Course Mass communication and media-planning

	Proficiency


	Bachelor- and Master students

	Proficiency requirements


	Background in theory of communication and social sciences.

	Working hours
	Total hours - 36
Lectures-18
Labs-

Practice-18



Description:

The purpose of the given course is preparation of the expert owning basic knowledge in the field of system of functioning of modern mass communications, advertising roles in structure of mass-communication, including the new technology of exchanging the information, and practical abilities of planning of use of various information channels as advertising carriers.

Course includes:

· Mastering by knowledge in the field of the mass communication theory: reception of a system complex of knowledge of existence in a modern society of the information industry as social institute; 

· Studying of the basic representations about mass communication functioning in a society; acquaintance of students with theories of mass communications; 

· Deepening and development representation about mass media as carriers of the advertising information both their social functions and possibilities.; 

· Methods of research of audience; 

· Development of criteria of a choice media, practical use of criteria of a choice media; 

· Formation of skills of planning of carrying out of advertising campaigns; 

· Consideration of separate means of mass communications, specificity of their functions and influence on audience; 

· Studying of dependences between activity of mass media in the modern world and advertising activity; an advertising role in structure of mass communication, including the newest information channels; 

· Reception by students of skills of forming  media plan, estimation of its efficiency, media planning with use of a computer database.

 
Course Content:

Introduction to communication and media-planning theory
Communication. Types of communication/

Mass-communication, information. Online Advertising, Internet Communication 
Advertising campaign: meaning, types, parts.

Media as mass-communication.

Advertising as the type of mass-communication

Outdoor advertisement.

TV-advertising. 

Advertising on radio. 

Press-advertising.

Product-placement as the form of mass-communication

Media-planning in the structure of Advertising campaign .

Components of media-planning

Media-researching companies: TNS-Gallup Media, Comcon.

Structure of Media - Brief.

Exam. Project “Advertising campaign of the product”.  Presentation
