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PART 1

ECONOMICS AS A SCIENCE
Unit 1

What Is Economics

1. Complete the definition.

Economy is Economics is An economist is
@) aperson Who..........ooovviiiiiiiiiiiiii e,
b) ascience which......................cooociin

C) asystemof..........ooiiiiiiiiii

2. Read these words paying attention to the stress and translate them.

e’conomy ,economics ,economic
,eco’nmomical ,economically to e’conomize
e’conomist

3. Choose the correct word.

| am a student of (economy, economics) now.

At school I didn’t study the (economy, economics) of Great Britain.
I hope he’ll make a good (economist, economy).

There are many (economic, economical) problems in the world.
This car is very (economic, economical).

| try to spend money and time (economical, economically).

This car (economize, economizes) fuel.

NogabkowdE

4, Guess the meanings of these words. Which of them can be
(é;%\ used as special economic terms?

Principle, luxury, discipline, activity, service, human, to practice, stable, pro-
duction, distribution, dynamics.

5.  Read the text and check your answers in the previous activity.



WHAT IS ECONOMICS

Let's face it: If there's one fundamental principle guiding life on earth,
it's scarcity. There simply aren't enough beachfront houses, luxury cars, and
seats at the theater for everyone who wants one! And on a more serious note,
there's not enough food, clothing, and medical care for everyone who needs
it.

The entire discipline of economics—and all economic activity—arises
from a scarcity of goods and services in comparison to human wants and
needs. If there is not enough of something for everyone who wants or needs
it, society faces a serious problem: it has to make decision about some basic
economic questions.

Throughout history there have always been people who obtained what
they wanted or needed by force*. The barbarians who sacked Rome prac-
ticed this form of “economic activity,” and in modern times it is practiced by
armed robbers. But a society* requires an orderly system* of producing and
distributing the necessities and luxuries of life. Such a system is essential to
a stable society. Economics is the study of systems of production and dis-
tribution—which are called economies—and of their fundamentals, dynam-
ics, and results.

*by force CHIION
*society 00IIIeCTBO
*orderly system YIOPSIIOYCHHAS CUCTEMA

6. Make true sentences.

food

clothing

luxury houses
There is jobs in my country
There isn’t enough clean water in my town
There are engineers in my family
There aren’t money

gas and oil

schools

universities

hospitals

home appliances
7. Guess the words.



Things that we cannot live without are called

Things which give us pleasure and joy are called

When people do not have enough of something they suffer from

9.

Everything that is made in a society is called

Is the process of making things.
Is the process of dividing things among peo-

Think and speak about the following issues.

Tell about some people who get what they want by force in modern
times.

Explain why scarcity is an important factor of human life.

Formulate the basic economic questions which each society has to an-
swer.

Study these words and their negative forms and fill in the gaps in

the sentences. Then make up your own sentences in which the negative

==
—_—
—
e

forms are used.

certain uncertain

(ompenenIcHHBIH, YBEPCHHBIH)

exact inexact

(TouHBIM, 6€30ITNOOTHBIH)

predictable unpredictable

(mpeackazyemblit)

precise Imprecise

(TOYHBIHN, YSTKHH, OTIPEICTICHHBIN)

1. You have to be very in this job, because a small
mistake can make a big difference.

2. Areyou that you’ll get there in time?

3. We have done this experiment before. The results are rather

4.  Our train leaves at 10 o’clock




10. Read the text and say why economics is inexact.
AN INEXACT SCIENCE

Economics is the study, description, and analysis of the ways in which a
society produces and distributes. In economics, the term goods and services
refers to everything that is produced in the economy—all products and ser-
vices, including government “services,” such as national defense and the
prison system.

Economics is one of the social (as opposed to natural or physical) sci-
ences, as are psychology and anthropology. Social sciences examine and ex-
plain human interaction. Because of this, the findings and knowledge pro-
duced by a social science generally cannot be as exact or predictable as
those of a physical science, such as physics or chemistry.

For instance, if you put water in a saucepan on a stove, you know with
certainty that it will boil when it reaches 212° Fahrenheit. But if you are the
governor of a state and you raise the state sales tax, you cannot be certain
about the effect it will have. And you won’t be able to answer any of the fol-
lowing basic questions: How much money will the tax raise? In order to
avoid the tax, will people take more of their business across the state line?
Will they shop more often on the Internet, where there is no sales tax (yet)?
Will companies in the state experience lower sales and generate lower corpo-
rate income taxes as a result?

Economics deals with these kinds of questions, but it seldom comes up
with totally precise explanations or correct predictions.

Why? Because human behavior in the economic realm is as complex and
mysterious as it is in any other sphere of life.

Vocabulary

government IIPABUTEIBCTBO

prison TIOpbMa

national defense HallMOHAJIbHAs O€30IMaCHOCTh
interaction B3aUMOJIEICTBHE

certainty OTIpEICIICHHOCTh

sales tax HAJIOT Ha MPOJaKH

income tax HAJIOT HA JOXObI

behaviour [IOBEICHHE

to avoid n3oerarb



to raise MOJHUMATH

%% to experience HCIIBITHIBATH
to deal with HUMETh JIEJNI0 C

11. Find in the text:

e  two parts of the state system;

e  two other social sciences;

e  two physical sciences;

e  two types of taxes.

12,

Match these words as they go together in the text.

produce and tax
goods and \gefense
national istribute

prison system

human services

sales interaction

13. Say if the following is true or false. Correct the false statements.

1.  Social sciences study the natural world around us.

2. Physical sciences are more exact than social sciences.

3. Government “services,” such as national defense and the prison system
are not studied by economics.

4.  Human behaviour can be examined and predicted with much precision.

5.  Water boils at 212° Fahrenheit.

6. The raise of sales tax always causes lower sales.

14. Think and say what economics has in common with these sciences.

e  Psychology

e  Mathematics

e History

e Biology

15. Read the text and choose the most suitable title for it.

What Is Economics and Who Cares?

8


http://www.infoplease.com/cig/economics/economics-cares.html

It's Not Perfect, but It Helps!
Will That Be Large or Small?

The good news, however, is that economics can tell us the likely results
of a sales tax. In addition, as a scientific discipline, economics provides ex-
tremely useful analytical tools and frameworks for understanding human
behavior in the areas of getting and spending money, which (let's face it) oc-
cupies the majority of most people's waking hours.

Economics deals with fundamental, often life-or-death issues. That is
why economics is important. Its challenge lies in its mysteries: We don't
know when the next expansion or recession will come. We don't know if a
federal tax cut will help the economy grow. We don't know which new tech-
nologies should be encouraged and which ones won't pan out (ae mpeycrie-
rot). And, tragically, we don't know how to overcome poverty, hunger,
crime, and other evils rooted in economic reality. But economics is the
branch of the social sciences most concerned with these matters, and it is the
one that's well equipped to help us deal with them.

Economics provides a framework for understanding government poli-
cies, business developments, and consumer behavior here and abroad. It pro-
vides a rich context for making decisions in your business, professional, and
financial life. The economy is to business as the ocean is to fish. It is the en-
vironment in which business operates. The more you know about this envi-
ronment, the better you will function as a manager, analyst, and decision-
maker.

Vocabulary

likely BEPOSITHO

to provide oOecrieunBaTh
tools UHCTPYMEHTBI
framework CTPYKTypa

to occupy 3aHUMAaTh
majority OOJIBIIIMHCTBO
issue IYHKT, TTpo0iemMa
challenge CJIOJKHAs 3aJa4da
expansion pacipeHue
recession criaj

to encourage MOOLLPATH

to overcome IIPE0I0JIEBATh
poverty O0eqHOCTh


http://www.infoplease.com/cig/economics/will-that-be-large-small.html

equipped 000pyTOBaHHBIH

16. Match the parts of the sentences and write them down into your
notebook.

ECONOMICS

can predict understand government  policies,
business development, and consumer
behaviour.

provides context in the areas of getting and spending
money

deals with the likely results of economic activi-
ty.

Is well equipped to help us fundamental, often life-to-death is-
sues.

Is concerned with human behavior for making decision in your business,
professional and financial life.

17. Match these words as they go together in the text.

likely decisions
life-or-death poverty
overcome issues
government policies
business life

consumer behavior
making results
financial developments

18. An economist Asha Badlani describes how chaos theory influences
her work. Before you read and listen suggest your answers to these ques-
tions.
E(w e  What science or sciences does chaos theory originate from?

)) e  What does it have to do with economics?

19. Read and translate the words.

10



Influence, responsible for, financial development programs, constant, take
into account, complicated, accept.

20. Remember the words.

forecast IIPOTHO3 long range trends  monrocpovHbie
evidence CBUCTEILCTBO, (paKT TEHICHIIU

pattern oOpasell, MPUHITHII to be involved ObITh BOBJICUEHHBIM
outcome pE3yIIbTaT, HCXO/ stock exchange ¢donaoBas oupka
challenge TpyAHas 3a7a4a variable nepeMeHHast

similarity linear systems

turn out

21. Read and listen to the first part of the interview and find the an-
swers to questions in Activity 18.

Interviewer = |
Asha Badlani = A

I: Asha, chaos theory seems to be a branch of physics or mathematics.
You’re an economist, so how does it influence your line of work?

A: Well, in a number of ways. I’'m responsible for financial development
programs in many parts of the world, so forecasting long range trends and
making predictions on the basis of present evidence is what | do. Chaos theo-
ry was developed by scientists trying to explain the movement of the planets
and changes in environmental conditions. Both of these things are also about
making long term predictions on the basis of present evidence.

I: Are many economists involved in this field?

A: An increasing number. In the 1990s a lot of economists began to look at
chaos theory as a way of providing models for forecasting.

22. Read and listen to the second part of the interview and fill in the
words.

constants forecasting patterns
variables similarities

I: What kind of “models” are we talking about here?

11



A: Well, that’s a good question, because of course the basic idea of chaos
theory is that there aren’t any models as such — there aren’t guaranteed forms,
but rather 1 of change and development.

I: Doesn’t that mean that 2 is impossible?

A: No, but it certainly makes it more of a challenge. Mandelbrot, who did the
experiment with stock exchange prices, for example, noted that although the
outcomes were variable, there were in fact certain 3 . What
we have to do is make sure we know what these are and take into account all
the possible 4 :

I: But do economics and finance work in the same way as weather conditions
or the movement of plants?

A: Well, no, of course not — but there are certain underlying
5 . In the past, people thought of these things as “linear sys-
tems”, now we know they’re not.

23. Listen to the third part of the interview and answer the questions.

e What is the difference between linear and non-linear systems?
e  What does chaos theory teach us?

I: What do you mean by “linear system”?

A: Well, for example, in a classic linear system, ..................
I: Sounds complicated!

A: Yes, well, it is complicated, there’s no escaping that! However, a lot of
what chaos theory teaches us is simply about.............................o.
We have to accept uncertainty. We can’t guarantee that things will turn out as
we planned them when working with complex, non-linear systems - nor
sometimes with simple systems!

24. For-and-against discussion. Divide the roles and give your
arguments. Use articles in Activities 10, 15.

Student 1 believes that economics is very important.
Student 2 thinks that economics is very inexact science and cannot help.

(g% 25. Read the text and complete the charts to classify economics
=" subdivisions according to different criteria.

P
12



1 Economics 2 Economics 3 Economics

The field of economics may be divided in several different ways, most
popularly microeconomics (at the level of individual choices) versus macroe-
conomics (aggregate results). Today there is a view that good macroeconom-
ics has solid microeconomic foundations. In other words, its theories should
have evidential support in microeconomics. A few authors (for example, Kurt
Dopfer and Stuart Holland) also argue that 'mesoeconomics’, which considers
the intermediate level of economic organization such as markets and other
institutional arrangements, should be considered a third branch of economic
study.

Theories developed as a part of economic theory have also been applied
in other fields such as criminal behavior, scientific research, death, politics,
health, education, family, dating, etc. This is allowed because economics is
fundamentally about human decision-making. One of the main purposes is to
understand how economies work, and what are the relations between the
main economic players and institutions.

Economics can also be divided into numerous sub disciplines that do
not always fit neatly into the macro-micro categorization. These sub disci-
plines include: international economics, development economics, industrial
organization, public finance, economic psychology, economic sociology, in-
stitutional economics and economic geography.

Another division of the subject distinguishes positive (descriptive)
economics, which seeks to predict and explain economic phenomena, from
normative economics, which orders choices and actions by some criterion.

26. Comment on the classifications. The phrases in bold in the text will
help you.

27. Define which sub-discipline deals with the following subjects and
fill in the table.

13



Microeconomics

Macroeconomics

///////////////////////////////

household incomes
national income
employment

inflation

prices in local markets
small businesses

//////

14




Unit 2
Great Economists

The three most important economists were Adam Smith, Karl Marx, and
John Maynard Keynes. Each was a highly original thinker who developed
economic theories that were put into practice and affected the world's econ-
omies for generations.

@% 28. Read one of the texts and answer the questions about “your”
economist.

1 When did he live?

2 What are the key notions of his theory?

ADAM SMITH AND HIS INVISIBLE HAND OF CAPITALISM

Adam Smith, a Scot and a philosopher who lived from 1723 to 1790, is
considered the founder of modern economics. In Smith's time, philosophy
was an all-encompassing study of human society in addition to an inquiry in-
to the nature and meaning of existence. Deep examination of the world of
business affairs led Smith to the conclusion that collectively the individuals
In society, each acting in his or her own self-interest, manage to produce and
purchase the goods and services that they as a society require. He called the
mechanism by which this self-regulation occurs “the invisible hand,” in his
groundbreaking book, The Wealth of Nations, published in 1776.

While Smith couldn't prove the existence of this “hand” (it was, after
all, invisible) he presented many examples of its working in society. Essen-
tially, the butcher, the baker, and the candlestick maker individually go about
their business. Each produces the amount of meat, bread, and candlesticks he
judges to be correct. Each buys the amount of meat, bread, and candlesticks
that his household needs. And all of this happens without their consulting one
another or without all the king's men telling them how much to produce. In
other words, it's the free market economy in action.

In making this discovery, Smith founded what is known as classical
economics. The key doctrine of classical economics is that a laissez-faire atti-
tude by government toward the marketplace will allow the “invisible hand”
to guide everyone in their economic activities, create the greatest good for the
greatest number of people, and generate economic growth. Smith also delved
into the dynamics of the labor market, wealth accumulation, and productivity

15



growth. His work gave generations of economists plenty to think about and
expand upon.
KARL MARX: IT'S EXPLOITATION!

Karl Marx, a German economist and political scientist who lived from
1818 to 1883, looked at capitalism from a more pessimistic and revolutionary
viewpoint. Where Adam Smith saw harmony and growth, Marx saw instabil-
ity, struggle, and decline. Marx believed that once the capitalist (the guy with
the money and the organizational skills to build a factory) has set up the
means of production, all value is created by the labor involved in production.
In Marx's view, presented in his 1867 tome Das Kapital (Capital), a capital-
ist's profits come from exploiting labor—that is, from underpaying workers
for the value that they are actually creating. For this reason, Marx couldn't
abide the notion of a profit-oriented organization.

This situation of management exploiting labor is the main reason of the
class struggle. Marx saw the class struggle at the heart of capitalism, and he
predicted that that struggle would ultimately destroy capitalism. To Marx,
class struggle intensifies over time. Ultimately, in Marx's view, society
moves to a two-class system of a few wealthy capitalists and a mass of un-
derpaid, underprivileged workers.

Marx predicted the fall of capitalism and movement of society toward
communism, in which “the people” (that is, the workers) own the means of
production and thus have no need to exploit labor for profit. Clearly, Marx's
thinking had a tremendous impact on many societies, particularly on the
USSR (Union of Soviet Socialist Republics) in the twentieth century.

While Marx's theories have been discredited, they are fascinating and worth
knowing. They also say something about weaknesses in capitalism.

KEYNES: THE GOVERNMENT SHOULD HELP OUT THE ECONOMY

John Maynard Keynes, a British economist and financial genius who
lived from 1883 to 1946, also examined capitalism and came up with some
extremely influential views. They were, however, quite different from those
of Karl Marx and, for that matter, Adam Smith. In 1936, he published his
General Theory of Employment, Interest, and Money. We will examine
Keynes's theories later. They mainly involve people's propensity to spend or
to save their additional money as their incomes rise, and the effects of in-
creases in spending on the economy as a whole.

16



The larger significance of Keynes's work lies in the view he put forth
about the role of government in a capitalist economy. Keynes was writing
during the Great Depression. It's worth noting at this point that in the United
States unemployment reached about 25 percent and millions of people had
lost their life savings as well as their jobs. Moreover, there was no clear path
out of the depression, which led people to seriously question whether Smith's
invisible hand was still guiding things along. Was this worldwide collapse of
economic activity the end of capitalism?

Keynes believed that there was only one way out, and that was for the
government to start spending in order to put money into private-sector pock-
ets and get demand for goods and services up and running again. As it turns
out, President Franklin D. Roosevelt gave this remedy a try when he started a
massive public works program to employ a portion of the idle workforce.
However, the United States entry into World War Il rendered this a less than
pure experiment in government spending. The war effort boosted production
to extremely high levels (to make guns, ammunition, planes, trucks, and other
materiel) while simultaneously taking millions of men out of the civilian
workforce and into uniform.

29. Give a talk to present the theory of one of the three econ-
omists. (Consult Appendix)

17



Unit 3

Economic Systems

)

.
e

)

to determine OTIpENeNSTh

to encourage MOOLIPATH

to evaluate OILICHMBATh

to rely on 10JIaraThCs

to obey HOAYHUHSITHCS

to satisfy, to meet  ymoBneTBOPATH
amount 00BEM, KOJIMYECTBO

to force smb to do smth
to concern with

to base on

to influence

to depend on

Remember the words.

habit NPUBBIYKA
custom 00bIvait
authority BJIACTh
profit npUOBLITH
influence BIIASTHUC
measure MEpa
income TI0XO]T

3aCTaBJIATDh KOT'O-JI. ACJIAaTh YTO-JI.
3dHUMATbLCA, HHTCPCCOBATHCA UCM-JI.
6331/Ip0BaTL, OCHOBBIBATh Ha

BJIUATH

3aBUCCTH OT

31. Match 1-7 with a-g to make meaningful phrases.

1 to provide a) the type of economic system

2 to satisfy b) the central authority

3 to determine C) goods and services

4 torely d) the income

5 to obey ¢) people’s wants

6 to evaluate f) to work hard

7 to encourage g) on the same tools and methods

w

el NS

2. Answer these questions, then read the text and check your answers.

Why do people have to limit their wants?

What are the basic questions of economy?

What defines the type of economic system the country has?
What types of economic systems do you know?




THE BASIC KINDS OF ECONOMIC SYSTEMS

The wants people have are almost unlimited. However, each society has
a limited amount of resources from which to provide the goods and services
to satisfy these wants. This scarcity of resources forces every society to make
decisions about the following questions:

— Which goods and services will be produced?
— How will these goods and services be produced?
— How will the goods and services be distributed?

The answers for every particular country will depend on its priorities.
Some countries consider it very important to be powerful and to feel safe.
Other countries are concerned with providing food and clothing to all inhab-
itants. The decision that a country make will determine the type of economic
system it has.

The basic types of economic systems are traditional, command and mar-

ket.

Traditional system is the system in which people do things the way they
have always done them. They rely on the same tools and methods used by
their parents. There is little or no change in such systems because most peo-
ple methods are based on habit, custom and religious belief. Individuals are
not free to make decisions according to what they want to have. Traditional
system is not as widely spread as it was before. Though it is still a major
force in some areas on the west coast of Canada, in Latin America, Africa
and Middle East.

In a command system, the basic economic decision of what and how to
produce and distribute is made by a central authority. The members of the so-
ciety in the system obey. The central authority consists of one person or a
small group who control factories, equipment and land. This system is still
powerful in China and Cuba and recently our country and the countries of
Eastern Europe operated under strong command system.

In a market system, the basic economic decision is based on the actions
of people and business firms participating in many different markets. A mar-
ket system produce goods and services that people are willing to buy and that
can bring a profit to the sellers. The interaction of consumers and producers
makes the system work. US, Canada and Japan are the best examples of this
type of economic system.

The fact is that none of today's economic system is based totally on one
of three principles just described. Modern economics have some element of

19



all three influences in them. However one of the principles is usually stronger
than the others and defines the whole system.

A society's standard of living is one way to evaluate an economic sys-
tem. The standard of living is a measure of how well the people live. It de-
pends on the amount and kind of goods and services the people of a country
enjoy, or their income.

33. Answer some more questions about economic systems.

1. Why is there no change in traditional system?

2. Who makes the basic decision in command system?

3. How do you understand that interaction of consumers and producers makes
market system work?

4. How do economists evaluate people’s standard of living?

34. Study the model and translate the underlined sentences.

The Wants% have are almost unlimited.

Kenanna, ko ble UMEIOT JIIOJIM, MOYTH Oe3rpaHUuYHbI.
35. Translate into English using the words from the text.

1. OObI4au MPUBBIYKU U PEJIUTHO3HBIC BEPOBAHUS 3aCTABISIOT JOJEH T10-
JarathCs Ha T€ K€ OPYIUs U METOJbI TPYJla, KOTOPHIMH OHHU MOJIb30Ba-
JIUCH BCET/IA.

2. Jledpumut pecypcoB 3acTaBIsSIeT JIOJCH OrpaHUYMBATH CBOU KEIAHUS U
MOTPEOHOCTH.

3. IIpaBuTenbCTBO 3acTaBIIsCT YICHOB 00IIEeCTBAa MOTIMHATECA. OHO HaBs-
3bIBAET CBOU PEIICHUSI.

4. IIpou3BOACTBO TOBAapOB M YCIYT 3aBUCHUT OT B3aUMOJIEUCTBHS MOTPEOU-
TSl U MPOU3BOIUTETIS.

5. B kxomaHAHOW CHCTEME BCE M3MEHCHHUS B SKOHOMHUKE 3aBHUCAT OT IIPaBU-

TEJIbCTBA.

[IpaBUTENHCTBO 3aHUMAETCSI TIOBBIIIICHUEM YPOBHS KU3HU HACETICHUS.

OTa KOMITaHHs 3aHUMaETCA MPOOJIEMOi paciipeieICHUS.

8. TpamunmonHas cuctemMa OCHOBaHA Ha OObIYAsX, TPATUIIUMAX U BEpPOBa-
HUSX.

9. KommuecTBo pecypcoB BIHSIET HA 00BEM MPOU3BOICTBA.

~N o
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10.

11.

36.

37.

ODKOHOMHYECKAsI CHCTEMa HE MOKET OCHOBBIBATHCSI TOJILKO HAa OJHOM
MIPUHIINIIC.

Pa3BuTHEe S5KOHOMHKH B KOMaHJIHOM CHCTEME HAXOIUTCS II0J] BIUSIHUEM
LIEHTPAJIbHOMN BIIACTH.

Think and say.
Who OWNS property in each economic system?

Define advantages and disadvantages of each economic system and
fill in the table below. Then tell about them.

To have one's own role in the society; to be stable / unstable; to discour-

age new ideas and ways of doing things; to accept new methods and prod-
ucts; to make / not to make dramatic change in a short time; to provide / not
to provide each person with a job, medical and social services; to meet / not
to meet consumers’ needs; to encourage / not to encourage to work hard; to
adjust / not to adjust to changes of consumers' wants and needs; to be / not to
be safe socially and psychologically; to be / not to be subjected to crises and

depression.

Economic system Advantages Disadvantages

Traditional to be stable, ... to discourage new ideas
and ways of doing
things, .....

Command

Market

38. Read these sentences and define the economic systems they refer to.

(Use dictionary if necessary).

There will be no form of personal income which is derived from the own-
ership of property.

The basic economic problems do not arise as problems to be discussed
and argued about.

All land, housing, factories, power stations, transport systems and so on
are usually owned by the state.
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4. The elders, the heads of families, the women and the children will re-
ceive shares according to ancient custom.

5. Businesses are free to choose whom to buy from and sell to and on what
terms, and free to choose whom to compete with.

6. People use methods of production and distribution which have become
the accepted ways of doing things by a long process of trial and error.

7. Incomes take the form of wages, interest, rent, and profits — the latter three
of which arise from the ownership of various types of property.

8. Private ownership of property leads to great inequalities of wealth,
and this, in turn means that the wealthier groups are able to exercise great
economic power.

9. The running of such an economy will require large numbers of planners
and administrators to draw up and operate the national plan.

39.  Work with a partner or in small group. Choose an eco-

nomic system to speak about but don’t tell your partner which.
Imagine you live in this economic system. Tell about the way you
live and work. Let your partner guess the system.

\\jg_%l\\ 40. Read the article and check your comprehension by doing
the Activity 41.
BUSINESS BOOKS

Keeping up with developments in your professional field is getting
more and more difficult. It used to be enough to read a few trade magazines,
attend the occasional conference and subscribe to a professional website.
Nowadays, though, it seems this is not enough.

Many people involved in business today will have heard of long tails,
black swans, freakonomics and one-minute managers. However, if you ha-
ven’t read the right books and don’t know the jargon, a “long tail” is a way of
describing sales patterns, a “black swan” is an unusual but high-impact event,
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“freakonomics” is a way of describing unusual economic effects and the
“one-minute manager” is a good time manager.

Books on the subject of business, and the jargon (or specific language)
they produce have now become a business in themselves. Most bookshops
now have several shelves filled with books suggesting all sorts of revolution-
ary theories which will change the way you do business, manage your time or
do your accounting procedures. Many of these books claim they can make
you rich and successful.

There are now books which tell you how to persuade people and close
the deal, how to read and use body language, how to unlock the secrets of in-
ternational markets, how to go global and stay green, or list the 25 principles
of success, the ten ways to make yourself a better manager, the 100 richest
people in the world.

As well as these books, there is another style of business book: the bi-
ography or autobiography of the successful business person. These days, it
seems, no one can become the CEO (Chief Executive Officer) of even a
small company without putting pen to paper and telling the story of their rise
to the top, especially if they have a personal tragic story to overcome, or
some fantastic ideas to share. In one of these books, a fairly well-known CEO
says “Everything I know about business, I’ve learned myself” which makes
me wonder why people would buy his book.

Some of these books sell by the thousands, often appearing in the best-
seller lists alongside blockbusting works of fiction. Who is buying them, and
what do they learn? Are these books essential tools for the modern work-
place, or just a way for publishers to make money?

Undoubtedly some books do become vital textbooks for students of
business at any level, and some of the biographies can hold valuable lessons
for any aspiring or practicing entrepreneurs. However, the accusation that
many of these books are creating unnecessary jargon, words and terms which
complicate, not simplify, the world of business, also seems true.

41. Choose the best ending.

1. According to the article, being more informed in your profession
a) is becoming more complex.

b) has never been easy.

c) means reading a lot of magazines.

d) is now done through the internet.

23



2. Ifyou haven’t read certain business books.

a) you won’t be able to do your job properly.

b) you won’t understand what your colleagues are talking about.
C) you won’t know certain new terms.

d) you won’t use terms correctly to describe things.

3. Many bookshops

a) have books full of radical ideas.

b)  will help you to become successful.
c) stock a lot of business books.

d) are successful businesses.

4. Books are available

a) about all kinds of business subjects.

b) about management.

¢) which will improve your career prospects.
d) which will make you a successful person.

5. According to the article

a) many company directors have written their life stories.

b) itis necessary to have good ideas to write a book.

c) it is necessary to have had personal difficulties before you can be suc-
cessful.

d) biographies of famous people are useless.

6. Some business books

a) are made into films.

b) are very commercially successful.
c) are works of fiction.

d) only helps publishing companies.

42. Bring some business book to the classroom and present it
to the group. Tell about the following.

Who is the author? What’s the title?

Who is the book targeted at?

What does it teach or tell about?

Is it a bestseller?

Do you think it is essential for business students or anyone in business?
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Do the test on economics.
1. Economics may be defined as the science that explains
a) the choices that we make as we cope with scarcity
b) the decisions made by politicians
¢) the decisions made by households
d) all human behavior
2. Scarcity is a situation in which
a) wants exceed the resources available to satisfy them
b) something is being wasted
C) people are poor
d) there is a shortage of something
3. Economic choices can be summarized in five big questions. They are _.
a) what, how, who, where, and would you please
b) why, what, how, when, and where
¢) what, how, when, where, and why
d) what, how, when, where, and who
4.  When productivity increases
a) prices rise
b) living standards improve
c) there are fewer good jobs
d) living standards deteriorate
5. Macroeconomics is the study of
a) all aspects of scarcity
b) the national economy and the global economy as a whole
C) big businesses
d) the decisions of individual businesses and people
6. The task of economic science is to
a) save the earth from the overuse of natural resources
b) help us to understand how the economic world works
c) tell us what is good for us
d) make moral choices about things like drugs
7. Economists make progress by :

a) lobbying politicians for more money

b) building and testing economic models

¢) asking people how they feel about things

d) asking people whether they are better off or worse off
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Grammar Review

The Infinitive
Taomuma 1
d)Oprl mt&unumuea
Active Passive
Indefinite to write to be written
to ask to be asked
Continuous to be writing —
to be asking —
Perfect to have written to have been written

to have asked

to have been asked

Perfect Continuous

to have been writing —
to have been going —

Tabauma 2
DyHKxyuu uHpuHUMUBA
DyHKUUA MeCTO npuMep/nepeBoj
oJIIeKAIIee Havajgo mpeoxke- | To translate this article is difficult.
HUA Hepesecmu 9Ty CTAaTBIO CJIOXKHO.
00CTOSITETHCTBO Hayamo wiM Kouer | TO translate this article you must
MPEUIOKECHUS use a dictionary.
Umoowvl nepesecmu 3Ty CTaThIO, Th
JOJDKCH HMCIIOJIb30BAaTh CJIIOBAPb.
oIpe/esicHHE nocine  cymectBu- | The article to be translated tells
TEJBHOTO about new developments in engi-
neering.
CraTps, Komopyo Hy;cHO nepege-
Cmu, paccka3blBacT O HOBBIX pa3-
paboTKax B TEXHHKE.
JOTIOJTHEHUE nocie rnarona- | He asked me to translate the article.
CKa3zycMoro On IIOommpoCcuil MCHS nepeeecmu
CTAaThIO.
JacTh CKazyemoro | mocie  Bcromora- | | must translate the article.

TCJIBHOI'O HWJIHW MO-
JaJIbHOI'O IJjiarojia

ﬂ JOJIDKCH nepeeecmu CTAaThbIO.
Our task is to translate the article.
Hama 3ada4a nepeeecmu CTaTbIO.
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O6bekmHb Il UHGhUHUMUEBHBI 060pom

(The Objective-with-the-Infinitive Construction)

Tabmuma 3

ObvexmHulll UHPUHUMUBHBLLL 0O0POM

['aaroabl, mocjie KOTOPbIX yHO-
TpebJisieTcsl CJIOKHOE [OIOJIHe-
HHe

IIpumep / nepeBox

Kemanue/uexenauue: to want, to
wish, to like, to dislike, to hate

| like people to tell the truth.
S mro6utr0, KOT/1a JIF0/IU TOBOPSIT MPAaBY.

qYBCTBeHHI)Ie BOCIIpHUATHUA n
omymieHus: to see, to watch, to
notice, to hear, to feel (uapunu-
TUB 0€3 YaCTULIBI to)

| saw him enter the room.

MBI BUACIHU, YTO OH BOLICII B KOMHaTy.
I’ve never heard her sing.

ps| HUKOI'Ja HE CJIbIIIaJl, KaK OHa ITOCT.

VMcTBEeHHAsa IeATEeNbHOCTE. t0 eX-
pect, to think, to believe, to sup-
pose, to consider, to find, to know,
to suspect, to understand, to mean

They expect us to come.

OHH OKHOaJiv, 4YTO MBI IPUACM.

We believe him to be a good teacher.

Mpl cyuTacM, 4TO OH XOpOIIlI/Iﬁ IIpcriogaBa-
TCIIb.

[ToOyxnenne, pomymeHnue. 10
make, to get, to order, to ask, to
allow, to let

He made me do it again.
On 3acTaBUI MEHA CIACJIaThb O3TO €UIC pas.
Let her go home. IlycTth OHa MIET TOMOM.

Crpykrypa:

noJJieskaiiiee + rjiaroyi-cBsizka + nornoiaHeHue + uHGUHUTUB ¢/0e3 tO.
| want him tocome  tomorrow.

S Xxody, dUTOOBIOH MpHIIET  3aBTpa.
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Cy6bekmHbIll uHghuHUMUBHbIG 06opom

(The Subjective Infinitive Construction)

Tabnuua 4

ObvexmHulll UHPUHUMUBHBIL 0O0POM

FJIaI‘OJII)I, ¢ KOTOpPbIMH YIIO-
TpeﬁﬂﬂeTCﬂ CJI0KHOC MoaJjie-
ARamee

IIpumep / mepeBoj

B CTpadaTCIIbHOM 3ajIore. to
know, to announce, to believe, to
consider, to expect, to report, to
say, to state, to suppose, to think,
to understand

The delegation is known to arrive soon.
I/I3B€CTHO, qTo AacliCranusda CKOpO IIpu-
Oyner.

He is said to have been working here
long.

TOBOPST, UTO OH pabOTaeT 3/1eCh JaBHO.
He is supposed to be in Moscow now.
[Ipennonararor, 4YTO OH ceW4ac B
Mockae.

B npeiictBuTrenpHOM 3anore. to
seem, to appear, to happen, to
prove

He seems to work much.

Kaxertcsi, oH MHOTO paboTaer.

| happened to see such films.

MHue ClIy4ajJIoCb CMOTPCTb TAKHUC (1)I/IJIB-
MBI.

She appeared to be studying now.
Oxka3bIBaeTcCsl, OHA ceiyac yUuTCs.

C rmaronom to be + mpunara-
tenpHOE: likely, unlikely certain,
sure

The weather is likely to change.
[Torona, BEpOATHO, U3BMEHUTCH.

She is unlikely to arrive today.
MEU'IOBCpOSITHO, 4TO OHA IpUCACT CCro-
TTHSL.

He is sure to come.

OH 00s13aTENBHO NPUJIET.

Crpykrypa:

noJsIexariee + riaaroji-ckazyeMoe +uH(QpUHUTHB.

He is kngwn to be a good scientist.

H36ecmno, 4TO OH XOPOLIMN YYEHBIN.
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1. Analyze the ways to translate infinitives.

| am glad to help you. S paa momousb TeOe.

| am glad to be helped. S paj, 4TO MHE TIOMOTaIOT.

| am glad to be helping them. S paj, 9TO IOMOTIa0 UM.

| am glad to have helped him. A pan, 9To IOMOT eMmy.

| am glad to have been helped. S paa, 9TO MHE TIOMOTJIH.

2. Translate into Russian.

1. To train highly qualified managers is extremely important for the de-
velopment of economy.

1. To study this phenomenon requires much knowledge.

2. Our task is to increase production by 15 % this year.

3. The economist must know the conditions under which the demand for
an item grows.

4.  According to Marx’s theory class struggle was to destroy capitalism.

5. They hope to be sent to the conference.

6. The manager was asked to tell about price policy in his company.

7. We must build as many power stations as possible to meet all power
needs in industry and agriculture.

8. Toincrease the productivity of the machine tool one should know the
characteristics of the material which is being machined.

9. In order to avoid the tax people will take more of their business across
the state line.

10. This problem is too complex to be solved by students.

11. This method is accurate enough to give reliable results.

12. The process to be analysed in this article is known as deflation.

13. Our plant produces automatic and semiautomatic machine tools to be
exported to Asian countries.

14. A famous economist and philosopher Adam Smith was the first to de-
scribe the mechanism of self-regulation in economy.

15. The laboratory assistant will be the last to leave the classroom.

16. The problem to find a more economical way of production is to be
solved soon.

3.  Translate into Russian

1. To promote a product in the market means...
To promote a product in the market one should ...

2. To improve old processes one should...

To improve old processes is vital for...
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10.

11.
12,

13.

To increase production it is necessary...

To increase production requires...

To be launched to the market the product should be...
The product to be launched into the market should be...
To be utilized in industry the metals are to be...

The metals to be utilized in industry are to be...

Our task is to solve the problem of ...

The company management is to solve the problem of ...
The new director is to improve...

The problem is to improve...

Translate the sentences into Russian.
Keynes believed that there was only one way out, and that was for the
government to start spending in order to put money into private-sector.
President Franklin D. Roosevelt started a massive public works program
to employ a portion of the idle workforce.
A society's standard of living is one way to evaluate an economic sys-
tem.
One of the main purposes is to understand how economies work, and
what the relations between the main economic players and institutions
are.
Each produces the amount of meat, bread, and candlesticks he judges to
be correct.
His work gave generations of economists plenty to think about and ex-
pand upon.
Keynes's theories mainly involve people's propensity to spend or to save
their additional money as their incomes rise.
We shall use the terms free enterprise or laissez-faire, or capital-
Ist system to stand for a market economy.
Since capitalism is based on the principle that individuals should be free to
do as they wish, it is not surprising to find that the motive for economic
activity is self-interest.
Marketing specialists do studies and take surveys to find out what
goods and services people need or want to buy.
Then goods and services are produced to meet those needs and desires.
Products are designed to include qualities such as colors, models,
styles, and features — that the business expects to be most appealing to
consumers.
The price must be low enough to attract buyers.
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14,

15.

16.

17.

18.

19.

20.

21.

22,

23.

CoNoOaRrWNEO

However, it must be high enough to generate a profit and cover the
costs and expenses that the business has in producing, distributing,
and selling the product.

Toys and games are usually located at the eye level of children because
they are the ones who are most likely to want those products.

Your overall marketing strategy is unlikely to be successful if the price
IS wrong.

Premium pricing sets a relatively high price to reflect the high quality of
the product or service

New products and services are sold at an artificially low price in order to
attract customers and gain market share.

A clinical psychologist was hired to create a psychological profile of
each segment.

As we enter the twenty first century people around the world are begin-
ning to ask for how long the U.S. will be able to retain its position as the
world’s number one economic power.

However, e-industry advocates are quick to point out that companies
such as Google and Yahoo do not have ‘legacy costs’ and are very com-
petitive on the world stage.

It is still too early to predict the demise of the U.S. as the world’s num-
ber one economy.

China is investing heavily to improve Brazil’s infrastructure to facilitate
the export of metal ores, timber and food supplies.

Translate the sentences into Russian. Mind the complex object.
We cannot believe him to have robbed the bank.

He hated her to wake him up every morning.

They reported the train to have arrived.

She wanted the house to be let as soon as possible.

Susan ordered the tea to be brought.

| would not allow my cottage to be sold.

| cannot make you obey.

She saw a little girl approach the house.

| am sorry. | did not notice you enter the room.

Let her say whatever she wants to.

We relied on her to book the tickets.

Jill loved her child to recite nursery rhymes at their family parties.
| did not mean her to be invited here.

I'd like my book to be published in English.
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PART 2

THE MARKET
Unit 1

Laws of market economy
&‘ 1. Read the definitions and translate the words into Russian.

Laissez-faire — the policy of allowing companies and the economy to oper-
ate without government control,

self-interest — interest in yourself and how to gain advantages for yourself;
oil-refinery — a factory where different substances are removed from oil to make
it pure;

aid — help;

assets — smth such as money or property that a person or company owns;
entrepreneur —smb who uses money to start businesses and makes business
deals;

fiscal policy — government policy in the sphere of budgeting and taxes;
monetary policy — government policy which deals with money supply and in-
terest rates.

2.  Read the text and do the tasks after each section.
MARKET ECONOMIES

A. A society may attempt to deal with the basic economic problems by allow-
ing free play to what are known as market forces. The state plays little or no
part in economic activity. Most of the people in the non-communist world earn
and spend in societies which are still fundamentally market economies.

The market system of economic organization is also commonly de-
scribed as a free enterprise or laissez-faire, or capitalist system. We
shall use all these terms to stand for a market economy. Strictly speaking the
pure market of laissez-faire system has never existed. Whenever there has been
some form of political organization, the political authority has exercised some
economic functions (e.g. controlling prices or levying taxation). It is useful,
however, to consider the way in which a true market system would operate be-
cause it provides us with a simplified model, and by making modifications to the
model we can approach the more realistic situations step by step.
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The framework of a market or capitalist system contains six essential fea-
tures: private property, freedom of choice and enterprise, self-interest, competi-
tion, the price system, the role for government.

What does the underlined phrase mean in the text?

o Market economy is spoiled and corrupt.

o Market economy is only a scientific theory which doesn’t prove.
o Market economy has influences of other economic systems in it.

B. Private propert.

The institution of private property is a major feature of capitalism. It
means that individuals have the right to own, control and dispose of land,
buildings, machinery, and other natural and man-made resources. Man-made
aids to production such as machines, factories, docks, oil refineries and road
networks are known as capital. Private property not only confirms the right to
own and dispose of real assets, it provides the owners of property with the right
to income from that property in the form of rent, interest and profits.

Write out:
e forms of capital
e forms of income

C. Freedom of choice and enterprise

Freedom of enterprise means that individuals are free to buy and hire eco-
nomic resources, to organize these resources for production, and to sell their
products in the markets of their own choice. Persons who undertake these activ-
ities are known as entrepreneurs and such people are free to enter and leave
the industry.

Freedom of choice means that owners of land and capital may use these re-
sources as they see fit. It also means that workers are free to enter (and leave) any
occupations for which they are qualified. Finally it means that consumers are free
to spend their incomes in any way they wish. The freedom of consumer choice is
usually held to be the most important of those economic ‘freedoms'. In the mod-
els of capitalism, producers respond to consumers’ preferences — they produce
whatever consumers want.

Write out all the words which denote participants of the market.

D. Self-interest
Since capitalism is based on the principle that individuals should be free to
do as they wish, it is not surprising to find that the motive for economic activi-
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ty is self-interest. Each unit in the economy attempts to do what is best for it-
self. Firms will act in ways which, they believe, will lead to maximum profits (or
minimum losses). Owners of land and capital will employ these assets so as to
obtain the highest possible rewards. Workers will tend to move to those occupa-
tions and locations which offer the highest wages. Consumers will spend their
incomes on those things which yield the maximum satisfaction.

Continue the list.

Self-interest can be realized in the form of

maximum profits

E. Competition

Economic competition is another essential feature of a free enterprise
economy. Competition, as economists see it, is essentially price competi-
tion. The model of the market economy envisages a situation where, in the
market for each commaodity, there are large number of buyers and sellers. In the-
ory at least, competition is the regulatory mechanism of capitalism. On the one
hand, it protects the customers — they have the right of choice and they benefit
from the fact that competition keeps prices close to costs; on the other hand, it
makes producers and suppliers of scarce resources utilize them economically,
using most sophisticated technologies.
Which is true?
e  Competition makes prices lower.
e  Competition makes prices higher.
e  The influence of competition is difficult to predict.

F . Markets and Prices

Perhaps the most basic feature of the market economy is the use of the
price mechanism for allocating resources to various uses. The price system
is an elaborate system of communications in which innumerable free choices
are aggregated and balanced against each other. The decisions of producers de-
termine the supply of a commaodity; the decisions of buyers determine the price.
Changes in demand and supply cause changes in market prices and it is these
movements in market prices, which bring about the changes in the ways in
which society uses its economic resources.
Who determines the price in the market?
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G. The role of government

Freedom of enterprise is not total in the market economy. Businesses are
subject to laws and government regulations. Economic environment is deter-
mined by the economic policies of the government, fiscal and monetary poli-
cies being the major factors.
What does the underlined phrase mean in the text?
e  Businesses are regulated by government.
e  Government regulates businesses.
e  Businesses are independent from laws and government regulations.

Vocabulary

to stand for 03HayaTh, 0003HAYATH

to exercise UCII0JIb30BaTh, OCYIICCTBIIATh
to respond (to) pearupoBath, OT3bIBATHCS

to dispose pacrojararth, pa3MeniaTh

to levy obJlaraTh HaJlOTaMu

to yield TPUBOJIUTH K YeMY-J1.

to envisage paccMarpuBaTh

to aggregate coOupath B OJTHO LIEJI0€

3. Guess which feature of market economy each statement is about.

It is the dominating motive of economic activity.

It is the principle difference between market and command systems.
It is very limited.

It governs the process of distribution.

It makes prices lower.

Ok wpnN Pk

4. Match 1-6 with a-f to make meaningful phrases. Use these phrases
to speak about market economy.

1) tohave a) to maximum profits

2) tobefree b) prices close to costs

3) tolead c) the right to own, control and dispose of real assets
4) tokeep d) to buy, hire, and sell

5) tocause e) to laws and government regulations

6% to be subject ) changes in market prices

5. Read the text, give Russian names to the stages of business
cycles, do the tasks in italics.
CIRCLES AND CYCLES OF ECONOMIC ACTIVITY
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Market economic system works in a circle, with each person or part of
the system dependent on all other persons or parts. Every person's spending
becomes someone else's income.

Another characteristic of our economic system is the way it moves from
good times to bad times. This movement is called a business cycle. The four
stages of business cycle are prosperity, recession, depression and recovery.

— Prosperity is high point of a business cycle, also called a boom.

— Recession is a stage in a business cycle in which the economy is in the pe-
riod of decline.

— Depression is the lowest point in a business cycle at which business is the
worst.

— Recovery is the final stage in a business cycle during which business suc-
ceeds again.

Think over and say what happens during each stage of a business cycle to
each of the following factors:

Jobs — increase in number; decrease; stay the same.

Unemployment — high; low; the highest becomes higher (lower).

Prices for consumer goods — go up; go down; stay the same.

Consumers buying habits — buy less, buy more; no change.

Number of business firms in the market — increases; decreases; stays the
same.

Economic activity can be measured by gross national product, employ-
ment inflation and productivity.

Gross national product is the total dollar (rouble) value of all the goods
and services produced by an economic system in one year.

Inflation is rising of price caused by increased spending.

Productivity is the amount of output produced per unit of input.

The cost of natural resources, capital resources and human resources ef-
fect productivity. There are two basic ways to increase productivity. First
more goods and services can be produced with the same amount of resources.

Define the second way.

Vocabulary

to measure U3MEPSTH circle KpyT

to increase YBEJIIMYUBATH cycle KT

to decrease YMEHbBIIATh value EHHOCTb, CTOUMOCTh

6.  Complete the sentences.
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1. A period in which spending falls and unemployment rises is called

2. A stage during which people find job and begin to buy more products
and services is called

3. is a period when employment is high and businesses turn
out goods and services as fast a they can.

4, Is the point when business is bad and unemployment is
high.

7. Distribute the verbs by their meanings into two categories

Increase, decrease, go down, reduce, go up, fall, lower, rise, augment.

8. You are going to read the text about the law of demand and
supply. Before you read complete the definitions choosing a suit-
able word.

Demand is the quantity of goods that consumers/producers are ready to
buy/sell.

Supply is the quantity of goods that consumers/producers are ready to
buy/sell.

9. Read the text and fill in the table with the information from of the
text.

Factors influencing the demand Factors influencing the supply

/////////////////////////////////////

DEMAND AND SUPPLY
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Demand is the quantity of a good that buyers wish to buy at certain
price. Other things equal*, at low prices the demanded quantity is higher.

Supply is the quantity of a good that sellers wish to sell at certain price.
Other things equal, when prices are high, the supplied quantity is high as
well.

The market is in equilibrium when the price regulates the quantity sup-
plied by producers and the quantity demanded by consumers. When prices
are not so high as the equilibrium price, there is excess demand (shortage)
raising the price. At prices above the equilibrium price, there is excess supply
(surplus) reducing the price.

There are some factors influencing demand for a good, such as the pric-
es of other goods, consumer incomes and some others.

An increase in the price of a substitute good (or a decrease in the price
of a complement good) will at the same time raise the demanded quantity. As
consumer income is increased, demand for normal goods will also increase
but demand for inferior goods will decrease. A normal good is a good for
which demand increases when incomes rise. An inferior good is a good for
which demand falls when incomes rise.

As to supply, some factors are assumed* as constant. Among them are
technology, the input price, as well as degree of government regulation. An
improvement in technology is as important for increasing the supplied quan-
tity of a good as a reduction in input prices.

Government regulates demand and supply, imposing ceiling prices
(maximum prices) and floor prices (minimum prices) and adding its own
demand to the demand of the private sector.

*other things equal — mpu mpo4rx paBHBIX
*t0 assume — npuHUMaTh

Vocabulary

to supply smb with smth — mocraBisiTh YTO-TMO0 KOMY-JTHOO

to supply smth to smb — cua6xate Koro-1160 YeM-1100

substitute good — ToBap-3amMeHHTENb (CIIPOC HA KOTOPBIA U3MEHSCTCS B
ITPOTUBOIOJIOKHOM HaMpPaBJICHUN IO CPABHEHUIO CO CIIPOCOM Ha JIPYTrou
TOBAp, [IeHA Ha KOTOPbIH H3MEHUIIACH)

complement good — ToBap-morosHeHHe (CIIPOC Ha KOTOPBIA U3MEHSIETCS
B TOM K€ HAIIPaBJICHUH, YTO M CIIPOC HAa HEKOTOPbIC APYrHUe TOBApPhI, Iie-
HbI Ha KOTOPBIE€ N3MEHHIIHCH)
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normal good — ToBap cTaHAapTHOI'O KavyecTBa

inferior good — ToBap HU3KOrO Ka4yecTBa

Input price — meHa pecypcoB, IIcHa OCHOBHBIX CPEJICTB IIPOU3BOJICTBA
to impose (on, upon) — obGiararh, (HaJIOrOM, MONIJIMHON KOTO-JI.), Halla-
rath (00s3aTeIbCTBA, IITPaAd)

equilibrium price — paBHOBecHas HieHa

10.

1.

o O

11.

Choose the proper word from two variants in brackets.

The fashion for mini-skirt (increased/reduced) the demand for textile
materials.

Even in (some/the same) middle-income countries many people are
Very poor.

Government regulations sometimes (decrease/impose) a change in
(technology/quantity) that producers do not want to use.

Stabilization of prices is of great importance to industrial nations (as
we// as /as well) the Third World countries.

Freeing up (ocBoOoxacuue) prices leads to their (decrease/increase).
(Inferior/ Normal) goods are usually low-quality goods for which there
are higher-quality (improvements/substitutes) sold at higher prices.

A decrease in (complement/ input) prices makes the production less
expensive.

Complete the sentences using comparative constructions with the

words than or as.

Model:

We face the problem of surplus when supply is higher than demand.
Market economic system is not so stable as command system.
Producers supply as many goods as consumers are ready to buy.

1

O AW N

Price

=R

The market is in equilibrium when the demanded quantity is as
large
Prices rise when they are not so high
Prices rise when they are lower
We may have excess supply if prices are higher
The demand for inferior goods at high incomes will not be as high

Analyze the graph and comment upon it.
D, D,
NN\ S 39
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The supply and demand model describes how prices vary as a result of a bal-
ance between product availability and demand. The graph depicts an in-
crease in demand from D; to D, along with the consequent increase in price
and quantity required to reach a new equilibrium point on the supply curve

(S).

Unit 2
Marketing

\\’2% 13.  You will read about the art of marketing. Before you read
try to explain what marketing is all about.

14. Match 1-5 with a-e to make meaningful phrases.

1) totake a) the costs and expenses
2) to attract b) buyers

3) tocover c) achoice

4) tocreate d) to buy

5) to locate e) surveys

6) to persuade f) products

15. Read the text and compare you explanation of marketing with
what you’ve read.

MARKETING TO-DAY

Marketing is a new science. What has been around previously is the art
of salesmanship. Salesmanship is the art of manufacturing something and
making another person want it, then manufacturing it for him.

The fundamental principles for a marketer are:

e to understand the customer (through research);

e to create a choice ( a difference in price, concept or value that will dis-
tinguish your product);

e to communicate that choice (through promotion and advertising).

There are four principal controllable factors that provide the most effec-
tive choice for the consumer - the Four P's or the marketing mix: product,
price, place and promotion.
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Product
Marketing specialists do studies and take surveys to find out what
goods and services people need or want to buy. Then goods and services are
produced to meet those needs and desires. Products are designed to include
qualities such as colors, models, styles, and features — that the business ex-
pects to be most appealing to consumers.
Marketing techniques include:
e  street Surveys — stopping people in the street;
e phone or postal surveys — people fill in questionnaires and send them
back;
e internet surveys — a relatively new technique which functions in a simi-
lar way to other surveys except that a large number of people are inter-
viewed at the same time.

Price

Manufacturers and sellers must determine a price for their products
or services. The price must be low enough to attract buyers. However,
it must be high enough to generate a profit and cover the costs and ex-
penses that the business has in producing, distributing, and selling the
product.

Promotion

Promotion means all of those activities that go into telling consumers
about the product and trying to persuade consumers to buy it. These in-
clude advertising, in-store displays, sales, coupons, and games.

Promotion also includes various kinds of personal selling. When
salesclerks in a store help you select an item, they are promoting the
product. Promotion also includes offering products door to door, on tele-
vision, or over the telephone.

Place
Place refers to where the product or service is sold. Marketers want to
place goods where buyers will find them most conveniently. Place means
both the location of offices and stores and the location of goods within a
store. Fast-food stands and auto dealerships are located on major highways.
Real estate and law offices are usually found in a city or town's business dis-
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trict. Shoe stores, dress shops, and department stores may be located in
downtown shopping areas or malls.

Items in supermarkets and drugstores are often carefully situated to max-
Imise sales. Toys and games, for example, are usually located at the eye level of
children because marketers know that they are the ones who are most likely to
want those products. Groups of products, such as different brands of shampoos
or different varieties of salad dressings, are nearly always displayed on the
same shelves. This way shoppers can find the brands they want and compare
prices.

16. Divide these lines into words and say what factor they refer to.

Togatherandanalysedata; tounderstandandexplainwhatpeoplethinka-
boutproductoradverts; tofindoutaboutcustomersatisfaction; topredicthowcus-
tomersmightrespondtoanewproductonthemarket.

17. Find in the text the words which mean:

e the provision of goods or services to meet customer or consumer needs
(2 words)

e aperson who buys (3 words)

e acritical, detailed, and formal examination (1 word)

e to place a product (3 words)

18. Write out all the factors that refer to each of the four principles.

Product Price Promotion Place

street surveys optimal price advertising location of offic-
es and stores

fffffffffffffffff N T T T T N T T T N

E:w 19. You are a marketing specialist and you are going to do
) marketing research for a new product. Write at least 5 questions
you will have to answer.

20. Listen to a university lecturer introducing his course on Marketing.
While you are listening, try to decide whether these sentences are true or
false.
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1 There will be three marketing lectures a week until the end of term.
2 Today’s lecture looks at pricing.

3 Marketing is about advertising.

4 A customer focused organisation may not have a marketing depart-
ment.

5 In a customer focused organisation only marketing staff think about
customers.

6 Employees need to work as a team to deliver customer satisfaction.
7 Everyone needs to know how satisfied customers are.

(g/’jéj\\ 21. Read the text about pricing strategies and find out:

e why companies set high prices for their goods;
e why companies set low prices for their goods.

HOW MUCH?

As all Business students know, the fundamentals of marketing are the 4
Ps — product, place, price and promotion. Of these 4, price might seem the
easiest to decide — how much does it cost me to produce this product or ser-
vice and how much do I think customers will be prepared to pay for it?

However, choosing a suitable pricing strategy is every bit as complex as
the other parts of the mix and your overall marketing strategy is unlikely to
be successful if the price is wrong. Let’s take a look at a few of the numer-
ous pricing strategies that could make or break a business.

Premium pricing

Premium pricing sets a relatively high price to reflect the high quality
of the product or service. This is the reason that some hotels are so much
more expensive than others — they know that being so expensive will be seen
by customers as a mark of quality.

Penetration pricing

New products and services are sold at an artificially low price in order
to attract customers and gain market share. When the product is estab-
lished, the price goes up. In recent years a number of mobile telephone net-
works have used this approach in the UK.
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Economy pricing

Costs are kept to a minimum, with very little spent on manufacture or
marketing. This is reflected in a low priced product which will hopefully sell
in large volumes. Many supermarkets offer a range of products at economy
prices. Typically, these products will have simple packaging and a general
‘no frills” approach.

Price skimming

Price skimming aims to exploit a commercial advantage by charging a
high price while there are few competitors. However, the high price attracts
new competitors and the price falls because of the increase in supply and in
competition.

22. Match the phrases 1-5 with explanations a-e.

1) gain the market share a) not absolutely

2) no thrills b) not through a natural process

3) relatively c) a method of dealing with a prob-
4) artificially lem

5) approach d) increase the number of buyers

e) without decoration or accessories

23. You will listen to an interview about low-cost airlines’ pricing strat-
egies. Before you listen discuss in the group what can influence the price
of airplane tickets.

24. Listen to the interview. (You can read the words of Presenter at the
same time or read them before listening). Answer the questions.

P = Presenter
J = James Phillips

P:  Now, if like me you're already thinking about next year’s holidays but
you don’t want to spend too much money, you've probably already visited the
websites of some of the new budget airlines that have sprung up in the last
few years. It’s a relatively recently phenomenon but an extremely successful
one. I'm sure you’ve all heard of people getting flights to fabulous destina-
tions for as little as £10. It almost seems too good to be true. I'm joined in the
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studio by James Phillips of consumer group ‘What?’ and I hope he’s going to
answer the big question — just how do they make it so cheap? James.

e Do all budget airline flights cost less than £10?
When is the price the highest?
e  When is the price lowest?

P:  But even so, even if you don’t get one of the really cheap tickets, these
airlines are still quite a lot cheaper than other, more established airlines.

e  Which of the following factors are mentioned as factors reducing the
price?

They use cheaper and smaller airplanes.

They choose cheap airports.

They make more flights a day.

They don’t spend money on advertising.

Passengers have to pay for the food on their flights.

They sell electronic tickets.

ook wnE

P:  So, there are some pitfalls to look out for but | for one am going to go
straight to the internet and find myself a bargain. Now where do | want to go
to this year.

Would you like to get a bargain and fly by these airlines?

25.  Your company is launching a new product into the market.

With a partner choose the product you are going to sell and dis-
cuss your price strategy. Report to the group what strategy you’ve cho-
sen and why?

@% 26.  You will read the text HELLO TO THE GOOD BUYS. Be-
fore you read try to guess the meanings of words 1 - 9. Then
match the words and the definitions a-h.

1) upmarket a) apartor section

2) amission b) agroup of interested people

3) aninitiative c) an important new plan with a particular aim
4) asegment d) anassignment or task

5) an audience e) to find out / to discover

6) aprofile f)  toremove / to take out
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7) to determine g) to check at regular intervals

8) to monitor h) expensive and of superior quality

9) toeliminate 1)  adescription of the characteristics of someone
or something

27. Read the explanations and translate the words in bold into Russian.
hassle — problems

gasoline (US) — petrol (GB)

to differentiate — to show how products are different from each other
an upgrade — making smth. work better, and do more

fueling (up) — (US): filling up (GB)

desperately seeking — looking for very carefully

retailer — a shop which sells goods individually or in small quantities
targeted at — directed or aimed at

nearby location — not far away

full-serve outlets — a retailer shop providing full service

28. Read the text and explain its title.
HELLO TO THE GOOD BUYS

A new marketing campaign promising hassle-free and faster fuel buying
for customers is under way in America. Suzanne Peck reports on the 18-
month research project which involved Shell Oil researchers “moving in”
with their customers to test their buying habits.

The marketing people from Shell Oil Products were desperately seek-
Ing ways to increase the business, and to come up with a strategy which
would put them ahead of their competition by differentiating the Shell Qil
brands in the eyes of consumers. “We are big business and the leading retail-
er of gasoline, but it is a fragmented market and the mission was to profita-
bly expand the business,” said Sam.

Today, after 18 months of research, Shell Oil is on track to make buying
fuel at their 8,900 service stations clearly different with a new brand initia-
tive. Its aim is to deliver through facilities, systems upgrades, and new oper-
ating practices, a hassle-free fueling experience targeted at specific customer
segments.

Over the past few years, the company has been developing detailed
knowledge of consumer needs and attitudes, which formed the basis for the
new brand initiative. Team leader Dave Yard, manager of Strategy and Plan-
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ning Marketing, picks up the story. “We began with a customer segment
study of 55,000 people, who we stopped in shopping malls in six cities for a
45-minute interview into their attitudes, especially regarding driving and
cars. The result was that everyone wanted three things from a service station-
competitive price, a nearby location and good quality fuel — something they
all believed was already being delivered by the industry.”

This meant their buying decisions were influenced by other factors —
some wanted full-serve outlets like the old days, some chose a service sta-
tion depending on whether it looked safe or not. There were ten different
segments with different needs, and we wanted a better understanding of each
of these audiences.'

A focus group was set up for each segment; an anthropological study
was carried out, which involved team members spending waking hours with
people from each segment, watching them at home and accompanying them
on shopping trips to see their buying habits; and a clinical psychologist was
hired to create a psychological profile of each segment.

The study indicated that three groups, which comprised 30% of the driv-
ing public, should be targeted:

Premium Speeders — outgoing, ambitious, competitive and detail orien-
tated. They drive upmarket cars which make a statement about them. Effi-
ciency rules, plus fast pumps, quick access and payment.

Simplicity Seekers - loyal, caring and sensitive, frustrated with com-
plexities of everyday life. Want simple easy transactions.

Safety Firsters - control orientated, confident people, like order and
comfort of the familiar. Higher value on relationships and go out of their way
to stations that make them feel comfortable. Prefer to stay close to cars.

The common feature was that they all wanted a faster and easier service
than anything already available, so the study ended and the launch began.

The field organization and Shell Oil retailers combined forces to deter-
mine how to eliminate the little hassles that customers sometimes face, such
as improved equipment and clearer instructions at the pump. New innova-
tions are currently being test marketed. A new advertising campaign was
launched and a sophisticated measurement system introduced to monitor sat-
isfaction, behavior and perception of the brand. 'Fueling a car is a necessity
of life and | believe we are ahead of the game — but we won't allow ourselves
to stop and be caught up.

29. Below there are different stages in the research project. Number
them in the correct order.
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They analysed the results, which showed that there were 10 different
consumer segments.

Focus groups studied the 10 segments.

Shell Oil's marketing team decided to differentiate the Shell brand from
the other brands on the market.

Shell launched a new advertising campaign.

They interviewed 55,000 people about their attitudes to driving and cars
ingeneral.

Work started on improving products and services.

They carried out a detailed study of the market over 18 months.
Three groups were chosen as the target markets.

mo OW

Iom

30. Among the underlined expressions in the text find those that corre-
spond to the following definitions.

1. Many different types of consumer who buy the same product.

2. Conclusions people reach about which products to purchase.

3. Aninformal discussion group used for market research.

4. A shared characteristic.

5. A method of evaluation.

6. Promotion of goods or services for sale through mass media.

31. Complete the passage using words from exercises 27, 28, 30. Change
the form of the words where necessary.

As more and more industries are making products specifically adapted
to particular * segments of the market, market researchers are being asked to

conduct studies and to compile more detailed >———— of consumer groups.
Broad classifications based on sex, age and social class are not sufficient for
companies operating in highly competitiveand ® . Questionnaires are

carefully designed to * __ the exact needs and demands of consumers as
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well as establishing what affects consumer ° when they choose
one product instead of another._ Advertising campaigns can then be targeted

to appeal to the identified © . Finally, marketing people must ”___ the
success of the campaign and modify it if necessary.

32. Here are some factors necessary for successful sales. With a
partner number them in order of importance. Add some more
factors that you think essential.

_____Showing self- confidence;

____building good understanding with people;

_____ being convincing with new or regular customers;
_____showing attention with good listening skills;

___ being smartly dressed with neat care in appearance;
_____providing excellent after-sales service;
___working well with others within a sales team.

33. Number the sales tips and steps in a logical order putting a proper
number in brackets. Try to find a synonymic word or phrase for each
underlined idea. Use a dictionary if necessary.

1. Negotiate with the customer. ( ) 8. Set up an appointment with the

2. Clarify features and benefits. client. ()

Give the customer a GBS. () 9. Write a sales proposal. ( )
3. Give alternatives. ( ) 10. Follow-up on the SLA. (Service
4. Don’t rush the sale. () Level Agreement)
5. Recap the agreement. ( ) 11. State your sales pitch with a
6. Identify and analyse needs. ( ) USP. (unique selling proposition)
7. Deal with rejection. ()

34. Choose the best word to complete each sentence.

1. Good selling is all about (friendship/ relationship/ connec-
tion) building.
2. Your product or service should be (adaptable/ changeable/

variable) to meet the needs of each customer.
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3. The sales manager and the customer have an intense

(conver-

sation/ negotiation/discussion) to agree on the details of the contract.

4. We always aim to give a long-term

(promise/ deci-

sion/ commitment) to every customer.

35. Use the words from the left column to fill the blanks in the
dialogues from the right column. Learn these words. Perform

the dialogues.

Advantage
Long-term contract
To be worth
Promising

To be in demand
To put a new prod-
uct on the market
To produce

Top quality goods

To compete

To be in the same
line of business
to produce

To specialize in

Enterprise

To run business
To meet troubles
To compete

— Do you know anything about a to
build a high-speed railway between Moscow and St.
Petersburg?

—Yes, certainly. This project dis-
cussing.

— What do you see in it?

— | suppose many countries are interested in this pro-
ject. Itis :

— Well, soon you’ll get to Moscow in 2 hours.

— Hi, Henry, how’s life?
— OK, thank you. I hear your firm

sportswear?
—Yes, good sportswear now and we
only :
— Are you planning to ?
— Possibly.
— Everybody knows that “Puma”, “Adidas” and “Ni-
ke” sportswear which can
on the world market.
— your firm ?
—Yes, we goods for children.

— Does your family help you to

your ?

— Certainly, my father is a senior manager.

— Is your business large?

— Rather.

— Do you any ?
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—You see, to with world-famous
firms is a real struggle.

The terms and con-  — Mr. Jones, let’s discuss of our new
ditions contract.
To sign — With pleasure. | find it very
Promising — Shall we it tonight?
— All right!

\\2% 36. Read the text and check your understanding by doing Ac-
tivity 37.

Module descriptor: Marketing
Module 036 Marketing
20 weeks
20 points

This compulsory core module deals with all aspects of Marketing. We
start with a broad overview of the key ideas in marketing. We look at the
concept of a customer focused organization, the relationship between produc-
ers and consumers and the need for continuous organizational learning, inno-
vation and creativity. We then move on to look at the market: how to analyze
the market: how to carry out market research, how to decide whether to carry
this out internally or externally. Once we know what the market wants we
look at how a company can satisfy these needs — how to get the product right
at the right price. Next we consider the power of brands and study promotion
techniques, advertising, who should do it and how it should be done. We then
move on to take a broader look at the competitive environment — what is
competition and how should we react to it? We look at competitor analysis
techniques and methods of developing a competitive strategy i.e. what to do
in the face of competition. We conclude the module with a series of case
studies taken from the contemporary business world.
This module counts for 20 points and is compulsory for all MBA students.
The module runs from October to February. Three marked assessments will
be given. Students are expected to draw on their work situation when com-
pleting these assessments. There is a three hour end of module written exam.
Face to face tutorials will be arranged during the duration of the course.
Online tutor support and tutorials are also provided. The fee for this module
Is US$ 950. Last date for admission to the module is September 15.

For student comment on this module please consult the ratings page of
the MBA website. Some sample comments:
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37. Mark the sentences as true or false.

1. All economics students are required to take this course of marketing.

2. The course lasts 5 months.

3. All these aspects are studied in the course: pricing, brands and promotion,
taxation, competitors, organizational learning.

4. Students will have to take three tests and an exam.

5. Rajid sais that the Assessments were quite easy.

6. Pablo consulted his teaches through the internet.

38. Describe a business course in your university. Follow the
plan.

Name of the course

Duration (how long, how many hours)

Content (subject area)

Organizational structure (lectures, seminars, other)

Assessment

Credits

Tutor’s support

Do the test on economics.

1.

A relative price is

a) aprice expressed in terms of money.

b) what you get paid for babysitting your cousin.

c) the ratio of one money price to another.

d) equal to a money price.

The quantity demanded of a good or service is the amount that

a) consumers plan to buy during a given time period at a given price.

b) firms are willing to sell during a given time period at a given price.

¢) aconsumer would like to buy but might not be able to afford.

d) is actually bought during a given time period at a given price.

Demand is the

a) unlimited wants of consumers.

b) entire relationship between the quantity demanded and the price of a
good.

c) willingness to pay for a good if income is large enough.
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d) ability to pay for a good.
If, as people's incomes increase, the quantity demanded of a good de-
creases, the good is called

a) a substitute.

b) a normal good.

¢) an inferior good.

d) a complement.

The quantity of Walkmans that people plan to buy this month depends

on all of the following except the

a) price of CD players.

b) price of a Walkman.

¢) quantity of Walkmans that producers plan to sell.

d) price of tapes.

The quantity supplied of a good or service is the amount that

a) is actually bought during a given time period at a given price.

b) producers wish they could sell at a higher price.

¢) producers plan to sell during a given time period at a given price.

d) people are willing to buy during a given time period at a given price.

Supply is the

a) limited resources available.

b) cost of producing a good.

c) entire relationship between the quantity supplied and the price of a
good.

d) willingness to produce a good if the technology to produce it becomes
available.

The quantity of Walkmans that firms plan to sell this month depends on

all of the following except the

a) number of producers of Walkmans.

b) price of a Walkman.

¢) quantity of Walkmans that people plan to buy.

d) wages of workers in electronics factories.

If the price of the Walkman is below the equilibrium price, there will be

a of Walkmans and the price will

a) surplus; fall
b) shortage; fall
c) shortage; rise
d) surplus; rise
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10. The price of a tomato increases and people buy fewer onions. You infer
that onions and tomatoes are

a) normal goods.
b) complements.
C) substitutes.
d) inferior goods.
11. The quantity of a cars that people plan to buy this month depends on all

of the following except the

a) quantity of cars that dealers have for sale.
b) price of a van.
C) population.
d) expected future price of a car.
12. Kelly graduates and her income increases by $25,000 a year. Other

things remaining the same, she decreases the quantity of donuts she buys. For
Kelly, donuts

a) are an inferior good.
b) and coffee has become complements.
¢) and toast have become substitutes.
d) are a normal good.
13. Students can rent a video at Campus Video for $4. As the price of a

VCR decreases, the

a) demand for videos will increase.
b) supply of videos will decrease.
¢) quantity supplied of videos will decrease.
d) quantity demanded of videos will increase.
14. In the book market, the supply of books will decrease if any of the fol-
lowing occur except
a) a decrease in the number of book publishers.
b) a decrease in the price of a book.
¢) an increase in the future expected price of a book.
d) an increase in the price of paper.
15. If the price of a video rental is below the equilibrium price, the quantity

supplied is than the quantity demanded. If the price of video rentals
Is above the equilibrium price, the quantity supplied is than the
quantity demanded.

a) less; greater

b) greater; greater
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C) greater; less
d) less; less
16. A typewriter is an inferior good. As people's incomes increase and other

things remain the same, you predict that the

a) price of a typewriter will decrease.
b) price of a typewriter will fall and the demand for typewriters will in-
crease.
c¢) demand for typewriters will decrease and the price will rise.
d) demand for typewriters will increase as the price of a typewriter falls.
17. If the demand for bottled water increases, the equilibrium price

a) rises and the equilibrium quantity increases.
b) rises and the equilibrium quantity increases.
c) falls and the equilibrium quantity decreases.
d) rises and the equilibrium quantity decreases.

RAMMAR REVEW
Mpuyactue (The Participle)

[Ipuvactue sBsieTCS HEMUYHOM (POPMOIL TIIaroiyia, B KOTOPOM COUETAIOT-
Csl IPU3HAKU TIPHJIAraTeIbHOTO WM Hapedws C MPU3HAKaMu riiaroyia. B aH-
TIIMHACKOM SI3bIKE CyIecTByeT 2 Buja npuyactwid: Participle | u Participle 11.

Participle | moxeT umeTh mpocTyro (COMING) U CIIOKHBIC (aHATUTHYEC-
ckue) popmel (having come, being read). Participle 1l umeer Toapko mpo-
ctyto Gopmy (written). Participle | u Participle Il o6o3HauaroT npusHak, HO B
OTJIMYUE OT TMPHUIIAraTeIbHOTO, MPU3HAK, 0003HAYAEMBbI MPUYACTHEM, YKa-
3BIBACT Ha JCHCTBHE MJIM COCTOsSHHUE mpeamera (& moving part), a He Ha ero
kauyecTBa (a small part) (tabmurer 5-7).
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Dopmbl npuuacmus

Taomura 5

Aspect Active Passive
Simple writing being written
Perfect having written having been written
Past - written

Ta0mura 6

Oyuxyuu Ipuyacmus | 6 npednoscenuu

1. onpenenenue

a) mepel OINpeesIeMbIM
CIIOBOM

0) mocne omnpeaensieMoro
cJioBa

Running water is pure.

The boy playing in the
yard is my brother.

Ilpomounas Bona yucras.

Manbuuk, ueparowuii BO
JBOpE, - MOM Opar.

2.  00CTOATEIBCTBO
a) BpeMeHu™

0) IpUYKHBI
B) 0oOpasa JeicTBus

') CpaBHEHUS

Entering the room he
cried.

Being busy, he refused
to go with us.

They sat motionless,
enjoying the sunset.
This was said as if
thinking aloud.

Botios B koMHaTy, OH 3a-
KpHU4al.

byoyuu 3anusmoim, OH OTKa-
3aJICS UATH C HAMH.

Onu cugenu 0e3 IBMKEHUS,
HACANCOAsCb 3AKATOM.
3710 OBLIO CKa3aHO, KaK
OynTO Oymas BCIyX.

3. UMEHHAsA 4acTh COCTaB-
HOT'0 CKa3yeMOro

The effect of her
words was terrifying.

DOddekr oT ee ciIoB ObLI
VACACAIOUUM.

Tabmuma 7

@yuxyuu Ipuuacmus 11 6 npednosrcenuu

ompeaeseHue

Iepesl ONpPEAEISIEMbIM  CIIO-
BOM

110CJIE ONPEAEIAEMOro CJI0BA

A written letter lay on
the table.

| received a letter writ-
ten by my mother.

Hanucannoe nucbMo JIeKajio Ha
CTOJIC.

Sl mony4ns1 MUCbMO, HanucanHoe
Moel MaMoOH.

Oxonuanue maoauyol Ne 7

NMenHas 4YacTh COCTAaBHOIO
MMEHHOT'0 CKa3yeMOro

She looked surprised.
The door is locked.

VY Hee youenenmwiii BUI.
JBepsb 3anepma.

YacTb MpocToro ckazyemoro

The poem was learned
by him by heart.
He has just come.

CTUXOTBOPEHHE ObLIO BbLYUEHO
VM Hau3yCTh.
OH TOJBKO UTO npuuies.

00CTOATEILCTBO

When given time to

Korna eMy oasanu Bpemst noay-
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a) BpeMeHU

0) MpUYHHBI

B) YCIIOBUS

think, he always an-
swered right.

He kept silent for a
moment surprised by
my question.

The question, if raised,

MaTh, OH BCET/a MPaBUIILHO OT-
BeYall.

OH MoJT9aJI HEKOTOPOE BPEMS,
YOUBUBUIUCH MOEMY BOIIPOCY.
Ecau stot Botipoc 6ydem noo-
HsM, OH BBI30BET OOJIBIIIYIO JIHC-

will cause a lot of dis- | kyccwuro.
cussion.

1. Read the text and define the functions of participles.

People living in Japan have some customs different from ours. For exam-
ple, we wipe our washed faces with dry towels (monorenrie), they wipe their
faces with wet towels. Entering houses our men take off their hats, the Japa-
nese take off their shoes. We give presents when arriving, they leave them
when departing. When in mourning (tpayp) we wear black, they wear
white. We frown (xmyputbcst) when being scolded (6panuTts), they smile.

When we say that Japanese are strange people, they could reply, “The
same to you.”

2. Read and translate into Russian.

The student attending all lectures; using new methods; having entered the
Institute; the achieved results; the plan containing many details; constructing
new machines; having calculated the distance; all developed countries; the
workers building a new house; achieving good results; having developed the
speed of 120 km; the apple divided into three parts; the scientist using a new
method; dividing the orange into three parts; having introduced new methods
of work; the growing population of the country; refusing to give an explana-
tion; receiving important information; having obtained the necessary infor-
mation; having found the new way; help offered by the teacher; the lecture
read by a well-known professor.

3. Choose the translation of words given in the brackets.

carrying out; iscarryingout; carried out; is carried out

1. The expert (mpoBoaut) the investigation.

2. The investigation (mpoBoaumoe) by the expert is important.

3. The expert (mpoBomsiuii) the investigation works in our company.
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chosen choosing was chosen Is choosing

1. (BwiOupas) a suitable pricing strategy is the specialists considered many
important factors.

2. Pricing strategy for a new product line (Obuta BeIOpaHa).

3. The (BetOpannas) pricing strategy proved to be suitable.

increased increasing having increased increasing

1. (VBemuuuas) the price we decreased the demand for the product.

2. (YBemunuus) the price we decreased the demand for the product.

3. The company (ysenuumBaromias) the price for the product can loose the
market.

4. Translate the sentences into Russian.

1. He heard the voices coming through the open window. 2. Waiting for
him | looked through the magazines lying on the table. 3. They remained at
home refusing to go anywhere that day. 4. The channel linking two seas is
being built now. 5. The explanation given was not complete. 6. The results
received were of great importance for further work. 7. Having passed all the
examinations he left for the native town. 8. Having been shown the way |
could find his house easily. 9. Having waited for him for half an hour they
went home. 10. When studying elements Mendeleyev found that they could
be divided into nine groups. 11. When burnt, coal produces heat. 12. When
reconstructed, the theatre looked more beautiful than before. 13. Being built
in a new way modern houses have better facilities.

5. Translate into English.

[IpuHOCAIINI, TPUHECEHHBIN, MPUHOCA, PUHECS, MEPEBOIAILINN, TIEpeE-
BEJICHHBIN, TEpEeBOJiA, IMEpeBeis, AaBas, HalKUCcaB, YUTAIOIIUNA, Oepyiiuii,
JAHHBIN, TPOYUTAB, CACTAHHBIN, MBIOIINUMA, CKa3aHHBIN, Oy Iyuld MOTEPSIHHBIM,
HApHUCOBAaB, HANMWCABIIWW, JEJasi, B3SATHIM, B35IB, PUCYS, BBINUTHIN, CIEJIaB,
U], TUIIYIIUKA, MPOYUTAHHBIM, J1aB, PUCYIOIIUHN, JEJIAIOIIMiA, HApHUCOBaH-
HBIM, BBIIIUB, TOBOPSAIIUN, Oepsi, HANMCAHHBIM, 4YWTas, WAYIIUNA, TAIOIIHH,
CKa3aB, CUJICBIINA, TOCMOTPEB, OyAy4YHu 3a0BIT, CTPOSIITUI, CTPOSIIIIUICS, UT-
pasi, TIOUTpaB, pacCKa3aHHBIM, pacCKa3aBIWW, BUJIA, MPUHECIHINM, Oymydn
MPUHECEHHBIM, ITOCTPOCHHBIN, TPOJIAB.
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6. Translate the following sentences into Russian, pay attention to par-
ticipial constructions.

1. In East-European countries consumers couldn't get goods, and factories
couldn't buy inputs at prices held low by governments.

2. Governments intervene in economies controlling the supply of money, limit-
ing monopolies and helping private industries.

3. An improvement in technology will increase the supply of a good, increas-
ing the quantity supplied at each possible price.

4. Governments regulate economic activities imposing some restrictions.

5. The governments can influence for whom goods are produced, taking in-
come away from some people and giving it to others.

6. The high price for a good is the market mechanism telling suppliers it is now
time to increase production.

7. The developing countries hope that the industrial countries will raise im-
ports from the less developed countries imposing tariffs on imports from oth-
er industrial countries.

8. Income is money of all kinds coming in regularly to a person, family or
organization.

9. Active money is money going from man to man and used by the people in
buying and selling goods and services.

10. Reducing our imports, we decrease the exports of others.

11. At prices above equilibrium we have a situation known as excess supply,
or surplus.

lepynaun (The Gerund)

['epynnuii — 310 HenuyHasi ¢gopma TIarosia, Kotopas o0JagacT CBOM-
CTBaMHU KaK 21aeod, TaK U CyuecmeumesbHo20 M BCETNIa BBIpaKAeT JIei-
CTBHUE Kak mpoiiecc. ['epyHauii o0pa3yeTcsi OT OCHOBBI TJIaroja ¢ MOMOIIBIO
cybdukca —ing: to translate — translating, to put — putting. B otauuune or
CYILIECTBUTEILHOTO Y TePyHIUs HE ObIBAET apTUKIIA U JPYTUX OMPECICHUM,
a Takke HeT (OpMbI MHOKECTBEHHOTO 4YHclia. B pycckom si3bIke COOTBET-
CTBUA TepyHauio HeT. OTpuniarenabHas popMa repyHns oopa3yeTcs Mpu Io-
MOIIH YacTuilbl NOt (Tabmuiier &, 9).

Tabnuma 8
Dopmwi eepyHOUs

59



voice Active Passive
gerund
Indefinite translating being translated
writing being writing
Perfect having translated having been translated
having written having been written
Tabmuma 9
Dyuxyuu eepyHous 8 NPeonoAHceHUU U CNOCcoObl €20 nepesood
OyHKIUA [Tpumep IlepeBon

[Momexariee Smoking is not al- Kypumb (kypenue) 31ech He
lowed here. paspemiaercs.

YacTh COCTaBHOTO His hobby is driving a | Ero xo66u — 60dums (80ocoe-

UMEHHOTO CKazyeMoro | car. Hle) MAIINHY.

Yactb coctaBHoro ria- | | began driving when | | S nauan sooums mammny B 14

TOJILHOTO CKa3yeMoro was 14. JIET.

JloToTHEeHHE | enjoy listening to S mony4aio yaoBOJIbCTBUE,
music. KOT'JIa CIYUiaro MY3BIKY.

OmnpenaeneHue She has a habit of lis- | V Hee npuBbIuka ciywameo
tening to music at MY3bIKY BEUEPOM.
night.

OOCTOATENBCTBO After receiving good | Ilonyuus xopouiue pe3yibTa-
results they stopped Thl, OHU TPEKPATHIIA DKCIIe-
experiments. PUMEHTBHI.

[epyHauii mMUPOKO ymoTpebssieTcss B GYHKIUKA TPSIMOTO JOMOTHEHHS,
0COOEHHO TOCIe Psa IIIarojioB, C KOTOPHIMU IPSIMOE JOMOJHEHHE HE MOYKET
OBITh BhIpaX€HO MH(PUHUTHBOM. DT miiaronsl: to admit npunumams, to ad-
vice cosemosams, t0 avoid uzbecams, to burst out paspasumscs, cannot
help uzbezamw, yoeporcusamwcs, to complete zaxanuuseams, to consider
paccmampusamo, to deny ompuyams, t0 diSCUSS obcyscoame, 10 dislike ne
nmobums, 10 €Njoy nacraxcoamocs, 10 fancy soobpascams, npedcmasnsime
cebe, to finish zaxanuuseams, to forget sabvieams, to forgive npowams,
to give up omxkaszwvisamocs, 10 g0 0N npodonxcams, t0 iMmagine npedcma-
sums cebe, 10 keep on npoodonxcams, to mind sospascams, t0 MISS npo-
nyckams, t0 practice yuumocs, to postpone, to put off omxraovisams, t0
quit 6pocams, to recommend cosemosams, 10 regret coscanems, 10 re-

60




member nomnume, to risk puckosams, t0 stop npexpawams, to suggest

npeonazame.

['epynauii B kauecTBE AOMOJHEHHS MPEUMYIIECTBEHHO yMOTpeOseT-
Cs C IJ1arojaMu, UMEIOIMMU NPEJI0KHOE YIIPABICHNUE, TAKUMU, KaK:

to be afraid of

to be famous for

to be interested in
to be responsible for
to be sorry about, for
to be tired of

to accuse of

to apologize to smb. for
to confess to

to depend on

to dream of

to suffer from

to spend (money) on
to warn smb.
about/against

to feel like

to look like

to approve of

to complain of

to speak of

to suspect of

to think of (about)
to insist on

to rely on

to agree to

to look forward to
to thank for

to prevent from

to worry about

to succeed in

to count on

to object to

604ThCs 4ero-1100/Koro-1uoo
CO3HABaThCS

MHTEPECOBATHCS

OTBEYaTh 32

OBbITh U3BECTHBIM

yCTaTh

OOBUHSITH

W3BUHATHCA (TIepe1 KeM-I100) 3a
COXKaJeTh O

3aBHUCETh OT

MeuTaTh O

cTpanaTh OT

MOTPATUTh (JI€HbIN) HA
NpeAyNpEXKAaTh/ IpeIocTeperarb KOro-1noo mpo-
TUB/OT

OBITh CKJIIOHHBIM, XOTETh
BBITJISZICTH

0J1I00pATH

KAJIOBaThCs HA

TOBOPUTH O

110J103pEBAThH

JymMaTh, 00IyMbIBAaTh, IPUAYMBIBATh (JIyMaTh O)
HACTaWBaTh HA

1oJIaraThCs Ha

COTJIAIIaThCS C

IPEIBKYIIATh

OyarogapuTh

MTOMEIIATh

OECIIOKOUTHCS, BOJTHOBATHCS
yJ1aBaThCA, IPEYCIeBaTh
paccuuThIBaThH HA

BO3paXKaTh

Tak Kak B pycCKOM si3bIKe€ HET ()OPM, COOTBETCTBYIOIIUX T€PYHIAHIO, TO
€ro TEepeBOSAT HeompeneIeHHOW (OpMON Triaroia, OTIVIATOJIBHBIM CYIIe-
CTBUTEJILHBIM (X0oKcOeHUe, 0dcuoanue, umenue), 1eenpudacTueM Wi ¢ ITo-
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MOIIIBIO MPHUIATOYHOTO MPEIIOKECHUS C TJIaroJioM-CKa3yeMbIM B JIMYHOM
dopme.

10. Read and translate the sentences, analyze the functions of the ger-
und.

1. The idea of becoming famous attracted him. 2. The noise of the traffic
prevented us from speaking. 3. | know he dislikes being interrupted. 4. John
insisted on sending the article to the magazine. 5. He was accustomed to hav-
ing lunch at 1 o’clock. 6. Mrs. Harter couldn’t help smiling at him. 7. The
book mustn’t be published without being looked through by the author. 8.
William regretted, having mentioned the incident in the bar. 9. She hated be-
ing treated like a child. 10. The play was not worth seeing. 11. They parted at
the door without having spoken to each other again. 12. Their plan was re-
jected without having been discussed. 13. | remember reading about it in one
of the historical novels. 14. Can you recall having mentioned the fact to any-
one?

11. Fill in the blanks with prepositions.

1. He was afraid ... losing Irene forever. 2. I wondered if I should apologize
... having said it. 3. He insisted ... coming downstairs with her and putting
her into a cab. 4. He assured us it was the easiest way ... doing it. 5. He never
succeeded ... teaching her to drive. 6. I haven’t thanked you ... saving my
life yet. 7. There is no use ... trying to stop him. 8. He passed through the
crowd of merry people in the square ... seeing anybody. 9. I'm tired ... re-
peating the same thing several times. 10. I suspect him ... telling lies all the
time. 11. Her father strongly objected ... smoking. 12. I remember ... reading
something about it in the paper.

12. Explain the words printed in bold. Define the —ing form.
Model: the working motor (kaxoii?) — pa6orarwmmii motop (Participle I)
the working model (011 weco?) — pa6ouasi moaens (Gerund)

1. the boiling water 2. a smoking room
the boiling point a smoking man

3. the melting point 4. the freezing liquid
the melting ice the freezing point

13. Compare participles and the gerund. Translate the sentences.
IIpuuacrue I'epynamii
1) onpenesienue 1) onpenesienue
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The reading student is my friend.

Generators producing electricity
get their power from steam or water
turbines

2) 00CTOATEIHLCTBO

(6e3 npeonoca;, modxcem ynompeo-
asmwcs ¢ corozom When wiu while)
(When) adding heat we can change
the state of a substance.

3) 4yacTh CKa3yeMoro

(npocmoeco anaconvrozo)
Mathematics is developing rapidly
and is entering other sciences.

There stands a reading lamp on the
table.

Another way of producing electrici-
ty is by means of generators.

2) 00CTOATEIHLCTBO

(6cecoa ¢ npeonocom)

Upon adding heat we can change
the state of a substance.

3) 4yacTh cKa3yemMoro

(umennoco cocmasnozo)

The purpose of this research is de-
veloping some new kinds of col-
oured films.

15. Define the function of —ing form in the sentence (subject or object); 6)
translate the sentences.

1. Applying the method will give the results desired. Applying the method
the technologists will get the results desired.

2. Dividing a unit of distance by a unit of time we get a unit of speed. Di-
viding a unit of distance by a unit of time gives a unit of speed.

3. Producing power is dependent mainly on the fuel and machinery availa-
ble. Producing electricity by means of generators we get rather low effi-
ciency.

15. Define the —ing form in the following sentences.

1. Without shaking hands, they parted warmly. 2. The crying child was com-

forted by his nurse. 3. | said that | had the pleasure of seeing an old school

fellow there. 4. I didn’t know how to prevent myself from turning round and
screaming to him to stop. 5. Giving advice is not my cup of tea. 6. She went
on working for a time. 7. “Forgive me for keeping you waiting,” he said,
looking a little surprised. 8. In spite of being ill he went out. 9. Do you mind

my writing with your pen? 10. | have no objection to your criticizing me? 11.

Running water is always better than standing water. 12. Never jump off a

moving train. 13. Returning home after a good holiday is always pleasant. 14.

Returning home after a good holiday he looked the picture of health. 15.
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They went home quickly, protecting themselves from the rain by walking un-
der the trees. 16. In this factory much attention is paid to protecting the health
of the workers.

16. Translate into Russian.

1. The market is in equilibrium when the price regulates the quantity sup-
plied by producers and the quantity demanded by consumers.

2. Economic environment is determined by the economic policies of the gov-
ernment, fiscal and monetary policies being the major factors.

3. Itis useful to consider a simplified model, and by making modifications to
the model we can approach the more realistic situation.

4. Government regulates demand and supply, imposing ceiling prices and
floor prices and adding its own demand to the demand of the private sector.

5. They know that being so expensive will be seen by customers as a mark
of quality.
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PART 4
PROFESSION OF MANAGER

Fﬁ 1. Before you read a text about managing business discuss
== these questions.

1. How do you understand the meaning of the verb “to manage™?
2. What are managers needed for?

2. Read the text and mark these statements T (true) or F (false) ac-
cording to the information in the text. Find the parts of the text to prove
your answers.

1. Most businesses have four basic levels of managers.

2. The people with the greatest responsibility for planning, organizing di-
recting are — supervisors.

3. Your first job in management will probably be as a top- level manager.

4. Middle- level managers realize the decisions of top- level managers.

MANAGING BUSINESS

A successful business knows what it wants to accomplish and has a plan
for meeting its goals. Such a business has some form of organization that
identifies who is responsible for which tasks. Usually, a manager or manag-
ers direct and coordinate the activities of the workers and deal with any prob-
lems that arise.

Management is the process of reaching a business's goals through the
use of its human and material resources. Most businesses have three basic
levels of managers:

- Top-level managers
- Middle-level managers
- Supervisors

Managers at all levels perform the same kinds of functions. However,
managers' responsibilities differ according to their management level.

The men and women with the greatest responsibility for planning, or-
ganizing, directing, and controlling a company's resources are the top-level
managers. They think these goals and objectives top-level managers guide
managers on lower levels while allowing them the freedom to do the best job
they can.

Those who carry out the decisions of top-level management are known
as middle-level managers. If you took a job in middle management, you



would serve as the link with lower levels of management. That is, you would
take the long-range goals of top-level managers and turn them into programs
supervisors could follow.

Those who directly assign work duties and oversee workers on the job
are supervisors. They carry out the decisions of their managers. Your first job
in management will probably be as a supervisor. You may have to teach a
new employee the same kind of job you are doing. You may have to oversee
a small group of workers who do not have as much experience as you have.

Vocabulary

level yYpOBEHb to carry out  BBITIOJIHATH, IPOBOANTH
the same TOT K€ CaMbIi employer paboToaaTeIb

link CBA3BIBATH, CBA3b to accomplish BBITIOJIHATH
accordingto B COOTBETCTBHHU to turn into npeBpalaTh

to assign PEIITHCHIBATh to perform BBIMOJIHATE
employee pabOTHHUK to reach JTOCTHIaTh

3.  Complete the table using the expressions given below.

Levels of management Managers’ responsibilities

Top- level manager

Middle- level manager

Supervisor

To carry out the decisions of managers, to think far into the company’s
future, to guide managers on lower levels, to serve as the link with lower lev-
els of management, to assign employees’ work duties directly, to teach new
employees, to set the goals and objectives of the company, to oversee work-
ers on the job, to turn long- range goals into practical programs.

4. The word ‘employee’ is used in the text. Find as much synonyms to
this word as you can.

5. Find the word or phrase that has a similar meaning.

1. the aim object towards which an action is directed (para 1)
2. a horizontal datum line or plane (para2)
3. a connecting part or episode (para 5)
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4, a person hired to work for another or for a business firm etc. in return

for payment (para 6)
5. extending into the future (para 5)
B T
6. Match these words as they occur together in the text.
1 management a) managers
2 long-range T b) level
3 top- level c) responsibilities
4 middle-level d) managers
5 managers’ e) goals
2 7. Before you read a text about personal requirements to

managers discuss these questions.

What qualities do you think a person needs to be a good manager?
What personal and professional skills do you need for a successful
business career in our country (e.g. special training, knowledge of
foreign languages, outstanding personality)?

8. Read the text and decide which of these statements gives the
best summary of the text?

1. A successful manager needs many qualities.
2. Every manager has to communicate well.
3. Asuccessful manager has to solve a production problem.

9. Mark these statements T (true) or F (false) according to the infor-
mation in the text. Find the part of the text that gives the correct infor-
mation.

1. Managers have to decide which tasks are the most important at any
time.
2. A manager doesn’t have to train new employees.
3. A good manager has an ability to listen.
4. A manager has to provoke employees’ conflicts.
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5. A manager may rearrange the office space so that each employee had

more privacy.

Managers mustn’t be aware of the events.

7. When managers find information that could be useful to other people in
the company, they let it pass.

o

WHAT DOES IT TAKE TO BE A MANAGER?

Most managers begin their careers as company employees who are
promoted after they have gained experience and have shown certain qualities.

- Ability to perform varied activities. Managers usually have many
tasks to perform at one time. Managers have to plan their time and decide
which tasks are the most important at any time.

- Ability to work under pressure. A manager often has to solve many
small problems in a fairly short time. For example, a supervisor may have to
organize next week's work schedule, solve a production problem, and train
two new employees -all on the same work day. Also there might be included
attending one meeting, writing seven letters and skimming four industry pub-
lications.

- Effective communication. Every manager has to communicate well.
Communicating might be done on the telephone, through electronic mail, in
individual or group meetings, or in a written report or a letter. Listening is al-
so an important part of communication. Most of a manager's day is spent in-
teracting with other people. Managers should like working with others and
must be aware of others' feelings and concerns.

- Interpersonal skills. Managers work with people and need human re-
lations skills, or skills in dealing with people. For example, a manager may
be asked to resolve employee conflicts. If two employees who share an office
have a conflict over noise level, the manager may help them communicate
their concerns to each other and, as a solution, may rearrange the office space
so each employee has more privacy.

- Ability to gather and use information. Managers must be aware of the
events and forces that affect their business. They must share this information
with others. For example, some managers read the local newspaper and a na-
tional newspaper daily. They also read several magazines that report on news
relating to their company's markets or products. When managers find infor-
mation that could be useful to other people in the company, they pass it
along. Managers may also use the information to plan for the future.
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Vocabulary

to promote MOBBILIATH 110 CIIYXK0e
to be aware OBITH OCBENOMIIEHHBIM
schedule cxema, IjIaH

share JIOJIST, AKIUsI

relate COOTHOCHUTHCS

to attend [OCEIIATh

10. Make up the table using the expressions given below.

Ability to perform varied activities

Ability to work under pressure

Effective communication

Interpersonal skills

Ability to gather and use information

To train two new employees, to be aware, to find information, to com-
municate well, to read the local newspaper and a national newspaper daily, to
decide which tasks are the most important, to need human relations, to write
report or a letter, to resolve employee conflicts, to solve many small prob-
lems, to rearrange the office space ,to plan their time.

11. Match these words with their synonyms.

1. to pass alon a) communication
2. career q\ b) to give

3. to perform C) promotion

4. to solve d) glance through
5. schedule e) relation

6. skimming f) plan

7. interacting g) to carry out

8. to be aware h) communication
9. concern 1) to know

12. Match these words as they occur together in the text.

1. individual or group a) qualities
2. a written \ b) meetings

3. employee C) publications
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4. noise d) conflicts

5. certain e) report
6. production f) level
7. industry g) problem

@%\ 13. Before you read about management functions discuss these
~  guestions.

1. What are the basic functions of management?

2. What does effective management imply?

14. Read the text and decide which of these statements gives the best
summary of the text?

1. Team work pays off — two heads are better than one.

2. The basic managerial plan consists of four stages.

3. Effective management meets the goals of individuals on the project as
well as the goals of the whole project.

15. Mark these statements T (true) or F (false) according to the infor-
mation in the text. Find the part of the text that gives the correct infor-
mation.

1. In most organizations, managers function as a team.

2. The basic managerial plan consists of three stages.

3. In the planning stage, the managing committee sets up goals and objec-
tives for the project.

4. In the organizing stage the manager's job is to keep his/her finger
on each aspect of the project.

5. In the directing stage manager has to put his nose into the well-
framed business of others.

6. The controlling phase is the final check up.

MANAGEMENT FUNCTIONS

In most organizations, managers function as a team. They brainstorm for
ideas, toss around prospective problems and conceivable solutions. Team
work pays off- two heads, they say, are better than one.

The basic managerial plan consists of four stages:
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The planning phase
The organizing phase
The directing phase
The controlling phase

In the planning stage, the managing committee sets up goals and objec-
tives for the project.

The organizing stage is, perhaps, the most crucial. Here the manager
must find the right people to take on each specific task of the project. This is
the phase that might just make or break the whole enterprise.

In the directing stage, the manager's job is to keep his/her finger on each
aspect of the project without seeming to interfere or to put his nose into the
well-framed business of others. He/she must know subtlety of human rela-
tions — giving people enough space to do a good job, yet being aware of what
Is going on and lending of helpful hand when necessary. Too much direction
can kill motivation and killing motivation means killing the project.

The controlling phase is the final check up- have we accomplished our
goals or were those goals, perhaps, too unrealistic? Is there room here for
compromise and flexibility? Effective management meets the goals of indi-
viduals on the project as well as the goals of the whole project.

Vocabulary:

brainstorm (n) MO3TOBOH IITypM

solution penieHne

well-framed XOPOIIIO OpraHN30BaHHBIN

to be aware OBITh OCBEIOMIICHHBIM

to keep his/her finger on smth.  koHTpoOIKpOBATH Y-J1.

enterprise CMeJI0€ TPEANPHUATHE, KOMMEpPUECKast OpraHnu3aIus
flexibility THOKOCTb

goal 1eIb

16. Choose the best explanation of the phrase ‘that might just make or
break the whole enterprise’.

a) that might bring success or ruin the enterprise;

b) that might ruin the whole enterprise;
‘Without seeming to interfere or to put his nose into the well-framed business
of others’ means;

a) without seeming to meddle in other people’s business;

b) to control other people’s business evidently.
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17. Match these words with their synonyms.

1. toss around N a) good structured
2. astage b) tumble

3. interfere c) firm

4. solution d) suppleness

5. lending of helpful hand e) delicacy

6. enterprise f) brainwave

7. brainstorm g) decision

8. subtlety h) phase

9. to keep his/her finger on smth. 1) intervene
10.well-framed J) to help smb.
11.flexibility k) to control smth.

18. Match these words as they occur together in the text.

1. team a) management
2 final b) work
3. managerial c) relations
4. well-framed d) check-up
5. human e) business
6. a helpful g) hand
7. effective h) plan
19.  Use an appropriate phrase from Activity 18 to complete each sen-
tence.
1. meets the goals of the whole project.
2. A successful manager must know the subtlety of
3. A supervisor must lend :
4, The basic consists of four stages.
S5. 1s the most effective managers’ project work in
many organizations.
6. shows, if the goals are accomplished.

7. This company has

STYLES OF EXECUTION
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Christopher Lorenz looks at the contrasting attitudes between German and
British managers

A study comparing British and German approaches to management has
revealed the deep gulf which separates managerial behaviour in many Ger-
man and British companies. The gap is so fundamental, especially among
middle managers, that it can pose severe problems for companies from the two
countries which either merge or collaborate. The findings are from a study
called 'Managing in Britain and Germany' carried out by a team of German and
British academics from Mannheim University and Templeton College, Oxford.

The differences are shown most clearly in the contrasting attitudes of
many Germans and Britons to managerial expertise and authority, according to
the academics. This schism results, in turn, from the very different levels of
qualification, and sorts of career paths, which are typical in the two countries.
German managers - both top and middle - consider technical skill to be the most
important aspect of their jobs, according to the study. It adds that German
managers consider they earn their authority with colleagues and subordinates
from this 'expert knowledge' rather than from their position in the organisation-
al hierarchy.

In sharp contrast, British middle managers see themselves as executives
first and technicians second. As a result, German middle managers may find that
the only people within their British partner companies who are capable of
helping them solve routine problems are technical specialists who do not have
management rank. Such an approach is bound to raise status problems in due
course.

Other practical results of these differences include a greater tendency of
British middle managers to regard the design of their departments as their own
responsibility, and to reorganise them more frequently pens in Germany. Ger-
man middle managers can have 'major problems in dealing with this', the aca-
demics point out, since British middle managers also change their jobs more of-
ten. As a result, UK organisations often undergo ‘'more or less constant change'.

Of the thirty British middle managers in the study, thirteen had held their
current job for less than two years, compared with only three in Germany.
Many of the Britons had also moved between unrelated departments or func-
tional areas, for example from marketing to human resources. In contrast, all
but one of the Germans had stayed in the same functional area. Twenty of
them had occupied their current positions for five years or more, compared with
only five of the Britons.
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The researchers almost certainly exaggerate the strengths of the German
pattern; its very stability helps to create the rigid attitudes which stop many
German companies from adjusting to external change. But the authors of the
report are correct about the drawbacks of the more unstable and less technical-
ly oriented British pattern. And they are right in concluding that the two
countries do not merely have different career systems but also, in effect, differ-
ent ways of doing business.

Vocabulary

reveal — OTKPBIBATH, BBIABJIIATH

gulf — mpomacTh, rmep.pa3HOrIacus = CUH.Jap
pOSG — SABJIITBCA

to collaborate — corpyauuyars.

attitude — mosunms

authority — BmacTb, moJIHOMOYUS

schism — packon

career path — kaprepHast JOpOXKKa
technical skills — Texnnueckune HaBbIKM
according to — B cOOTBEeTCTBUHU

consider — o6cykaaTh, pacCMaTpPUBATh
organisational — opraHu3aIMOHHBI
executive — aIMUHUCTPATOP, PYKOBOIUTEITh
responsibility — oTBeTCTBEHHOCTB

undergo — UCTIBITHIBATH

current — Teky1mii, COBpeMEHHbBIN
exaggerate — npeyBeInYnBaTh

rigid attitude — HenpeKITOHHAS TTO3ULIHS
unstable — necTabmIBHEII

74



PART 3

THE WORLD ECONOMY

Unit 1
What Is the Next Economic Leader.

é% 1. Before reading this article on the future of the US economy,
read the sentences to guess the words in bold.

=

1.  Who was Obama’s main rival in the presidential elections?

2. IBM and Apple are major rival companies in the computer industry.

3. The computer has made a great impact on modern life.

4.  This costs will impact our profit.

5. The First World War was a key catalyst for social changes in Europe.

6. This catalyst quickens the reaction.

7. There is restriction on sales of weapon.

8.  Speed restrictions in our country is 90 km per hour.

2. Consult GRAMMAR REVIEW section and translate the words
with prefixes.

efficient inefficient

competitive uncompetitive

perform outperform

national multinational

distribution redistribution

3. Read the article. (Some terms are explained after the text).
THE WORLD'S ECONOMIC LEADER

Several leading economists defined the twentieth century ‘the Ameri-
can century’. As we enter the twenty first century people around the world
are beginning to ask just for how long the U.S. will be able to retain its posi-
tion as the world’s number one economic power.

Much is made of ‘legacy industries’ in the U.S., old industries such as
car production, steel manufacturing, coal mining and most of the airline in-
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dustry. Companies in these sectors struggle with work practices that make
them inefficient and uncompetitive compared with their Asian rivals. To
compound these problems they also suffer from enormous ‘legacy costs’*
such as health insurance* payments and pension fund commitments. The
Japanese car manufacturer Toyota has set up car plants in the U.S. that out-
perform their American rivals. Toyota has no legacy costs, General Motors
and Ford do. Some economists argue that these old industries and their work-
ers must face up to the fact that these legacy obligations can no longer be
met.

The U.S. has been a world leader in the new industries associated with
the Internet. The Internet started in the U.S. Initially, English was the lan-
guage of the Internet. Today the U.S. accounts for less than 25% of Internet
users, 40-50% on new Internet users are now coming from Asia. However, e-
industry advocates are quick to point out that companies such as Google and
Yahoo do not have ‘legacy costs’ and are very competitive on the world
stage, work within few restrictions and are able to innovate very rapidly. E-
commerce* has been a key catalyst in bringing about change in ‘old indus-
tries’. It has had a key deflationary* impact and is a major pusher of global-
isation. A shift is occurring in the U.S. economy as e-commerce allows small
and medium sized enterprises to compete with large multinational compa-
nies.

Clearly considerable redistribution of wealth is taking place in the
world as the economies of China and India grow. It is still too early though to
predict the demise of the U.S. as the world’s number one economy.

* Legacy costs — payments that companies are obliged to make to healthcare
schemes and pension funds.

* Health insurance — the system of providing financial protection for proper-
ty, life, health, etc., against death, loss, or damage, and involving regular
payment in return for a policy guaranteeing such protection.

* Deflationary — causing reduction in the level of total spending and eco-
nomic activity resulting in lower levels of output, employment, investment,
trade, profits, and prices.

* E-commerce — business transactions conducted on the internet.

4. Specify the meaning of the following words in the text.
to account for

a) togive reasons for

b) to make payments
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c) to be responsible for

to face up to

a) to turn the face to something or somebody
b) to be brave enough to accept

C) to be opposite

to struggle with

a) to battle or fight

b) to go or progress with difficulty
c) to make effort, to try

to bring about

a) to cause to happen

b) to turn around

c) to present to the public

5. Mark the sentences as true or false.

1. In the twenty first century the USA is certain to retain its position as the
world’s number one economic power.

2. Legacy costs are a good stimulus for business development.

3. Asian companies have an advantage over the US companies because
they don’t have to pay legacy costs.

4. The USA is no longer a world leader in the new industries associated
with the Internet.

5. Small and medium sized enterprises can’t compete with large multina-
tional companies.

6. New e-industries are more successful than old “legacy industries.

Sum up the information of the article and speak about these issues.
problems of old industries

advantages of American rivals in car industry

the most competitive American industry

[ I ] ._CD

E@ ) 7. Listen to the excerpt from a radio show in which listener’s
ask questions about the American economy. While you listen, de-
cide whether the following sentences are true or false.

1. Mustafa wants to know why US steel producers are losing money.

2. US car buyers are looking for smaller cars.
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Ford and General Motors have very big ‘legacy costs’.

Japanese car manufacturers can produce cars in the US cheaper than
Ford and General Motors.

The US sells more goods to China than it buys.

Mike says this is a difficult question to answer.
7. Factory workers in the US worry that their jobs will be moved to China.

B~ w

o

8.  Economic development in China is an opportunity foe US manufactur-
ers.

8. Listen again and fill in the missing words.

Presenter: Good afternoon and welcome to ‘Our changing world’. This week
we’re discussing the American economy. Just how long will it continue to be
the world’s number one economy? In the studio with me is the global econ-
omist Mike Bevan. Hello Mike, and thanks for being with us.

Mike: It’s a pleasure to be here.

Presenter: Now, to our first caller, Mustafa from Dhaka in Bangladesh. Mus-
tafa over to you ....

Mustafa: My question is about car production in the U.S. How is it that U.S.
car manufacturers such as General Motors and Ford are losing so much mon-
ey?

Mike: Yes, you’re right, Mustafa. They are losing lots of money at the mo-
ment. There are several reasons for this. The high -
this means that the U.S. car buyer is now looking for a smaller car that us-
es . U.S. manufacturers aren’t good at producing this
type of car. Another issue is that companies like Ford and general Motors
have enormous ‘legacy costs’, these are that companies
are obliged to make to healthcare schemes and pension funds. A Japanese car
manufacturer can set up a factory in the U.S. with non of these costs and can
produce that American consumers are looking for
very profitably ..

Presenter: Does that answer your question, Mustafa?

Mustafa: Yes, thanks — can | ask Mike about the impact of the Internet on
American business?

Presenter: Go ahead...

Mustafa: Mike, the US has a very big trade deficit with China — is this a
problem for the US economy?
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Mike: You’re right Mustafa, China sells a lot more goods to the US than the

US . Is this a problem? ..... There isn’t an easy
answer here. US factory workers may feel that their jobs are at risk as it’s
very cheap to in China. They worry that their jobs

may be moved to China. But these same workers can now buy a lot more
with their dollars — the cost of clothes and electrical goods has
over the last five years. These cheap clothes and
electrical goods are usually made in China. At the same time China is a
for US goods. There are lots of
for US manufacturers to sell their products in

China.
Presenter: Thanks Mike and thanks to Mustafa in Dhaka, now to our next
question from Wu Li in Shanghai ....

@ 9. Make your prediction about the future of the US economy.

/k’//—\:

@2\ 10. You will read ALLANBY CONSULTING INTERNAL
= REPORT. First read the introduction and answer the questions.

e What is the subject of the report?
e  Why are Brazil, Russia India and China joined in one group?
e  Why is the report urgent?

ALLANBY CONSULTING INTERNAL REPORT

John O’Neill, a global economist at Goldmann Sachs London, recently
produced a report on the economic outlook of what he termed the ‘BRIC
countries’ — Brazil, Russia, India and China. Allanby Consulting decided to
produce this confidential in-house report on the economic future of these four
countries. All four countries are set for dramatic economic growth that will
lead to considerable redistribution of the world’s wealth. This report consid-
ers some of the issues that may threaten this development.
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11. Try to fill in the chart below for each country, then read the text
and check your ideas.

Country | Major national products Possible threats to development

Brazil

Russia

India

China

Brazil is currently undergoing impressive development. This has pri-
marily been fuelled by China’s demand for the country’s raw materials. Chi-
na is investing heavily to improve Brazil’s infrastructure to facilitate the ex-
port of metal ores, timber and food supplies. Currently 50 million Brazilians
live in rural and urban poverty. As has happened in China millions of these
people will be removed from poverty as the economy develops but just how
many will be left behind? Could this disadvantaged section of society be a
cause of future social conflict? Brazil is becoming an important global sup-
plier of food, primarily soya beans. However, the Amazon rainforest is being
destroyed at an alarming rate. In the future this may lead to drought in the
south of the country which could threaten this food production.

Russia: supplies of gas and oil make Russia a formidable hydrocarbon
power. Moscow may now be a consumer paradise but the rest of the country
lags far behind in terms of economic growth. The country’s legal and politi-
cal infrastructures need to develop and be reinforced. The country is too de-
pendant on oil supplies and needs to diversify into other sectors, especially
IT. Low levels of population growth and a poor healthcare infrastructure pose
another threat to the country’s development.

India: last year Infosys, the successful Bangalore-based IT company,
received 800 applications for 100 internships for non-Indian nationals. The
company received a total of 1 million job applications from qualified Indian
graduates. The Indian education system has prepared the country well for its
growth in the IT sector. Graduates no longer need to leave India to develop a
career. Faith and religion are important in India —will economic growth and
increased wealth lead to a decline in religious belief as has happened in
Western Europe? The rural poor are rapidly being left behind by urban
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growth, the government need to address this issue. Drought in the north of
the country is an increasing problem that may threaten food supplies.

China: 70% of the clothes bought in the US are now made in China.
Consumer electronics, the car industry, the car component industry all are
developing rapidly. Multinationals are now opening research facilities in
China. Millions of Chinese people have been pulled out of poverty over the
last 10 years. The impact of the country’s recent economic growth on the en-
vironment has been very high. There is a risk of drought in the north of the
country which may threaten supplies of wheat and other grains. The political
situation remains uncertain. How will the Communist Party adapt to the de-
mands of the growing affluent middle classes?

w)) 12.  You will listen to 3 senior Directors of the Three Stars In-
vestment Company discussing the importance of the BRIC coun-
tries (Brazil, Russia, India and China) at a strategy meeting.

Read the following sentences first. Then while listening, decide if they
are true or false, according to what you hear.

1. The economies of Brazil, Russia, India and China are developing very
quickly.

Brazil is a major player on the world’s energy markets.

China only produces low value goods.

Brazil is selling increasing amounts of food to China.

China has limited energy supplies.

Rates of HIV infection are decreasing all over Africa.

Oil has been discovered in Uganda.

Some countries from Africa may join the BRIC countries.

NGOk~ WD

13. Listen again and fill in the missing words.

Bob- Managing Director
Dawn — Finance Director
Dave — Innovation Director

Bob: Dawn, Dave, thanks for coming to this meeting to talk about something
that I think is very important.

Dave: It’s good to be here.

Dawn: | agree, these are important issues.
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Bob: Can you both fill me in on developments in the BRIC countries? Dawn,

you first.

Dawn: Here we’re talking about Brazil, Russia, India and China. John

O’Neill of Goldmann Sachs in London recently wrote an influential report on

the future of these four countries.

Bob: What were the key messages of the report?

Dawn: It’s common knowledge that the economies of all four countries

at incredible speed at the moment ..

Dave: Yes, Russia has become a on the world’s energy

markets, India’s IT companies are now recruiting amongst the best of the

west’s IT graduates, Chinese industry is quickly moving upwards in the value

chain away from low value goods to such as cars,

car parts, electronic and computer components, just as Japan did in the fifties.

We’re now waiting for Chinese brands to go global as Fuji, Sony and the like

did from Japan.

Dawn: Brazil is now a major supplier of to China.

China is investing heavily to improve Brazil’s transport infrastructure to fa-

cilitate the rapid export of these goods. China is buying
of food from Brazil.

Bob: Sure, what sorts of things could go wrong?

Dawn: are a problem for China, Chinese energy
imports are the main driver behind recent spikes in oil prices. There’s an in-
creasing possibility of in the north of the country which

could threaten food production, the political situation has been quiet for some
time now, in the cities at least, but a downturn in the economy could threaten
this. These are just a few of the things that could
Bob: OK, I see, the situation may change and these predlctlons may not be
100% correct ..

Dawn: That’s correct

Bob: Thanks. One question — where’s Africa in all of this?

Dave: Good question Bob. These predictions are based on what’s happening
in the world today. African countries have a couple of major of problems.
Today in many African countries rates of HIV infection are very high. Many
young Africans who should be in work helping these economies to develop
are ill and aren’t able to . The second problem — more money
needs to be spent on of African countries.
Bob: Are there any signs of things improving?
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Dave: Well some countries such as Uganda have been successful at
of HIV infection. And did you know oil re-
serves have been found in Chad recently?

Bob: No, I hadn’t heard about that ..

Dave: Well, oil has been found there. New oil reserves have been found in
West Africa too. If these discoveries continue some African countries may
well join Brazil, Russia, India and China ...

14. Read the politician’s speech and write down his solutions to the
problems using the gerund. The first one has been done for you.

1. Creating more jobs will reduce unemployment.
2.

3. ...
4,

5 ...
“Today we are faced with many problems, both social and economic.
What we are, the Government, going to do about them? (1) First of all, we
are going to create new jobs. This will reduce unemployment. (2) Then we
must export more goods, which will help the economy. Of course, the future
of the country is in the hands of the young, (3) so we intend to train more
teachers, and this will raise the level of education. (4) We must also provide
more entertainment for young people. This will keep them out of trouble. (5)
In addition, we plan to cut taxation, and this will help the lower paid workers.

(6) Finally, we are going to employ more policemen, which will make our
streets safer.”

15. Carry out a research and make a report on the subject “Eco-
nomic situation in Russia. Prospects of development”. Speak about
the following:

gross national product
leading industries
import and export
national currency
inflation

employment

standard of living
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Unit 2
New Industry

16. Read the text below about how businesses will be organized in the
future and answer these questions.

1.  Which of these statements gives the best summary of the ideas in the ar-

ticle?

a. New communications technologies enable information to be shared in-
stantly across the world.

b. In the future most people will be self-employed or will work as free-
lancers.

c. Companies are having to restructure due to developments in electronic
communications.

2. What exactly do the authors mean by the term ‘e-lance economy'?

a.  Most work inside large companies will be done using e-mail and comput-
ers.

b. In the future tasks will be done by individuals and small companies
linked to the Internet.

c. Business between companies will increasingly be done through the Inter-
net.

THE E-LANCE ECONOMY

Despite the wave of big mergers and acquisitions over the past few
years, the days of the big corporation — as we know it — are numbered. Be-
cause modern communications technology makes decentralized organizations
possible, control is being passed down the line to workers at many different
levels, or outsourced to external companies. In fact, we are moving towards
what can be called an ‘e-lance economy’, which will be characterized by
shifting coalitions of freelancers and small firms using the Internet for much
of their work.

Twenty-five years ago, one in five US workers was employed by one
of the top 500 companies. Today, the ratio has dropped to fewer than own in
ten. Large companies are far less vertically integrated than they were in the
past and rely more and more on outside suppliers to produce components and
provide services, with a consequent reduction in the size of their workforce.

At the same time, decisions within large corporations are increasingly
being pushed to lower levels. Workers are rewarded not for carrying out or-
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ders efficiently, but for working out what needs to be done and doing it.
Many large industrial companies — ABB and BP Amoco are among the most
prominent — have broken themselves up into numerous independent units
that transact business with one another almost as if they were separate com-
panies.

What underlies this trend? The answer lies in the basic economics of or-
ganizations. Business organizations are, in essence, mechanisms for co-
ordination, and the form they take is strongly affected by the co-ordination
technologies available. When it is cheaper to conduct transactions internal-
ly, with other parts of the same company, organizations grow larger, but
when it is cheaper to conduct them externally, with independent entities in
the open market, organizations stay small or shrink.

The co-ordination technologies of the industrial era — the train and the
telegraph, the car and the telephone, the mainframe computer and the fax ma-
chine — made transactions within the company not only possible but advan-
tageous. Companies were able to manage large organizations centrally, which
provided them with economies of scale in manufacturing, marketing, distri-
bution and other activities. Big was good.

But with the introduction of powerful personal computers and electronic
networks — the co-ordination technologies of the 21st century — the econom-
ic equation changes. Because information can be shared instantly and inex-
pensively among many people in many locations, the value of centralized deci-
sion-making and bureaucracy decreases. Individuals can manage themselves,
co-coordinating their efforts through electronic links with other independent
parties. Small becomes good.

In the future, as communications technologies advance and networks
become more efficient, the shift to e-lancing promises to accelerate. Should
this happen, the dominant business organization of the future may not be a sta-
ble, permanent corporation but rather a flexible network of individuals and
small groups that might sometimes exist for no more than a day or two. We
will enter the age of the temporary company.

Vocabulary

merger — cimsiHue mainframe computer — mditHGpelM —
acquisition — nmpuobpereHue TJIaBHBIA KOMITBIOTEP BBIYUCIIUTEIIEHOTO
freelancer — wuyemoBek, paboTaro- IEHTpa

LMK BHE IITaTa advantageous — OJaronpusTHBIN; BbI-
consequent —3aKOHOMEPHBIM, $IB- TOIHBIN; IMOJIC3HBIN

JSFOIIUICS CIECTBUEM YETO-I1. equation — BbIpaBHMBAaHHE; CTAOMJIHM3a-
flexible — ruokwuit s
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17,

=

N O

Mark these statements T (true) or F (false) according to the infor-
mation in the text. Find the part of the text that gives the correct in-
formation.

Big corporations will soon go out of business.

There is a move towards decentralization of decision-making in many
companies.

Many companies are now experiencing cash flow and similar financial
problems.

No more than 10 percent of workers in the US work for the top 500 com-
panies.

ABB and BP Amoco have sold many parts of their businesses.

Large organizations can save money by centralizing all transactions.
Computer companies have decentralized their decision-making process.

It is possible that the shape and structure of companies will be very dif-
ferent in the future.

18. These phrases summarize the purpose of each paragraph. Match
each phrase to the correct paragraph.

1. Illustrate the decline of big companies. Para |

2. Give a prediction about the future.

3. Give examples of changes in the way big companies are organized.

4. Introduce the idea that big companies are starting to change and even de-
cline summary.

5. Describe the new way of working.

6. Explain why these changes are taking place.

7. Describe the old way of working.

19. Find a word or phrase from the text that has a similar meaning.

a) movement of money into and out of a company's bank accounts (summary)

cash flow..

b) passing tasks to an external company (summary)

0

¢) individuals who are self-employed and work independently (summary)

f
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d) describes a large company that produces everything it needs internally
(paral)

v [

e) external companies that provide products or services to an organization
(para 1)

0 S

f)  parts of a company that operate independently as separate profit cen-
ters (para 2)

[ u
g) where price and quality are the main factors for doing business (para
3)

o TR 1

h) something large companies can achieve by doing things in big volumes
(para 4)

e of s

20. There are many words that can be used instead of ‘company'. Find
four other words used in the text.

21. Choose the best explanation for each phrase from the text.

1. the days of the big corporation are numbered (summary, line 1-2)
a) big companies will become less important in the future

b) companies will have to improve their financial controls

2. control is being passed down the line (summary, line 4-5)
a) nobody in the company wants to take decisions

b) some decisions will be taken at lower levels in the company
3. what underlies this trend? (para 3, line 1)

a) s this trend really true?

b) what are the reasons for this trend?

4. inessence (para 3, line 2)

a) basically

b) necessarily

5. organizations shrink (para 3, line 6-7)

a) they become smaller

b) they disappear completely

6. the economic equation changes (para 5, line 2-3)

a) things become cheaper because of the Internet

b) there is a move in favor of decentrallization
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21. Use an appropriate verb and preposition to complete each sentence.

1. Large multinationals still exercise considerable power over many people
around the world.

2. It's a difficult problem. It will take time to w.......... (o JRUR the best way
to solve it.

3. In a traditional, hierarchical company, employees are expected to c.........
(o JUN the orders of their superiors.

4. Toimprove flexibility and speed of reaction we have decided to b......... the
company Uu.......... into separate business units.

5. Our policy is to t............ business only w.......... companies that have a

strong environmental policy.
6. The speed at which you can get information from the Internet is some-
timesa......... Do the time of day.

@' 22, Discuss the following questions in the group.

The authors are both on the academic staff of MIT (The Massachusetts In-
stitute of Technology) in the USA. Till now, most of the innovations in using
the Internet and in 'e-commerce’ have come from the USA, where companies
seem prepared to use new technology quickly. Do you think that the concept of
the 'e-lance economy' described in the article is mainly relevant to the USA or
do you think it will work in other parts of the world too?

If what the authors write is true, what are the implications for the way in-
ternational managers will need to work in the future and also for the training
and education they will need?

@% 23. Read the text and say what events these dates indicate.
1995 1998 2000 2002
AMAZON — THE BIGGEST SUCCESS STORY IN E-COMMERCE

1.  When the Amazon.com website went live on July 16th 1995, nobody
could have predicted that the small, Seattle-based online bookseller would
become the most successful Internet retailer in the world.

2. Founder Jeff Bezos had realized that an online bookshop could offer far
more titles than the biggest brick-and-mortar shop, and launched Amazon,
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named after the river, with just a few employees and a tiny warehouse. The
business took off immediately, and Bezos and his workers soon found them-
selves struggling to ship a growing volume of orders.

3. Bezos only ever intended to sell books, but when customers started
emailing asking him to sell music and electronics in the same way, he decid-
ed to diversify.

4.  Amazon began selling music and DVDs in 1998, and added electronics,
toys, software and video games a year later. Today the online store sells a
vast range of products, including food, beauty products and musical instru-
ments. As well as the original US site, it has websites for Canada, the United
Kingdom, Germany, France, China and Japan.

5. When it was launched, Amazon’s business plan was highly unusual in
that it did not expect to make a profit for five years. Throughout the late
1990s, when other Internet companies were growing at a blisteringly fast
pace, Amazon grew at a very steady pace.

6. When the dot.com bubble burst in 2000 and many of its e-commerce
contemporaries went out of business, Amazon was still unprofitable. Bezos
persevered and the company made its first profit in 2002. Since then profits
have grown steadily.

7. Why has Amazon survived when so many dot.coms have failed over the
years? Customer loyalty plays a large part. Right from the start Amazon’s
customers have tended to return over and over again. The personalised web-
site, offering suggestions based on previous purchases, and features such as
customer reviews, make the shopping experience easier and more personal
than most online retailing.

8. International sales are another factor. Unlike many US and UK online
retailers, Amazon will ship many of their products anywhere in the world. A
reputation for reliability, and a clear policy on returning goods, has also
helped Amazon achieve world dominance in the virtual marketplace.

9. Bezos vows to keep expanding, both by launching more country-
specific websites and by adding more product lines and services. Amazon
looks set to remain the market leader for some time yet.

Vocabulary:

to diversify — nenath pazHooOpa3HbIM

software — nporpamMmmHoe obecredeHre

loyalty — BepHOCTB, IPEIaHHOCTH

reliability — nagexHocTh

order — 3aka3, 3aKa3pIBaTh

contemporary — COBpeMEHHUK
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25. Find synonymic words or phrases in the text (All of them are in
bold).

1) tostart (para 2)

2) todeliver (para 2)

3) areal shop, opposite to virtual (para 2)

4) many different products (para 4)

5) very quickly (para 5)

6) to go out of business (2 synonyms — para 6,7)

7)  to be the most successful company (2 synonyms — para 8,9)
8) to be ready (para 9)

9) to grow steadily (para 9)

26. Mark the following sentences as true or false.

1. Amazon company was projected to become a world leader in e-
commerce.

2. The company was named after the river because it was based in Brazil.

3. The company became popular among customers right from the start.

4. Bezos decided to expand the range of products because there were very
few orders.

5. The company specializes in selling books, DVDs, electronics, software
and video games

6. Amazon company made its first profit earlier than Bezos expected.

7. Amazon marketing policy is directed at large groups of customers.

8. If you didn’t like the product bought in Amazon company you can easily
send it back.

9. Amazon company is unlikely to keep its dominance in the nearest future.

27. Write out all the factors contributing to the Amazon success.
Factors of success:

1. personalized website, offering suggestions based on previous purchases
2.

E:w> 28. Listen to an extract from a lecture about the characteristics
of successful e-commerce businesses.

According to the lecturer which products are suitable (S) or unsuitable
(V) for online selling.
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books laptops

CDs perfume

clothes pornography

DVDs software

fresh food supermarket groceries
jewellery

29. Make sure you know the words below. Read the report and fill in
the gaps with the words from the list. Then listen and check.

downloaded software

delivery costs value-to-weight ratio (2 times)
convenience taste or smell component
transactions reliable

I’d like to look at a vital aspect of e-commerce, and that is the nature of
the product or service. There are certain products and services that are very
suitable for selling online, and others that simply don’t work.

Suitable products generally have a high 1) . Items
such as CDs and DVDs are obvious examples. Books, although heavier and
SO more expensive to post, still have a high enough 2) , as

the success of Amazon, which started off selling only books, shows. Laptop
computers are another good product for selling online.

Digital products, such as 3) , films and music, can be
sold in a purely virtual environment. The goods are paid for by online
4) , and then 5) onto the buyer’s com-
puter. There are no postage or 6) , SO prices can be
kept low.

Many successful virtual companies provide digital services, such as fi-
nancial transactions, in the case of Paypal, or means of communication, as
Skype does. The key to success here is providing an easy touch,
7) service. Do this and you can easily become the market
leader, as Skype has proved.

Products which are potentially embarrassing to buy also do well in the
virtual environment. Some of the most profitable e-commerce companies are
those selling pornography, and other sex-related products or services.

For a similar reason, online gambling is highly popular.
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Products which are usually considered unsuitable for selling online in-
clude those that have a 8) . Food, especially fresh food,
falls into this category, along with perfume. Clothes and other items that need
to be tried on such as jewellery are generally not suited to virtual retailing,
and, of course, items with a low value-to-weight ratio.

There are exceptions, though. Online grocery shopping has really taken
off, with most major supermarkets offering the service. The inconvenience of
not being able to see the food you are buying is outweighed by the time saved
and 9) of having the goods delivered. Typical us-
ers of online supermarkets include the elderly, people who work long hours
and those without their own transport.

E:m) 30. Carry out a research and give a talk on the history of any suc-
) cessful business in your country.

Unit 3

Economic organizations

)
)

\
)

)

= 31. Below you have an extract from a pamphlet about the work
of the World Trade Organization. Skim quickly through the text
and match the headings below with the sections in the text.

W

Decision making
Benefits

History

Activity scope
Aims

THE WORLD TRADE ORGANISATION

Section A

The World Trade Organization officially came into being in 1995, but its
roots go back much further — as far back as the Great Depression of 1929.
This worldwide disaster for industry and agriculture made tens of millions
unemployed. As a desperate attempt to protect their economies, many coun-
tries raised tariffs on imports by as much as 60%. This in turn had a devastat-
ing effect on world trade and contributed to the political climate that would
eventually lead to the outbreak of the Second World War.
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After the war, in 1947, the first international trade talks took place in Geneva.
Their aim was to ensure the trade crisis of the 1930s would never be repeat-
ed. Out of these talks came the General Agreement on Tariffs and Trade
(GATT). Fifty years later, in 1995, the WTO was created as the official or-
ganization for international trade.

Section B
e To provide a forum for negotiating trade agreements between nations.

e To ensure that each of the 146 member countries follows the rules
agreed and set out in the GATT.

e To help settle disagreements about trade between countries.

e To provide technical assistance and training to developing countries
(about % of the total membership) to help them trade in the world econ-
omy.

Section C

The WTO’s headquarters are in Geneva, and from here the Secretariat
provides administrative and technical support, but does not take key deci-
sions. These are taken only at a collective meeting of member countries
known as the Ministerial Conference, which takes place every two years.
Trade issues are discussed and decisions are taken democratically. Trade
disputes between nations can be settled by a process of consultation, with the
WTO acting as a neutral go-between and, in some cases, using a panel of ex-
perts to come to a conclusion. The organization has dealt with about 300
such cases since 1995.

Section D

International Trade at the turn of this century was about 14 times greater
than it was at the time of the first GATT talks over fifty years ago. But it’s
not only the volume of trade that has changed. The early GATT agreements
were mainly about trade in goods, but today’s agreements cover a much wid-
er range of trade, including banking, telecommunications and travel services.
The WTO also works to ensure agreements on intellectual property such a
copyright, patents and designs.

Section E
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e The rules for international trading are decided democratically by mem-
ber states.

e  Countries can be sure that their goods and services will be treated fairly
in the world market.

e Increased prosperity for member states and improved welfare for the
people who belong to them.

e  Trade disputes between countries can be settled peacefully, making the
world a safer place.

@% 32. Skim sections A-D quickly and arrange them in this succes-
sion.

History
Function
Structure
Methods

W

33. Read the text in the proper order. Guess the words in bold. Check
with a dictionary.

BACKGROUND TO THE FEDERAL RESERVE

Section A

The Fed’s first task was to organize, standardize and stabilize the mone-
tary system in the U.S. It had to create a system to deliver ‘liquidity’, in other
words it had to make sure that banks could honor withdrawals for their cus-
tomers. It also needed to create an ‘elastic’ currency, it needed a way of in-
creasing and decreasing the country’s supply of money to control inflation
and prevent economic depression. The Fed does not print money this is done
by the US Mint.

Section B

The Fed has two principle goals, to maintain stable prices and to ensure
maximum employment and production output. To achieve these goals it has
to balance the short term goal of increasing output and employment with the
longer term goal of maintaining low inflation. The Fed uses its controls over

the short term interest rate to achieve its aims. The Board of Governors
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looks at key economic indicators such as the consumer price index (an indi-
cator of the rate of inflation) and gross domestic product. It then decides
whether to raise or lower the short term interest rate. This in turn decreases or
increases the supply of money into the economy which influences the amount
of economic activity and inflation in the economy.

Section C

The U.S. Federal Reserve was created in 1913 by the US congress. At
this time there were more than 30,000 currencies in the U.S. Banks printed
their own bank notes as did some ordinary shops. Some of these banknotes
were guaranteed with gold and silver reserves, others were not. Sometimes
banks did not have enough money to honor withdrawals by their customers.
The Federal government in Washington had no control over the supply of
money and very little control over the economy. There were frequent bank
collapses and economic instability.

Section D

Today the Fed has two divisions, the Board of Governors that is respon-
sible for setting monetary policy and the twelve regional reserve banks that
put into practice policy decided by the Board. The regional banks also over-
see the nation’s financial institutions and carry out some commercial activi-
ties such as the processing of cheques for commercial banks. The revenue
earned from these activities is used to fund the institution. The Federal Re-
serve receives no funding from the U.S. government.

@% 34. Read the text and list the factors influencing an organiza-
tional culture of a company.

ORGANISATIONAL CULTURE

What is it?

It is defined by what a company believes in and how these beliefs are
expressed through policies and attitudes. It covers diverse areas such as hir-
ing, professional development and external communication.

Why is it important to know about a company’s culture?

Businesses often have a list of 5-10 'mission statements' featured in their
brochures, on their websites or hanging in their office detailing the values
they hold as a form of communication to their employees, their clients and
the public.
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If you are a potential employee then you should be aware of what the
company stands for and how it treats its employees before attending an inter-
view.

If you need to use the services of a company you may be interested to
know what standards they work towards before choosing to work with them.
You may not agree with some of their major policies and this could affect
your working relationship.

For some companies their treatment of their employees or clients at any
given time could affect their share prices and so inevitably have a great influ-
ence on the company’s success or failure.

Some common features of Organizational Culture

To better understand what a company’s culture is you should consider
the following points and see how the company deals with them:
the role of the employee;
internal communications;
public relations;
hiring;
equal opportunities;
professional development.

Contemporary Organizational Culture

Many on-line companies need to have a new approach to business to
survive.

One of the major Internet search engines states that ‘Fast is better than
slow’, showing they have listened to the needs of their clients.

Another of their statements ‘You can make money without doing evil’
provides an insight into how they view business with advertisers and how
they try to remain objective.

They also have ‘You can be serious without a suit’ as one of their key
beliefs. This implies a fun and relaxed working atmosphere where team
achievement is highly valued, communication is extremely important and
traditional 3-hour meetings have been replaced by informal chats in the
queue for coffee.
culture v Culture

As this last example shows it is often the line of business that helps de-
fine a company’s culture. We should remember though that a country’s cul-
ture could also have a very strong influence on the relationship between the
employees and the employers and how a company is run.
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GRAMMAR REVIEW

WORLD BUILDING
Tabmuma 11
Cypuxcer (Suffixes)
Cyddukceol cymecTBu- Cyddukcol npuiaara- Cyddukceol riaarosion
TEJbHBIX TEJIbHBIX
-er (-or), -able (-ible) -ise
-ee -less -ify
-tion -ful
-Ness -0us
-ment -ive
-ity
-hood
Ta6auma 12
Ipucmasxu (Prefixes)
IIpucraBka 3HayeHue
anti Against (antisocial)
auto Of or by oneself (auto-pilot)
ex Former, out of (ex-wife, extract)
micro Small (microwave)
mis Badly/wrongly (misinform)
mono One/single (monotonous)
multi Many (multi-purpose)
over too much (overtired)
post after (postgraduate)
pro in favour of (pro-government)
pseudo false (pseudo-scientific)
re again or back (retype)
semi half (semi-detached)
sub under (submarine)
under not enough (underworked)
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1. Use prefixes to form new words. Translate the words.

re — to construct, to make, to build, to heat, to produce;

super — man, critical, low, to cool, to heat;

sub — group, way, normal, tropical, to divide,

over —to work, to boil, to produce, to value, to pay, pressure;

semi — automatic, conductor, official, circle;

inter — national, atomic, act, change, communication;

un — able, profitable, capable, productive, important, successful, natural, lim-
ited, equal, known, practical, suitable, predictable, certain;

in — efficient, dependent, visible, complete, definite, convenience, exact;
Im — possible, pure, measurable, precise;

non — parallel, metallic.

2. Translate phrases into Russian. Mind prefixes.

A lot of unsolved problems, under unusual conditions, inaccurate
amount, irregular form, impossible situation, to misunderstand the word, to
reassemble the model, to reread the article, supernatural phenomenon, to
overcool the substance, to overvalue the factor, semiconductor materials,
semiautomatic machine-tools, intercontinental communication.

3. Read the sentences below and define the parts of speech words in
bold belong to. Translate these sentences into Russian.

To conduct a time service, a conductor of electricity, a semiconduc-
tor device, the conductivity of this metal, the conduction of electrons,
good conductance, conducting capacity, to observe stars, an accurate ob-
servation, a careful observer, astronomical observatory instruments, an
observable phenomenon, electric power, a power station, a powerful tele-
scope, technical progress, highly skilled technician, modern technique.

4.  Use suffixes given below to form nouns. Translate the words.

-ist: physic(s), telegraph, special, social, economic;

-er: transform, design, build, read, report, lectur(e);

-or: generat(e), escalat(e), construct, translate, act;

-ing: engineer, build, read, draw, begin;

-ment: measure, equip, employ, require, develop, manage, improve;
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-ion: construct, , illustrat(e), express;

-ation: combin(e), inform, appl(y), accredit, confirm, implement, compete;
-sion: divi(de), deci(de), conver,

-ssion: transmit(t), permi(t), admi(t).

5. Translate into Russian
Scientist, doctor, reporter, operator, measurement, multiplication, di-
mension, depth, width, beginning, division, production, drawing, conver-
sion, subtraction, professor, specialist, profession, function, radiator.

6. Translate word-combinations. Mind prepositions.

of: the pressure of water, to speak of something, one of them;

to: to show to the students, to go to the plant, to turn to the right;

by: to operate by hand, to speak by telephone, by means of a battery, to sit by
the window;

with: to illustrate with tables, to write with a pencil, a tube with water, to
speak with our friends;

about: to speak about the lecture, to do about 15 experiments.

8. Read adjectives below and use suffix -ly to change into adverbs.
Translate the words.
Simple, normal, usual, complete large, near, great, high, hard.

7. Use suffixes given below to form adjectives. Translate the words.
-ful: help, wonder, use, power;

-less: use, help, power, motion, weight;

-ic: period, metr(e), atmosphere(e), bas(e);

-al: physic(s), natur(e), experiment, mathematic(s);

-able: valu(e), change, measure(e), compare(e), profit;

-ant: import, resist;

-ent: differ, insist;

-ive: effect, act, compete.
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VIDEO COURSE OF BUSINESS ENGLISH
Program 1 INTRODUCING YOURSELF

1. Before you watch read the names of the jobs and make a diagram of
a firm structure.

Secretary, Receptionist, Head of Sales, Sales and Marketing Director,
Managing Director, Head of R & D, Marketing Executive, Research Assis-
tance

2. Watch the episode. Match the personages and their positions in the
company.

Mind the prepositions: to work as an engineer; to work for the company

Geraldine Secretary

Jenny Ross A new electronic toy

Clive Harris Receptionist

Edward Green Head of Sales

Kate McKenna Head of Administration in the Marketing Department
Derek Jones Sales and Marketing Director

Don Bradley Managing Director

Bob and Pete Head of R & D

Sally Marketing Executive

Big Boss Research Assistance

3. Tell what the personages look like. The following words and expres-
sions will help you.

Appearance, to be attractive (pretty, handsome), to look self-assured, to
speak politely, to wear businesslike dress, tall, middle sized, short, plump,
thin, round (oval, square) face, fair (pale, dark) complexion, freckled, wrin-
kled, straight (curly) hair, bald, turned up (crooked, straight) nose, bushy
(penciled) eyebrows, long (short) lashes, narrow (broad, low, high) forehead,
beard, moustache.
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4.  Answer the questions.
1.  Where does the scene take place?
2. What is the name of the company? What kind of goods does it produce?
3. How big is the company? Do you think it’s successful?
4.  Why did Edward Green come to Bibury Systems Office?
5.  What department was he shown?
6. Whatis R & D? Who did he meet in R & D?
7. How many people work in R & D?
8. What is Big Boss? What can it do?
9. hat did Don Bradley and Clive Harris think about their new employee?
10. Was the first day in Bibury Systems successful for Edward Green?
Why?
5. Complete the dialogues. Work in pairs.
1. Ed. Gr.— What’s Kate’s job?
JR. -
Ed. Gr. — Where does she fit into the company structure?
JR. -
2. J.R.—This is the boardroom and here we have a range of products.
Our toys. Come on, let’s go to R & D.
Ed. Gr. —
JR.—
3. D. Br. - Edward Green starts today. He’s the new Marketing Executive
ClL H. -
D.Br.—
Program 2 ANSWERING THE PHONE
1. Before you watch study the words.
to be available OBITH Ha MECTE, OBITh JTOCTYITHBIM, HMEThHCS B HaJIH-
05041
to have a direct line UMETh MPSIMYIO TeICPOHHYIO THHHIO
to put through COEINHSTh
to leave a massage OCTaBJIATH COOOIIEHNE
to hang on / to hold (the line) OCTaBaThCsI HA TIPOBOJIC
to put to the switchboard COCAMHATH C KOMMYTaTOPOM
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to call back NIEPE3BOHUTH
to get the wrong number HaOpaTh HENPABUIBHBIN HOMEP

2.

ok owdE

W E

o

Watch the episode. Answer the questions.

Who was Edward Green calling to?

Was it easy to speak to Mr. Smith?

What is Mr. Smith’s job?

What matter did Edward Green want to settle with Mr. Smith?
Did Edward Green manage to speak to Mr. Smith?

What little trick did he make?

Say whom the following words belong to. Try to reproduce the piec-
es of dialogues in which these phrases are used.

I’m sorry, but Mr. Smith is not available.

I’1l try his mobile. Can I have the number please?

Sorry to keep you waiting. How are you?

Can | speak to Peter?

I’ve got the sales report and I have all the figures ready for the presenta-
tion to Mr. Sakai. Do you want to see them?

| would like you to have a word with Big Boss.

Translate into English

3npaBcTBYiTE, MEHS 30BYT DnaBap ['pus. S xoten Obl TOrOBOPUTH C TOC-
noauHoM CMHTOM.

H3BunuTe, HO r-Ha CMHTA ceiyac HeT.

Xopouro. A nepe3BoHI0. MOXKHO CBsI3aThCsl ¢ T-HOM CMHTOM TIO TIPAMO#
TeneOHHON TUHUU?

[Ipoctute, HO €ro HOMEp He pa3riialaeTcs.

Xopowo. Ciacu6o.

JHobpoe ytpo. bynsre 106ps1 Ouina.

[Ipoctute, a KTO €ro crpamnmBacT?

Houn bpanm u3 «baitbepu Cuctemcey

I'ocnonun bpsanu, 6otocs @una ceiiyac HeT B oduce. MHe eMy 4YTO-
HUOYIb TIepeaaTh WK Bbl TIO3BOHUTE TIO €r0 paauoTenedony?

51 monpoOyro MO3BOHMTS IO €0 paauoTenedony. Mory s y3HaTh HOMep?
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N -

0802 54377
Pazpemute s MOBTOPIO JJ1s1 KOHTPOJIS.

Amno, odpuc rocnognaa CmuTa.

3npaBcTBYlTE, MEHs 30BYT OaBapA ['pun, s u3 «baiibepu cucreme». A
y>Ke 3BOHWI BaM. S xotesn Obl TOrOBOPUTH € r-HOM CMHUTOM.

Bborocsk, uto r-Ha CMuTta ceituac HeT B ouce. Mory s CpoCcUTh MO KaKo-
My BOIIPOCY BbI 3BOHUTE?

Ot10 oueHb BaxkHo. S mpencrapiso «baitdepu Cucteme». ¥ Hac ecTb HO-
BOE U3JIENHE, U a1 Obl X0TeJ, 4TOOBI r-H CMUT YBUJEIN €TO0.

[ToxanyiicTa, BBIIIINTE TEXHUYECKUE XAPAKTEPUCTUKHU W3AEIHS IO IO-
gTe.

51 661 x0Ten, yToOBI I-H CMUT YBUAEIN U3/CNINE, U 1 Obl XOTEJ NOTOBOPHUTH
C HUM HenocpeacTBeHHOo. Korma ynooHee nepe3BOHUTH?

[ToripoOyliTe MO3BOHUTH CETOHS BO BTOPOI MOJIOBUHE JIHS.

Cnacu60. 1o cBuganms.

On your own. Make up dialogues based on the following situations.

You call your boss’ secretary and ask her permission to speak to the boss.
You call you friend but get the wrong number.

You call your business partner but he’s not available and you leave a mas-
sage for him.

Program 2 MAKING APPOINTMENTS

1. Before you watch study the words.

to set up (time, meeting) yCTaHABJIMBATh (BpEMsl),Ha3HAYATh BCTPEUY
to arrange (a meeting) OpPTaHMU30BBIBAThH BCTPEUY

to check IPOBEPATH

to make sure yOeIUThCS, MPOCIICTUTh

to be some minutes late for ~ oma3gaTh Ha HECKOJIBKO MHHYT

an appointment Ha3HAYCHHAS BCTpPEYa

to miss MIPOIYCTUTh, HE YCTICTh

launch 3aITyCK B IMPOU3BOICTBO

to be on schedule paboTath 1Mo rpauKy

to meet the deadline YIJIO)KUTHCS B CPOK

to be jet lagged aIalITUPOBATHCS K PA3HUIIC BO BPEMEHHU
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itinerary MapuIpyT MOe3/10K

2. Watch the episode. Answer the questions.
1. Did Mr. Green manage to settle a meeting with Mr Smith?
2. When was the meeting to take place?
3. Did Edward Green and Mr Smith meet?
4. Was Edward Green satisfied with the results of the meeting?
5. When was the dead line of launching Big Boss?
6. Who was Mr. Harris going to meet the current week?
7. Who did he want to see at the meeting?
8. Was it easy for Jenny Ross to arrange the meeting? What was the prob-
lem?
9. How did they settle the matter?
3. Fill in the diary of the company employees.
Monday | Tuesday | Wednesday
M. |Aft. |[Ev. |M. |Aft. |[Ev. |M. | Aft. | Ev.
Edward Green
Mr. Sakai
Mr. Harris
Don Bradley
Kate McKenna
Derek Jones
4.  Translate into English.

VY Tebs ecTh CBOOOIHASE MUHYTKA?

B uem neno?

VY mens npobsema. A npiTatoch OpraHU30BaTh BCTpedy ¢ Muctepom Cmu-
ToM. OH Oyner B MockBe B TeueHue Tpex auei: 4,5 u.6 nekadbps. Ho cBo-
0011eH OH OyIeT ToJibko 4 1 5, TO ecTh B cpeny U yeTBepr. bopucos Oyner
B IlerepOypre B ueTBepr, a IBaHOB HE MOXET B Cpelly yTpoM. Y TeOs U y
AJlekceeBa BCTPEUH B CpeAy BO BTOPOM MOJOBUHE AHSA. UTO MHE JenaTh?
Hasnaub BcTpeuy Ha Beuep.

Her. Cexperapp rocnoguaa CMuTa rOBOpUT, YTO y HETO JAENOBBIE 00EIbI
4-ro u Sro.
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- Beuepowm B cpeny?

- Tocnogun Cmut npuseTaeT B a3pornopt B 9 yTpa B cpeny, a HoJeT JJIUTCA
9 yacoB. Beuep B MOHEAETBHUK HE CaMOE Jy4YlIee BpeMs JJIsi COBEILAHUS.
On OyzeTt aganTUpoBaThCA K pa3HUIIE BO BPEMEHHU.

- Tornma MHe MpUAETCS U3MEHUTH CBOM IUIaHbl. MOTY s B3IVISIHYTh Ha MOE
pacnucanue? OTMEHM Hally BCTpedyy € rocnoJuHOM BoOpoHOBBIM B je-
BATH yacoB. [lepeHecu ee Ha MOJIOBUHY AEBATOTO 6-TO YKCA.

- TwI ke naemb 06ex 6-ro.

- Ha 8.30 ytpa, a He Beuepa.

- ¥V 1ebs OyaeT HanpsHKEHHBIN JIeHb.

5.  Onyour own. Make up dialogues based on the following situations.

1. Arrange a meeting for your boss and his foreign partner. Remember that
both of them are very busy.

2. Try to settle a meeting with the dean who’s not very eager to speak to
you.

3. Rearrange the meeting with your business partner set up before. Make
excuses and find important reasons for changing the appointment.

Program 2 RECEIVING VISITORS

1. Before you watch study the words.

display unit

rough design

to make an impact
to look exciting

to employ people
full-time employees
casual employees
staff

to look forward to
to be delayed

to get down to business
to interrupt

to confirm

to cancel
reservations

to do one’s best
worth-wile

BBICTABOYHBIN HKCIIOHAT
YEPHOBOM BapUaHT
MIPOU3BECTH BIICUATIICHUEC
OBITH MTPUBJICKATEILHBIM
HAaHUMAaTh Ha paboTy
MOCTOSIHHBIE paboune
BpEMEHHbIE paboune

mrar

XKIaTh C HETEPIIEHUEM

OBITH OTJI0KCHHBIM

neperT K 00CYXICHUIO J1eTia
pephIBaTh

MOATBEPKIAThH

OTMCHSTh

OpoHb (Ha HOMEP B TOCTUHUIIC)
JienaTh BCE BO3MOKHOE
LICHHBIM, MMOJIC3HBIN
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senior manager HaYaJIbHUK OT/ETa
2. Watch the episode. Answer the questions.

At what time was Mr. Sakai to come?

What was wrong with the display unit design?

How big was Bibury Systems?

How many people did they employ?

Why did Mr. Sakai want to speak to Don Bradley again?
Why did Mr. Green and Fill Watson meet?

Where did Mr. Sakai and Clive Harris have dinner?
What kind of food did Mr. Sakai prefer?

Did Mr. Sakai like theatre?

10. Did Mr. Sakai like Big Boss? Why?

11. What was Mr. Sakai’s first name?

12. What was the schedule of Mr. Sakai’s visit to Bibury Systems?

CoNoaRrwDE

3. Fillin the prepositions.

1. I’m worried ... the last part of the presentation.

2. 1 enjoy coming ... Britain. And I’m looking forward ... my visit ...
Bibury Systems.

3. Shall we have a look ....?

4. Hello, Mr. Sakai. We have spoken ... the telephone.

5. After lunch some of my senior managers will make a presentation ...
you.

6. Sorry, | was delayed. Shall we get straight down ... business.

7.  How are you fixed ... lunch?

4. Complete the sentences.

1. I’m worried about the last part of
It’s good of you to visit us. Thank you for sparing your time. I know you
have a busy
We’ll do our best to make your visit
You’re seeing Fill Watson at twelve o’clock about
We need different colors. This display unit must make
We employ about 7 hundred full time employees. But we take on
when we need them.
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7. Sorry, | was late. Shall we get
8. D’msorry your work.
9. You are welcome. Make yourself
10. How are you fixed for lunch? Thank you, but | have another
11. Geraldine, please confirm lunch for two at Rane’s and
12. | love going to the theatre, but travelling makes me very
5. On your own. Describe the company you would like to work for.
Think about:
the size the product
the staff the partners
Program 5 DESCRIBING YOUR COMPANY PRODUCT.
1. Before you watch study the words.
a run through peneTHIINS
turnover 000pOT CpencTB
introduction BBEJCHUE
background oO1ue CBeacHuUs
agenda MIOBECTKA JHS
to rehearse pereTupoBaTh
staffing levels paccTaHOBKa COTPYIHHKOB
pre tax profit qrcTas MPUOBLIb JI0 yIIAThl HAJOTOB
major market OCHOBHOU PBIHOK
sales strategy CTparernu cObiTa
market share JIOJISI IIPOTYKIIMKM HA PHIHKE
core business OCHOBHAS MPOAYKITHS
return of investment IPUOBLIM OT HHBECTUIINN
broad profile o011Iee onmucanre KOMIIaHuu
2. Watch the episode. Answer the questions.
1. What event was Bibury Systems preparing to?
2. What was Don Bradley going to speak about?
3. What was the subject of Kate’s speech?
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Did Derek plan his speech brief or detailed? Did he speak as he had
planned to?

What facts did Don Bradley highlight in his report?

What markets did Bibury Systems participate in?

What did Mr. Sakai’s company specialize in?

What was the problem with promotion of Big Boss?

Can you remember the first variant of the slogan and the final version?

Complete the sentences.

Bibury Systems has the right product range for
Our market share in Europe is
Our marketing strategy in the USA
We can be major
If you have any questions, please feel free
The company was started
This slide here shows

This dotted line represents
And why the sharp decrease in February7 This is the combination of

We know the market responds well to

Read the following slogans and guess what products they represent.

More flights to more cities in Asia.

It’s stationary to get you moving. You find the house, we’ll come to the party.

The Parkrole Hotel Collection. No two are the same.
OLYMPUS? A little zoom with a twist of style.
TOYOTA Breathe better. Perform better. The O, advantage.
Frequent flyers pick Royal Orchid Plus and fly smooth as silk.
TAG Heuer Swiss made since 1860. Don’t crack under pressure.

Sun Sense is common sense.
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5. Onyour own. Make up slogans for the following goods:
a car, a watch, a perfume, athletic shoes, an adventure novel, a chewing gum,
a tape recorder. You can give the products names if you like.

Programme 6 MAKING TRAVEL ARANGEMENTS.

1. Before you watch study the words.

to schedule ITAHUPOBATh

at no extra change 0e3 JoIIaThI

to confirm MOATBEPKIATH

at smb’s expense 3a yei-1ubo cuer

an enquiry 3ampoc, TpeboBaHuE

fire away JlaBaii! Bamsii!

check in time BpEMSI pETUCTpaIluU

charge card TUTaTeXKHAS

to hire a car HAHATH MAIIMHY KapTOYKa
driver’s license BOJUTCIIBCKUE TTpaBa

to launch 3aIycKaTh B IIPOU3BOJICTBO
artwork XyI0KeCTBEHHOE 0(hOpMIICHHE
packaging and display material ynmakoBouHbIi ¥ BBICTABOYHBIH MaTepra
upgrade to First Class MIEPEBECTH B TIEPBBIN KJIacc
extra (day, time) JIOTIOJTHUTEIIBHBIN (JICHB, BPeMS)

2. Watch the episode. Answer the questions.

1. What was wrong with the agreement with RUYJ Advertising?

2. What questions was Kate McKenna going to discuss with distributors?

3. Where was she flying to? What kind of flight did she want? When was
she going to return?

4. What did Kate do first upon her arrival?

5.  Why did Mr. Sakai decided to reschedule his flight to Frankfurt and stay
an extra day?

6. Did Jenny manage to rearrange his flight?

7. Do you think Bibury Systems will be able to make January 28™ dead-
line? Why?

3. Check Mr. Sakai’s flight arrangement and correct it if necessary.
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1. Mr. Sakai travels business class.

2. He leaves London at 14.55 the next day.

3. Latest check in time is 12.55 at Terminal Two.

4. He arrives in Frankfurt at 17.40 local time.

5. In Frankfurt he has talks at 8 o’clock.

6. His flight back to Japan is on Saturday at 12.20 without any stops.

4. Complete the dialogue.

Ph. W. So, that’s excellent. We agree . | think those col-
ors will and the lettering

Ed. Gr. | think Don will be

Ph. W. And when is your deadline?

Ed. Gr. Everything must be

Ph. W. No problem.

Ed. Gr. Do you mind if

Ph. W. I’'ll do it for you. Hello. Could you , please.
?

Ed. Gr. Barlo House, Canary Wharf.

Ph. W. :

5. Say whom the following words belong to. Try to reproduce the piec-

es of dialogues in which these phrases are used.

6.

It’s difficult but it’s possible.

I’11 have to talk to the distributors as soon as possible.
There are exciting possibilities for both our companies.
What have | done wrong?

Who knows.

How are you paying.

On your own. You work for Bibury Systems. You had a difficult

day in the office. Tell about it as if you were Geraldine, Jenny Ross,
Clive Harris, Kate McKenna, Edward Green, Derek Jones, Don Bradley.

1.

Programme 7 STAYING AT A HOTEL

Before you watch. Translate the following words into English.
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3a0poHMpPOBATH HOMEP B T'OCTHUHUIIE, 3aKa3aTh KOMHATY HAa OJHY HOYb, 3a-
MOJIHUTH OJaHK-aHKETy, 3aKa3aTh ras3ery, MojaaBaTh 00€], BBHITUCATHCS U3
TOCTUHUIIBI, CUET.

Answer the questions.

Have you ever stayed at a hotel?

Do you like staying at hotels? (Would you like to stay there?) Why?
How long have you stayed there? (would you like to stay there?)

What room did you have? (would you like to have?)

Did you feel comfortable? (What would you need to feel comfortable?)
Where did you have your meals? (would you like to have your meals?)
Were the hotel employees polite with you?

Did you have any conflicts or confusions with the hotel administration?

LONoGakrwWMDEDN

3. Study the menu. Say what items would you order if you were of-
fered this menu in a restaurant.
MENU
Salads and Accompaniments
Seasonal Garden Greens complemented by Herbed Sour Cream Dressing
Barbecued Baked Beans
Salad with Smoked Chicken
Homemade Coleslaw
Southern-Style Mustard Greens
Entrees
Rump Steak, Eggs & Tomatoes
Lamb Loin Chops offered with Four Season Risottino Rice
Spaghetti and Bacon with tomato Yogurt Sauce spiced with Basil
Presidential Chicken offered with Fluffy Baked Indaho Potato
Smoked Salmon
Barbecued Pork ribs offered with Sweet Corn with Bacon
Tomato on Bacon with Toast

Beverages:
Brewed Coffee: White Black
Tea: White  Black

Juices: Apple Orange Pineapple Tomato
Mineral Water:  Carbonated  Non-carbonated
Soda Large

California Chardonnay
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French Cognac
Scotch Whiskey

4. Watch the episode. What dishes from the menu above did Kate
McKenna choose?

5. Discuss the situation with a partner.

You reserved a room in a hotel in advance. But when you arrived there they
did not find the record of the booking. The only room they could offer was a
suit (iroxc) which was very expensive. What would you do?

What did Kate McKenna do in the same situation?

o

Answer the questions.

How much did Kate’s suit cost?

How did Kate McKenna pay?

What data did she have to include into the form?

On what floor was the suit situated?

What newspaper did Kate McKenna order?

At what time was dinner served in the hotel?

What did Kate ask Jenny on the phone?

Why didn’t the receptionist find the record of Kate McKenna’s book-
ing?

Who did Mr. Sakai meet in Frankfurt?
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Complete the dialogues.
G.P. It’s good of you to see me.
Mr. Sakai Not at all. I've
G. P. As you know J.K. Toys has
Mr. S. Yes, | saw your
2 G.P. | know that you are interested in Bibury Systems.
Mr. S. News :
G.P. We heard that  you are interested in

|

Mr. S. I’m interested in .

G.P. That’s why I would like to talk to you. I don’t Know how
much you’ve heard about . But we
have some ideas
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3 G.P. We know that Big Boss is
but Dealer Dan .
Mr. S. When is ?
G.P. It will be .
Mr. S. And how much ?
G.P. Dealer Dan will

Programme 8 SHOWING VISITORS AROUND THE COMPANY

1. Before you watch study the words.

traffic

to show around
guided tour

set up

free way
intersection
greenfield side
new development

TPaHCIOPT, AOPOK. ABUKEHUE
MOKa3bIBaTh (TOPOJA, KOMIIAHHIO)
MyTEBOJIUTEIb

opraHu3anus (KOMIaHUH )
MarucTpaib

JKEJIE3HOJOPOKHBIN IIEpee3
3eJIeHas 30Ha

HOBOCTPOMKA

C.E.O.(Chief Executive Officer)

production line
robotics

commit smth to
rival

strong option

to be involved
one’s fault

stupid

conference facilities
1805051

to target the product at
adults

deliveries

disturb

license

deal

assessment

deserve

KOHBEEp

POOOTOTEXHUKA

BBIICIISTH (IEHBI'H) KOMY-THO0

COTIEpPHUK, KOHKYPCHT

CEPBE3HBIN BAPUAHT

OBITH BOBJICUYCHHBIM

Ybs-TU00 BUHA

TITYIIBIA

o0opyZ0BaHUE W TTOMEIICHUS I KOH(pEpeH-

npeaHa3HavyaTh TOBap IS
B3pOCJIbIE

OTJIEJ TOCTaBOK

CMYIIATh

JUTIEH3USI

clelka

OIICHKA

3aCITyKHUBaTh
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Translate the sentences into English using the new words.

Komrianust HaxoauTcs Kak pa3 psJaoM ¢ MarucTpalbio OKOJIO mepeesaa
8, B OOIIMPHOI 3€JICHON 30HE CPEeI HOBOCTPOEK.

VY meHs Oblna monras BCTpeda C TJIABHBIM YIPABISIONAM. Y HHX OT-
JUYHasg poOOTOTEXHUKA U BEICOKOTEXHOJIOTUYHBIN KOHBEMED.

OHH SBISAIOTCSA TMOCTAaBIIMKAMM MHOTMX KOMIIAHWM, BKJIFOYAs HAIIAX
KOHKYpPEHTOB.

Onu BeIACTAIOT 5% BCell MpUObUIM Ha pPa3BUTHE 3TON OTPACIIH.

Hame uznenue paccuntaHo Ha JeTeil XOpouio 00pa3oBaHHBIX, BHICOKO-
OTUIAYUBAEMBIX MOJIOJBIX CIIEIIUATIUCTOB.

MBI oKynaeM JaHHbIE MO MCCIEAOBAHUIO PBIHKA, KOTJIa BBIXOAHMM 32
npenensl BenukoOputanuu.

DTOT TOBap MPOU3BOJAUTCS IO JULEH3UU OJHON aMEPUKAHCKOW KOMIa-
HUH.

Give Russian translation.

They seem quite competent.

What’s the downside.

I’m slightly unhappy about a couple of things.

However they took me out for an excellent lunch.

I can see that they’re a strong option but I’'m seeing a couple of other
suppliers next week.

Sorry, deliveries are through the side door.

We have a very flexible position on licensing deals.

We have our own research people in-house so we do very detailed as-
sessment.

Watch the episode. Answer the questions.

What company did Don Bradley visit?

Where was the company situated?

Who did Don Bradley see there?

What did he like in the company?

What didn’t he like there? (What was the downside?)

Why was Bibury Systems interested in Southford Components?

How did Clive and Don estimate dealing with Southford Components?
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8. What did Kate McKenna discuss with the assistant manager in the ho-
tel?

9.  What conference facilities did the hotel have?

10. Who was Big Boss targeted at?

11. Who gave Bibury Systems the ideas of their toys?

12. How did Bibury Systems do market research for a new product?

5. Say who these words belong to. Try to reproduce pieces of dialogues
where they are used.

1. The traffic was very bad.

2. I'll give you the guided tour.

3. This is their sales brochure. They seem quite competent.

4. Ineed to arrange a day’s presentation to about sixty agents.

5. | think the design is good but not for this product.

6. Most ideas come from inside the company.

7.  DI’m very sorry about Kate McKenna’s booking.

8. That toy started life as a picture from a young girl from a local school.

6. On your own. Make a design of a new electronic toy. Say who you

target it at, what function it will perform, were you will sell it.

1.

trigger word

Programme 9 EXPLAININNG HOW SOMETHING WORKS.

Before you watch study the words.

KIIO4YE€BOC CJIIOBO

recognize y3HaBaTh

circuitry MHKPOCXEMBI

to record 3aIUCHIBATh HA MJICHKY

to store COXpaHATh

to play back BOCIIPOU3BOANTL (3BYK)
solution pEIICHHE

to press HAKUMATh

to select BHIOWpATH

photo sensitive cells CBETO-UyBCTBHUTEIIbHBIC OaTapeu
to absorb HOTJIONIATh

breakthrough
clockwork

MIPOPBIB, JOCTUKEHUE
4aCOBOU MEXaHU3M

115



ingenious OpPUTUHATBHBIN

violin CKpHIIKA

to wind up 3aBOJIUTH

sharp edge OCTpBIi Kpai

lead paint Kpacka, CoJieprKaIiasi CBHHEIl

freelance designer HEIITATHBIN KOHCTPYKTOP

feasibility study TEXHHKO-IKOHOMHUYECKOE 000CHOBAHHE

2. Watch the episode. Answer the questions.

1. What does the term “trigger word” mean?

2. What should be done to activate the voice card of Big Boss?

3.  How is Big Boss powered?

4.  Why are some of the old toys of Clive Harris dangerous?

5.  How does the Management Committee define if the idea of a new prod-
uct is worth taking?

6. What does feasibility indicate?

7. Did the market research of friendly fish proved to be correct?

3. Define the sequence of procedures that should be followed to pro-
gram Big Boss. Use the following phrases.

First you should ...; Then you are to ...; After that ... ; Lastly you have to

Say a sentence with the trigger word in his year.

Press the nose in order to stop recording.

Say the trigger word in his year.

Press his nose to activate the voice card.

Say the phrase which will be recorded and then played back every time
Big Boss hears the trigger word.

SLEE SR CO RN A I i

4. Complete the dialogues.

Ms. Wong: How old are these toys.
Clive Harris: Some of them are No micro
All , but some of them are
.0k get this one for instance. A young
Ms. W.: It’s beautiful. How
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Cl. H. Well you just and off it goes. My grand-

mother played . And my father

Ms. W.: They are very :

Cl. H.: But not very Look at the sharp
Very and it’s covered :

5. Onyour own. Tell how you would make market research for the fol-
lowing products:

a car, a watch, a perfume, athletic shoes, an adventure novel, a chewing
gum, a tape recorder.

Programme 10

1. Before you watch study the words.

to postpone OTKJIQ/IbIBATH

butt in IpephIBaTh

to run behind the schedule OI1a3/16IBaTh

to come up HPOMCXOIUTh, CITyaThCs
cut short COKpallaTh

coincidence COBIIaJICHUE

to bring forward by an hour NIEPEHOCHUTH Ha Yac TO3KE
to get smth straight TOBOPHUTH HAYNCTOTY

to get hold HaWTH, 3aBIIJICTh

2. Answer the questions.

Why did Mr. Smith cancel his meeting with Edward Green?

Why did Mr. Smith prefer to use Dealer Dan?

What company produced Dealer Dan?

What were its technical characteristics?

What urgent measures were undertaken in Bibury Systems to get out of
the trouble?

Why did Mr. Sakai phone?

abrwbnE
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3. Translate into English.
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Ha3naubTe cobpanne COTpYIHHUKOB OT/AE/Ia MAPKETUHTA U PACCMOTPHUTE
BO3MO>KHbBIE BAPHUAHTBHI.

A xouy, uTo0OsI Bl Hanwu unepa Jlana.

51 3BOHIO IO MOBOJY BCTPEUH, HA3HAYEHHOW CETOJIHS Ha BTOPYIO MOJIO-
BUHY AHA. MHE OYeHb Xaib, HO JIOH HE CMOXKET NMPUCYTCTBOBAThH. Y
Bac ecTp BO3MOXXHOCTh IEPEHECTH €€ Ha CICIYIOIIYIO HEAETIO B 3TO XKE
BpEMs.

Morna 0Obl r-%a Kiapk nepenectu cBoro BcTpedy ¢ JJoHOM Ha vac mos-
xe? S npITaroch U3MEHUTH BPEMS BCEX 3aBTPAIIHUX BCTped [JoHa.

VY Bac ecTb nepen riiazamu ero exeHenenbHuk? Bol He Moriu Obl mepe-
HECTH BCTpeUy C JIBYX YacOB B UETBEPT HA KAKOE JIMOO BpeMsl B IISITHUILY
YTPOM.

Bce, uyTo Ha3HaueHO 711 MEHA HA 3aBTPa OTMEHSIETCS.

On your own. Present your plan of saving Big Boss.

118



APPENDIX 1
HOW TO MAKE A GOOD PRESENTATION

Preparation
It is essential to identify WHY you are giving your presentation.
To help you establish your objective, ask yourself these three questions:

e  Why am I giving this presentation?
e  What knowledge do | expect my audience to take away with them?

e What action do | expect the audience to take at the end of my presenta-
tion?

e Divide your presentation into three or four main subject areas.

e  Then make notes under each heading.

e Remember it is important to give facts, evidence and examples as well
as opinions. Concrete examples bring your presentation to life and sup-
port your objective.

Opening

The opening is your chance to grab the audience’s attention and make them
sit up and listen to you. The opening section should take no more than a cou-
ple of minutes maximum. In your opening section you should include some
or all of the following stages:

e  Open with a bang!

Start with an incredible fact, a visual stimulus, a joke, an anecdote, a quote
Anything which grabs the audience’s attention and focuses them on the mat-
ter at hand.

e  Welcome the audience.

e Be polite and welcome everyone to the presentation.

e Introduce yourself. Give a brief introduction of yourself if there are
people in the audience you have never met.

e  Say why are you there.
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Tell the audience what the presentation is going to be about. Be careful, don’t

tell them YOUR objective, e.g. ‘My objective is to sell you 100 computers

for as high a price as possible’, but turn it around, e.g. ‘The reason I am here

is to explain to you exactly why our computers are the best on the market.’

e  Outline the structure of your presentation

e Before you start, briefly run through the main points or subject areas
you are going to talk about. Again this will help you to clearly organize
your talk, but also it means the audience will be able to follow you much

better.

e  Give instructions about questions
e  Make sure your audience know when to ask questions. At the end? Dur-
ing? At half time? Keep them informed and make sure you don’t lose

control of them.

Possible language
Greeting:

Introducing your subject:

Outlining your structure:

Giving instructions about
guestions:

Development

Good morning, ladies and gentlemen.

Good afternoon, everybody.

Today I’m going to talk about ...

The purpose of my presentation is ...

To start with I’ll describe ...

Then I’ll mention ...

After that I’ll consider...

Finally, I’ll summarise my presentation ...
Do feel free to interrupt me if you have any
guestions.

I’ll try to answer all your questions after
the presentation.

This is when you go back to your first point and start your presentation
properly. Make sure you highlight when you are moving between points by
using phrases such as ‘Next, let’s turn to ..., or ‘To conclude...’ or by count-

ing, ‘Firstly,...secondly etc...’

Remember these key points while delivering the body of the presentation.

e Do not hurry.
e Be enthusiastic.
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Give time on visuals.

Maintain eye contact.

Modulate your voice.

Look friendly.

Keep to your structure.

Remain polite when dealing with difficult questions.

Closing

Closing is as important as opening. Your audience will remember the last few
points more clearly than most of the presentation. This is the chance for you
to leave a lasting impression and ensure that your objective has been
achieved.

In conclusion:

e Sumup

e  Give recommendations if appropriate
e  Thank the audience

e Invite questions

Possible language
Summing up: To conclude...

In conclusion...
Now, to sum up...
So, let me summarise what I’ve said.
Finally may | remind you some of the main
points...
Giving recommendations:  In conclusion my recommendations are...
I therefore suggest/recommend the following ...

Thanking the audience: Many thanks for your attention.
May thank you all for being such an attentive
audience.

Inviting questions: Now I’ll try to answer all the questions you may
have.

Are there any questions?
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APPENDIX 2

PedepupoBanue (Writing abstracts)

Peghepuposanue npencrasisier coO0H MHTEIIEKTYalbHBIM TBOPUYECKHI
MPOLIECC, BKIIOYAIOIMINNA OCMBICIIEHHE, aHATUTHKO-CUHTETHYECKOe Mpeodpa-
30BaHHE MHGOPMAIMKA W CO3JaHKME HOBOTO JIOKyMeHTa — pedepaTa, obnama-
IOIIETO CHeM(PUUECKON S3bIKOBO-CTUIIUCTUYECKON (POPMOTA.

Pecpepam — 510 ceMaHTHUECKH a/IEKBAaTHOE U3JI0KEHHE OCHOBHOTO CO-
JIep’)KaHus TMEPBUYHOIO JOKYMEHTa, OTIMYAroIIeecss YKOHOMHOW 3HAKOBOM
0(OPMIIEHHOCTHIO MOCTOSTHCTBOM JIMHTBUCTUYECKUX M CTPYKTYPHBIX Xapak-
TEPUCTUK M NPEIHA3HAYEHHOE MJIs1 BBIMOJIHEHUS Pa3HOOOpa3HbIX MH(OpMa-
MOHHO-KOMMYHHUKATUBHBIX (PYHKIIUI B CUCTEME HAYyYHOH KOMMYHUKALIMH.

Pedeparom HazbIBaeTCs TEKCT, MEpPEAIOIIMi OCHOBHYIO MH(OpMAIUIO
MO/JIMHHUKA B CBEPHYTOM BHUJE M COCTABICHHBIA B PE3YyJbTaTE €€ CMBICIO-
BOU mepepaboTKHu.

PedepupoBanue MHOCTpAHHBIX HCTOUYHUKOB MMEET PsAJl OCOOEHHOCTEH.
Hauunas paGoty Han pedepaToM, nepeBoAUUK JOKEH, MPEXIIE BCETo, Mpa-
BUJILHO BBIOpaTh BHJ Oyaymiero pedepara U HamOoJiee 1eIeco00pa3HbIit
croco0 0XBaTa MEPBOMCTOYHHUKA.

Bonpioe 3HaueHne uMeeT HHPOPMATUBHOCTh peepaTUBHBIX IEPEBO-
noB. Henb3s qonyctuth, 4ToObI pedepaT ObUT MOAMEHEH Pa3BEPHYTON aHHO-
TalMei, KaKk 3TO 4acTO MPOUCXOAUT IpH pedheprupOoBaHUN UHOCTPAHHBIX UC-
TouHUKOB. HeoOxoqumo nepenats He TOJIBKO TO, O UEM HalucaHa padoTta, HO
U CYIIIHOCTb OCHOBHBIX M€ OpUTMHAIIA, COACPKALIMXCS B HEM METO/OB, pe-
3yJIbTaTOB, PEKOMEHJALMN U NpelIoKeHUH. [103ToMy nepeBoIUuK 10JKEH
OBITh XOpOIIMM CHEIUAINCTOM B COOTBETCTBYIOLIEH 00JIacTW 3HAHUS U
YMETh BBISBIISITHh HanboJiee MH(POPMATUBHBIE JIEMEHTHI TEKCTA.

[Ipouecc paboOThl HaJ TEKCTOM NEPBOMCTOYHUKA CKIIAIBIBACTCS U3 He-
CKOJIBKHX 3TalloB:

1. O3unaxomumenvnoe umenue, B pe3ynbTare KOTOPOTO peIIaeTCA
BOMPOC 0 1erecoo0pa3HoCcTU pedepupoBaHusi HHOCTPaHHOTO MaTepuana. Ha
ATOM 3Talle NEPEBOIYUK ITPOCMATPUBAET 3arjlaBUe, BBEACHHE, OTJIABICHUE,
BBIBO/IbI, pe3loMe. 3aTeM OH O€ryio 4YMTaeT TEeKCT M ONpenessieT Hay4dHO-
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MPAKTUYECKYI0 3HAYMMOCTh W HWH(GOPMAIIMOHHYIO HOBU3HY HWCTOYHHKA.
KiroueBsie cioBa , cogepxaliiuecs B 3arjiaBud, BBEJCHUH, PyOpUKax OrJIaB-
JIEHUs, BBIBOJAX CO3JAIOT COAEPKATEIbHYIO YCTAaHOBKY, aKTUBU3HPYIOLIYIO
B JaJIbHEHIIIEM MPOIIECC OCMBICICHUS TEKCTA.

2. Ananu3 euda nepeoucCmoOUHUKA U 8blOOP ACHEKMHOU CXeMbl
u3no0xceHua Matepruaia B OyayiieM pedepaTHBHOM TeKcTe (0OMIuid TIaH u3-
JIO’KEHMUSI, TIJIaH U3JI0KEHUSI OTPaCIeBOM METOAUKU pedeprupoBaHUs U T.1.).

3. H3yuarwwee umenue mexkcma. 1lepeBoAUrK B JaHHOM Cllydae
HE JeJIaeT MOJIHOTO MUCbMEHHOIO MepeBoAa TEKCTa. MBICIEHHOE JEKOIUPO-
BaHHME WHOS3BIYHOTO TEKCTA MPOUCXOIUT IO/ BIUSHUEM YCTAHOBKH Ha pe-
dbepatuBHbIM aHanmu3. Heo0XoMMOCTh BBIJIETICHUS ACTIEKTOB, 0003HAYEHHBIX
B IJIAHE U3JI0’KEHUS, aKTUBU3UPYET MBICIUTEIBHYIO JEATeIbHOCTh pedepeH-
Ta ¥ TpUJIaeT €l TOUCKOBBIN XapaKTep.

5. Pa3zouexa mexcma Ha «acnekmuble 010ku» (pa3MeTKa TEKCTa ¢
MOMOILBIO YOOHBIX JIJIsl pepepeHTa — NePEeBOIUMKA 0003HAUEHUIN).

6. Koncmpyupoeanue (cuHTE3) HOBBIX BBICKa3bIBAHWI HA POJTHOM
A3BIKE, B KPATKOW JJTAKOHUYHOW (hopMe nepeAarolux OCHOBHOE CMBICIOBOE
COJZIepKaHUE MO KaKIOMY ACTEKTY.

1. 3anuce gpacmenmos nepeeooa, NOTYYEHHBIX B PE3yJIbTATE BbI-
IICONMUCAHHBIX TPeoOpa3oBaHUi, B IMOCIEAOBATEIILHOCTH, 3a/IaHHONW IJITAHOM
U3JI0KCHHUS.

8. Kpumuueckoe cpasnenue mekcmoe pedepara U NepBOUCTOYU-
HUKa C TIO3ULMU MOTPEOUTENS U BHECEHHE B CIy4ae HEOOXOAMUMOCTH H3Me-
HEHUU U IOTIOJTHEHUM B TEKCT pedepara.

Q. Odopmnenue u pedakmuposanue peghpepama, xorja nepeBo/i-
YUK JIOJDKEH TPHUIEPKUBATHCS HAauboJee pacpoCTpaHEHHOW CTPYKTYPBI, CO-
CTOSIIEN U3 TPEX DIIEMEHTOB:
®  3aroJIoBOYHOM yacTH (6ubmorpapuueckoe OnucaHue MepBOUCTOYHHUKA);
®  COOCTBEHHO pedepaTHBHON YacTH, MepeAaroluieil OCHOBHOE CMBICIOBOE

coJiepKaHue MePBOUCTOYHUKA;
®  ChOpaBOYHOro ammnaparta (MHAEKC, pyOpuKalMOHHbIN mudp, nHpopma-

1IUs 0 TabNHIax, YepTexax, rpadukax, WIUTIOCTPALUAX U T.J., IpUMeda-

HUSI TIEpEeBOIUMKA, (paMUIUs IepeBOIMKA WM Ha3BaHWE OpraHU3allNH,
cJieJIaBIIIeH TepeBon).
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Takum oOpazom, mpu pedepupoBaHUU peyb HUACT, MPEKIE BCEro, O
CIUIOIIIHOM YTEHHMU TEPBOMCTOYHMKA, KACAETCs JHM 3TO MCIOJIB30BaHUS TEK-
CTOBBIX YaCTeH JOKYMEHTa WJIM CMBICIIOBOW MHTEPIIPETAIlMK TeKCTa. [ 1aBHOE
3TO BBHIOOP MH(OPMALINHU, OTHOCSIIEHCS K OCHOBHBIM 3JIEMEHTAaM COfepiKa-
HUs JOKYMEHTa, U HauboJjiee KOMIIAaKTHOE ee mpenacraBienue. Kpome toro, B
nporiecce pedepupoBaHusl TPOUCXOIUT UCKIIOUEHUE BTOPOCTEIICHHBIX, Ma-
JIOCYIIIECTBEHHBIX CBEJICHHM, HE OTHOCSIIMXCA K OOBEKTY HCCIEIOBAHUS U
€r0 OCHOBHBIM XapaKTEPUCTHKAM.

APPENDIX 3

AHHoTUpoBaHue (Writing summaries)

AHHOmMayua — 5TO TpeJeIbHO CXKaTasg XapaKTepUCTHUKa MaTepuala,
3aKJIIOYAIOIIascs B MHGOpMAIIUU O 3aTPOHYTHIX B UICTOYHHKAX BOITPOCAX.

AHHOTalMS BKJIIOYAET XapaKTEPUCTUKY OCHOBHOM TE€MBbI, MPOOIEMbI
00BbeKTa, 11eJI1 paboThI U €€ pe3yibTaThl. B aHHOTAIMK yKa3bIBAaIOT, YTO HOBO-
ro HeceT B ceOe JaHHBIN JOKYMEHT B CPAaBHCHUU C IPYTUMH, POJICTBEHHBIMHU
10 TEMATHKE U IIEJICBOMY Ha3HAYCHHUIO.

CyIlecTBYIOT pa3InYHbIE BUJIbI aHHOTAIIUMH B 3aBUCUMOCTH OT Ha3HAYEHUS
AHHOTAIIMU WX OT BU/Ia JOKYMEHTA, Ha KOTOPBIN COCTABIISICTCS aHHOTAITHSL.

C Touku 3peHHsI 0Obema AHHOTAIIUU TOJAPA3ACTAIOTCS Ha KpaTKUE U
pa3BepHyThIe (WU MOAPOOHBIE).

Kpamkasa annomayus, xax NpaBUIIO, XapaKTepU3yeT AJOKYMEHT B
ONpe/IeTICHHOM AaCIIeKTe: YTOYHEHHE TEeMaTUYecKOrO COZEpKaHUs, paciiigppoBKa
WJTH TIOTIOJTHEHHE 3arJ1aBHsl, OIICHKA YPOBHS MaTeprania M TaK Jiajee.

Pa3zeepuyman annomayus 9acto MpeaCcTaBiIseT cOOOH mepeyncieHne
PYOpHK MepBUYHOTO TOoKyMeHTa. OHa COCTaBIISIETCS B TEX CIIydasiX, KOTJa JIOKY-
MEHT MPEJACTABISET 3HAYUTEIbHBIN HaYYHbIH HHTEPEC, a TaKKEe MPHU OMHU-
CaHUU MHOTOACTIEKTHBIX JIOKYMEHTOB (Y4eOHWKH, CIIPABOYHHMKH, COOPHUKH U
T.1I.).

C TOUYKM 3pEeHHS Memooa aHaau3d U OYeHKU OOKYMeHma aHHOTAINH
MOXXHO pa3JeluTh Ha onucamebHble (WU CIPaBOYHBIE) U peKo-
MeHOoamebHble (B TOM YUCTIE U KPUTHUYECKUE).
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OnucatenbHasi aHHOTAIMS 1a€T 0OIIee MPECTaBICHHE O JOKYMEHTE, B TO
BpeMs1 KaK pEKOMEHJIaTeNIbHAsl aHHOTALMS XapaKTepU3yeT TEMATUKY U COZAEpKa-
HHE JOKYMEHTa TOJI OMpeAeNieHHBIM yrioMm 3peHus. B mHbopmanmonHoi
chepe HanOoJblIee MPUMEHEHUE HAXOAUT OMMCATeNIbHAS AHHOTALIHSL.

B 3aBUCUMOCTH OT memamuuecko2o oxéama COACPKaHUS JOKYMEHTa
AHHOTALIMM JICNIATCS Ha 00ujue Vi Cneyuaiu3upoeanHole.

OO0uIue aHHOTAIMK XapaKTEPU3YIOT BECh IOKYMEHT B II€JIOM, OHU HE
OpPUEHTHUPOBAHBI Ha OIPEJECIIEHHBIA KpYr noTpedureneid. B cnenmann3upoBaH-
HBIX aHHOTALUSIX HAXOAST OTPAKEHUS TOJBKO T€ YacTH, T€ aCIEKThI COAEP-
KaHUS TOKYMEHTa, KOTOPbIE MHTEPECYIOT MOoTpeduTeseil qaHHoi nHpopMa-
IIMOHHOM CUCTEMBI (JAaHHOTO KpyTa YUTaTesei).

B wuHbopManumoHHOW MNpakTUKE HUCHOJB3YETCs, Kak MpaBHio,
ClienMaJu3upoOBaHHAsl AHHOTAIlMsI, paccurMTaHHass Ha UHPOPMHUPOBAHUE
crneuuanucrta ONPEeINeJeHHONW OTpacid Hay4YHOM MM MPaKTHUECKOU
NesTeNbHOCTU. TakoW BUJ aHHOTAIMU IleJecoo0pa3eH u npu paborte ¢
JUTEPATYPOi B y4€OHOM MpOIECCE — NMPU MOJATOTOBKE pedepaToB, JOKIAI0B
U IPYTUX HAYYHBIX PabOT CTYJ€HTaMHU.

AHHOTaIIMK BCErJla MPEAINOChUIaloTCs Oubauorpadguueckue JaHHbIE
NIEPBOMCTOYHHUKA (CM. IPUMEPHI aHHOTAITUH BHIIIIE).

B anHOTanuax oObIYHO COIepkKATCS CIEIYIOIINE JaHHbIE:

1) npeamerHas pyOpuKa;
2) Tema;
3) ©xkaras XapaKTepUCTHKa MaTepHaa;

4) BBIXOJHBIC JaHHBIC (aBTOP M 3arjiaBUE CTAThH, HA3BaHHE U HOMEp Iie-
PUOJIMYECKOTO U3/IaHHUsA, TJI€ TIOMEILEHA CTaThsl, MECTO U BPEMS U3/IaHus).
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