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UNIT 1. WORLD MONETARY SYSTEM

international payments — mexxayHa-
POJIHBIE PACUETHI

international liquidity — mexnyHa-
poaHast TMKBUIHOCTh

credit and financial obligations —
KpeIUTHO-(DUHAHCOBbIE  00sI3aTelb-
CTBa

currency (exchange) markets -
BAJIFOTHBIE PBIHKU

gold standard — 30510TOM CTaHIAPT
floating rate — niaBarommii Kypc
gold-value — 30710TOBaTIOTHBIN
freely convertible — cBo6oHO KOH-
BEPTUPYEMBIN

liabilities — maccuBbl

gold coin standard — 3010TOMOHET-
HBIW CTaHAAPT

gold bullion standard — 3o10TO-
CIIMTKOBBIN CTaHIAPT

“exchanges” — neBU3bI

the mean of payment — miarexnoe
CpPEACTBO

Troy ounce of gold — Tpoiickas yH-
ius 3o10ta (31, 1035 1 30510Ta)

reserve holdings — peseps-
HbIe (DOH/TBI

stabilization funds — crabu-
TU3aIMOHHBIE (POH/IBI
borrowing — 3aem
export-depended industries
— SKCIOPTHO-
OPUEHTUPOBAHHBIE OTPACIIU
currency intervention — Ba-
JIIOTHAs! UHTEPBEHITUS

debtor nation — JO/KHUK
(rocyiapcTBo)

to redeem — u3pIMaTh U3 00-
pareHus

the appreciated dollar — 3a-
BBILIECHHBIN KypC JoJ1apa
great fluctuations — 0oJib-
e Koyie0aHus

fixed exchange rates — Quk-
CUPOBAaHHbBIE KypChl 0OMEHa

Exercise 1.1 Read the text and answer the questions after it
World Monetary System
The world monetary system is a complex of political and economi-
cal tools, interstate authorities by means of which the settlement of in-
ternational payments is realized, including:
e World money commodity which is the equivalent of the exported capital

— the wealth of the nation.

e International liquidity, i.e. the possibility of the nation to ensure its cred-

it and financial obligations.

¢ Rate of exchange — money value of units of one nation expressed in the

units of any other nation.
¢ Currency (exchange) markets



N =

e International financial institutions and interstate agreements (charters,
acts).

International Monetary System. Over the 1879 — 1934 period —
with the exception of the World War I years — an international monetary
system known as the gold standard prevailed. From the end of World
War II in the mid-1940s until 1971 the so-called Bretton Woods system
prevailed. These two systems both stressed fixed exchange rates, al-
though the latter allowed for periodic rate adjustments. Since 1971, a
system of essentially freely flexible or floating rates has been in opera-
tion. This system has been dubbed managed floating exchange rates,
however, because governments often intervene in exchange markets to
alter the international value of their currency.

Let us examine these three systems in the order stated. The system
of gold-value, “gold standard.”

The national exchange rates were tied hard to gold within this sys-
tem. There were minimum deviations from the fixed rate (+1%).

Conditions. A nation is on the gold standard when it fulfills three
conditions:

It must define its monetary unit in terms of a certain quantity of gold;

It must maintain a fixed relationship between its stock of gold and its
domestic money supply;

It must allow gold to be freely exported and imported.

If each nation defines its monetary unit in terms of gold, the various
national currencies will have a fixed relationship to one another.

Gold standard. A country is said to be on the gold standard when its
central bank is obliged to give gold in exchange for any of its currency
presented to it. When the UK was on the gold standard before 1914, an-
ybody could go to the Bank of England and demand gold in exchange
for banknotes. The gold standard was central to the classical econo-
mists’ view of the equilibrating processes in international trade. The fact
that each currency was freely convertible into gold fixed the exchange
rates between currencies (specie points), and all international debts were
settled in gold. A balance of payment surplus caused an inflow of gold
into the central bank’s reserves. This enabled the central bank to expand
the money supply without fear of having insufficient gold to meet its li-
abilities. The increase in the quantity of money raised prices, resulting in
a fall in the demand for exports and therefore a reduction in the balance-
of-payments surplus. The reserve happened in the event of deficit. The
UK came off the gold standard in 1914, partly returned to it in 1925, but
was forced to abandon gold finally in 1931. The USA was on the gold
standard from 1879 to 1933, although gold was officially required in
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bank deposits to support a percentage of the currency in circulation until
1971. Switzerland, which abandoned gold convertibility in 1954, still
requires a percentage of its currency to be supported by gold.

There were varieties within the gold standard: gold coin standard,
gold bullion standard, and gold exchange standard (the currency system
of Genoa).

The gold coin and the gold bullion standards had become outdated
by the beginning of World War I, and during the times of the Great De-
pression. National currencies became inconvertible in the majority of
European countries due to long-term persistent inflation.

Gold was, 1n fact, redeemed. The international conference held in
Genoa in 1922 fixed a change-over to the gold exchange standard in
thirty countries. “Exchanges” were used as the means of payment in for-
eign currency. They were used for international payments. This standard
allowed to reserve gold parties of national depreciated currencies.

By the beginning of World War II, the deficiencies of the gold
standard (dependence on gold-mining, the impossibility of carrying out
independent monetary policy, etc.) had led to the replacement of the sys-
tem.

The Bretton Woods Monetary System (BWS). An international
conference was held at Bretton Woods, New Hampshire, USA, in July
1944 to discuss alternative proposals relating to post-war international
payments problems put forward by the US, Canadian and the UK gov-
ernments. The agreement resulting from this conference led to the estab-
lishment of the International Monetary Fund (IMF) and the International
Bank for Reconstruction and Development (IBRD). According to BWS,
the American dollar along with gold served a role of the world money.
This mechanism of regulating exchange rates was imposed on the na-
tions of Western Europe which were in a deep economic dependence on
the US. The US had nearly 70 percent of all world stock of gold. As a
result of introducing the BWS, the dollar became the only exchange
convertible into gold: $ 35 = Troy ounce of gold.

To achieve its goals, the Bretton Woods Conference stated a num-
ber of conditions with which member nations were required to comply.
Each nation agreed to establish a par value for its currency; that is, the
value of a unit of its currency would be fixed in relation to the dollar or
to gold. This would prevent great fluctuations of national currencies in
relation to each other.

Member nations also agreed upon the principle of currency con-
vertibility. Thus, if one nation owned the currency of another, it would
be able to sell it back at par value. A third agreement was that member

6



governments would contribute to the operating funds of the IMF accord-
ing to the volume of their international trade, national income, and their
international reserve holdings. Part of the contribution is in gold, the
remainder in the nation’s own currency.

Under the Bretton Woods System, exchange rates were pegged to
one another and were stable. Participating nations were obliged to main-
tain these rates by using stabilization funds, gold, or borrowing from the
IMF. Persistent or “fundamental” payments deficits could be met by
IMF — sanctioned currency devaluations.

However, slowdown of growth rates of economic development and
currency crisis at the end of the 60s caused inflationary processes to rise.

The effects of the large trade deficit of the US were manifold. The
deficit had a contractionary effect upon the US domestic economy.
American export-dependent industries experienced declines in output,
employment, and profits, thereby generating political pressures for pro-
tection. The United States as well as the UK became the world’s largest
debtor nations.

These and a number of other factors led to the crisis of the Bretton
Woods Monetary System.

The Jamaica Monetary System (JS) was agreed upon at the confer-
ence of the IMF in Kingston (Jamaica) in 1976, which led to the estab-
lishment of a new exchange system. The floating exchange rates based
on a free choice are the core of the JS. This standard is based on the fol-
lowing principles:
abolishing the monetary gold parity
a few key exchange rates (the Deutschmark, the pound sterling, the yen)
are available, i.e. the system is polycentric
freely convertible currency becomes a means of international payments
there are no exchange rate margins or fluctuations
the central banks of the nations are not liable to intervene in the ex-
change markets operation, but they can exercise currency intervention to
stabilize the rate of the national currencies
the IMF observes the nations’ policy in the sphere of exchange rates.

As a result, a system of managed floating exchange rates has come
into use. Rates are generally set up by market forces, although govern-
ments intervene with varying frequency to alter their exchange rates.

Under the JS, there exist a number of exchange rate systems: fixed
rate of exchange, floating rate of exchange, and mixed rate of exchange.

Between 1980 and 1988 the United States experienced a rapidly
growing international trade deficit. The US became the world’s largest
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debtor nation. The appreciated dollar of the mid-1980s posed special
problems for the less developed nations with large external-denominated
debts and for oil-importing nations. The contradictions in the economic
policy of the US caused crises in different regions of the world.

In answer to the instability of the JS and for the integration pur-
poses, the countries of the European Economic Community established
their own monetary system — the European Economic and Monetary Un-
ion on the Euro basis.

Exercise 1.2 Supply all the words with their own definitions.
subsidy
wages
bill
price
will
wholesale
installments
scholarship
takings
value

Exercise 1.3 Fill in the gaps using the appropriate word.

Charter flights of Delta Airlines offer you the best ...... for your mon-
ey. (cost, charge, price, worth, value)

After recent acts of terrorism American stock-market index has experi-
enced a palpable decline in the ...... of shares of most airlines compa-
nies. (cost, charge, price, worth, value)

I need to pay my gas, heating and telephone ...... by Monday, other-
wise they are going to cut me off and even sue. (accounts, charges, bills,
credits)

The government intends to give some small farms and farmers the so-
called agricultural ...... (scholarships, grants, takings, charges, subsi-
dies)

He sold his house at/for a good ...... , I guess, $45,000 is what every-
one expects from such a bargain. (cost, charge, price, worth, value)

The ...... of cigarettes is set to rise again. (cost, charge, price, worth,
value)

We’re going bust, I hope that when you count up our today’s ...... ,
you will tell me that we are rich. (wages, receipts, takings, bills, salaries)
He hired a plane, regardless of great ...... (expenditure, value, worth,

charges, savings, wages)



Exercise 1.4 Choose the right answer.

1. When you retire at the age of sixty-five, you receive a(n) .......... from the
government.

a) allowance b) fine c) grant d) pension

2. Income tax is .......... to one’s annual income.

a) associated b) based c) dependent d) related

3.The ......... of living has risen by 25% in the last six months.

a) cost b) expenditure c) expense d) price

4. The kidnappers demanded a ......... of § 1,000,000.

a) fine b) penalty ) ransom d) reward

5. Asalesmanispaida......... on the goods he sells.

a) commission b) percentage c) provision d) salary

6. In our country ......... of § 250 is paid weekly to a family with more than
three children.

a) an allowance  b) a fee c) fines d) premiums

7. While you are away from the office on business trips, you will be given a
daily ......... of $ 50 towards meals and accommodation.

a) allowance b) fine c) permit d) reward

8. All the workers in our firm get a Christmas ......... of $ 100.

a) bonus b) fine C) prize d) reward

9. Before starting a business, you have to raise the necessary .................

a) capital b) currency ¢) investment d) savings
10. I hate the beginning of each year when all the ......... start coming in and [
have to find the money to pay them all.

a) accounts b) bills c) estimates d) receipts

Exercise 1.5 Match the definitions with the correct money word.

1. an allowance a) money paid to authors or inventors to the sales
of their work

2. abonus b) a sum of money used to make more money
from something that will increase in value

3. commission c¢) the money which a building society or bank
lends to someone to buy a house

4. a deposit d) the money that a person pays to an insurance
company to protect against loss or damage

5. a dividend ¢) money, usually from a relative, to live on

6. an investment f) an additional payment which is a reward to
those who work for a company for their extra
work




7. a legacy

g) the amount of money borrowed from a bank,
greater than that which is in your account

8. maintenance

h) money received from someone in his or her will

9. an overdraft

1) the amount of money that goes to a shareholder

10. a premium

J) money paid by divorced or separated people to
support the former husband or wife

11. royalties

k) part of the value of a company that you may
buy

12. a share

1) part-payment of money which you make to stop
the seller from selling his goods to others

13. a mortgage

m) an amount of money, related to the value of
goods sold, which is paid to a salesman for his

services

Exercise 1.6 Give the names for the defined money expressions.

1. A fixed amount which is paid, usually S.....
monthly, to workers of higher rank

2. | An amount of money which you lend to L..
someone

3. | A sum of money which is owed to someone D..

4. Money which is in the form of coins and C..
notes, not cheques

5. An amount of money you receive, usually W..
weekly, in return for labour or service

6. Money paid by divorced father to his former A..... y
wife for the upkeep of his children

7. Tax on imported articles paid to the Customs Ly

8. Paid at a restaurant after eating ol

9. Extra percentage paid on a loan [.......

10. | Money paid for professional services, e.g. to F..
a doctor

11. | Money paid by the state, usually to students G..

12. | Money paid by a company or the state on P......
your retirement

13. | Paid as a punishment for breaking the law F...

14. | Paid to the government for services that the .S
state provides

15. | Paid while traveling, especially on public F..
transport, buses, trains, etc,
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Exercise 1.7 Put each of the following words or phrases into its correct
place in the text below.

Banks  beads buy coins  change currency  deposit-
ing  earn goods  exchange rate investments mon-
ey paper bills savings accounts sell shells value

Money is what people use to ......... things. People spend money
on......... and services. Many people save part of their money by
......... it in a bank. People ......... money by performing services.
They also earn money from ......... , including government bonds, and
from..........

......... can be anything that people agree to accept in exchange for
the things they ......... or the work they do. Ancient peoples used such
varied things as ......... y eeeeeens , and cattle as money. Today, most na-
tions use metal coins and .......... Different countries’ ......... and bills
look different and have different names.

A personcan ......... his money for the money of any country ac-
cording to the .......... Usually, such rates are set by the central .........
of a country. The ......... of a country’s ......... may change, depending
on the economic and political conditions in that country.

Exercise 1.8 Translate the following text into English.
KPEJIUTHBIE KAPTBI VISA INTERNATIONAL
N «TPAHCAIPO»

[TpoMcBs3b0aHK COBMECTHO C aBuakomnaHuen «TpaHca’po» u
rmaTexHou cucremoil Visa International mpucTynun K BBITYCKY KOO-
PEHAMHTOBBIX KPEAUTHBIX KapT. Jlep:kaTeian KpeauTHBIX KOOpEeHA-KapT
CMOYT CTaTh y4acTHHKaMu nporpammsel « Tpancaspo IlpuBuierus»: um
OyIyT HauMCIAThCA OaJIbI 3a MOJIETHI Ha peiicax « TpaHca’poy, a Takxke
IpU OIJIaTe KapTOW TOBAPOB W YCIYT M CHSATUU HAJIMYHBIX B OaHKOMA-
Tax.

HakonuienHble 6ayuibl KIIMEHTHI CMOTYT HOTPATUTh HAa OECIUIaTHBIH
noJyier peiicamu «TpaHca’spo» WM Ha MOBBILIEHHE B Kilacce 0OCTYKU-
Banusa. [Ipu odopmiennn xaptel Visa Classic KIHMEHTY HA4YHCISIOTCS
100 mpuBeTCTBEHHBIX OOHYCHBIX 0AJIOB, a MPU O(POpPMIIEHUHU KapThl Vi-
sa Gold — 200 GamnoB. J{ns KIMEHTOB, YXKe SBISIOMUXCS YJICHAMH TPO-
rpammbl «Tpancaspo [lpuBunerus», Bce panee HaOpaHHbIE OasuIbI Tie-
PEBOASATCS HA CYET COBMECTHOM MPOrpaMMbl, K HUM TaKXe J00aBIISIOT-
Csl TIPUBETCTBEHHbIC Oasuibl. 3a OMJIATy TOBAPOB U YCIYT C MOMOIIBIO
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KapThl HauuclsgeTcs: 1 6oHycHbIN 6amn 3a kaxasie 100 py6neit (3xBuBa-
JICHT B JI0JIJIapax WM €BPO), TP CHATHUH HAIMYHBIX Yepe3 OaHKOMAaThI —
1 Gamn 3a xaxzabie monHbie 1000 pyOnelt (3KBUBAJICHT B JToJUIapax WU
€BpO).

Exercise 1.9 Translate into Russian.

1) The publisher paid them royalties on their dictionaries.

2) The book brings in handsome royalties.

3) He must also pay a commission, usually five percent, to his London
agent.

4) He ran up a £1,400 bill at the Britannia Adelphi Hotel.

5) She ran up an enormous phone bill.

6) Overdraft is a negative balance in an account resulting from paying out
more than the depositor's balance.

7) The bank manager was sticky about letting her have an overdraft.

8) The deposit is forfeited / not refundable.

9) Jake had a share in a large seagoing vessel.

10) With investment software, a user can learn to make better investments.

11) Hedge is a transaction that reduces the risk on an existing investment
position.

12) Short position is an investment position that benefits from a decline in
market price.

13) The dividend gross-up is amount added to the actual dividend when
calculating the dividend tax credit.

14) He had a comfortable allowance from his father and would not have
had to worry at all about money.

15) Deadline for payment of a fine (of a penalty) is 20.10.2010.

16) We couldn’t afford to pay the lawyer’s fee.

17) The total replacement fee for the lost book is $56.

Exercise 1.10 Fill in the gaps with words from the list.

Endorse funds incur standing order subsidies
lack overheads proceeds  royalties write off

1. Many companies receive ......... and other revenues from their nu-
merous Inventions used by other firms.

2. The family purchased the site with the ......... from their sale of secu-
rities and other assets.

3. Butthey......... large tax debts when the head of the family died.
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4. Some developing countries are fortunate if the banks ......... their long
outstanding debts.

5. When demand for their goods falls, it is difficult for small companies
to reduce expenditure on ......... such as rent and energy costs.

6. In the last fiscal year many American companies suffered from a
......... of cash and had to borrow heavily.

7. Many became insolvent because they didn’t have sufficient liquid
......... to pay back the loans they had taken up.

8. Payment is authorized only on presentation of a cheque ......... on the
back by the payee.

9. Customers with regular bills of fixed amounts may pay by .........

10. Many governments are offering companies favourable ......... to open

factories in underdeveloped regions.

Exercise 1.11 Fill in the gaps with words from the list.

Endorse funds incur standing order subsidies
lack overheads proceeds  royalties write off

1. Many companies receive ......... and other revenues from their numer-
ous Inventions used by other firms.

2. The family purchased the site with the ......... from their sale of securi-
ties and other assets.

3. Butthey......... large tax debts when the head of the family died.

4. Some developing countries are fortunate if the banks ......... their long

outstanding debts.

5. When demand for their goods falls, it is difficult for small companies to
reduce expenditure on ......... such as rent and energy costs.

6. In the last fiscal year many American companies suffered from a
......... of cash and had to borrow heavily.

7. Many became insolvent because they didn’t have sufficient liquid
......... to pay back the loans they had taken up.

8. Payment is authorized only on presentation of a cheque ......... on the
back by the payee.

9. Customers with regular bills of fixed amounts may pay by .........

10.Many governments are offering companies favourable ......... to open

factories in underdeveloped regions.

Exercise 1.12 Read the text and translate it into Russian.
The Issue of Banknotes in the UK
Banknotes in England had their origin in the receipts issued by Lon-
don goldsmiths in the 17 century for gold deposited with them for safe-
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keeping. The whole practice of banking had its origin in the activities of
these goldsmiths, who began lending money and whose deposit receipts
came to be used as money. Later the goldsmiths issued banknotes, and
so did the banks that developed later still. Today only the Bank of Eng-
land and the Scottish and Irish banks in the UK are allowed to issue
banknotes. Since 1931, when banknotes became inconvertible to gold,
the promise on a banknote to “pay the bearer on demand” has simply
been an undertaking that the note is legal tender. Thus, the Currency and
Bank Notes Act of 1954, which regulates the issue of banknotes in Brit-
ain, refers to the fiduciary issue. Only four denominations of notes are
now issued to the general public, the largest being the £50 note. Most
other developed countries issue notes of much larger denominations
than this, probably because the use of cheques is less developed else-
where than in Britain. (A £1 coin was introduced in 1983, entirely re-
placing the £1 note in 1986).

1. London goldsmiths - moHZOHCKHE MacTepa 30JI0THIX JIEIT

2. to deposit — KJIaCTh Ha XpaHEHUE

3. to lend — cyxuBath, OHAKNBATH, KPEIUTOBATH

4. deposit receipts came to be used as money — coxpaHHas pacmucka cTa-
Jla UCTIOJTb30BaThCS B KAUECTBE JICHET

5. legal tender — 3akOHHOE TUIATEKHOE CPEJICTBO

6. fiduciary issue - ¢puaynuapHas (OCHOBaHHAs Ha JOBEPHUH) IMUCCHUS

Exercise 1.13 Read the text, complete it using the words from the box,
and translate it into Russian.

stable, hold, Euro, market, reserves, conditions

By reserve currency economists mean a currency which governments
and international institutions are willing to ......... (1) in their gold and
foreign exchange ......... (2), and which finances a significant propor-
tion of international trade. These two ......... (3) normally require that

a) the value of the currency must be ......... (4) in relation to other cur-
rencies;

b) the currency is that of a country which holds an important share of
world trade;

c) there exists an efficient foreign exchange ......... (5) in which the cur-
rency may be exchanged for other currencies, and

d) the currency is convertible.
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The major reserve currency is the US dollar which accounts for over 50
per cent of the total, followed by the European Currency Unit with the
......... (6), the Japanese yen and the UK sterling.

UNIT 2. BUSINESS COMMUNICATION

To book accommodation — Gponu-
pOBaTh HOMEP B TOCTUHHUIIC
Accounts department — Oyxranre-
pus

To acknowledge — noarsepxaarTh
Advertisement — pexiaMHOe OOBSIB-
JIEHUE

Agenda — noBecTka AHs

Annual — exxeroHbIN, 3a TOJI
Application — 3asBienue, mpocnoa,
obpareHue

Appointment — Ha3HauYe€HHE Ha
JOJKHOCTD

To arrange a meeting — opranuszo-
BBIBATh BCTPEUY

Charges — pacxobl, U3JICpKKHU

To confirm — nmoaTBepkaaTh, OKOH-
YaTeJIbHO COTJIaCOBBIBaTh PaHEE JIOC-
TUTHYTBIE TOTOBOPEHHOCTH

To deal with a problem — paccmar-
puBaTh/penaTh BOIpocC

Facsimile — ¢dakcumune, Tounas xo-
nus

Exercise 2.1 Iteract the following dialogues.

1. C TenedonncTkoii:

Incoming mail — Bxoxsmasn
KOPPECTIOHAECHIUS

Outgoing mail — ucxoasuasa
KOPPECTIOHAEHIUS
Registered mail — 3aka3Has
noura

Return mail — «oGpartHas»
10YTa, OTBET HA MUCHMO
Inquire — 3anpoc

Itinerary — mnaH Mapuipyrta
(nepen. mporpamMmma BU3UTA)
Leaflet — 6poutopa

Manager — ynpaBiSAIOIINM,
PYKOBOJIUTEND, AJIMHUHUCTpA-
TOp

Manageress — yIpaBJIArOLIN
(>keHIIMHA), 3aBeAyoIIas

To promote — MoBBIIATH B
JNOJKHOCTH, TIPOABUTATH IO
ciyx0e

Reference — pexoMenaanus
To submit — npexncraBisTh
Ha pacCMOTpEHUE

Terms — ycnoBus

Teneghonucmra: Anno, HazoBuTe HOMep TenedoHa. J[06aBoOUHBIN?
Abonenm: Mue nyxen Homep 789 78 90. Jlo6aBouHbIi 33.
Teneponucmra: 3Bunure, He Moriau O0bl Bel moBroputh HOoMep? Cna-
cu60. He xnagute Tpyoxy. Coenunsito ... Bl ciymaere?

Abonenm: Jla.

Tenegponucmra: 51 Bce eme npiTaloch coequHUTh Bac ... OueHb xaib,

HOMCDP HC OTBCUACT.

Abonenm: Cnacu6o. J1o cBHIaHUs.
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2. C cexperapem:

Cexpemapys: Anno, komnanug “James & Sons”. UeM Mory nomoub?
Abonenm: Mory s TOoroBoputh ¢ Muctepom CMuTOM?

Cexpemapys: Kto roBoput?

Abonenm: It1o muctep bpayH.

Cexpemapwv: He mornu 0b1 Bbl moBTOpUTH 110 OyKBaM?

Abonenm: B xak BEN; R xak ROGER; O kaxk ORANGE; W kak
WALTER; N kak NICKOLAS

Cexpemaps: Muctep bpayn?

Abonenm: IPaBUIIBHO.

Cexpemapys: Coequnsto. ['oBopute, noxxaayncra.

3. IloaTBep:KaeHHE TOTOBOPEHHOCTH 0 BCTpeye:

Cexpemapyw: Anno. Mory st noroBoputh ¢ Muctepom [lepkuncom?
Mucmep Ilepxunc: 51 y Tenedona.

Cexpemaps: Mucep IlepkuHc, roBoput cexkperapb mucrepa Pokca. A
3BOHIO, YTOOBI NOATBEPAUTH Bamry BcTpeuy ¢ muctepoM PokcoM B ciie-
IOYIOIINHI MTOHEICIIbHUK B 5 4acOB.

Mucmep Ilepxunc: Cnacubo. C HeTeprieHHeM XKy Haiel Bctpeuu. [le-
penaite muctepy OOKCYy MOM HAWITYYIIUE MOKETAHUSA.

Cekpemapyw: O6s3arenbHo. Jlo cBunanus, muctep I[lepkuHc.

Mucmep Ilepxunc: J10 CBUIaHUA.

4. AOoOHeHTA HeT Ha MecTe:

A: Anno. Mory 1 st ToroBopuTh ¢ Muctepom ['opmanom?

b: Mue ouenpb xanb, MmagamM. Mucrepa ['opmana Her Ha mecte. Emy
4TO-HUOYIb TIepeaaTh?

A: Her, cnacu60. 5 mepe3BoHIO MO3KeE.

b: Xopomo, 10 cBU1aHUS.

Exercise 2.2 Read the following acronyms:

I.

II.

I11.

Common Latin acronyms

AM. C.or ca cf C.V. e.g. et al etc

ib or ibid 1e.

N.B. op. cit. P.M. Vs via V.V.
Common countries and organization names

UK. UNO NATO OPEC BBC EEC

FBI WHO

UNESCO CIS IMF IAEA IRS

Business, economy and finance acronyms
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GDP GNP Itd C.E.O. Mgr Inc

VAT A.G.M. A.O.B. a/c c.i.f. Co
E.G.M. f.0.b. f.o.c. P.A. PLC
M.B.A.
IV. Other common acronyms
ad(s) P.M. MP b&b B.A.
M.A. B.Sc.
DPh IQ No Dr HM hr
P, PP
mph Ib 0z UFO AIDS
ASAP C.0.D.
dz encl Corp esp ISBN Jr
Sr
nt wt rpm VIP VCR POB

Exercise 2.3 Give the English equivalents for the following Russian acro-

Exercise 2.4 Fill the gaps with the appropriate prepositions.
1. 1 am writing to inquire ... the conference. I would be grateful if you
would inform me ... the possibility or otherwise ... attending this con-
ference.

2. Thank you ... your letter of May 19, informing me ... the preparations
... the conference.
3. T am very happy to accept your invitation and I will be looking forward

... participating ... the conference.
4. 1 am very pleased to accept your invitation to attend the conference.
Thank you ... your kind invitation.
5. I should like to thank you again for your invitation and wish you all
success ... the Meeting.
I very much regret that I cannot accept the invitation to attend the con-
ference ... August 20, 2012.

Q
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7.  Symposium sponsored ... Mining Corporation on the World forecast
of copper production will be held ... June 18. Participation ... the sym-
posium is by invitation only.

8. ... reply ... your letter I would like to inform you that the date ... my
arrival ... London is 15 April.

9.  We very much regret to inform you that our company does not offer
any special tours ... winter vacations ... the groups ... college students.

Exercise 2.5 Translate the following sentences into English.

1. S 6w xoTen 3akazaTh aBUaOuUieT 10 BapmiaBel U 00paTHO, BBUIET U3
MockBsl gHeM B 3.50.

2. HacrosimuM MOATBEP>KIAEM, YTO MbI 3a0pPOHUPOBAINA OJIHOMECTHBIH
HOMEp C ... IO ...

3. Ilpurnamaem Bac npuHsTh yyacTHe B €KEroJIHOM COOpaHUU aKI[MOHE-
poB komnanuu. [loBecTka qHS npuiiaraeTcs.

4. OueHb coxajneeM, 4YTO HE CMOIUIM OTBETUTh paHee Ha Bame nuceMo oT
S5 mas.

5. Pazpemnre no3zapaButk Bac ¢ npoaBmxkeHHEM MO Cayxk0e.

6. Xouy HCKpeHHe nobnaroaaputh Bac 3a momoiib B Opranu3aiuv MOEro
BU3KTa B Bamy cTpany.

7. byny npusHareneH BaMm 3a He3aMeIIMTENbHBIA OTBET C YKa3aHUEM
CTOMMOCTHU HOMEPOB B Baren rocTUHULIE.

8. C yIoBOJBCTBHEM BCTpeuych ¢ Bamu Ha Beuepe Mo CIyyaro €Keroj-
HOTO cOOpa BBIMYCKHUKOB YHUBEPCUTETA.

Exercise 2.6 Fill in the missing words.

Thank you  your 16 November,  which you en-
quire toys imported ~ Hong Kong. We are to hear
that there is a for goods  thistype  Northern Ireland.

We are our price list and terms of , and our catalogue
has already been ____separate post.

As you will notice, our prices are extremely , and since we
hold large of all models  all times, we can promise deliv-
ery aweek  receipt  orders.

We hope to from you soon, and forward

business  you.

Exercise 2.7 Below are names and addresses which might appear in the
top left-hand corner of a business letter. Give the correct salutation and
complementary close in each case:

a) Burke and Sons Ltd., 55 Inkerman Road, London SE5 8BZ
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b) The Sales Manager, BGW Electrics Ltd., Liverpool 4
c) Mr A.L.Moon, British Rail (Southern Region), London W1M 2BT
d) Ms Angela Box, Gorton and Sons, 344 Oxford St., London W1A 3BA

UNIT 3. BRANDS

corporate brand xoprnopaTUBHBIN

OpeHn
stand-alone brand oauHOYHBIM
OpeHn
brand image wuMHIK TOProBou
MapKu

brand loyalty npenanHocts OpeH-
1y (CO CTOPOHBI MTOTPEOUTENECH)
barnacle brand yapka-
"mpununana" (MapoO4yHBIA TOBap,
MOSABJISIOIIMNCSI U YKPEIUISIOIIUI-
C Ha PBIHKE 3aKIIOUYUTEIbHBIX
ATANOB XU3HEHHOI'O LUKJIA CBOETO
BEIYLIETO IpeaIeCTBEHHUKA-
KOHKYPEHTA)

family brand cemeilicTBeHHas
Mapka (ToproBas Mapka, HCMOJb-
3yeMas IS ABYX W 0oJee mpoayK-
TOB, JIJIs1 TOBAPHOW JIMHUN)

brand competitor KOHKYpHUPYIO-
njasi Mapka, Mapka KOHKypeHTa
corporate brand xoproparuBHas
Mapka, obmedupmennas (Topro-
Basi) Mapka

store brand mapka po3HHYHOU Ce-
TH, MapkKa TOPrOBOM CETH, Mapka
IpOJaBlLa, TOProBas MapkKa Juje-
pa, Mapka NOCpPEJHUKA, Mara3uH-
Has Mapka, MapKka JUCTpuObOTOpa
elite brand >nutHbI OpeHp, AUT-
Has TOpProBas Mapka

established brand npu3HanHbII
OpeHJ, Mpu3HaHHAsI TOProBasi Map-
Ka

19

familiar brand 3makombiii Openp,
3HaKOMas Mapka

flagship brand Bexymas Toprosas
Mapka, Beyluii OpeHa

flanker brand dnanrossiii 6peH
global brand rno6anpHBIN OpeHn
(Mapka ToBapa, U3BECTHOI'O U IPO-
JaBa€MOI'0 Ha MUPOBOM PBIHKE)
household brand napognas map-
Ka, 3HAMEHUTHIN OpeHj, 3HaAMEHH-
Tas TOproras Mapka major brand
auaupyromas  (Topropasi) Mapka
(HanOonee W3BeCTHas W NOMYJSp-
Hasi)

manufacturer's brand , gabpuu-
Has Mapka, (ToproBas) Mapka
npousBoauTena (pupMeHHOE HMS,
KOTOpO€ MPUHAIJICKHUT IPOU3BO-
JOUTEII0 OIpPENEICHHOrO0 TOBapa U
BCEIrJ1a UCIOJIb3YETCsI IPU MPOAAKE
€ro ToBapa)

regular brand perynspHas mapka
(nms moTpeOuTens - Ta MapkKa To-
Bapa, KOTOPYIO OH IIPEANOYUTAET
MOKYIIaTh)

store brand mapka po3HMYHOU Ce-
TH, MapKa TOPTOBOM CETH, MapkKa
MpOJIaBlia, TOProBas Mapka Jaujie-
pa, Mapka NOCpPEJHUKA, Mara3uH-
Has MapkKa, Mapka JAUCTpUOBIOTOpa
(ToBapHasi Mapka TOPrOBOTO Ipej-
HpUATHSA, @ HE IPOU3BOIUTEIIS)

top brand Tton-mapka, Bexymas
Mapka (camasi U3BECTHas U IOIYy-
JsipHas B MUPE)



brand attitude oTHomIEHUE K Map-
ke (MHEHHE mOoTpeduTeneii OTHO-
CUTEJIBHO TOBapa, OIpeHeIsieMoe
IIyTEM MapKETHHIOBBIX HCCIENO0-
BaHUI)

brand manager peKJaMHBIN areHT
TOBapa

top-selling brand cawmbiii mOMYy-
JSIpHBIA OpeHJ1, Topropasi Mapka

brand attributes atpuGyTsl OpeH-
na

brand advantage npeumymiecTBo
TOPrOBOM MapKHu

Exercise 3.1 Look at the eight word partnerships with the word brand.

Match them to the definitions below.

1. A brand associated with expensive, high quality products

0 1 O\ L W

. The person responsible for planning and managing a brander product
. The brand with the largest market share

. A famous brand with a long history

. The ideas and beliefs which consumers have about a brand

. The tendency of a consumer to continue buying a particular product

. Using a successful brand name to launch a product in a new category
. The knowledge which consumers have of a brand

Exercise 3.2 Complete these with word partnership from the list.
1. Levis, which has been established for over a 100 years and is world-

famous,isa ......

2. The aim of the advertising campaign is to enhance ............ so that
consumers become more familiar with our coffee products.

3.Volvo’s ............ 1s that of a well-engineered, upmarket, safe car.

4. Suchardisa............ of Swiss chocolate.

Exercise 3.3 Complete this extract from the interview with the words be-

low.
Money name differentiate synergy quality
competitors’
“What is branding and why do we need brands?”
“Abrandcanbea............ , aterm or a symbol. Itisusedto ............
a product from ............ products. The brands guarantee a certain

............ level. Brands should add value to products. It’s a ............
effect whereby one plus one equals three. But customers must believe

they get extra value for .............



Exercise 3.4 Match these words and phrases with the definitions.

1. global offensive a) plans of a company to achieve its
objectives

2. counterfeiter b) agreements which allow a com-
pany to make and sell a registered
product locally

3. copyright abuse c) taking a strong action all over the
world

4. a network d) a person who copies goods in or-
der to trick people

5. merchandise e) to copy someone else’s work, for
example their designs, without per-
mission

6. corporate strategy f) a large number of people or or-
ganizations working together as a
system

7. logo g) goods for sale

8. licensing rights h) to change the way something is
organised

9. to rip off 1) the symbol of a company or other
organisation

10. restructure j) to sell illegal copies of a brand as if
they are the real thin

Exercise 3.5 Read the article to find out:

e  Which Calvin Klein products are commonly copied?

Why the problem is getting worse?

How the company is dealing with it?

What was Calvin Klein’s attitude to counterfeiting in the past?

What has the company done to change the way its business operates
and to increase its size?

Fashion Victim Fights Back
Walk into a street market anywhere from Manila to Manchester,
and someone will be selling T-shirts with the distinctive CK logo of
Calvin Klein, the New York fashion designer.
If the price is very low the T-shirts are probably fakes. Calvin
Klein, like most other internationally-known fashion designers, has, for
a long time, had problems with counterfeiters selling poor quality mer-
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chandise bearing his brand name. Now he is doing something about it.
“As the Calvin Klein brand has become well-known, we’ve seen a big
increase in counterfeit activity,” says Gabriella Forte, chief executive of
Calvin Klein. “The better-known brand name, the more people want to
rip it off.”

In the past Calvin Klein took a relatively passive approach to the
counterfeit problem. The company has now got tougher by establishing
a network of employees and external specialists to uncover copyright
abuse.

The move began with a general change in corporate strategy
whereby Calvin Klein has aggressively expanded its interests outside
North America. Calvin Klein has been one of the leading fashion de-
signers in the North American market since the mid-1970s. Now Calvin
Klein is building up its fashion business in other countries. It has in-
creased its investment in advertising, and restructured its licensing rights
to individual countries. But as sales and brand awareness have risen,
Calvin Klein has become an increasingly popular target for Asian and
European counterfeiters, alongside other luxury brands such as Gucci,
Chanel and Ralph Lauren.

The fake goods, mostly T-shirts, jeans and baseball caps, not only
reduce the company’s own sales but damage its brand image by linking
it to poor quality merchandise. “You’d be amazed at how many people
pay $5 for T-shirt without realizing it’s counterfeit,” said one executive.

From the Financial Times

Exercise 3.6 Read three case studies below. Then discuss the ques-
tions that follow each one.
Case 1. McDonald’s
The famous fast food company, McDonald’s, launched Campaign
55 to help it compete against rivals like Burger King and Wendy’s. They
had a six-week promotion costing $320 million. McDonald’s offered a
Big Mac (a type of hamburger) for 55 cents instead of $1.90. When cus-
tomers were at the cash register, they found that they had to buy French
fries and a drink at the full price to get the cheap burger.
Why do you think this promotion was unpopular with McDonald’s
customers?
How do you think McDonald’s dealt with the situation?

Case 2. Pepsi
The Pepsi Cola company had the idea of offering a Harrier jump jet
as a “joke” promotion. The advertisement was first shown in the Seattle
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area in US. It showed a teenager modeling some merchandise available
as part of the Pepsi Stuff promotion. At the end, a

Harrier jet landed outside the school and the boy

A came out of the cockpit saying, “It sure beats

ix T ). taking the bus to school.”
4 o C The promotion rules allowed customers to

save up Pepsi Stuff points by collecting labels
from Pepsi or buying them directly for 10 cents
each. The advert stated — jokingly — that 7 million points were needed
for someone to claim the jet. A business student, John Leonard, intends
to take Pepsi Cola to court regarding the promotion because he thinks
they should give him the prize.
What prize do you think John Leonard is claiming from Pepsi Cola?
What did he do to claim the prize?
Why do you think Pepsi Cola have described his claim as frivolous
(not serious)?
Case 3. Irish Tourist Board
The Irish Tourist Board used to have the shamrock as its symbol.
Recently it spent £ 100,000 developing a new logo to attract tourists to
Ireland. The logo showed two people with their arms out-
stretched in welcome. A tiny shamrock can be seen be-  (OVRISE ,

tween the two bodies. ,,-}?' / z"’l_’:,_

The new logo was part of a campaign to promote = o
Ireland as a modern country offering good food and ":?.,“'J "o f' f
company. It was put on all the Tourist Board’s promo- ", 1;RUU"J

tional material. The television and advertising campaign
included music by the well-known group The Cranberries and showed
pictures of a romantic, fun loving Ireland. It was very successful abroad.
Tourism increased by 14% in four months.

Unfortunately the Irish people didn’t like the new logo. The Minis-
ter of Tourism ordered the Tourism Board to get rid of the logo and
bring back the shamrock — or something similar.

Why do you think the Irish people disliked the logo so much?
Was the Minister right to get rid of the logo?
Which logo do you prefer?
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Exercise 3.7 Read and translate the text.
TYPES OF BRAND NAMES

Brand names come in many styles. A few include:
Acronym: A name made of initials such as UPS or IBM
Descriptive: Names that describe a product benefit or function like
Whole Foods or Airbus
Alliteration and rhyme: Names that are fun to say and stick in the
mind like Reese's Pieces or Dunkin' Donuts
Evocative: Names that evoke a relevant vivid image like Amazon or
Crest
Neologisms: Completely made-up words like Wii or Kodak
Foreign word: Adoption of a word from another language like Volvo or
Samsung
Founders' names: Using the names of real people like Hewlett-Packard
or Disney
Geography: Many brands are named for regions and landmarks like
Cisco and Fuji Film
Personification: Many brands take their names from myth like Nike or
from the minds of ad execs like Betty Crocker.

Exercise 3.8 What type of brand names is used?
Boeing, Nestle, Samsung, Volkswagen, IKEA, Toyota, Pepsi, Hilton,
McDonald’s, Marlboro, Philips, IBM, Disney, Reuters

Exercise 3.9 Translate into Russian.

1) The votes are in, and the top brand in the world is... Google.

2) Her regular brand is Marlboro.

3) Supermarkets make a lot of profit on their own brand products.

4) The company owes its success to brand image.

5) A brand which is widely known in the marketplace acquires brand
recognition.

6) In 1988 Philip Morris purchased Kraft for six times what the company
was worth on paper; it was felt that what they really purchased was its
brand name.

7) The word "brand" is derived from the Old Norse brandr, meaning "to
burn." It refers to the practice of producers burning their mark (or brand)
onto their products.

8) An example of a major brand loyalty program that extended for several
years and spread worldwide is Pepsi Stuff.

9) Terms such as "mark", "brand" and "logo" are sometimes used
interchangeably with "trademark".
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Exercise 3.10 Read the text and translate it into English.
«Koxka-Koaa» nosoabHa Poccueii. A Poccus?

Crout unm He crouT paborath B Poccun? Hax »Tum cakpameH-
TaJIbHBIM BOIIPOCOM Pa3MBIIUIAIOT ceiiyac B opricax MHOTUX KOMITAHUM
o Bcemy cBety. OnHako, Te, KTO, HEB3Upask Ha TPYAHOCTH, YCTPEMIIS-
€TCSl Ha POCCUMUCKUIN PBIHOK, MOTYT MOJIy4aTh TYT BECOMbIE PE3YJIbTATHI.

be3ycioBHO, UTO OJMH U3 JUJEPOB MHOCTpaHHOTO Ou3Heca B Poc-
cun — 310 xommaHusa «Koxka-Komay». 1997 rox Obl1 1j11 HEee BechbMa
yIa4HbIM, KOT/Ia OHAa 3aHsja TJIAaBEHCTBYIOIIEE MECTO Ha POCCUHCKOM
PBIHKE MPOXJIAJAUTEIbHBIX HAMUTKOB. E€ MIUTENbHOE CONMEPHUYECTBO C
dbupmoii «Ilencu-Kona» 3akoHYMIOCH MOIHOM mo0enoi ¢ pyTOOIEHBIM
cuetoM 2:1, T.e. Ha KaXaylo Mokynaemyio B Poccun OyThUIKY «Iiercu»
NPUXOAUTCS JIBE OYTBUTKH «KOKA-KOJIbD».

DTO copeBHOBaHUE MpoAoKanock B TeueHue 20 net. [Ipuuem no
1996 roma munupoBana «Ilencu-Koma», xotopas Obuta momyiieHa B
CTpaHy MHOTO JIET PaHblLIE CBOEr0 OCHOBHOI'O KOHKypeHTa. 1 Toibpko B
1997 r. cutyanus crana pe3ko MeHsATbes. Cam 1o cebe 3TOT (hakT MOKET
OBITH M HE CTOJIb MHTEPECEH; B KOHIIC KOHIIOB, CEKTOP 0€3aTKOTOIBHBIX
HAIKUTKOB BPSJ JIM MOXKHO OTHECTH K KIIFOYEBOMY CETMEHTY POCCHUMCKO-
ro polHka. OJHaKo, B JIaHHOM Cllyyae MHTEpEC MPEACTaBISAET APYroe
obcrosaTenbcTBO: yenex «Koka-Konbl»y cBsI3aH ¢ TOM MOJUTUKOM, KOTO-
pyro oHa npoBoauT B PO.

Exercise 3.11 Choose the sentences which best fit the gaps.

Bill Gates, the head of Microsoft, the creator of Basic, MSDOS, Win-
dows and Flight Simulator, is the richest man in America. If you lived to
be 70, you would have to make $100 million dollars every year of your
life in order to come up with what Gates is currently
WOTh. 2ueeiereeicssercssnescssnnensnnesess Gates himself draws a salary around
$300,000, about a tenth of that claimed by America's best-paid company
heads.

He is a one-man band: he works 15-hour days and loses his temper eas-
ily. He 1s addicted to competition, and to winning. He enjoys poker and
fast (G721 £ T T

Gueeeriossrarisssssnsesssnnnssssnnnssssnnnses BY the time he was 16, he had already set

up a company, and was making money from computing. Maths was his
strong subject, important because it shares with programming the same

25



ways of thinking. Gates was paid to debug the local mainframe, and he
also offered a data-processing service to local authorities.

When the first PC appeared on the cover of Popular Computer in Janu-
ary 1975, Gates, then 19, phoned the manufacturer. He claimed he had a
version of Basic for the 8080 microprocessor and was ready to do busi-
ness. Working night and day, Gates and a friend squeezed the language
into 4K with enough space left over to run a pro-

FSI 211011 1 ST SO The coding certainly required a
high level of ingenuity.

Things were done so quickly that a bootstrap loader had to be written on
the flight to deliver the completed
11 0 TTN | TR Gates never forgot how his Basic

was immediately pirated by computer companies all over the world. He
became a very sharp businessman indeed, unwilling to give anyone a
free ride.

A typical example of the Gates technique can be demonstrated by his re-
lationship with IBM. IBM split with Microsoft and produced its own
version of 0S/2 to compete with Win-
AOWS. Tererreerreecsnensnnessaensnnessnecssncssnennns When OS/2 had to be Windows-
compatible to stand a chance of survival, Microsoft released Windows
3.1 and made other changes so that IBM's product was compatible only
with last year's model.

L JR They wear T-shirts and anoraks, eat pizzas
and read sci-fi, but they know more than the difference between ROM
and RAM, and they shall inherit the earth.

A. It was a task so difficult that many claimed it was impossible.

B. Above all, he is a technical whizkid.

C. It's a hard life competing against the new technicians.

D. By a miracle, the tape worked when it was loaded.

E. IBM is a company whose management were tied to old technology.

F. Of course, that wealth is largely the result of Microsoft's astronomical
share price.

G. Gates started early.

H. But Microsoft makes money on every copy of OS/2 that IBM sells.

I. How do you become a billionaire?
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UNIT 4. MARKETING MANAGEMENT

market capitalization peiHOYHas
KaluTaaIu3aus

market challenger psIHOUYHBIN
PETEHICHT

commodity (mercantile)
change ToBapHas Oupxa
market follower pbiHOUHBIN MO-
clieIoBaTeb

market forces peIHOUHBIE CHIIBI
forward market dopBapanbIii
PBIHOK (pPBIHOK, HA KOTOPOM Yy4a-
CTHUKH JOrOBapHBarOTCA O IIO-
CTaBKE BaJIOThl, (DMHAHCOBBIX
UHCTPYMEHTOB WJIM TOBapoOB Ha
HEKOTOPYIO JIaTy B OyAyIlEeM )
free market cBoOOAHBIN PBIHOK,
CBOOO/IHAsI TOPTOBJIS

futures market ¢rrouepcHas
Oupka, GpIOYEPCHBIN PHIHOK
labour market peiHOK Tpya
market leader nmunep peiHka
market maker '"mapker wmei-
Kep"

money market JEHEXHBIM PbI-
HOK, PBIHOK KPAaTKOCPOYHOI'O Ka-
nuTana

over-the-counter market psiHOK
LEHHBIX OyMar, He KOTHPYIOLIUX-
csl Ha OOBIYHBIX (POHJIOBBIX OUp-
XKax B CHJIy CTPOTOCTH IIpaBUII
KOTUPOBAaHUS Ha HUX
primary market
PBIHOK

(9.G

IIEPBUYHBIN
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market penetration npoHHKHO-
BEHME HA PBIHOK

market price o0o3HaueHHas Lie-
Ha, OTIYCKHas II€Ha, PbIHOYHAS

LIEHA
market research  u3yueHue
KOHBIOHKTYPBI,  BO3MO>HOCTEMN
pBIHKA

secondary market BTOpHUYHBII
PBIHOK

securities market pbIHOK IIEH-
HBIX Oymar

seller's market koHbIOHKTYpa

PBIHKA, BBITOIHASI JIJIST TIPOJIABIIA
spot market HanW4YHBIN PBIHOK,
PBIHOK CITOT, CITOT-PBIHOK, PHIHOK
HAJIMYHOTO TOBapa

stock-market ponnoBas 6upxa
market segment cermeHT (cek-
TOP) PhIHKA, CYOPBIHOK

market share gonsa peiHKa
(ynenbHBI BeC KOMIIAHUM B 00-
eM 00beMe PHIHOYHBIX MPOIAXK)
market skimming custue ciu-
BOK (HauajbHasi CTpATETHsl IEHO-
o0pa3oBaHusl, IPU KOTOPOU yCTa-
HABIIMBACTCS MAaKCUMaJIbHO BO3-
MO’KHasi BBICOKas IIeHa Ha TOBap-
HOBUHKY)

market value psiHOYHaAs cTOM-
MOCTb, KypCcOBasi CTOUMOCTb



Exercise 4.1 Read the text and answer the questions after it.
The World Market and the Market Situation

A specific situation formed in the world market is sometimes character-
ized by the ancient Latin term “conjuncture” (economic situation, state
of the market, market situation, or economic conditions). The market
situation is varying with many changing parameters. The economic situ-
ation usually involves a great number of concepts.

A) The first thing is, of course, the demand and supply relation, or the
market equilibrium (balance).

Supply is determined by a number of influences. The first is price
itself: the higher the price, the more profitable it is, other things being
equal, for producers to sell a good and the more they will attempt to sell.
The second is the cost of inputs: the lower are costs, the more profitable
it is to sell a good at a given price and more will be offered for sale. The
third is the price of other goods: when the price of other goods rises, the
supplier of a good may find it advantageous to switch his production to
the supply of the newly high-priced goods rather than stay in the rela-
tively less profitable industry, where supply will fall. It should be noted
that the supply is planned supply, not necessarily what is actually sold.
The latter depends on equilibrium in the market.

The conditions of supply constitute but one aspect of the determi-
nation of the economic situation. A market equilibrium is no less impor-
tant. It is a situation in which the actions of all economic agents are mu-
tually consistent. It is a concept meaningfully applied to any variable
whose level is determined by the outcome of the operation of at least
one mechanism or process acting on countervailing forces. For example,
equilibrium price is affected by a process which drives suppliers to in-
crease prices when demand is in excess and to undercut each other when
supply is in excess — the mechanism thus regulates the forces of supply
and demand.

It is possible for a short-run equilibrium to exist, when some quick-
ly adjusting processes are in balance, while other longer-term forces are
still causing change to occur. For example, in perfect competition, in the
short run firms’ profit-maximizing behavior can lead to a market equi-
librium with price equal to marginal cost; yet if abnormal profits exist at
that price, new firms might enter the industry — a process quite separate
from the price-setting behavior of those already in it — that will change
the long-term equilibrium price.

A distinction can be drawn between a static equilibrium, when the
value of the relevant variable is unchanging, and a dynamic equilibrium,
when the value of the variable is changing but in a regular way. Equilib-
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rium growth, for example, might manifest itself in a steady 2.25 per
cent rise in GDP.

The concept of an equilibrium has developed in recent decades
with the advance of game theory. An equilibrium in a game is, loosely, a
set of mutually compatible strategies such that given the strategies of
other players, each player will be content with their own strategy.

Certainly, equilibrium should not be confused with efficiency. Al-
though the efficient level of a variable is sometimes likely to be an equi-
librium, there is no guarantee that equilibria are efficient.

B) The second point is the trend determination of a situation
development that allows to work out the strategy of management of ex-
ternal economic activity and foreign trade activity.

C) The third one is the economic situation of the world market
that takes into account the scale and degree of business activity and
the level of commercial risk.

By business activity we mean the business cycle as a well-observed
economic phenomenon, though it often occurs on a generally upward
growth path and has a variable time span, typically of the order of five
years.

By commercial risk we mean a state in which the number of possi-
ble future events exceeds the number of the events that will actually oc-
cur, and some measure of probability can be attached to them. This def-
inition distinguishes risk from uncertainty, in which the probabilities are
unknown. A gambler, for example, faces risk because he could either be
very much richer tomorrow than he is today or (more likely) slightly
poorer, depending on whether a roulette wheel spins the ball into the
right hole — and he knows the odds of the roulette wheel.

It is normally assumed that economic agents dislike risk (risk aver-
sion) and in the market for financial assets the riskier an asset, the high-
er the expected return investors will require of it. Risk assessment has
been promoted as a means of preventing economic activity which cre-
ates more dangers than are reasonable. But perhaps more importantly, it
can prevent the error of creating “too much safety” — the imposition of
costly safety mechanisms that reduce risks less than is worthwhile, giv-
en the cost. Economists argue that it is not worth investing millions of
pounds (or dollars) in, say, a rail safety system, if it is expected to save
one life a year, if the money could have saved more lives when invested
elsewhere.

The level of competition, the stage of economic development of the
market and many other factors are of great significance.
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The market value and the quantity of the output of goods, the dy-
namics of the production changes in the main producing countries are
given a lot of heed in determining the economic situation.
Terminological Vocabulary to the text.

1. conjuncture (economic situation, market situation, or economic condi-
tions) - KOHBIOHKTYpa
equilibrium (balance) - paBHOBecHe
supplier - mocTaBImKK
equilibrium price — paBHOBecHas LieHa
to undercut — cOMBaTh LIEHBI; MPOJABATH MO 00JIEE HU3KUM II€HaM, YeEM
KOHKYPEHT
marginal cost — npejenbHas CTOUMOCTb
business activity — geoBasi akTUBHOCTb
gambler - urpox
9. risk aversion — HeXenaTeIbHBIN PUCK, HEPACTIOIOKEHHOCTh K PUCKY
10. return — npuObLIH (TOXO.)
11. forecast - mporuos
12. trend - TeHaeHIUSA
13. any variable — m000e mepeMeHHOe
14. countervailing forces — ypaBHOBEIMBAIOIINE CUIIBI
15. price-setting — ycTaHOBJICHUE II€HbI
16. to be content with — 10BOIECTBOBATHCS YEM-TO
17. measure of probability — Mmepa BeposTHOCTH
18. market situation survey — KOHbIOHKTYPHBIE HCCIIEIOBaAHUS
19. compatible strategies — coBMeCTUMBIC CTpATETUU
20. to manifest — mposBIATH, NOKA3bIBATH

kb

© N

Exercise 4.2 Discuss these comprehension questions on Text 4.1.
What is meant by the ancient Latin term “conjuncture”?
What factors characterize the economic situation?
What is the aim of studying the market situation?
What do we mean by the market equilibrium?
How does the market mechanism of demand-oriented pricing operate?
How do you understand the concept of equilibrium?
Why it is necessary to determine a trend of the market situation devel-
opment?
8. Why should be taken into account in analyzing the world market situa-
tion?
9. How can the level of commercial risk affect the market situation?
10. How can the expediency of investing in capital-intensive megaprojects

be judged?

NowvwkwLWbh =
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11. Does the level of competition affect the market situation?
12. What should be taken into consideration in forecasting the market val-

ue and the quantity of the output of goods?

Exercise 4.3 Find the English equivalents in the text.

KOHBIOHKTYpa PbIHKA, UJIM PHIHOYHASI KOHBIOHKTYPa

KOHKpETHasi 5)KOHOMUYECKas CUTyalus

PBIHOYHAS CUTYaILUs

CTENEHb COATAHCUPOBAHHOCTH PhIHKA (COOTHOILIEHHE CIIpOca U Mpea-
JIOXKEHUS)

paBHOBECHE PbIHKA

TEHJICHIUSI PA3BUTHSI PhIHKA

YPOBEHb KOHKYPEHILIMH

MacuTad peIHOYHBIX ONEPALUA

CTpaTerusi BHEITHEAKOHOMUYECKON 1 BHEIITHETOPTOBOM JESTEIbHOCTH

MacIiTad v CTerneHb JAeJ0BONH aKTUBHOCTH

(dakTop (YypOoBEHb) KOMMEPUECKOTO (PHIHOYHOI'0) pUCKa

CTausl 3KOHOMHUYECKOTO MJIM CE30HHOTO IIUKJIa

U3Yy4YEHUE U MPOTHO3UPOBAHUE CTOUMMOCTH 00BEKTa

JMHAMUKa MPOU3BOJICTBA

MIPOJIOJDKUTETHFHOCTD BO3ACUCTBUS ((haKTOPOB)

MPeICKa3yeMOCTh U YIPaBIsEMOCTh

HAIpPaBJICHHOCTh BO3JACUCTBUS (CTUMYJIUPYIOIINE UK CACPKUBAIOIINE

(bakTophI)
KOHBIOHKTYPHBIE HCCIICIOBAHUS

Exercise 4.4 Check the comprehension of the text choosing the right
answer.

1. A concrete situation formed in the world market is sometimes charac-
terized as a market situation. How would you describe it?
a) It 1s a generalization of statistical information which is collected once
in every five or ten years.
b) It is a specific consumer survey on the occasion of some important
event or holiday.
c) It is a specific economic situation involving a great number of con-
cepts on the basis of which the forecast is made. It is movable with
many changing parameters.

2. What is the aim of analyzing the market situation?
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a) To determine the nature and degree of its equilibrium, i.e., the de-
mand and supply relation and the expected development of the eco-
nomic situation.

b) To determine the size of taxation of market participants and the prof-
its of administrative bodies.

c) To determine the degree of employment in trade and industry.

3. When determine the economic situation of the world market it is nec-
essary to take into consideration:

a) The scale of the market and the degree of business activity, as well
as political factors which can exclude commercial or any other type of
risk.

b) The scale and degree of business activity, the level of commercial
risk, and various cyclic factors

c) The scale and degree of business activity, it is hardly possible that
someone would be interested in the market situation at a certain point of
business activity.

4. Market analysts use extrapolation, i.e., extend the observed trends in-
to the future. In this case, should we take into consideration the compe-
tition and the stage of the economic cycle in which the market exists?

a) We should take into consideration the conditions in which competi-
tion occurs — the market conditions and structure (pure, or perfect com-
petition, monopolistic competition, free competition), as well as the de-
gree of monopoly, monopsony, oligopoly, etc.

b) We should consider both the level of competition and the stage of
the economic cycle in which the market exists. Only in this case a prop-
er forecast can be made.

c) Competition, probably, should be considered, but it is not of primary
importance. The main thing is the economic stage in which the market
exists: a rise, recession or stagnation, a rise or decline in the business
cycle, etc.

5. What is the market situation survey is of particular interest to busi-
nessmen who are engaged in the production and sale (realization) of
certain goods?

a) First of all, the analysis of the foreign exchange market and the ex-
change rate.

b) First of all, the analysis of sector and commodity markets: oil, gas,
wood, nonferrous metals, agricultural products, etc.

c) First of all, the analysis of the actions of administrative bodies and
political parties.

6. How does the world oil market affect the economic situation in Rus-
sia, in your opinion?
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a) It does affect Russia but not so much. In the event of the oil price
being increased, the gross profit from sales will be preserved by most
businesses.

b) Certainly it affects Russia, it is due to the increase of export duties
that oil companies decrease the volume of production.

c) Russian oil companies export large volumes of oil. If the oil price
rises more than $20 per barrel, oil companies will recover the costs of
production and increase payments to the budgets at all levels.

Exercise 4.5 Translate the sentences into English.

B GoJbIIMHCTBE MPOMBILUIEHHO PAa3BUTHIX U HOBBIX MHIYCTPUAIbHBIX
rocynapcTB OOJIbIIIOE BHUMAHUE YJIEISETCSI KOHBIOHKTYPHBIM HCCIIE0-
BaHUSIM B O0JIACTM MEXyHApOJHON Toprosiu. s pacuera ycioBHii
TOPrOBJIM ONPEIECICHHON CTPaHbl CPABHUBAIOTCS MHIECKCHI €€ DKCIIOPT-
HBIX U UMIOPTHBIX LI€H, KOTOpPbIe MyOIMKYIOTCSI B COIMOCTaBUMOW ISt
BCceX rocynapctB dopme B exxemecsuHoM u3ganuu MB® International
Financial Statistics. Hampumep, k uronro 1995 1. MHAEKC SKCHOPTHBIX
neH B CIIIA cocrasuit 109,7 no cpaBrenunro ¢ 1990 r., KOTOpBIM IPUHAT
3a 100, T.e. COBOKyIHasi CTOMMOCTh aMEPUKAHCKOI'0 3KCIIOPTA YBEIUYH-
nack Ha 9,7%. B ToM ke rogy MHIAEKC UMIOPTHBIX 1ieH coctaBuia 106,6,
T.€. UIMIIOPTHBIE LIEHBI BO3POCIIH TOJIBKO Ha 6,6% 3a TOT ke nepuon. Ta-
KM o0pa3om, ycioBus ToproBiu CHIA Obutn crnexyrommmu: 109,7/
106,6 - 100 = 102,9. D10 03HAYaET, UTO KAXKAAs €AUMHULIA SKCIIOPTUPYE-
Mbix CIIJA ToBapoB B 1995 r. no cpaBHenuto ¢ 6a3oBeiM 1990 r. ouenu-
Bajiach Ha 2,9% Bblllie UMIIOPTHBIX TOBAPOB.

Exercise 4.6 Read the text and translate it in written form.

Dynamics Analysis in the Market Situation Survey
In the market situation survey, particular attention is given to the analy-
sis of its dynamics. It is the analysis which aims to trace and study the
behaviour of variables through time and determine whether these vari-
ables tend to move towards equilibrium. Although the word “dynamic”
is used rather loosely, it safely describes any analysis which gives an ac-
count of the process by which equilibrium is achieved, or disequilibrium
sustained. An example of dynamic analysis is optimal-growth theory,
which traces the path an economy should follow to maximize the pre-
sent value of consumption over time. In contrast to comparative static
equilibrium analysis, dynamics does not just specify the conditions that
prevail when economy is in equilibrium, or whether it is in a satisfactory
equilibrium or unsatisfactory one. It traces the optimal path towards
equilibrium.
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A WN —

to be used rather loosely — ucronbp30BaThCsi JOBOJIHHO MPOU3BOIIBHO

to sustain — MoAAEPKUBATh, COXPAHSATh, yICPKUBATH

optimal-growth theory — Teopust onTumMaabsHOTO pocTa

comparative static equilibrium analysis — cpaBHUTEIbHBIN aHATIN3 CTaA-
THYECKOTO PAaBHOBECHS

Exercise 4.7 Match the following terms with the correct definition.

1. Market

a) The organizational and other char-
acteristics of a market and in particu-
lar those which affect the nature of
competition and pricing. Tradition-
ally, the most important features of
market structure are the number and
size distribution of buyers and sellers
which reflect the extent of monopoly
Or monopsony.

2. Market forces

b) The terms under which the trading
takes place. Usually the terms of ex-
change are given by the price at
which a good is traded.

3. Market structure

c) An abstract concept concerning all
of the arrangements that individuals
have for exchanging with one an-
other. Thus we can speak of the la-
bour market, the automobile market,
and the credit market.

4. Marketing

d) The application of self-interested,
individual behaviour in a free market
economy which, through supply and
demand 1n different markets, deter-
mines price and the allocation of re-
sources.

5. Terms of exchange

e) Broadly, the functions of sales, dis
tribution, advertising and sales pro-
motion, product planning and market
research. That is, those functions in a
business that directly involve contact
with the consumer and assessment of
his needs, and the translation of this
information into outputs for sale con-
sistent with the firm’s objectives.
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Exercise 4.8 Read the text. Complete it using the words from the box,
and translate it into Russian.

Mobile, sales, in terms, competitive substitutes, market, particular com-
modity

By market share we mean either a sales of the product or products of a
firm as a proportion of the sales of the product or products of the
......... (1) as awhole, e.g. ......... (2) of Ford motor cars compared
with total UK motor-car sales; or the sales ofa ......... (3) compared
with the total sales for the class of commodity of which the particular
commodity is a member, e.g., sales of ......... (4) telephones compared
with sales of all telephones. The presumption is that the firm’s product
and the particular commodity are faced with ............ (5) in their re-
spective markets.

Market shares may also be calculated ............ (6) of the proportion of
the product in the total existing stock of that class of products, as op-
posed to its share of the flow of new sales.

Exercise 4.9 Read the text and translate it into Russian.
Stock Market

An ever-greater number of Americans are investing in stock mar-
ket, which has become an increasingly important part of economic life
in the United States. Estimates indicate that about one-half of American
families are currently invested in the stock market, compared with about
one-third in 1987. As the stock market has moved beyond the realm of
professional investors and into the everyday financial planning of mil-
lions of people, the market’s somewhat obscure language is being popu-
larized. Terms such as price/earning ratio, IPO, and New Economy are
heard on the news, in offices, and in household conversation with great-
er frequency. The following is a primer on some of these terms and their
meanings.

Nasdaq Composite Index and Dow Jones Industrial Average.
These are the two most commonly referenced indicators of the perform-
ance of the stock market. The term Nasdag is an acronym for National
Association of Securities Dealers Automated Quotation system, the first
all-electronic stock exchange created in 1971. In general, the Nasdaq
market is made up of smaller companies than those on the more tradi-
tional New York Stock Exchange and American Stock Exchange. In re-
cent years, the Nasdaq has become known as a hotbed for the high-
technology companies that have fueled recent market growth. The
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Nasdaq also lists more companies than its more-established peers, with
nearly 5,000 listed. The Nasdaq’s value is expressed in its composite in-
dex, which reflects the value of all the companies listed on the ex-
change.

The Dow Jones Industrial Average (often shortened to “Dow
Jones” or simply “the Dow”) is not a stock market but rather a calcu-
lated index of the stock prices of 30 major companies, sometimes called
“blue chip” stock. This list features the leading businesses in many dif-
ferent economic sectors, including top car manufacturer General Motors
Corporation, telecommunications giant AT&T Corp., and soft drink
leader the Coca-Cola Company. The Dow was first issued in 1896. It
was solely made up of New York Stock Exchange companies until the
Nasdaq stocks of Microsoft Corporation and Intel Corporation were
added on November 1, 1999.

New Economy. A broad label used to describe the high-tech indus-
tries, such as computers and biotechnology, that have driven much of
the stock market’s growth in recent years. The term includes large, es-
tablished companies such as Hewlett-Packard Company and Microsoft
Corporation as well as tiny start-up ventures. Many of these companies
are dedicated partly or solely to e-commerce (doing business over the
Internet and the World Wide Web) and are sometimes referred to as
dotcoms because of their Web-related names (Amazon.com, Hard-
ware.com). these businesses are often contrasted with steel making, au-
tomobile manufacturing, and other smokestack industries of the Old
Economy.

Price/earning ratio. Sometimes shortened to P/E ratio, the
price/earning ratio is a calculation used by analysts to determine how
expensive a particular stock is relative to that company’s performance. It
is commonly calculated by dividing a company’s current stock price by
the sum of the four most recent quarterly earnings per share of its stock.
For example, if a company has a stock price of § 100, combined earn-
ings for the last four quarters of $ 50 million, and 10 million shares of
issued stock, the earnings per share is $ 5, and $ 100 divided by $ 5
yields a price/earning ratio of 20. A common way to express this
price/earning ratio is to say that the company sells at 20 times earnings.

The P/E ratio is often cited because many of the best-performing
stocks are trading at much higher ratios than experts consider reason-
able. Manu high-tech start-ups with low earnings have seen their stock
prices soar so high that traditional P/E ratios seem to have become a
thing of the past. The historic average P/E ratio for US stocks is around
15, but the high-tech boom market has doubled the average ratio to 30
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for the Standard & Poor’s 500 Index (the S&P 500, an index that incor-
porates 500 of the market’s leading stocks). Some of the biggest names
in the high-tech market trade far higher, such as Yahoo Corp. and Cisco
System Inc.

Margin Investing. This is when an investor borrows money from a
brokerage house in order to invest it. The practice is so named because
the investor is trying to make a profit on the margin between the value
of the stock and the amount of the loan. Margin Investing is risky be-
cause the investor is using stock as collateral for the loan. If the price of
the stock goes up, the investor pays off the loan and keeps the differ-
ence. If the price goes down, however, the investor must put up more
money to back the loan or sell some of the stock. If the stock price drops
to the point where the investor goes below a set of equity amount, the
brokerage will put out a margin call (a demand for additional funds to
offset the price decline) and even sell some of the stock. Losing money
on a margin investment is often referred to as being upside-down on the
stock.

For example, an investor places a security deposit of $ 500 on a
margin loan of $ 1,000 to buy 100 shares of Brand X stock at $ 10 a
share. If the stock rises to $ 15 a share and the investor sells the shares,
he or she can pay off the $ 500 loan and make a $ 500 profit. But if the
stock drops to a $ 6 a share, the investor now has an equity stake of just
$ 300 (50 shares x $ 6 each), or 30 percent of the original investment. In
many margin contracts, this would trigger a margin call for additional
funds. If the investor cannot supply the funds, the broker can sell
enough of the stock to regain a satisfactory equity stake.

IPO. An abbreviation for initial public offering, it refers to the first
time a company issues its stock. IPOs are often associated with startup
companies and carry both high risks and the potential for large gains.
During the high-tech boom of the 1990s, many companies had hugely
successful IPOs in which their stock shot high above the opening price
in just a few days. The software company Netscape Communications
Corporation was a classic example of this trend. Its August 1995 TPO
was initially priced at $ 28 per share but shot up to almost $ 75 per share
on its opening day. This type of success has encouraged many other
companies to “go public” even if they have little or no history of profits.

Bull or Bear. Terms used to describe a rising (bull) or declining
(bear) market. Financial experts and others who believe that the stock
market is in a position to grow are said to be bulls or bullish, while those
who believe the opposite are called bears or bearish. A bull market is
generally defined as a prolonged period of rising stock prices, while a
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bear market 1s a similar period of declining stock prices. Some market
analysts prefer to attach a number to the definition, declaring that, for
example, a bear market is in effect when leading indexes drop by 20
percent or more from the previous record high.

The origin of the terms goes back centuries. Several sources date
the use of bear in a financial sense to the beginning of the 18" century,
when it referred to “selling the bear’s skin before one has caught the
bear.” The idea was that a trader sold something before he actually
owned it, speculating that the price would go down (an oversupply of
bear skin?) and he could make a profit. Over the years, the term bear be-
came synonymous with anyone who sold in anticipation of a downward
trend. The term bull is more obscure. Charles Funk noted in his book of
expressions A Hog on Ice (1948) that it was probably “adopted through
the long association of the two words, bear and bull, in the old English
sports of bearbaiting and bullbaiting.”

Correction. The term correction is heard frequently when the mar-
ket takes a downward turn, as it did in April 2000. The definition is
somewhat loosely applied. Generally the term refers to a drop in the
market or a specific index of at least 10 percent of the total value. The
market is then said to be correcting for the previous increases that may
have been overly optimistic. A correction may or may not indicate the
beginning of a bear market.

When values of the Nasdaq plunged more than 25 percent during
the week of April 10 to April 14, the index had technically entered bear
market territory. However, Nasdaq was only off 10 percent for the year
up to that time, so a long-term view would consider it a correction. The
Dow Jones Industrial Average was down 7.3 percent for the week,
which did not reach correction levels.

Day Trading. This term refers to the practice of buying and selling
the same stock within the same day’s trading activity. For example, a
day trader might buy 1,000 shares of a new high-tech stock in the morn-
ing and sell the same shares three hours later, after the price has gone up
a certain amount (or down a certain amount, if the trader guessed
wrong). The ranks of day traders have swelled as Internet-based stock-
trading services have sprung up, offering ever low transaction fees and
minimum buys. The huge explosion of financial information available
over the Internet has also encouraged more investors to make their own
trades rather than going through traditional stock brokerages. Some ex-
perts think that this change has helped fuel both the incredible market
growth of the last decade and the recent drops.
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Exercise 4.10 Give the English equivalents for the following terms:

1.
2.

XN B W

9.

10.
11.
12.

Amepukanckas GoHgoBasi OupiKa
TpeGoBaHnre 0 BHECEHUU JOTOTHUTEIBHBIX (POHJIOB ISl IIOKPHITHUS 3a-
JOJKEHHOCTH MPH MaJCHUU LEHbI aKIIUU
Pazmemare akunmn

JIHEBHBIE TOPTH

bpokepckas KoHTOpa

OTHoIIEHNE LIEHBI aKITUHU K JI0X01y
3anor

berunit peiHOK

CHkaromascst TCHICHIIUS

[lena akuuun

Komnanus - HOBUUOK

CocTaBHOM yKa3aTelnb

Exercise 4.11 Translate the following sentences into Russian:

l.

i

WA

She put her house up as collateral for the bank loan.

They were playing for high stakes.

The firm must offset you travelling costs.

The company’s share price has nearly quadrupled since it went public.
Launching these new products helped increase margins and market
share.

The trigger for the strike was the closure of a mine.

The Tokyo bear market has wiped £1,000 billion off shares.

Rents are fixed and cannot be put up.

It is increasingly difficult for large investors to identify the startups that
have true potential.

Exercise 4.12 Translate the sentences into English:

1.

2.

WNunexc oy-/IxoHca - cpemHMM NOKas3aTeab KypCOB AKLUWW TPYIIBI
kpynHenmux kommanuii CIIA.
WNHBecTOphl, MOKyNAOIKe aKIMK MEPBUYHOTO pa3MEUIeHus, KaK Mpa-
BUJIO, JIOJDKHBI OBITh TOTOBBI MPUHUMATH OOJIBIION PUCK 32 BO3MOXK-
HOCTb MOJTYUYUTh OOJIBIITYIO TPUOBLIb.

. I'maBHBIM IMPU3HAKOM «MCIABCKLCT0» PbIHKA ABJIICTCA OTCYTCTBUC PC3-

KOT'O UIBMCHCHM: IICH Ha aKIINH.

. B 3amagHom nonumanuu "rony0asi pumka" - 3To neHHas Oymara ¢ Bbl-

COKOM JIMKBUHOCTHIO, JOJITOW HMCTOPHEH M 005S3aTENbHO CO CTAOUIIb-
HBIMH TOKa3aTeIsIMU TIOJy4aeMbIX JI0XOJ0B M BBIMJIAYMBAEMBIX JTUBHU-
J€HJI0B.
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5. HaGnrogaeTcs TeHJICHIMS K CHMDKEHHUIO IIEH Ha KBAPTUPBI B HOBBIX JI0-

Max.

6. KotupoBku NASDAQ 1o akuusiM - 3TO pe3yiabTaT COMOCTABICHUS KO-
TUPOBOK MapKETMEHKEPOB U albTEPHATUBHBIX TOPIOBBIX CUCTEM.

UNIT 5. HUMAN RESOURCE MANAGEMENT

Actual — mogIuMHHBIN, JeHCT-
BYIOLMH, AaKTyaJIbHbIH, COBpeE-
MEHHBIN, TEKYIIUN

Bonus — npemus

Compensation — Bo3Harpaxje-
HUE, KaJOBaHUE

To compile — cocTaBnsiTh, coOU-
paTh

Criterion — kputepuit

To devise — cocTaBiATh
Evaluation — omenka pa0GoThl,
NEeATENbHOCTH

Fringe benefit — nononHuTEND-
Has Jbrota

Human resource management —
yIOpaBJIE€HUE TPYJIOBBIMU PECYp-
caMu

Incentive — crtumyn, noOyau-
TEJbHBIA MOTHUB, JILI'OTA

In-depth interview — yriyGnien-
Has Oecena

Job analysis — aHanu3 Tpya0BBIX
ornepanun

Job description — qopKHOCTHAS
UHCTPYKITUS

Job specification — kBanuduka-
LMOHHBIE TPEOOBAHUS

To judge — nmaBath OLEHKY, Je-
JIaTh BBIBO/T

To match to — nmogGupath uTO-
100 K 4emMy-JI10o

Orientation — opueHTanus, npo-
[[ECC O3HAKOMJIEHUSI pabOTHUKA C
paboTomareneM u cBoel paboToi
Overtime pay — omiara 3a
CBEPXYPOUHYIO paboTy
Performance appraisal — onen-
Ka pe3yJIbTaTOB JIESITEIbHOCTH

A pace — CKOpOCTb, TEMII

A recruiter - BepOOBILUK
Resume - pesrome

Staffing — popmupoBanue mrara
Statement — wuznoxenue, Gop-
MYJIUPOBKa

Unpaid leave — HeomiaunBae-
MBI OTITYCK

Exercise 5.1 Choose the answers you think fit best according to the text.
BRITISH MANAGEMENT
According to an article in Management Today, the British manager still
stops work for tea. The French managing director of Novotel, the hotel
group, tells what happened at his first management meeting when he
took over its English operation in 1991:
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"The meeting was in the afternoon, and it got to about 3.30 and every-
one started looking at their watches. I didn't know what was going on. I
turned to my secretary, who was English, and she said that they proba-
bly wanted to break for tea. I couldn't understand it. In France we just
carry on until we have finished. Now we always break for tea."

I am not sure how many English managers now break for tea. Not that
many, | imagine. Twenty years ago it was commonplace. I will never
forget a Canadian sales director, pink with fury, telling me at that time
how he had been offered tea and biscuits at three in the afternoon in
Northampton: "I come three thousand miles, and take three taxis and a
damn steam engine into the sticks, and I wanna do business, and this
guy gives me a ‘nice cup of China tea and a biccy'. What IS he?" Mind
you, this was the same man who in Rome told his Italian agent that the
Colosseum would make a nice parking lot.

It is not so much the cup of tea as the pint of bitter that managers from
outside Britain find a bar to efficiency. In the article, a German manager
tells how when he first took over a job in Britain, he discovered that at
lunchtime and especially on Fridays, the majority of his management
team left for the pub. He says: "I stopped that right away. Now they are
not allowed off the premises. It didn't make me very popular at the time
but it is not good for efficiency. There is no way we would do that in
Germany. No way."

According to European managers the British are still too concerned with
class and status. A German says: "People say that the class system is a
hindrance to progress and then two weeks later you overhear them dis-
cussing a colleague and saying, "Well, he is not very well-spoken, is
he?" And another says: "The class gaps translate into big gulfs in the
pay league, too. In Germany, I might earn three times more than my sec-
retary. Here it 1s five times."

Some criticisms are rather like those levelled at Japanese management.
For example, talking about status, a Dutch manager says: "A director is
God here. They respect him and think that he is right even when he is
wrong. It's quite difficult to have an open conversation. People will not

"n

say "I disagree’'.

Too great an interest in money is also criticised. A Dutch manager says:
"My first impression on coming to Britain was that profit seemed to be
the most important thing." And a Frenchman points out the difference
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between the UK and France: "In France there is no pressure on the bot-
tom line."

The French manager also points out a difference in educational stan-
dards: "In France all the secretaries, or personal assistants as we call
them, would have degrees. You wouldn't consider recruiting one without
a degree. So, that means you can delegate much more to the secretaries
in France. In the UK you cannot do that so much."

1. In the middle of the afternoon
A. everyone checked their watches.
B. hinted that it was teatime.

C. took a break.

D. noticed it was 3.30.

2. In the past
A. managers usually had a teabreak.
B. offered visitors China tea.

C. wasted a lot of time drinking tea.
D. drank a lot of tea.

3. The Canadian

A. was impressed by the Englishman's good manners.
B. had travelled a long way.

C. liked to do business.

D. considered his time was being wasted.

4. Why did the Canadian say the Colosseum would make a nice parking
lot?

A. He had nowhere to park.

B. He was joking.

C. He was worried about Rome's traffic problems.

D. He was envious of Italy's glorious past.

5. The German didn't like his managers going to the pub because
A. he was against drink.

B. they got drunk.

C. it made them inefficient.

D. he believed playing sports would be better for them.
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6. To stop them going to the pub, the managers
A. were ordered to stay in the office.

B. were given free lunches in the office.

C. played team games in the lunch-hour.

D. had meetings at lunchtime.

7. In Britain, managers are paid much more than their secretaries be-
cause of

A. sexism.

B. education.

C. class.

D. elocution.

8. English and Japanese managers are similar in that they
A. are tactful.

B. like tea.

C. avoid disagreement.

D. have a superiority complex.

9. In comparison with the British secretary, a French secretary
A. is better paid.

B. has more status.

C. is better spoken.

D. can take more responsibility.

Exercise 5.2 Read and translate the text.
GLOBAL HUMAN RESOURCE MANAGEMENT
AT COCA-COLA

The Coca-Cola Company is one of the most successful multina-
tional enterprises. With operations in close to 200 countries and nearly
80 percent of its operating income derived from businesses outside the
United States, Coca-Cola is typically perceived as the quintessential
global corporation. Coca-Cola, however, likes to think of itself as a
"multi-local" company that just happens to be headquartered in Atlanta
but could be headquartered anywhere and that presents the Coca-Cola
brand with a "local face" in every country where it does business. The
philosophy is best summarized by the phrase "think globally, act lo-
cally," which captures the essence of Coca-Cola's cross-border man-
agement mentality. Coca-Cola grants national businesses the freedom to
conduct operations in a manner appropriate to the market. At the same
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time, the company tries to establish a common mind-set that all its em-
ployees share.

Coca-Cola manages its global operations through 25 operating divisions
that are organized under six regional groups: North America, the Euro-
pean Union, the Pacific Region, the east Europe/Middle East Group, Af-
rica, and Latin America. The corporate human resource management
(HRM) function is charged with providing the glue that binds these var-
ious divisions and groups into the Coca-Cola family. The corporate
HRM function achieves this in two main ways: (1) by propagating a
common human resources philosophy within the company, and (2) by
developing a group of internationally minded mid-level executives for
future senior management responsibility.

The corporate HRM group sees its mission as one of developing and
providing the underlying philosophy around which local businesses can
develop their own human resource practices. For example, rather than
have a standard salary policy for all its national operations, Coca-Cola
has a common salary philosophy--the total compensation package
should be competitive with the best companies in the local market.
Twice a year the corporate HRM group also conducts a two-week HRM
orientation session for the human resource staff from each of its 25 op-
erating divisions. These sessions give an overview of the company's
HRM philosophy and talk about how local businesses can translate that
philosophy into human resource policies. Coca-Cola has found that in-
formation sharing is one of the great benefits of bringing HRM profes-
sionals together. For example, tools that have been developed in Brazil
to deal with a specific HRM problem might also be useful in Australia.
The sessions provide a medium through which HRM professionals can
communicate and learn from each other, which facilitates the rapid
transfer of innovative and valuable HRM tools from region to region.

As much as possible, Coca-Cola tries to staff its operations with local
personnel. To quote one senior executive: "We strive to have a limited
number of international people in the field because generally local peo-
ple are better equipped to do business at their home locations." How-
ever, expatriates are needed in the system for two main reasons. One is
to fill a need for a specific set of skills that might not exist at a particular
location. For example, when Coca-Cola started operations in Eastern
Europe, it had to bring in an expatriate from Chicago, who was of Polish
descent, to fill the position of finance manager. The second reason for

44



using expatriates is to improve the employee's own skill base. Coca-
Cola believes that because it is a global company, senior managers
should have had international exposure.

The corporate HRM group has about 500 high-level managers involved
in its "global service program." Coca-Cola characterizes these managers
as people who have knowledge of their particular field, plus knowledge
of the company, and who can do two things in an international location--
add value by the expertise they bring to each assignment and enhance
their contribution to the company by having international experience. Of
the 500 participants in the program, about 200 move each year. To ease
the costs of transfer for these employees, Coca-Cola gives those in its
global service program a US-based compensation package. They are
paid according to US benchmarks, as opposed to the benchmark prevail-
ing in the country in which they are located. Thus, an Indian manager in
this program who is working in Britain will be paid according to US sal-
ary benchmarks--and not those prevailing in either India or Britain. An
ultimate goal of this program is to build a cadre of internationally mind-
ed high-level managers from which the future senior managers of Coca-
Cola will be drawn.

http://www.cocacola.com

Source: D. A. Amfuso, "HR Unites the World of Coca-Cola," Personnel
Journal, November 1994, pp. 112 - 20, and S. Foley, "Internationalizing
the Cola Wars," Harvard Business School Case # 9-794-146.

Exercise 5.3 Read and translate the text and do the exercises that
follow.
HUMAN RESOURCE MANAGEMENT

The specialized task of obtaining the workers a company needs and
then overseeing their training, evaluation, and compensation is known as
personal management. Human resource management is becoming more
complex as the work force, the economy and corporate cultures are
changing at an ever increasing pace.

The first step in staffing a business organization is human resource
planning. The organization must forecast demand and then determine
the numbers and types of workers that will be required to meet this de-
mand. Factors to be considered include determining whether workers
with the required skills can be found in the general work force.
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Job analysis is the process by which jobs are studied to determine
the tasks and dynamics involved. Questions that must be asked involve
the qualifications and skills required to do the job as well as the actual
tasks to be performed. The information needed for job analysis may be
obtained by interviewing employees or supervisors, by direct observa-
tion, or by asking workers to keep diaries describing their workday.

After completing the job analysis, the human resource manager
may develop a job description, which is a specific statement of the tasks
involved in the job and conditions under which the holder of the job will
work. A job specification may also be devised, that is, a statement de-
scribing the kind of person who would be best for the job, including
skills, education, and previous work experience.

Using the job specification, recruiters try to match it to a person.
The person may be found within the organization (promote a present
employee) or outside.

Although, the actual stages of the hiring process may vary from one
firm to another, most companies go through certain basic processes. A
small number of qualified candidates may be chosen on the basis of a
standard application blank and/or on the basis of their resumes. Each
candidate would then be interviewed and may be asked to take a test or
series of tests. An in-depth interview with the most likely candidates
may follow, and then the candidates would be interviewed by the indi-
vidual who, if they were hired, would be their supervisor. Firms have
orientation procedures for new workers to ensure that they understand
the company’s goals, policies, and procedures (Fig.1).

[ Recruitment ]

Application blank (resume)

Interview

Taking a test or series of tests

References

In-depth interview

Examination

Offering a job to one candidate

LITTTTT

Fig. 1. Selection
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Companies are today developing highly structured performance ap-
praisal systems to provide the necessary objective worker evaluations.
Such systems include standards, in writing, so that both the supervisor
and the worker understand what is expected of them. The biggest prob-
lem with such systems, however, is finding a way to measure perform-
ance, as it is not always an easy criterion to judge.

In return to their services, workers receive compensation, which
can take the form of payments, benefits, and employer services. For
many blue-collar and some white-collar workers, compensation takes
the form of wages, a payment based on calculation of the number of
hours worked or the number of units produced. Other workers are paid a
salary, which bases compensation on a unit of time such as a week, a
month, or a year, rather than an hour. Salaried workers typically receive
no pay for working overtime.

To increase productivity, firms often offer workers incentives
linked to levels of production or profitability. Both salaried and wage-
earning workers may receive a bonus — a payment in addition to the reg-
ular wage or salary. Commissions payments made to an employee based
on sales made, may also be used as an addition to a worker’s salary or as
an employee’s sole method of compensation.

Financial benefits other than wages, salaries, and incentives that are
provided for workers are called fringe benefits. Fringe benefits may in-
clude paid holidays, sick pay, and paid vacations. Additionally, parents
are increasingly looking for such benefits as unpaid leaves to take care
of babies.

Exercise 5.4 Match the following terms on the left with the correct
definitions on the right.

1. Human resource manage- | a. Payments, benefits, and services

ment provided to employees for their work

2. Job analysis b. A payment to the sales staff based
on sales made

3. Job description c. The strategic planning process in-

volved in acquiring workers, prepar-
ing them for work, overseeing their
performance and providing compen-
sation

4. Resumes d. The process by which jobs are
studied to determine the tasks in-
volved in performing them
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5. Compensation

e. An objective, structural means of
evaluating a worker’s performance
according to job-related factors

6. Performance appraisal

f. A summary of person’s education
and other personal data

7. Wage

g. Compensation based upon time
worked for a week, month, or year
rather than for an hour

8. Salary

h. A compensation payment in addi-
tion to regular wages or salary, which
serve as a reward for achievement

9. Bonus

i. A specific statement of the tasks
involved in a job and the working
conditions

10. Comission

j. Payment for services based upon
the number of hours worked or the
number of units produced

Exercise 5.5 Select the correct phrase to finish each of the following

statements.

1. The human resource manager is responsible for ...
a) forecasting the personnel need of the company;

b) hiring new workers;
c) training new workers;

d) administering wages, salaries, and employee benefits;

¢) all of the above.

Questions such as, “What tasks are involved in the job?”, “What quali-

2.

fications and skills are needed?” would be part of a job ...
a) analysis;

b) description;

c) specification;

d) evaluation.

3. A job analysis is a statement of ...
a) the task to be performed in a job;

b) the skills, education, and previous experience required of a person to do

a job;

c) the duties and responsibilities involved in a job and the skills required to
fulfill those duties and responsibilities;
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d) none of the above;
e) all of the above.

4. Employment tests can be used to measure a person ...
a) ability;

b) intelligence;

c) aptitude;

d) personality;

e) all of the above.

5. One of the disadvantages of promoting from within is ...
a) lower recruiting costs;

b) less orientation needed;

c) higher morale;

d) none of the above.

6. Being a good employee requires ...
a) being a professional;

b) using time wisely;

c) using discretion;

d) having respect for your job;

e) all of the above.

UNIT 6. INTERNATIONAL ECONOMIC INTEGRATION

Merger — ciusgHUE IBYX H
OoJiee KOMIaHUM

Euratom — European Atomic
Energy Community

Unanimity — eauHoayuue
(KOJIeTHanbHOCTD )

Supreme Court — Bepxos-
HBIU CY[l

Auditor — ayutop
Backward — orcransiit
Redeployment — niepenucio-
Karus (pabouux), mepemMere-
HUE

Social security — counanbHoe
obecrieueHue
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Procurement tendering — ro-

CyIapCTBEHHBIE  TEHJIEpPHBIC
3aKyIKHU

Taxation — nHanoroo6aoxe-
HUE

Employment — 3anaT0CTS
Supernational control -

HaJHAI[MOHAJIbHBIA KOHTPOJIb
The executive management
— HCIIOJHUTENIbHBIE OpraHbl

yIPaBJICHHUS
Qualified majority voting —
KBATU(UIIMPOBAaHHOE  OOJIb-

IIIMHCTBO TPHY T'OJIOCOBAHUH
a Court of First Instance —
Cyn nepBoi HHCTaHIIMU



Regulations — mnocTtaHoBiie-
HUS

Differential qualification re-
quirements — auddepeHu-

a European Regional Devel- pOBaHHBIE  KBaJIU(UKAIIMOH-
opment Fund — Esponeii- HbIE TPEOOBAHUS

ckuii  (OHA PETHOHAIHLHOTO To emerge — mnOSABIATHCA,
pa3BUTHSA BO3HHUKATh

a European Environment To endorse — ogo0OpsTh, NOJ-
Agency —  EBpomeiickoe TEepxK

areHTCTBO IO 3alIUTE OKpY-
YKAIoLIEN cpeibl
VBaTh

Exercise 6.1 Read the text and answer the comprehension questions.
THE EUROPEAN UNION

The first step in European integration was taken when six countries
of Western Europe — France, West Germany, Italy, Belgium, the Nether-
lands, and Luxembourg — signed the Treaty of Rome in 1957 for the
creation between them of a Customs Union or Common Market. By this
Treaty the European Economic Community (EEC) came into force on 1
January 1958. The Treaty of Rome was subsequently amended by the
treaties of Maastricht (1992) and Amsterdam (1997) and Nice (2001).

The primary aims of the Treaty of Rome were the elimination of all
obstacles to the free movement of goods, services, capital, and labour
between the member countries and the setting up of a common external
commercial policy, a common agricultural policy, and a common trans-
port policy. the Treaty foresaw the prohibition of most industrial subsi-
dies and dumping and the supranational control of public monopolies
and the vetting of mergers. The EEC merged with the European coal and
steel Community and Euratom in 1967 to form the European Commu-
nity, subsequently referred to as the European Union (EU).

The executive management of the EU is vested in a Commission
whose members are appointed for periods of four years. Problems of
policy are the concern of the Council of Ministers, to which the Com-
mission’s proposals are submitted. Each member country is represented
by one minister in the Council. Decisions can be taken by unanimity
(each country has a veto) or by qualified majority voting, in which each
nation has votes partially weighted by its size, and a majority of about
two-thirds of total votes is needed to carry a provision. Considerable
legislative influence, but less ultimate power, also resides in the Euro-
pean Parliament. The European court of Justice has ultimate authority to
interpret the Treaty, and acts as a kind of Supreme Court. It is supported
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by a Court of Auditors, and a Court of First Instance. The Treaty also
established a Parliamentary Assembly and a Court of Justice.

Decisions of the EU are transmitted either through the member
countries’ governments by means of Directives or directly through Reg-
ulations. Consultative institutions include an Economic and Social
Committee and a Monetary Committee. The European Investment Bank
has been formed and a European Regional Development Fund estab-
lished with powers to lend and grant money for the development of
backward regions of the EU. In addition, a European Social Fund has
been set up to assist the redeployment of workers thrown out of work,
particularly if caused by the creation of the EU, and a European Devel-
opment Fund established to provide aid to countries of the Lomé Con-
vention.

A European Environment Agency was set up in 1990. All internal
import duties were abolished and a common external tariff established
by 1 July 1968. For agricultural products, the Common Agricultural Pol-
icy became effective in 1968. Workers and their families can move from
one country to another without permit, and foreign workers from within
the community have the same rights to social security and are subject to
the same taxation as nationals.

As from 1 January 1973 the Republic of Ireland and two members
of the European Free Trade Association — the United Kingdom and
Denmark — became full members of the EU. The elimination of tariffs
between the original six and the new members and the adoption by them
of the common external tariff was completed on 1 January 1977. Greece
became a member of the Community in 1981, Portugal and Spain in
1986, Austria, Finland and Sweden in 1995.

The EU was not a complete single market because there existed re-
strictions which prevent free trade, such as national differences in tech-
nical standards within the Community and differential qualification re-
quirements for the professions (barrier to entry). Later on a programme
was initiated and embodied in the Single European Act in 1986 for the
abolition of such restrictions and the creation of a Single European Mar-
ket. The programme involved the abolition of exchange controls, the
recognition of qualifications, the abolition of restrictions on internal
transport, liberalization of the market in air services, public procurement
tendering, life insurance and banking services, and the abolition of fron-
tier controls (Schengen Treaty). The Act also widened the application of
qualified majority decision-making in the EU. The Commission moni-
tors competition to ensure that no enterprise acts in such a way as to re-
strict the free movement of goods and services in the EU or to exploit a
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dominant market position. A number of areas, such as taxation, still re-
quired a unanimous decision from member states for any policy changes
to be made. With the signing of the Maastricht Treaty, providing for Eu-
ropean Monetary Union, and extending coordination in the area of em-
ployment conditions (Social Charter), the Union emerged in the form it
holds today. A programme for the establishment of a full economic and
monetary union, including the setting-up of a European Central Bank
and the replacement of individual national currencies with a single Eu-
ropean currency in all transactions throughout the EU and the coordina-
tion of employment conditions (Social Charter), was agreed at Maas-
tricht, the Netherlands and came into force in 1991. The Amsterdam
Treaty of 1997 made provisions regarding the membership of the Com-
mission after further enlargement. Freedom of movement throughout the
Union was endorsed, exception being granted to the UK and the Repub-
lic of Ireland.

Since May 1, 2004 the EU numbered 25 full members, with Slove-
nia, Slovakia and Baltic states joining it. A number of other countries
applied to the EU to become its members.

Exercise 6.2 Discuss these comprehension questions on Text 6.1

1.

W

9.

Which countries signed the Treaty of Rome?

2. What were the initial aims of the Treaty of Rome?
3.
4. By what treaties did the European Union come into being? What inter-

Was the Treaty of Rome amended by subsequent treaties?

national organizations formed this union?

What authority exercises the executive management of the EU?

What problems does the Council of Ministers of the EU deal with? How
it is formed? How does it function?

. What powers reside in the European Parliament and the European Court

of Justice?

. What powers is the European Investment Bank endowed with? What

economic institutions of the EU are known to you? What are their main
functions?
When was the European Environment Agency set up?

10.What internal barriers were abolished in the EU by July 1, 1968?
11.When did the United Kingdom, Denmark, and the Repubhc of Ireland

become full members of the EU?

12.When was the common external tariff adopted in the EU?
13.What were the reasons for initiating the Single European Act in 19867
14.What social and economic programme was embodied in the Single Eu-

ropean Act?
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15.What treaty provided for extending coordination in the area of employ-
ment conditions in the EU?

16.What extra provisions were approved by the Amsterdam Treaty of
19977

17.How many new members joined the EU by 2005?

Exercise 6.3 Find the English equivalents in Text 6.1
TaMOKEeHHBIN COI03

EBpormeiickoe 5KOHOMHYECKOE COOOIIECTBO
CB00OIHOE ABMIKEHKE TOBApOB, YCIYT, KaluTajaa u Tpyia
OO6m1ast BHEIIHSSI TOPTroBasi MOJIUTHKA
EBporneiickoe 00beAMHEHUE YIJISI U CTAIU
EBpomnetickoe coo0IIecTBO 110 aTOMHON YHEPTHH
HcnonuurensHoe ynpasienue EC

CoBeT MUHHCTPOB

CrpaHa umeeT npaBo BETO

KBamudurupoBanHoe 60JbITHHCTBO
EBponerickuii mapiaMeHT

Cyn nepBoi MHCTAaHLIMU

EBpomnelickuii MTHBECTUIIMOHHBINA OaHK
[lepenucnokanust pabounx

EBporneiickoe areHTCTBO MO 3aIKUTE OKPYKAOIIEN CPEIbI
Enunsiii BHeIHUM Tapud

ConmanbHoe obecrieueHue

['ocynapcTBeHHbIE TEHACPHBIE 3aKYIIKU
MaacTpuxTCKOE COrjaleHue

CouunanpHas xapTus

EBpomeiickuii ieHTpaibHbIN OaHK

[IeHCHOHHBINM BO3pACT

Exercise 6.3 Translate into Russian.

1) Schengen is a treaty providing for the free movement of persons travel-
ling between the Schengen member states.

2) The major condition for open frontiers within Schengen is effective
controls on the external borders.

3) Although the euro was only formally put into circulation on January 1,
2002, the idea of creating "an ever closer union among the peoples of
Europe" has been around for decades-as stated in the Treaty of Rome in
1957.
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4)

S)

Swiss unemployment has been a problem for the euro. In June 2005,
the rates stood at 3.8% with high youth unemployment and long-term

joblessness as significant problems.

The Council of Europe has eight buildings in the district; its main
building used to be shared with the European Parliament.

Exercise 6.4 Translate into English.

1)
2)

3)

4)

S)

6)

7)

8)

B nacrosimee Bpemsa yuactHukamu EC sBisitores 27 cTpaH.

Horosop o EDC onpenennn nocnenoBaTenbHOCTh MEPONPUITUH TIO
CO3JaHMI0 OOIIEro phIHKa TOBAPOB, KAMUTAJIOB, YCIYT U paboyeill CUIIbI
CTpaH-y4YaCTHHII.

@opMHUpPOBaHUE BaJIOTHOTO COKO3a COINPSHKEHO C TPYAHOCTSIMU; Ha-
npumep, Benukobpuranus, Jlanus u llIBenus He cMOTIM OTKa3aThCs OT
HAllMOHAJIbHBIX BaJIIOT.

C 1 auBaps 1994 r. na ocHoBe MaacTpuxctckoro coriameHus EBpo-
MerlcKoe YIKOHOMHYECKOE COOOIIECTBO CTalo Ha3biBaThes EBpomneiickum
COIO30M.

Cucrema EBponenckoro BaIrOTHOTO CO03a IMO3BOJIMIIA CO3JATh MEXa-
HU3M BHEIIHENOJUTUYECKUX KOHCYJIbTALlUM.

[leHTpasbHBIM TIOJIO)KEHHEM 3akoHa O eauHoW EBporie sBuiace 3a-
(UKCUpOBaHHAs B HEM LIe€JIb CO3/IaHUSI €AMHOIO0 YKOHOMHYECKOrO Mpo-
CTPaHCTBA.

®opMmupoBaHue OOLIEr0 PhIHKA YCKOPHUJIO MPOLIECC MPEBpAIeHUs Ha-
HMOHANBbHBIX MOHOMIONHM cTpaH EDC B TpaHCHaLIMOHAIBHBIE.

biiarogapst yBenu4eHu0 B3auMHOW TOprosiid cTpanbl EC MeHee apy-
TUX TOCYJAapCTB NOJABEPKEHbI M3MEHEHUIO KOHBIOHKTYPBl MHUPOBOIO
PBIHKA.

Exercise 6.5 Translate into English.

COBETBHI )KEJJAIOIIIUM OTKPBITb BU3HECC
B POCCHUHA

Pannoctanuus «l'onoc Amepukn» npopedepupoBaia oOmmyOIrKo-
BanHble mpeccoit CLIIA maTtepuainbl ¢ coBeTaMu TeM, KTO coOHMpaeTcs
HayaTb KOMMepYecKoe 1110 B Poccun. «I'1maBHOE, - COBETYIOT dKCIIEPTHI
— He apuIUpPOBaTh CBOIO JAEIATEIBHOCTh, OJHAKO, PAHO WU MO3HO
MIPUAETCS y4ecTb, YTO B Poccun faeicTByeT 9 ThICAY NMPECTYIHBIX IPYI-
IIUPOBOK, KOTOPBIE 3aXOTAT IPEMIOKHUTh BaM 3alliuTy. ECTh U BTOpOH
BapMaHT — 3aKa3aTh IPUKPBITHE y OpUIMAIbHBIX BiacTei. «Kpblmay,
koTopyto npeanoxut @Ch, Oyner ctouth okono 0,5 miH $ B roa. Eme
PEKOMEHIyeTCsl COOJII0IaTh OCTOPOXKHOCTh MpHU BbIOOpe mapTHepa. Hy,
a €CJId BO3HMK KOH(QJIMKT, TO Jy4YIlIe MONBITaThCs PELIUTh ero 0e3 mo-
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MoIU cyAeOHbIX opranoB. ClieyeT BO3Aep>KaThCsa OT Jaud B3STOK Ha-
JIOTOBOW MOJIUIMWY». B 11e10M ke, aMepuKaHCKUE KYyPHATUCThl KOHCTA-
THPYIOT, UTO 3aHUMATBhCA KOMMepUHerd B Poccuu BCE K€ HE CIUIIKOM
puckoBanHo. Camas onacHas cepa — TabauHbIii OM3HEC U BCE, UTO CBsI-
3aHO C METAJUIAMH.

Exercise 6.6 Which of the following is the part of ....
1. the United Kingdom?
2. the Nordic Countries (Council)?
Which of the following is another name for ....

People of which countries may be called Americans?

3. Cote d’Ivoire?
4. Myanmar?

5. Sri Lanka?

6. Thailand?

7. Zimbabwe?

8.

9.

What countries are generally referred to as the Central and East Euro-

pean countries (CEECs)?

10. What countries belonged to the USSR?

Argentina Faeroese Romania
Azerbaijan Finland Russia
Belarus Georgia Scandinavia
Bolivia Hungary Siam

Brazil Iceland Sweden
Bulgaria the Ivory Coast Scotland
Burma Kazakhstan Slovakia
Canada Kirghiztan Southern Rho-
desia

Ceylon Latvia Tajikistan
Colombia Lithuania Turkmenistan
The Czech Republic Mexico Ukraine
Denmark Moldova Ulster

Eire Northern Ireland the USA
England Norway Venezuela
Estonia Poland Wales

55




Exercise 6.7 Fill the table.

Russian name Name of the | Capital Currency Nationality
country

Poccusa

Hcmanus

YKpauHa

Benuxko-
OputaHus

I'epmanus

OpaHiys

Kazaxcran

[IBeiina-
pus

beasrus

JIutBa

IHonbima

Benrpus

Exercise 6.8 Read the text and make a short written report about the ad-
vantages of introducing a single currency.

The Benefits of a Single Currency in the EU

Reduced transaction costs

Trade between member states requires firms to change currencies:
this inevitably incurs costs. Let us take a highly simplistic example. If
you were to set out from Manchester with £ 100 and make a tour of all
member countries of the EU, spending nothing in any of them because
of free hospitality, but changing the money at each point of arrival, you
would emerge from the airport bank on return to Manchester with ap-
proximately £ 26. The foreign exchange markets would have swallowed
the rest! On a more serious level, the European Commission has esti-
mated that the savings on transactions costs is 0.5 per cent of the EU’s
GDP per annum. This results in a resource saving which can be used to
raise living standards and employment. Central banks would find that
they no longer needed to keep so much foreign exchange.

Reduced exchange rate uncertainty

The daily changes in exchange rates, witnessed on the foreign ex-
change rate markets, introduces an element of risk and uncertainty to
trade between nations.

Business ‘“hedge” against exchange rate risks by purchasing a
range of financial instruments like futures, options and swaps.
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Price transparency

Once Euro notes and coins are introduced, all prices in “Euroland”
will be expressed in the same currency. Consumers and firms will then
be able to compare prices throughout the Euro-area and source the low-
est cost supplies.

Lower interest rates

This, of course, ought to stimulate investment, resulting in greater
economic growth and higher living standards.

Lower inflation

Governments are prone to manipulate monetary policy for their
own short-term advantage. The result, however, is generally higher in-
flation. With a single currency, issued by the European Central Bank,
the power of any member state to expand the growth of the money sup-
ply is necessarily constrained. Since the ECB is also independent of po-
litical control, acting with an explicit anti-inflation objective, political
interference is eliminated and inflation should be lower.
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BUSINESS ABBREVIATIONS

A

ADP (automatic data processing) aBToMatuueckas 00paboTka JaHHBIX
adt (advertisement) pekiaMHOe 0OBSIBIICHUE

Adv. (advance) kpeaut

AFC (average fixed costs) cpeHue TOCTOSIHHBIE U3ICPKKH

AFL (American Federation of Labor) AMepuxanckas denepaius Tpyaa
(ADT)

AGM (annual general meeting) exxeronnoe oOiee codpaHue aKIMOHe-
pOB

agt (agreement) coraiieHue, JI0roBop

AMA (American Management Association) AMepuKaHCKasi acCOIUaIUS
10 COBEPIIICHCTBOBAHUIO METOJIOB YIIPABICHUS

AMEX (American Stock Exchange) Amepukanckas poHioBast Oupka
amt (amount) cymMa, KOJIMYECTBO

A.O. (account of) 3a cueT KOro-I.

AOB (any other business) «Pa3Hoe» B moOBeCTKe JTHS

APC (average propensity to consume) cpeHss 10715 TOTpeOICHHS B
J0X0/1e

APR (annual percentage) 6ecripoiieHTHasl CTaBKa B TOJJOBOM HCYHCIIE-
HUU

AW (airway) aBuanuHus

A/W (actual weight) ¢aktuueckas macca

B

b/d (barrels per day) Gappeneii B 1eHb

BIS (Bank for International Settlements) bank mMexayHapoaHBIX pacue-
TOB

bal (balance) 6ananc, canpao

b.b. 1. (bank book) 6ankoBckas kHUXkKa, 2. (bear bonds) npeabsIBUTEb-
ckue oomuranuy, 3. (bill book) BexcenbHas kHura

bn (billion) 6umnron

BOP (balance of payments) miaTexxHbiii 6anaHc

BOT (balance of trade) Toprossiii 6ananc
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BP 1. (bill of parcels) dakrypa, naknagnas, 2. (bills payable) Bexcens k
yIuiaTe

Br. 1. (branch) otpacine, ornenenue, 2. (British) 6puranckuit

Bu (bureau) 6ropo, otnen, ynpapieHue

bus (business) 6u3Hec, 1e10, TPEANPUHUMATEITHECTBO

C

CC (costs consumption) NOTpeOUTEIbCKUE PACXOIbI

C.A. unu C/A (current account) TeKyIUlA cYET

CA 1. (charted accountant) numioMupoBaHHBIM OyXrantep, peBu3op, 2.
(Consumers' Association) accomuanus mnotpeouteneit, 3. (chief
accountant) riaBHbIN OyXranaTep

CAD 1. (cash against documents) HaJiM4YHBIC MPOTHUB JOKYMEHTOB, 2.
(computer-aided design) aBTOMaTU3MPOBAHHOE MPOSKTUPOBAHUE

C.A'F. (cost and freight) croumocTs u ppaxr

CAM (computer-aided manufacturing) aBTOMaTU3UPOBAHHOE MPOU3-
BOJICTBO

CAR (compound annual return) cio>kHbIe TOCTYIIICHHUS 32 TOJT

CAT (computer-assisted trading) aBTOMaTH3WpOBaHHAs CHUCTEMa TOP-
TOBIIA

C.B.D. (cash before delivery) omnnara HaTUYHBIMU IO 1OCTaBKU TOBapa
C.B.D. (central business district) 1ieHTpajibHbII 1€T0BOI paiioH

cc (copies) konuu (HaAMKCh HA TTUCHME)

CCA (current-cost-accounting) y4eT T€KyIIel CTOUMOCTH

C.D. (cash discount) ckuaka rnpu caeiake 3a HaJTuIHbIC

C/D (certificate of deposit) neno3utHblli cepTudukar

CEC (Common European Currency) eanHasi eBponeickas BaJlroTa

CEO (amep. chief executive officer) npe3uneHt; ynpaBistomui BICIIIE-
ro paHra

CET (Common External Tariff) Enunsrit BHenHuit Tapud

CGT (capital-gains tax) HaJIOT Ha peaJIM30BAHHBIN MPUPOCT PHIHOYHOM
croumoctn karmmrana C.H.I, (clearing house) pacuernas mamara, 2.
(custom house) TamoxKHs

CHIPS (Clearing House Inter-Bank Payments System) Cucrema mex-
OAHKOBCKHX AJIEKTPOHHBIX KIMPUHIOBBIX pacueToB («Hume»)

CIA (cash in advance) ormiara HaTMYHBIMU BHEPE]I, aBaHC

C.LF. (cost, insurance, freight) croumocTs, cTrpaxoBanue, Gpaxt

CIO (Congress of Industrial Organizations) Konrpecc npou3BojcTBeH-
HbIX podcoro3os, KIIIT

CIS (Commonwealth of Independent States) ConpykecTBO He3aBUCH-
MBIX TOCYJIapCTB
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CMV (current market value) Tekymiast pplHOYHAsI CTOUMOCTh

CNAR (compound net annual rate) cioxHas 4ucTas roj10Bas CTaBKa
C/O (care of) Ha aapece mucbMa JHILy, KOTOPOE KUBET TaM BPEMEHHO
Co (company) KOMITaHUS

CO (cash order) npuka3 00 omnaTe HATUYHBIMU

COD wunu C.0.D. (cash on delivery) omnata HadMYHBIMH B MOMEHT TO-
CTaBKH, HAJIO)KCHHBIN TIIATEX

COLA (cost-of-living-adjustment) nmompaBka Ha poCT CTOMMOCTHU >KH3-
HU, Ha10aBKa Ha JOPOTrOBU3HY

COMEX (Commodity Exchange) Hero-Mopkckas ToBapHas Gupska
cont. unu cont'd (continued) npooJKEHHE ClieyeT

corp(n) (corporation) Koproparus

C.P. (carriage paid) npoBo3 oriaueH

CPAF (cost-plus-award-fee) ormiara uzaep:xek mpou3BOJICTBA IUIIOC Tie-
puoamueckue npemun c.p.d. (Charterers pay dues) MonuIMHBI MOICKAT
oruiate hpaxToBaresneMm

CPFF (cost-plus-fixed-fee) omnaTta uzaepxex 1iroc TBEpAasi mpuObLIb
CPI (consumer price index) uHAEKC NOTPEOUTEIbCKUX 1IEH

CPM (critical-path method) MmeTon kpuTHUECKOTrO My TH

CPP (current purchasing power) TeKymas MmoKymnaTeiabHasi COCOOHOCTh
c.r. (current rate) Tekyuias CTaBka; Kypc JHs, CyIECTBYIOIUNA Tapud
CRC (cost-reimbursement contract) KOHTPAaKT C BO3MEIICHUEM H3IEp-
KEK

CS (capital stock) akmus, akuuu, akiiMOHEpHbIM KanuTan (convertible)
00paTUMBbIii, KOHBEPTUPYEMBII

C.W.0O., c.w.o. (cash with order) Hanu4HBIN pacueT MpH BbIJAYE 3aKa3a

D

D/A 1. (documents against acceptance) TOKyMEHTbI IPOTUB aKIIENTa, 2.
(deposit account) nemo3utHbiii cuet, 3. (documents attached) moxymen-
ThI TIPUJIATAIOTCS

DAF (delivery at frontier) moctaBka (ToBapa) Ha TpaHUIIE

DBA, d.b.a. (doing business as...) ASUCTBYIOIHNI KaK...

DBMS (database management system) cuctema yrpaBiieHHs Oa3zaMu
JTaHHBIX

dc (direct costs) npsiMble U3AEPKKU

DCF (discounted cash flow) muckoHTHpoBaHHBIE OyIyIIHE HATUYHBIC
TIOCTYTUICHUS

dct (document) nokymeHT

dd. 1. (dated) natupoBannsbiii, 2. (delivered) nocraBieHHBIHI

DC (demand curve) kpuBas crpoca
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dept nnu dep (department) otnen, MUHHCTEPCTBO

DI (disposable income) HanuuHbIH / pacmoiaraeMblid JOXO/

D.M. (decision maker) nuiio, npuHUMaroIiee penieHne

DMU (decision-making unit) xo3s/CTBEeHHas] €IMHUIIA C MMPABOM TIPHU-
HATHS PELICHUN

DMUC (decision making under certainty) mpuHATHE pELICHUS B YCIO-
Busix ompeaeneHHoctu DMUR (decision making under risk) npunstue
pEIICHHS B YCIOBUSAX PHCKA

DMUU (decision making under uncertainty) npuHsATHE PEIICHUS B yC-
noBusax HeonpeneneHHoctu DOC (direct operating cost(s)) mnpsimbie
OKCIUTYaTaIMOHHBIE PACXOIbI

DP (data processing) 06paboTka TaHHBIX

D/P 1. (documents against presentation) TOKYMEHTBI IPOTHUB IMPEIbSB-
nenws, 2. (documents against payment) JOKYMEHTBI TPOTHUB OTLIATHI
DPI (disposable personal income) pacrniojiaraemMblif TUYHBIA JOXO/

DPS (data processing system) cucrema o0paOOTKH JIaHHBIX

DS (directing staff) pykoBoasmiuii mepcoHan

DSR (debt service ratio) koadduimeHT 00CIy >KUBaHHS JOITa

E

E & OE (errors and omissions excepted) ommOKu ¥ NpONMyCKH UCKITIO-
YyeHbl (HaAnUCh Ha OJlaHKaX cYeTOB-(PaKTyp)

EBB (extra best best) camoro BbICIIEro kauecTna

EBIT (earnings before interest and taxes) 10X0/1bl 0 BbIUETA MPOIEHTOB
Y HaJIOTOB

EC 1. (European community) EBpomneiickoe cooOmectBo, 2.
(eurocheque) eBpouek, 3. (executive committee) HCIOT HUTEIbHBIN
KOMUTET

EDD (estimated delivery date) mpeamnonaraemas 1ata mocTaBKH

EDP (electronic data processing) anekTpoHHas 00padoTKa JaHHBIX

E.E. unu e.e. (errors excepted) uckimrodas omuoOKu

EEC (European Economic Community) EBporeiickoe 3KOHOMHUYECKOe
COO0OIIECTBO

EEO (equal employment opportunity) paBeHCTBO BO3MOXHOCTEH B 00-
JaCTH 3aHATOCTH

EGM (Extraordinary general meeting) upe3BblYaiiHOE /BHEOUYEpETHOE
oO1ee coopanue

emb. (embargo) smOapro, 3anpenieHue

ernc. mwiau end. (enclosure) BioXkeHue, NMpUIIOKEHUE (HA MUCbME, COIEP-
KaIllem JIOKYMEHT)

e.o.d. (every other day) pa3 B 1Ba 1Hs, 4epe3 JICHb
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E.P.D. (excess profits duty) Hanor Ha cBepXIpHUObLIH

EPIC (electronic price information computer) KOMIbIOTEpHAsT CUCTEMA
nenoBoit uapopmarmu EPOS (electronic point of sale) snexTpoHHBIN
MYHKT TPOJIAXKHU

eps (earnings per share) mpuOBLIL KOMIIAHWN B PaCU€Te HA OJHY aKITHIO
E.P.T. (excess profits tax) Hajor Ha CBEpXNPUOBLIH

ERM (Exchange Rate Mechanism) Mexanu3m BaTrOTHBIX KypCOB

ESOP (employee share-ownership plan) mian npuoOpereHus: axuuii
cinyxkamumu komnanuu ETF (electronic transfer of funds) anextponnas
CUCTEMA IUIATeXKEN

F

faa (free of all average) cB0OOIHO OT BCSIKOM aBapuu

Fac (facsimile) dhakcummiie

fas (free alongside ship) ¢panke Bgoas 6opTa cynHa

FC (Fixed cost) dhukcupoBaHHbIE U3EPKKU

FIFO (first in, first out) mepBbsIM TpUOBLT — IEPBBIM 0OCITYKEH / 00CITY-
’KUBAHUE B MOPSIAKE TOCTYIICHUS

FMCG (fast-moving consumer goods) MOTpeOUTeIhCKUE TOBApPHI ITIO-
CTOSIHHOTO CTIpOCa

FMS (flexible manufacturing system) ruOkasi mpou3BOJCTBEHHAsI CHC-
TeMa

FTC (Federal Trade Commission) ®@enepanbHasi TOproBasi KOMUCCHUS
FOB (free on board) ¢panko-00opT

FOQ (free on quay) dbpanko-HabepexHas

FOR (free on rail) ¢ppanko-Baron

f.o.t. (free of tax) ocBOOOKIEHHBIN OT 00JI0KEHHUS HAJIOTOM

Four Ps (product, place, promotion and price) 4eTbipe COCTaBHBIX YaCTH
MapKeTHUHTa

FP (fixed price) puxcupoBanHas 1ieHa

f.p. (fully paid) momHOCTBIO OTITAYEHHBIH

FPA (free of particular average) cBoOOHBIN 0 YaCTHON aBapuu

f.v. (folio verso Jlar.) Ha o6opoTe nmcta

F.W. (full weight) o6mas macca

G

GA (general average) o61ras aBapus

GATT (General Agreement on Tariffs and Trade) OGiiee cornamenue o
tapudax u toprosie GDP (gross domestic product) BanoBoii
BHyTpeHHUM npoaykT (BBII)

GNI (gross national income) BaJioOBOM HaITMOHAIBHBIN JOXO/
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GNP (gross national product) BasioBoii HarmoHaIBHBIN npoayKT (BHIT)
G.O. (general office) rimaBHas KOHTOpA

GP (general purpose) obmiero Ha3HaUYCHHS

GS (government stocks) rocyiapcTBeHHbIE OyMaru

GSS (Government Statistical Service) [IpaButenbcTBeHHas! CTaTUCTHYE-
cKas ciryx0a

GW unm g.w. (gross weight) macca OpyTTo

H

hon sec (honorary secretary) moueTHslil cekpeTapb

HP (hire purchase) nokynka B paccpouky

HRIS (human resources information system) mHdOpMalMOHHas CUCTE-
Ma I10 TPYAOBEIM pecypcam

I

I (investment) nuaBeCTUITUN

IBRD (International Bank for Reconstruction and Development) Mex-
TYHAPOJHBIA OaHK PEKOHCTPYKITUU U Pa3BUTHUS

ICC (International Chamber of Commerce) MexmyHapoHas TOproBas
nanara

ICCH (International Commodities Clearing House) MexayHapoaHas
TOBapHas KJIMPUHTOBAs IajlaTa

IDA (International Development Association) MexayHapoaHasi acco-
IIUAINS Pa3BUTHS

IDC (industrial development certificate) ceptudukar/paspemnieHue Ha
IPOMBIIIIEHHOE CTPOUTEIHCTBO

IFC (International Finance Corporation) MexayHapoaHas GuHaHCOBas
KOpHoparus

III (investors in industry) H”HBECTOPHI B IPOMBIIIIIEHHOCTh

I/L (import license) nurieH3ust HA UMIIOPT

ILO (International Labour Organization) MexaynapoiHas opraHu3amus
Tpyaa

IMF (International Monetary Fund) MexnyHapoaHbIil BaIIOTHBIN (OHT
Inc, inc (incorporated) akLIMOHEPHBII

IOU (I owe you) st BaM JTOJKEH (Ha4alIo JEI0BOM MEPETUCKH )

IPO (initial public offering) nepBblii BeIMyCk akui

IRR (internal rate return) BHyTpeHHSsI CTaBKa J0X0/a

M
MS (money supply) npeayioxenue 1eHer
M.T. (mail transfer) mepeBo 1o moure
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MU (monetary unit) geHexHas €IMHUIA

M.U. umm MU (marginal utility) npenenpHasi /Map>KWHaIbHAs MOJE3-
HOCTh

m.v. (market value) ppiHOYHAsI CTOUMOCTH

N

n (net) HETTO; YUCTHIN BeC

NAYV (net asset value) cTOMMOCTb YUCTBIX aKTUBOB

NB (new bonds) HOBBIE oOnuraium / 3aKaaaHbIe

NBV (net book value) nepBonadanbHasi CTOUMOCTh KallUTAJIBHOTO aK-
THBa

NC (no charge) 6e3 orutatsl

N/C (numerical control) nudgpoBoe nporpaMmmMHoe yIpaBjieHHe

N.C.I, (no common interest) 6€3 0OBIYHBIX MPOIEHTOB

NCT (National Chamber of Trade) Harmonanbnast ToproBas mnanata
NCY (no commercial value) He MeeT KOMMEPUYECKOH IIEHHOCTH

N.D. unu n.d. (o date) 6e3 naTer

NDP (net domestic product) 4ncThIif BHyTPEHHUN TPOAYKT

n/e (not exceeding) He IPEBBIMIAIOIINIA, HE OOJIee, MAKCUMYM

NE (net export) YUCTBIN FKCIOPT

NEW (net economic welfare) unctoe s3KoHOMHYECKOE 0JIarOCOCTOSHUE
N.F. unu n/f (no funds) «0e3 nokpbeITU»

NGO (non-government organization) HeNpaBUTEJIbCTBEHHAs] OpraHu3a-
s

N.I. unu N1 (national income) goxo

NIP (normal investment practice) HopMaJibHasi HHBECTUIIMOHHAS TPAK-
THKa

NL (no liability) 6e3 Bcskoit OTBETCTBEHHOCTH

n/n (non-negotiable) 6e3 mpaBa nepegaun (0 TOKYMEHTE)

NNI (net national income) YMCTBIM HAITMOHATBHBIN JTOXO/

NNP (net national product) uncThIii HalMOHATBHBIA TPOTYKT

NOC (notice of completion) yBegomiienrne 06 OKOHYaHUHU padOT

NOD (notice of dispatch) yBemomienue 06 oTrpy3ke

NOR wmu N/R (Notice of readiness) yBegomiieHHEe O TOTOBHOCTH K OT-
MpaBKe

NP (national product) HarmoHanbHBINA TPOLYKT

n.p. 1. (notes payable) Bekcens k omate, 2. (net proceeds) YUCTBIN 110-
X011

n/p (nonpayment) HeyIuiaTa

NPD (new product development) pa3paGoTka HOBOTo IIPOIyKTa

npv (1o par value) 6e3 HoMHuHaTA
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NPV (net present value) uncras Tekyias CTOUMOCTb

NRYV (net realizable value) uucras 1niena peanuzamnuu

N.S.F. (not sufficient funds) He obecnieueHO JICHE)KHBIM MTOKPBITHEM
NTB (non-tariff barrier) nerapudusiii 6apbep

nt.wt. (Net weight) Bec HeTTO

N.V (nominal value) HomMmuHanBHAsT CTOUMOCTD

NYSE (New York Stock Exchange) Helo-Hopkckas donnoBas Gupxa

Q)

O/a 1. (Old account) crapslii cuet, 2. (on account) B CHET MPUUYUTAIO-
miercsa cymmsbl, 3. (outstanding account) HeOIJIAYEHHBIN CUET

O/A (open account) OTKPBITBIN CUET

OAA (old-age assistance) nmoco6ue mpectapeinbim

OAP (old-age pension) rmeHCHs IO CTAPOCTH

o/c (overcharge) 3aBbIllIcHHAS [I€HA; 3aBBIIICHHBIN PacXo]]

OCR (optical characters recognition) onTH4yeckoe pacro3HaBaHHUE 3Ha-
KOB

O.D. s O/D unu o/d (on demand) mo TpeboBaHUIO

OD (overdraft) npeBbiluenue kpeaura

OGP (original gross premium) nepBoHayajgbHas BaJIOBask IPEMUS

o/h (overhead) naknannbie pacxoabl

OMS (output per manshift) BeipaboTka 3a 4eT0BEKO-CMEHY

OPEC (Organization of Petroleum Exporting Countries) Opranuzanus
cTpan-3kcnoptepoB Hedtu, OTIEK

O.R. (owner's risk) Ha puck BiaaenbIa

orgn (Organization) opraHu3aius

O/S wm o/s 1. (on sale) B nmpoxaxe, 2. (out of stock) . pacnponano, 3.
(outstanding) HeymIIaYeHHBIN, TPOCPOUCHHBIN

OT wu o/t (old terms) npexkHue yCIoBUS

OTC market (over-the counter market) BHeOUPKEBOM PHIHOK IIEHHBIX
Oymar

P

P.A., p.awmu P/A 1. (private account) cyeT 4aCTHOTO JIMLIA WJIA PUPMBI,
2. (per annum) 3a roj, 3. (particular average) yactHas aBapus, 4. (power
of attoney) 10BEpeHHOCTh

PA (personal assistant) tuaHbINi ceKpeTapb-pedepeHT

PABX (private automatic branch exchange) uacTtHas aBTOMaTuueckas
TeneOHHas CTAHIIHSI C BEIXOZOM B OOIIYIO CE€Th

PAC 1. (planning advisory committee) raHOBBIN
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KOHCYJIbTaTUBHBIN KomuTeT, 2. (planning, analysis and con-troll) ma-
HUPOBaHUE, AaHAJIU3 U KOHTPOJIb, 3. (put and call) onimonH «ImyT U KO
Pac, p.a.c. mmm P.a.C (put and call) gBoiiHOI ONIMOH, CTEILIAXKHAS
cleKa

part, (participant / participating) y4acTHUK / IPUHUMAIOIIUN y4acTHE
PAS (Production Advisory Service) MPOU3BOJICTBEHHO-
KOHCYJIbTaTHBHAS CITy)K0a

PAYE (pay-as-you-earn) yruiata HaJoroB IpH MOJIy4YEeHUU
3apabOTaHHBIX JCHET

P.B (passbook) 6ankoBckas pacueTHasi KHI)KKa

PC 1. (paid cash) ymiaueno HanmuuHbiMu, 2. (private contract) yacTHoe
corjamienue / morosop, 3. (personal computer) nmepcoHaNbHBIM KOMITb-
10Tep

p.c.l. (per centum) (Jlam.) mponent, 2. (partly cash) wacte mmarexa
MPOU3BOAMTCS HANMYHBIMU, 3. (petty cash) Men—Kue JeHbIH, pa3MeHHas
MOHETa

P.C 1. (particular charges) ocobsie pacxonsl, 2. (pay card) kapTouka Ha
BBITNIATY 3apIuiaThl, pacueTHbl aucT p/c (priced catalogue) mpericky-
paHt

PCE (personal consumption expenditures) 3atpatsl Ha JUYHOE TOTPEO-
JIeHHe

pchs (purchase) mokymnka, 3aKymnka

PD (pickup and delivery) BbiBO3 u noctaBka p.d. (per day) Ha neHb, B
JCHb

PDE (producer durable equipment) kanutajibHO€ 000pyI0BaHUE C K-
TeJIbHBIM CpoKoM city>k0bl PDR unu P/D ratio (price-divident ratio) ot-
HOILIEHUE LIEHBI aKIIUU K IOXOY 10 HeHl

PE (planned expenditure) mmanupyembie pacxombl

P.E. (permissible error) gomyctumas ommOka

P/E (price / earnings) oTHOIIEHKE 1IEHBI K TPUOBUIN HA aKITUIO

PEP (personal equity plan) udHbIi n71aH HTHBECTUPOBAHUS

per an. unu per ann. (Jlam. per annum) B roJ1, €KE€roJIHO

per cap. (Jlam. per capita) Ha 1yuly HaceJIeHus, Ha YEJIOBEKA

per pro(c) wiu pp (JIat. per procurationem) 1mo J0BEpEHHOCTU

PERT (project evaluation-and-review technique) metoguka aHanuza u
OLIGHKH MPOEKTa

pf(d) (preferred) npuBunerupoBanHbIii (00 aKIUAX)

PFU (prepared for use) rotoBslif K ynoTpeOIeHUIO

PI (personal income) Tu4HBIN 10X01

PIMS (profit impact of market strategy) Bo3aeiicTBUE pHIHOYHOM CTpa-
TEruu Ha MPUOBLIH
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PIN (personal identification number) nuuHbBId HACHTU(PUKAITMOHHBIHI
HOMEp (KpEIUTHOM MU HAJTUYHON KapTOYKHU)

P & L a/c (profit-and-loss account) cueT npuObLIel U yOBITKOB

P.L. wiu P/L (profit and loss) npuOb1Is 1 yOBITOK

PLC (public limited company) myOnudnas / OTKpbITasi KOMIaHHS C OT-
pPaHUYEHHOW OTBETCTBEHHOCTHIO

pmh (production per man-hour) mpoMU3BOIUTENBHOCTb 32 YEIOBEKO-4ac
P.O. (Payment Order) niarexHoe nopy4eHue

P.O.D. (pay on delivery) HaJIO)X€HHBIN IJIATEXK, HAJIOKEHHBIM ILIATE-
KOM

POS (point of sale) Toprosast Touka

P.P.1, (postage paid) moutoBbIe pacxojibl oriadeHsl, 2. (purchase price)
NOKYyIHAas I[eHa

P/p (partial pay) yactuunas oruiata

PPD wnu ppd (prepaid) npenornnaueHHbIN

P.P.F (Production-possibility frontier) rpaHuiia TpPOU3BOACTBEHHBIX
BO3MOKHOCTEU

PPI (producer price index) uHAEKC 1IeH TPOU3BOAUTEIICH

PPP (purchasing power parity) mapuTeT moKymnaTeabHOW CIIOCOOHOCTH
PR (public relations) cBsizu pupMbl ¢ OTAECTPHBIMU JTUIIAMH, OpTaHU3a-
uusmu, oodmectBeHHOCTHI0 PRO (public relations officer) corpyauuk no
CBSA35IM C OOLIECTBEHHOCTHIO

prox. (JIat. proximo) B cieaytoiieM (Mecsie, Toy)

PRT (petroleum revenue tax) Hajor ¢ J0X0/Ja OT MPOJaXu HePTH

P/S umm P.S. (public sale) aykuuon

PS BR (Public Sector Borrowing Requirement) nmotpebHOCTh TOCYAap-
CTBEHHOT'O CEKTOpa B 3a€MHBIX CPEJICTBAX

PSL (private-sector liquidity) JUKBUIHOCTH YaCTHOTO CEKTOPA

PTN (public telephone network) rocynapcrBenHast TeneoHHAs CETh

Q

Q. (quarter) ueTBepTh, KBapTAI

Q. wiu q. (quantity) KOIHMYECTBO

QARAM (Quality, Reliability Assurance and Maintainability) rapanTtus
Ka4yecTBa, HaJIS)KHOCTH  PEMOHTOIPUTOTHOCTH

QP (quality products) kauecTBEHHbIE POAYKTbI

QUEST (Quantitative Utility Estimate for Science and Technology) xo-
JUYECTBEHHAs OIICHKA MOJIE3HOCTH VISl HAYKU U TEXHUKHU

Q.w.Q (quantity with quality) koir4ecTBO ¥ Ka4€CTBO
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R

RA (repurchase agreement) cornamienrue 06 0OpaTHOM BBIKYIIE

r. & a (rail and air) mepeBO3KH MO KEJIE3HOM TOPOTe U BO3AYXY

R&D (Research and development) Hay4yHbIe HCCIIEIOBAHUS U OIBITHO-
KOHCTPYKTOPCKHE pa3pabOTKu

r & o (rail and ocean) nepeBO3KH M0 KEIE3HOU JOPOre U MOPEM

R.E. (real estate) HenBH>XXMMOE UMYIIECTBO

R.M.D. (ready money down) ymiata HaAM4HBIMUA HEMEJIECHHO

ROA (return on assets) 70X0/ Ha aKTUBBI

ROC (return on capital) npuGbuIb Ha KanuTal

ROE (return on equity) 10Xxoj4 Ha J0JI0 COOCTBEHHHKOB / Ha aKI[MOHEP-
HBIW KaIlluTal

R. of E. (rate of exchange) BamoTHBIN / 0OMEHHBIN KypC

ROI (return on investment) npuObLIL HA HHBECTUPOBAHHBINA KalUTAall
R.P. (retail price) posauunas neHa

RPI (Retail Price Index) nnmexkc po3HUYHBIX 1IEH

RPM (resale price maintenance) noajaep>kanue po3HUYHOM 1IEHbI

RRP (recommended retail price) pekomeHayeMast po3HUYHAs I[eHa

S

S.A. (savings account) Cpo4HbIi cOeperaTeabHbIN CYET

S. and H.e. (Sundays and Holidays excepted) uckirouasi BOCKpeceHbs U
Mpa3HUYIHBIC JTHS

SB (savings bond) cOeperatenpHas oonuramus

S.B. 1. (savings bank) cOeperarenbubiii 6ank, 2. (short bill) kpatko-
CPOYHBIN BEKCEIh

SE (shareholders' equity) akiimoHepHBINH KanyuTas

SEAF (Stock Exchange Automatic Exchange Facility) cucrema aBToma-
TUYECKON TTOKYTKU U MIPOJIAXKH IIEHHBIX Oymar

SEAQ (Stock Exchange Automatic Quotation System) 31eKTpOHHAsI CH-
cTeMa OMpPXKEBBIX KOTUPOBOK se€c (secretary) cexkperaph sees (securities)
[IEHHbIE OyMaru

S/N (shipping note) yBenomiienue o0 oTrpy3ke

S.P.1, (starting price) HauanbpHas / oTIpaBHas 1ieHa, 2. (stop of payment)
[IPUOCTAHOBKA IIJIATEKEN

s.p. (selling price) npogaxHas 1ieHa

SQC (statistical quality control) ctaTucTuueckuit KOHTPOJIb KauecTBa
S.R. (short rate) kpaTkocpo4Hasi MPOIIEHTHAS CTaBKa

SRO (self-regulatory organization) caMoOperyaupyronascsi opraHnu3aius
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SWIFT (Society for Worldwide Interbank Financial Telecommunica-
tions) MexxayHapoaHas MeKOaHKOBCKasl AJIEKTPOHHAs CHUCTEMa TuIaTe-
xeir, CBUDT

T

T.A. (transferable account) mepeBoHO¥ cUeT

t. & d. (time and date) Bpems u uncio

TB (Treasury bill) ka3nauelickuii BeKcelnb

TC 1. (total cost) obmiasi ctrouMocTh, oOIKe u3Aepkku, 2. (traveller's
check) mopoxHblii uek

TD umu T/D (time deposite) cpoUyHBIi 1€M03UT

TE 1. (tax exempt) ocBOOOKACHHBIN OT Hajora, 2. (trade expenses) Top-
TOBBIE PACXO/IbI

TFO (total fixed outlay) o061re mOCTOSTHHBIE U3ICPKKH

TM (trademark) ToproBeiii 3HaK, pabpuyHas Mapka

TMO (telegraphic money order) TenerpadHoe mIaTeXHOE MOPYUECHUE
TO (total outlay) obmue nznepxku

TOC (total ordering cost) o011asi CTOMMOCTb BBITIOJTHCHHSI 3aKa3a

TP (total profit) oOmrast mpuOHLIH

TPC (total purchasing cost) obmue 3arpaTsl Ha IPUOOPETEHUE

TPI (tax and price index) WHEKC HAJIOTOB U LIEH

TPPC (total package procurement contract) KOMIUIEKCHBIH BCEOOBEM-
JIFOLIAN KOHTPAKT

TR (total revenue) COBOKYIHBIN 10X0/

trans (transaction) caesnka, onepanus

TRC (total resource cost) obmue U3aepKKu pecypca

Tr.Co. (trust company) TpacT-KOMIaHUs

TT (telegraphic transfer) Tenerpadusiii nepeBon

TU wm T.U. 1. (trade(s) union) Ttpen-toHuoH, mnpodcoros, 2.(total
utility) o6mast monesnoctp T.U.C. (Trades Union Congress) Konrpecc
TPEA-FOHNOHOB

T.W. (total weight) oGmas macca

U

UCC (uniform commercial code) eauHbIiii KOMMEepUECKU KOJEKC

UNO (United Nations organization) Opranuzanus OObeAMHEHHBIX
armuii, OOH

USM (unlisted securities market) pplHOK HEKOTUPYEMBIX IIEHHBIX Oymar
USP (unique selling proposition) yHUKaIbHOE Kau€CTBO

u.t. (usual terms) oOBIYHBIC YCITOBHUSI

u.u.r. (under usual reserve) ¢ 0OBIYHOM OTOBOPKOM
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\%

vac. (vacation) OTIycK

VAT umu V.A.T (value-added tax) nHamor Ha 700aBIE€HHYIO CTOMMOCTD
VC 1. (valuable cargo) nennsiii rpy3, 2. (variable cost) mepeMeHHbIE U3-
TCPKKU

V.C.I, (vice-chairman) Bulie-mipeacenaTenb

VIMC (vertically integrated marketing channel) BepTukanbHO HHTErpH-
POBAHHBINA MAPKETUHIOBBIN KaHaIl

VIP (very important person) o4eHb BakHasi IepcoHa

W

WA (with average) BKIIto4ast 4aCTHYIO aBapHIO

W.C. unmu w/c (without charge) 6e3 omiarsl / HaKJIaJHBIX PaCX0JI0B
WFTU (World Federation of Trade Unions) Bcemuphas deneparus
npodcoro3os, BOII

w.g. (weight guaranteed) rapanTupoBaHHasi Macca

whs (warehouse) ToBapHBIH CKIaj

WI (when issued) moce Boimtycka (1ieHHOM OyMarn)

WIP (work in progress) He3aBepIieHHOE MPOU3BOJICTBO

wkly (weekly) exxenenenbHo

W/M (without margin) 6e3 orIaThl pa3HULIbI

W.P.A. unu w.p.a. (with particular average) Bkjiroyasi 4aCTHYIO aBapHIO
WPI (wholesale price index) unaexc onToBbIX IIEH

W/R (warehouse receipt) ToBapHasi KBUTaHIUS / paclucKa

W/W (warehouse warrant) ckiajckoi BappaHT

X

X. (exclusive) uckmrouas, 6e3

X (extension) mocie TeIePOHHOTO HOMEpa

X.C. (ex coupon) 6e3 KynoHa

XD unmu X-d (ex dividend) 6e3 nuBuaeHa

X.I unm x.1. (ex interest) 0e3 HAUMCIEHUS MPOIEHTOB

Y

Y. (year) roa

YLD (yield) moxomHocTs

Y.O. (yearly output) rogoBoit 06beM MPOU3BOACTBA
YOB (year of birth) rog poxaenus

YOD (year of death) rog cmeptu
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