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Тест и задания  для проверки знаний студентов 3 курса института природных ресурсов  по дисциплине «International marketing»

Система оценивания 

	Оценивание результатов
	Максимальный балл
	Итог

	Каждый вопрос теста (Variant of the task 1)
	1
	1*10=10

	Решение задачи (кейса) (Variant of the task 2,3)
	5
	5*6=30

	Подготовка доклада по заданной теме (Preparation of a report on a given topic)
	20
	20

	ИТОГО
	
	60



60 баллов   Студент обеспечивает ясное и обстоятельное введение и обоснование; отвечает на вопрос; использует приемлемый стиль и грамматику. Демонстрирует точное и полное понимание вопроса; использует разнообразную аргументацию, примеры и данные, подкрепляющие выводы.
50 баллов Студент в своем ответе  использует не собственные отвлеченные представления, а  понятийный аппарат, термины. Достаточно качественное, но менее обстоятельное (одна ошибка); менее детально, но достаточно точно. Использует только один аргумент и пример, который подкрепляет вывод.
40 баллов  Студент не  отвечает на вопрос прямо, но косвенно с ним соотносится; аргументирует до определённой степени релевантно; некоторые аргументы вполне логичны; использует адекватный стиль и грамматику (две ошибки). Демонстрирует минимальное понимание  вопроса. 
30 баллов Даёт слабые подтверждения и доказательства сделанных выводов (более двух ошибок). Не демонстрирует логики и последовательности; не находит приемлемого стиля и грамматики.
20 баллов  Студент не демонстрирует точного понимания вопроса; не представляет доказательств в пользу своего ответа. Ответ неясный и логически не организованный; не находит  приемлемого стиля и грамматики.
10 баллов  Студент частично отвечает на вопрос; допускает более 4 ошибок в кейсах. 
0 баллов Студент не отвечает на вопрос; не даёт релевантных аргументов  приемлемого стиля и грамматики.


Variant of the task 1 

1. Which of the following instruments to promote spy -that is the most appropriate in order to ensure repeat purchases of consumer goods bought regularly?
A. Special coupons on packaging
B. Free Samples
C. Distribution of free ( gift ) coupons on every door
G. Demonstration ( sample products)

2. Which group of factors is the basis for product positioning ?
A. The behavior of buyers when purchasing
B. Customer behavior after purchase
C. Perception of products consumers
G. The intent of consumers to make a purchase .

3. Select a market segment may be based on various criteria . Which of the following statements are incorrect ?
A. The larger market segment , the more interest it represents for the company
B. between the segments should be a significant difference
C. There should be free access to segments
G. The company should be able to calculate the potential sales for the segment

4. If the company decides to actively participate in the two segments of the market (or more ) and develops a variety of products and / or marketing programs for each market segment , this decision can be characterized as :
A. Aggregate Marketing
B. Differentiated Marketing
C. Concentrated Marketing
G. Undifferentiated Marketing

5. Main reason for the existence of wholesale trade as an intermediary between the manufacturer and trading point is that it:
A. Increases the distribution of products;
B. promotes sales of the manufacturer;
C. promotes sales of retailers;
G. Take responsibility for transportation of goods from the producer to the retailer.

Variant of the task 2 

1. Find the word
The directors of Midland Furniture have instructed a firm of architects to design the inside of the new factory. This is an extract from their instructions. Look at the plan opposite and find the words missing below.

The existing factory is of single-storey construction, except for the office (a) , which is on three (b) , with a basement beneath.
The ground floor [image: see the meaning] of the office block is to be used as a reception area and staff (c) . There will also be a first-aid (d) , rest room and (e) 
The basement below the office block will continue to house the boiler (f)  and air-conditioning plant [image: see the meaning]. On the first floor we require a boardroom and at least four (g) for senior executives.
Floor space in the factory should be allocated as follows:
	Store (h) :
	900 m2

	Machine (i) :
	2000 m2

	Paint shop [image: see the meaning]:
	380 m2

	Packing (j) :
	400 m2

	Total:
	3680 m2



2. Document study
The chart below shows the organisational structure of Keypoint Security. Study it carefully, and re-read 2.1. Then write the words missing from the text.
Irena Phillips is the Client Services Manager. She reports to [image: see the meaning] the (a)  Director, who, as a director [image: see the meaning] of the company, (b)  to the (c) . The (d) Managers report to the Production Manager, who is their (e)  head, but who is not onthe board [image: see the meaning]. He therefore reports to the (f)  Director, Michael Vincey, who is also the company Chairman.

[image: http://lingust.ru/images/business/lesson2-1.jpg]


3. Directing the internal post
As part of his training, Peter spends some time in the post room. He is given a number of letters addressed simply to 'Keypoint Security Ltd'. The subjects of the letters are listed below. Write down the name of the department or the title of the person Peter should send each letter to.
	SUBJECT:
	SEND TO:

	1
	a request for information about the company's services.
	

	2
	an application for a job as an electrical engineer.
	

	3
	an invitation to send a representative to an official reception in the Town Hall.
	

	4
	a copy of a scientific paper about infra-red security systems.
	

	5
	a doctor's certificate: an employee will be absent from work for at least six months.
	

	6
	an urgent request from the company representative in Edinburgh for 500 copies of the company's catalogue.
	

	7
	the third reminder requesting payment of an invoice for £1340, six months overdue.
	

	8
	a Christmas card, three months late, no signature, addressed to 'Jimmy'.
	

	9
	a complaint that a client's alarm failed to operate when premises were burgled.
	

	10
	a leaflet from a local garage, offering to service employees' cars at discount prices.

	



Variant of the task 3 
1. Find the word
Read the text below on starting a business. Fill in the gaps with words from the box. If you're not sure of the meaning of any of the words, look them up in the glossary.
To start a business, you need (a)  - that is, money. You can borrow it; or you can sell parts of your company - equal parts, of course. These are called (b)  , and the people who buy them become shareholders. They expect to get something in return for their investment. If the company does well, it pays a (c)  on each share. The value of the shares (of a public company) can rise, so that their market price is often much higher than the amount printed on the share certificate - though it may fall below it if the company does badly.
Serious investors read the financial press [image: see the meaning]. They want to know not only the share prices but how much money a company has taken from its customers during the past year (its (d) ), how much of that money is left when all costs have been paid (the company's (e) ), and the result of dividing that amount by the number of shares ((f)  per share).

2. Structure practice: each, every and all
Read again the dialogues and documents in this lesson. Look for examples of the words 'each', 'every' and 'all'.
'Each' and 'every' are used before singular nouns: 'each department', 'every meeting'. The difference between 'each' and 'every' is not very great. You can use 'each' when you are thinking about the separate members of the group, and 'every' when you are thinking more of the group as a whole:
Each department is trying to cut its costs.
The company is trying to cut costs in every department.
'All' is used before plural nouns, and before uncountable nouns: 'all the departments', 'all the information'. Its meaning is very similar to 'every':
They're trying to cut costs in all departments.
Fill in the gaps below with 'each', 'every 'or 'all'. In some cases, there maybe more than one possible answer; the one in the answer key is the one that most English speakers would probably use.
	1
	Did you give those reports to the directors?
Yes, I gave one to  director.

	2
	Did you check the copies to make sure they were complete?
Yes, I checked  the copies.

	3
	And did you send them the agenda?
Yes, I circulated the agenda to  the directors.

	4
	Have you got any more details about the takeover?
No, I've given you  the information I had.

	5
	 letter that is sent to Keypoint goes to the post room.

	6
	The letters for  department are put together in a box on the post-room trolley.

	7
	When  the letters have been sorted they are taken round the building and delivered.

3. Document study: an agenda
The directors of Keypoint meet once a month. This is the list of matters that they will discuss at their next meeting. Which of these items will probably be on the agenda of every meeting? Why is Mrs Phillips asked to attend for only one item?
AGENDA
for the meeting of the Board of Directors
Wednesday 25 March 1992
at 3.00 p.m. in the boardroom
1. Apologies for absence.
2. Minutes [image: see the meaning] of the meeting of 26 February 1992.
3. Matters arising [image: see the meaning] from the Minutes.
4. Reports of Chairman, Marketing Director, Company Secretary and Technical Director.
5. Client services (Mrs Phillips to attend for this item).
6. Productivity bonuses and incentives.
7. Dates of meetings during 1993-94.
8. Arrangements for Directors' Annual Dinner (September).
9. Any other business.
Items of other business must be notified to the Company secretary [image: see the meaning] in writing before the start of the meeting.
The meeting will end not later than 6 p.m.

Preparation of a report on a given topic



1. Business marketing process in the enterprise. 
2. Ambient and options market positioning. 
3. Marketing tools forming a balanced portfolio of products. 
4. Relationship management with customers and other market participants. 
5. Channel management product distribution. 
6. Corporate brand as an asset of the company.
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