE
DOOPMDBI ITPOTOPERJIAMDBI:

YcTHaA
TJIaIIaTau;
HapOoIHAasI MOJIBA,;
ApMAapKH.
2. Bauatku dpupMeHHOro cruid (KieiMma,

Ha3BaHUS JIABOK, 3HAKOBEIE M TEKCTOBEIE
BBIBECKH);

3. lluceMmenHnasa
Ha KaMeHHBIX IIuTax (aMOycChl, aJIbOYMYCHI);

Ha manupycax ¥ IepraMeHTax;
rpadpuTTH.



2. PEKJIAMA B CPEJJHUE BEKA

Pannee CpengHeBekoBbe (C HAIlleCTBUS BapBapoB B
Pumcryro NUmnepuro, IV - V BB.);

KHiaaccuueckoe Cpenuesexosbe (VI - XIII BB. - am1oxa
dbeomanmama, meproa PopMHUPOBAHUA II€X0BOH
OpraHu3al[i IIPOMBINIICHHOCTH);

3. ITosanraee Cpenueserxosbe (XIV - XVIII BB.,
3aKoHYMJIOCh artoxou Benmkux I'eorpadmueckux
OTKPBITHH).



PAHHEE CPEJIHEBEKOBBLE:

['nbesib cTapoit aHTUYHON ITUBUIN3AIINHN,
CraHOBJIeHHIe paHHEerepMaHCKOIo peogain3ma;
HarypasabHOE X034¥CTBO;

BitacTe BoeHHOM CHIIHI,

['ocIioCcTBO PEIUTMO3HON UIE0JIOTHUH,
OTcyTcTBHE TOPTOBJIN U KOHKYPEHITH.

OTcyTcTBHE pPeKJIAMEL.



RIIACCUYECKOE CPEJIHEBEKOBBE:

HartypanbHoe X034HCTBO, pa3BUTHE PeMece,;
BypHB®BI# poct roponoB B 3ananuoi EBporre;
BosunkHOBeHME 11eX0BBIX OPTraHU3AIINIH.
PasButne pexsamMbl, B OCHOBHOM YCTHOM.

Passutue u persiaMeHTallyud HHCTUTYTa
IviamraTaesB.



1103 THEE CPEJIHEBEKOBLBE:

PacmpocTpansaiorca j1eTyune JIUCTKH,
PyrommcHbIe ra3ers;

IIponosskaer pasBuBaThesad PUPMEHHBIN
CTHJIb Y IIEXOBUKOB (3HAK, KJIEHIMO, Tepo,
3HAMS);

Ha spmMmaprax npogaBajinchk IpeIMeThI
POCKOIIIH, IIOBCEJTHEBHBIE TOBAPHI
IIPOM3BOIMJINCH BHYTPH (PE0TaILHOTO
X03dMCTBA.

3HaKOBbIE 1 TEKCTOBEIE BLIBECKU —>
bpMeHHbIe Ha3BaAHUS.



I'maBHOe moctuskenue Ilosnuero CpenHeBekoBbsa — 1450
T.

n3ooperenue B I'epmanuu Moranom I'yrembeprom
IIeYaTHOT'O CTAHKA.

HauaJsiock pasBuTue KHUronevyaTaHusd 1 IedaTHOMN
perJaMbl (KaTajIorTH, IJIaKaThl, JIICTOBKHN).



3. SATIAJTHOEBPOIIEMCKAA 1
AMEPUKAHCEKAYI PEKJIAMA HOBOTO
BPEMEHU

(ommoxa Peneccanca u mmpocBenieHmns)

C mauaJsa XVIII Bexa Hauasiock OypHOEe pa3BuUTHE
rmeuaTHeix CMU;

Breinyck raser B I'epmaunm, ['osmnannouu, AHrionmy,
Opauinu, AMepuke;

BosHuKaioT nmepsblie cIelinaJIn3npPoBaHHbBIE PeKJIAMHBIE
M3JTaHUI.



XIX Bek — pe3koe IIOBBINIEHNEe TPaMOTHOCTH HaceJIeHUsd,

CoBepIlieHCTBOBaHME THUIIOIPapHUUIECKOro
000OpyI0OBaHUs, CHIKEHIIEe ce0eCTOMMOCTH T'a3er,
yBeJINUeHUEe UX TUPAKHOCTHU ==

IloBcemecTHOE pacmpocTpaHeHue ra3er.

IlosgBiieHre TeXHOJIOTUH POTOIIMHKOTPA(UU
(MJuTIOCTPanyu U (poTorpacdpuu B :KypHAJIAX).



IToasienne pexaamubpix areHTcTB (IlepBoe B Mmupe
areHctBo — 01opo Aptypa I'op:xa u Yoarepa Koua B
Jloumone, 1811 r.)

B ron1e XIX B. B EBpone u CIIIA nosBisgioTcss areHcTBA
C IOJIHBIM ITMKJIOM ycayr. Hauastock mpoBeneHmne
IIEPBBIX PeKJIAMHBIX KAMIIaHUMH.

PasButne Hapy:xHOM pekaaMbl (BBIBECKH, apUIITHBIE
TyMOBI, BATPHUHHBIE BBIKJIAJIKN TOBApa, CTEKJITHHBIE
IIJIAKATHI C IIOJICBETKOM).



B 1904 r. N3006peraTenu kuHemaTorpada oparbsa
JItoMbep CHSAIM IepBBIH B MUPE PEeKJIAMHBIN POJIUK
(IIOCBAIEHHBIN IIIAMIIaHCKOMY BUHY).

3apo:xkaenue PR B dhopme madbiamcutu («CKphITag
peKJaMa OT UMEeHU KYyPHAaJINCTA);

Kyl mpeobpasoBajychk B KOMMUBOSIKEPOB (IIPAMOH
MAapPKETHHT);

ApMapky 13 TOPKUI TPEeBPATHUIINCH B BEICTABKH,
IIPUBJIEKAsa OI'POMHOE KOJIMYECTBO IIOCETUTEJIE.



IloaBiienne KPyHIHBIX IPOU3BOIUTEIICH,
neticrByomux U moHeiHe (Coca-cola, P&G,
Gillet u T.1.);

IlepBBIe 3aKkOHBI, PETyJIUPYIONINE PEKJIAMHYIO
IesaTeJIbHOCTh U OTPaHUYNBAaIOIINE
HeJI00pPOCOBECTHYIO PEKJIaMYy).

B xonre XIX B. - mepBbIe 00IIIeCTBEHHEBIE
OPTaHU3AIINN PEKJIAMUICTOB, POPMUPYIOTC
3TUYECKHe HOPMBI PeKJIaMBbl.

B mau. XX B. B AMepHUKaHCKUX YHUBEPCUTETAX
peRJIaAMHYIO JIesTeJIbHOCTh CTAJH IIPeIogaBaTh
KaK HAYYHYIO JUCITUIIINHY.



4. JIOPEBOJIIOITMOHHAA
OTEYECTBEHHAS{ PEKJIAMA

Bo BpeMmeHa Kuesckoii Pycu (X-XI BB.) KyIIIIbI
I10JIH30BAJIMCH YCJIYTaMHU TJIalllaTaes;

XVIII B. pacupocTpannsock kauroneuarauue (1.
DenopoB);

Menkne cTpaHCTBYIOIINE TOPTOBIILI (0dpeH ,
KOPOOEHHUKN);

JIyOKu (HapoIHbIe KapTUHKN);



Bot Tax xBac -

B cammbrit pas!
BaBapckuii co 1booM -
Jlapom He OepeM!
IIpoOkm pBet!

J1eM umer!

B mocu mmbaer!

B pot uraert!



XVIII B. — meuaTHe 1m1akar, kajJeHIapy, JHUCTOBKH,
IIPEUCKYPAHTHI.

Apmaprn, ¢ XIX B. — BcTaBKY,

1878 r. B Poccum opranmu3oBaHo mmepBoe perJIaMHOe
aredTcTBO MeTiid.



5. PEKIIAMA COBETCKOTO
I[IEPUOJIA

20 moszOpsa 1917 r. Jlexkpet «O BBemeHUH roc.
MOHOIIOJIMY Ha 00bABJIEHUI;

Mmy1iecTBo Bcex peKJIaMHBIX areHCTB
KOH(PHCKOBAJIOCH;

Pexsampl, KpoMe IIOJIUTHYECKOM, HE
CYIIIECTBOBAJIO;



Bo Bpemsa HOIla Bo3poskmenue aj1eMeHTOB
TOPI'OBOU PEKJIAMbI, B IIPOU3BOJACTBE KOTOPOU
YIaCTBOBAJIM M3BECTHBIEC XYIOMKHUKHM, ITI03THI
(Masxosckuii, Moop, Pomuenko)



Tomy He cmpawer | Mopo3 3108ew L,

Kmo 6 I'VMe | kynum | ménnwbie sewu.
Womn:

beeu co scex noe

Ilokynambo [ «Oconérn.
W

JIyuwe cocox | He b6bii0 U Hem,

I'omos cocambv [ do cmapocmu iem!
(Pernama «PesunocTpecrta»)



Pexsama craja mocraTouyHo pacopocTpaHEeHHBIM
7IeJIOM B IIpecce, Ha yJauIllaxX (B OCHOBHOM B BHUJIE
IIPOATaHINCTCKUX IIPHU3LIBOB)



«MocToprpekjamMa» U3roTaBJINBAIA PA3JTIHMYIHEBIC
PEKJIAMOHOCUTEJIN U HMCIIOJIH30BaJIA IJIS UX
pa3Mmerenus 1000 rpamBaes, , 30 000 cTo100B,

apeHI0BaJia BecTHO0JIN U (oiie 6 TeaTpoB u 40
TOCTUHMII.

C 1970-x rr. HayvaJicd BBHIIIYCK CIICIIHAJIN3UPOBAHHBIX
‘KypHaIoB «Pexmama» u « KoMmMmepuecKuii BECTHURY.

CyiiecTBeHHBIE U3MEHEHU B PeKJIAMHOM OTPaCIA
CBSA3aHBI C HAYAJIOM II€PECTPOUKH.



6. PEKJIAMA B COBPEMEHHOM
Poccun

JloBepme K peksiamMe IogJopBaHO B
pe3yJbTaTe CepuH CKaHIaJI0B Ha
(bHAHCOBLIX PEIHKAX (sKepTBaAMM
MOIIIEHHUKOB CTaJIN 00JIee MUJIJIMOHA
yeJIOBEeK, IIOTEePSABIINX B cyMMe 0oJjiee 5
MJIPJ. JTOJIJIAPOB).

HecoBepieactso Poccuiickoro
3aK0HOIATEJIHCTBA B 00JIACTU HAJIOTOB U
pPEeKJIAMEL.

Jlmoupyroniee mecTo Ha POCCUHCKOM
pbiHKE B 1990-X rT. 3aHUMAaIN
3apyoOeskHbIe peKJIaMHbIe areHTCTBA.



Cefiuac 1mo-mIpesxHeMy HauOOJIbIIINHE 00beM
(prHAHCOB BKJIaOBIBAETCS CO CTOPOHBI
3apyO0esKHBIX pPeKJIaMoIaTe IeH.

PrrHok persaMbl orleHmBaeTcsI Kak
OBICTPOPACTYIIIUH 1 OUeHb IIePCIeKTUBHBIN,
IIPOMCXOOUT COBEPIIIEHCTBOBAHNE TE€XHOJIOTHUM U
POCT IIpodpeccroHaIn3Ma KaapoB.
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