TOMSK POLYTECHNIC UNIVERSITY

MASS MEDIA TODAY

Recommended for publishing as a study aid
by the Editorial Board of Tomsk Polytechnic University

Draftsmen
L.A. Lakhotyuk, O.V. Mikhailova

Tomsk Polytechnic University Publishing House
2013



®EJEPAJIBHOE ATEHTCTBO ITO OBPA3OBAHUIO
['ocynapctBeHHOE 00pa30BaTENbHOE YUPEKICHHUE BBICIIETO MPO(EecCHOHATBHOTO
00pa3oBaHus

«HAIIMUOHAJIbHBIN UCCJEJOBATEJIbCKHUI
TOMCKHA NOJTUTEXHUYECKHIT YHUBEPCHUTET»

CMU CEI'OJHA: AKTYAJIBHBIE ITPOBJIEMbI

Pexomendosano 6 kauecmese yuebHo2o nocoous
Peoaxyuonno-uzoamenbckum co8emom
Tomcko20 nonrumexHu4eckoeo yHusepcunema

Cocmasumenu
JLLA. JIaxotiok, O.B. MuxaiijioBa

N3paTenncTBO

ToMcKoro nmoaUTEXHUYECKOTO YHUBEPCUTETA
2013



C504

VJIK 811.111:070(075.8)
BBK 11T 143.21-923
C504

CMMU ceroans: akryajabHble npodiaemMsbl: yueOHOe mocolue /
coct.. JILA. Jlaxorioxk, O.B. Muxaiinosa; HanmonanbHbIH
HCCIIENOBATEILCKUM TOMCKHAM TIOJMTEXHUYECKUN YHUBEPCUTET —
Tomck: U3a-Bo Tomckoro noiauTexHuueckoro ynusepcurera, 2013. —
129 c.

[TocoOue mpegHazHayeHO MJis CTYACHTOB 2 Kypca BCEX YPOBHEHW,
oOyuvaronuxcst B THCTUTYTE COLMAIbHO-TYMAaHUTAPHBIX TEXHOJIOTHI
no mnporpamme «General English». Ilpemmaraembie B mocoOuun
AyTEHTUYHBIE TEKCTHl JUII YTEHUSA MW ayAUpOBaHUsA, TECTBl U

yIpaKHEHUS CIOCOOCTBYIOT dbopMHUpPOBaAHUIO A3bIKOBOM,
KOMMYHHMKATUBHOW U COLMO-KYJbTYPHOW KOMIIETEHIIUH.
YK 811.111:070(075.8)

BBK III 143.21-923

Peyenzenmuoi

Kangunat dpunonoruyeckux Hayk
JOTIEHT Kadeapbl eBpOonercKux s3pikoB TI'Y
T.JI. Anopeesa

Kanaunar punonornuecknx HayK, CTapIInii MpenoaaBaTesb kadeapbl
T'YMaHHUTAPHBIX, COLMAIBHO-3KOHOMUYEKCUX U €CTECTBEHHO-HAYUYHBIX
muctuiuind Tomckoro gummana Kyszo6acckoro uncturyra @CUH

M.A.Cuoaxoea

© Cocrasnenue. 'OY BIIO
«HamnmmoHnanbHBINA UCCIIEI0BATEILCKUI
ToMCKkH TOTUTEXHUYECKUA YHUBEPCUTETY,
2013

© JlaxoTtiok JI.A., Muxaiinosa O.B.,
cocrtasienue, 2013

© Odopmiienune. U3natenbctBo ToMCKOTO
MOJINTEXHUYECKOro yHUuBepcuTera, 2013



CONTENT

VOCABULARY REFERENCE
THE ROLE OF MASS MEDIA
NEWSPAPERS

PRIVACY AND THE MEDIA
RADIO

TELEVISION

A MEDIUM OF NO IMPORTANCE
INTERNET ISSUES

SOCIAL NETWORKING SITES
ADVERTISING

ADDITIONAL VOCABULARY EXERCISES
AUDIOSCRIPTS

SUPPLEMENTARY MATERIALS

16
23
28
34
42
57
65
76
81
88
91

103



Foreword

The book “Mass Media today” is designed for second-year students of
Institute of Social and Humanitarian Technologies to develop their fluency
and confidence in using English.

The main goal of the book is to provide students with authentic
educational materials to make the teaching process of the academic discipline
“General English: Basic Course” more efficient.

The methodological concept of the book assumes that both speaking and
cognition are inseparably linked and that is that link that stimulates an
appropriate and systematic progress in order to create a multiple approach in
learning English. Therefore, the book provides a vast amount of information
as well as various ways of developing and building up all language skills on
the basis of this information.

Improvement of language skills is closely connected with social and
cultural competence. So, the book offers a variety of original texts and
activities which will genuinely engage students’ interest and encourage them
to share their personal opinions. The activities enable students to reflect on
their own life experience and cultural knowledge about the USA and UK and
on the basis of exercises and activities given develop their ability to express
the ideas confidently and fluently.

The book has thematic units as well as additional exercises and
supplementary reading materials.

The authentic texts, creative exercises encourage students’ independent
thinking and stimulate cross-cultural comparisons.

The book is based on the communicative and learner-centered approach.
It uses modern techniques and procedures in teaching the English language in
different types of higher engineering training.

The workbook complies with the requirements of the FCE exam format.



VOCABULARY REFERENCE

1. Match the words with the definitions. Printed media

tabloid ['teeblaid] billboard ['b1lba:d]
flyer ['flaio] archive ['a:kaiv]
broadsheet ['bro:d]:t] journal [dzo:nl]

1. asingle sheet of paper which advertises a product or special event and

2.

a s

Is given to a large number of people

a very large board on the outside of a building or at the side of a road
used for putting up advertisements

a serious magazine which is published regularly, usually about a
specialist subject

the historical records of an organisation or a place

a newspaper with small pages which usually has short articles and
contains a lot of pictures and stories about famous people

a newspaper printed on a large size of paper which is generally
considered more serious than smaller newspapers

2. A. Complete the definitions using words from Vocabulary reference:
People

broadcaster ['bra:dka:sto] camera crew ['keemarakru:]
reporter [r1'pa:ta] critic ['kritik]

viewer ['vju:a] producer [pro'dju:sa]
editor ['edito] web designer ['webdizaims]

Disc Jockey (DJ) [diskdzaki]

1.

2.
3.

A presents news and conducts live interviews on
television.

A IS a person who watches television.

A writes reports of events for a television programme or
newspaper.

An corrects and makes changes to texts before they are
printed in a newspaper or broadcast on TV

A organises the practical and financial matters connected
with the production of a film, play or TV programme.

A creates the look of the pages of an Internet site using

programming techniques and Internet tools.



7. A IS a group of people who operate camera equipment for

filming.

8. A Is someone who plays records and talks on the radio or
at an event like a disco, where people dance to music.

9. A IS someone who judges the quality of something,

especially a work of art, literature or music.

2. B. Listen to the extracts and match them with some of the words from
Vocabulary reference: People.

Extract A
Extract B
Extract C
Extract D
Extract E
Extract F

3. A. Match the words and definitions. Journalists and people in the media.

commentator

critic

editor

freelance journalist
newsreader
presenter

press photographer
reporter

paparazzi [ ,pepa'ratsi]

a) photographers who follow famous people around lo get good photos of
them to sell to a newspaper;

b) a person who writes about the good / bad qualities of books, concerts,
theatre, films, etc.;

c) a person who describes a sports event while it s happening on TV or
radio;

d) a person who collects and reports news for newspapers, radio or TV;

e) a person in charge of a newspaper or magazine, or part of one, and
decides what should be in it;

f) a person who introduces the different sections of a radio or TV
programme;



g) a person who writes articles for different papers and is not employed

by a single newspaper;

h) a person who reads the news on TV or radio;
1) a person who takes photos for a newspaper;

3. B. Complete the sentences with jobs in the media.

1.

2.

o o0k

8.

The p were waiting outside the restaurant to photograph
the princess.

I’m surprised none of the ¢ liked the film; I thought it was
great.

The n was very embarrassed when he couldn’t
pronounce the politician’s name.

Thec got very excited when the first goal was scored.

My brotherisar for the Sunday Times.

The newspaper e decided not to print the reporter’s story

because it was too politically sensitive.
I’ve stopped watching that show because | can’t stand the

P .
Laura works from home as a f J

4. Complete the sentences with the correct form of Vocabulary reference:
Verb collocations connected with media

to cover a story

to do an interview

to make the headlines to

launch an advertising campaign (['l2:nt/ on '@dvataizin keem'pein])
to go on air

1.

2.

s w

I work on a live radio show so there is always a buzz before |

As a reporter | can be sent out at a moment's notice to Ct
can be anything from a football match to a murder.

The scandal in newspapers all over the world.

My first job as a reporter involved with the proud parents
of newborn triplets.

The government has to promote healthy eating among

schoolchildren.



5. Match the sentences. Then look at the way the bold adjectives are used in
context (1-5), and guess their meaning. Adjectives to describe the media

1. The reporting in the paper was very sensational.

2. The news on that TV channel is really biased ['baiast].

3. | think The Observer is the most objective [ob'dzektiv] of the Sunday
papers.

4. The film review was quite accurate ['&kjorat].

5. | think the report was censored.

A It said the plot was poor but the acting good, which was quite true.

B It bases its stories just on facts, not on feelings or beliefs.

C The newspaper wasn't allowed to publish all the details.

D It made the story more shocking than it really was.

E You can't believe anything you hear on it. It's obvious what political party
they favour!

6. Complete the text with words from the list.

advertise ['‘@dvotaiz]
audience figures
broadcast ['bra:dka:st]
cable and satellite
channels

commercials

listeners

standard of programmes
stations

viewers ['vju:az]

The arrival of 1 TV has meant a huge increase in the number of
TV 2 which 3 can watch.

TV channels compete to have the highest 4 (the number of
people watching a programme). Private TV channels get their income from
companies who pay to show 5 (or adverts) between and during
programmes to 6 their products. While the variety of channels
has gone up in recent years, the general 7 (quality) being shown
has definitely gone down.

Radio 8 can also choose between many different 9 :
many of which 10 24 hours a day.

10



7.Complete the sentences using words from Vocabulary reference: Film and

television media.

trailer episode
bulletin commercial
broadcast channel
screening

1. Be quiet! | want to listen to this news

2. Have you seen the advertising the latest Spielberg film? |
think it looks really exciting!

3. There are far too many on television these days. | hate it
when there is a long break for advertisements during each programme.

4. There are of the filmat 3, 5and 7 pm.

5. Did you see the first of that new drama on TV last night? |
can't wait to find out what happens next.

6. This programme is boring. Let's switch over to a different

7. The concert will be live tomorrow evening.

8. A. Practise saying the words. Give examples of these TV programmes in
your country.

documentaries [dokju'mentriz] the news

game shows the weather forecast
chat shows sports programmes
soap operas cartoons

dramas ['dra:maz] phone-ins

comedies ['kamadiz] commercials

sitcoms quizzes
reality shows current affair programmes

9. Complete the text with words from the list.

articles intrudes in [1n'tru:d]
biased ['ba1ost] make up

censorship ['sensalip] objective [ab'dzektiv]
fake 'paparazzi' [paepa'retsi]
front [frant] page serious press

headlines a story

interview tabloid press

11



In Britain there are two kinds of newspapers (or papers), the
1 (newspapers which focus mainly on sensational news stories,
e.g. the Sun, the Daily Express) and the 2 (newspapers which
focus on issues of general importance, e.g. The Times, the Independent). The
tabloid press generally uses bigger, more dramatic 3 (especially
onthe 4 ) and shorter 5 :

A good newspaper should be 6 (based only on facts and not
influenced by personal feelings or politics). Unfortunately this is not usually
the case, and editors and journalists are often 7 (unfairly
influenced) in favour of a particular political party. Sometimes governments
prevent a newspaper from publishing a story. This is called 8 :

Recently there has been a lot of controversy about the way the press

9 the private lives of famous people to get 10 . The
so-called 11 (photographers) wait outside their house for hours
to try and 12 the person. They take photos without the person's

knowledge or permission (using telephoto lenses), and pay people for
information. If they cannot find any real information they simply
13 stories about them which are not true. Nowadays they can
even 14 photographs, for example by re-touching them.

9. Read the text and decide which answer (A, B, C or D) best completes each
collocation or fixed phrase.

The history of the magazine

Look in any newsagents and you will see an enormous 0 _range of
magazines catering to all tastes and interests. The magazine industry has
1. since the 17th century and is still going from strength to strength.
Our appetite for these weekly or monthly publications 2. steadily.

The word 'magazine’, which comes 3. the French word 'magasin’,
meaning 'storehouse’, first appeared on the cover of the Gentleman's
Magazie, published in London in 1731. This was not, 4.  , the first
publication of this type. The French 'Journal des Scavans' is generally
considered to be the first actual magazine.

There are two broad categories of magazine: those 5. at the general
public, and trade and technical magazines giving specialised information.
The first magazines were not widely read as low circulation and high
production 6. kept them relatively expensive. Most early magazines had
short lives, and it wasn't until the late 19th century that technological
advances in printing, together with a 7. in advertising resulted in lower
cover prices.

12



The first half of the 20th century 8. _ the publication of many
magazines 9. popular today, 10. as the weekly news magazine
Time. A new type appeared in 1922 with the founding of the Reader's Digest,
which reprinted shortened versions of articles from other magazines. As the
century progressed, new titles such as Playboy and Cosmopolitan mirrored
the 11. social changes taking 12. . There was also a massive
growth in the number of magazines devoted to extremely 13. areas of
interest, particularly in scientific and technical fields.

The result is that nowadays you can be overwhelmed by choice. Whether
you are 14. in restoring old cars or playing computer games, there are
magazines competing for your custom. Other magazines are aimed at almost
every stage of life, from adolescence, through parenthood to retirement. If
you 15.  to alarge house in the country, a designer wardrobe or a luxury
yacht, there are magazines for you to dream over.

0. a) choose b) option C) range d) pick

1. a) existed b) lived C) been d) stayed

2. a) swells b) advances C) gains d) increases
3. a) from b) to c) for d) of

4, a) therefore b) however c) although d) so

5. a) intended b) aimed c) meant d) designed
6. a) costs b) prices c) fares d) charges
7. a) increase b) flood C) rise d) advance
8. a) watched b) viewed C) saw d) looked
0. a) yet b) still C) even d) already
10. | a) like b) as well c) for example  d) such

11. | a) rapid b) fast C) quick d) speedy
12. | a) part b) up C) over d) place
13. |a)thin b) narrow c) fine d) tight

14. a) keen b) amused C) interested d) fond

15. | a) hope b) would like C) aspire d) want

13



10. Read the text and decide which answer (A, B, or C) best completes each
collocation or fixed phrase.

With the advent of so-called 'Reality TV', which puts the emphasis on
ordinary people doing ordinary things on TV, the BBC has been much
criticised for (1) ...C... down its schedules. But it worries me that the biggest
victims of this never-ending diet of violent cartoons, immoral dramas and
banal docu-soaps is the nation's children. The sheer quantity of TV watched
by the under 16's is truly alarming, with the national (2) for Britain
placed at three and a half hours per day. The programmes that are rubbish
easily (3) the programmes that are decent and watchable. There
will no doubt be howls of (4) out there from people who believe
that TV is educational. Educational my foot. Fast-moving visual images (5)

no useful educational purpose and will be forgotten by the
next day. A young family near me has recently taken a (6) against
TV and given their set away. Their children now do something truly
educational. They read books.

1  aapparently b gradually c obviously

2 apositive b harmful ¢ negative

3 achange b add c cut

4 ato complain about b that isn't important ¢ worth saying

S  anoticed b spoken to c criticized

6  apermission b opportunity c wish

7 amore exciting b harder c easier

8 aholidays b routine c unpredictability
9 adrop b throw c lose

10 a monotonous b exciting c frightening

11. Dependent prepositions. Write the correct preposition in each gap.

Television and reading

| pride myself (a) the fact that | read two or three books a week.
(b) this rate I'll be familiar (c) every book in our local
library soon.

| blame TV (d) the way people don't seem to read as much as they
used to. (e) my way of thinking TV is responsible (f) many
ills in our society.

I wonder (Q) the amount of TV watched by my sister's children. |
have warned her (h) the dangers of this but (i) vain. She
refuses to get involved (j) a discussion (k) the subject.

14



Q) one time | used to watch a fair amount of TV but I restricted
myself (m) particular programmes such as documentaries and an
occasional good film. However | soon grew tired (n) even this. | was
indifferent (o) many of the topics in the documentaries and there is
always something missing (p) films or TV plays which are based
Q) the stories in books. However good the film, it is no substitute
(n the original story. At last I think 1I’m beginning to convince my
sister (s) the bad effect of TV (t) her children. She has
agreed (u) my suggestion of selective viewing and at the beginning of
each week her family agrees (v) which programmes they want to
watch and the TV is only turned on at those times. It's taken a long time to
get her to agree (w) me but I'm sure the school work of my nephews
and niece will benefit as a result.

§ _ I V
If kids are entertained by two letters,

imagine the fun they'll have with twenty-six.
Open your child's imagination. Open a book.

15



MASS MEDIA: FORMS AND FUNCTIONS

E@ 1.1 Discuss these guestions with your classmates:

1. What images spring to mind when you hear the word "media?

2. What is the media?

3. How is today's media different from that of 30 years ago?

4. Do you always believe the media?

5. Is ita good idea for a country's media to be controlled by the
government?

6. Do you think the media tries to manipulate people or change their
Views?

7. What do you think the functions of the media are?
() THE ROLE OF MASS MEDIA

1.2 Vocabulary. Mind the pronunciation

audience ['5:d1ans] hurricane ['harikan]
behavior [bi'hervjo] media ['midia]
companionship [kom'panionfip]  propaganda [,propa‘gaends]
function ['fank/n] socialize ['sovfolaiz]
guide ['gaid] variety [Vva'raiati]

1.3 Vocabulary. Check if you know these words.

advertise (v) [‘edvataiz] PEKIaMHPOBAThH

alert (v) [o'12:1] YBEIOMJISITh 00 OITaCHOCTH
alien (n) ['e1lion] UHOILIAHCTSIHUH
appropriate (adj) [o'provpriat] HaIICKAITU T
approach (v) [o'provt]] IPHOJIMKATHCS
belief (n) [b1'l1:f] Bepa; yOeKIeHue
believe (v) [b1'l1:v] 10JIaraTh; BEPUThH
considerable (adj) [kon'sidarabl] 3HAYUTEIILHBIH
circumstance (n) ['sa:komstons] 00CTOSITETHCTBO
deliberately (adv) [di'libaratli] peTHaMEPEHHO
encourage (V) [iIn'karidz] MOOMIPST;

exist (V) [1g'Z15t] CYIIIECTBOBATH

hazard (n) ['heezad] OIaCHOCTh

host (n) ['havst] BEIYILIUH Iporpammy
include (v) [1n'klu:d] BKJIIOYATh B COCTaB
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influence (v) (n)
In particular
precautions (n)

purpose (n)

range from ...

refer to (v)

(be) referred to as (v)
response (Nn)

reveal (V)
transmit (v)
vehicle (n)
warn (V)

['inflvons]
[pa'tikjala]
[pri'ko:[nz]
['pa:pas]
[reindsz]
[r1'fa:]

[r1'spans]
[r1'vi:]]
[traenz mit]
[

[

1. BIUATE 2. BIMSIHAE

B YaCTHOCTH

MepBbI IPEI0CTOPOKHOCTH
1[EJIb; HAMEPEHUE
BapbUPOBATHCS OT... JI0...
CCBIIATHCS Ha
Ha3bIBATHCS

peaKIus; pearupoBaHue
IIOKA3bIBAaTh; BBLISBIATE
nepeaBaTh; TPAHCIUPOBATh
CpEACTBO NEePEABUKECHUS
peaynpeauTh

1.4 Vocabulary. Give Russian equivalents to the following English
expressions.

to be deliberately presented;

a space vehicle;

to transmit cultural values;

in similar circumstances;

talk show hosts;

appropriate behaviour;

alien visitors;

to encourage people to believe;
to be in need of companionship;
to influence somebody’s life;
to have a strong influence on
somebody.

a wide range of topics;

a TV guide;

on a daily basis;

to serve a purpose of;

the variety of programmes;

in the form of warnings;

to provide up-to-the-minute
information;

to take the necessary precautions;
to be motivated by commercial
interests;

to raise questions about;

to shape one’s beliefs;

1.5 Look through the text and find out what the main functions of mass
media are.

[ﬁ THE ROLE OF MASS MEDIA

While most of us make use of some form of the media on a daily basis,
we may not think about the functions or purposes the media serves in our
society. One important function is entertainment. On television, in particular,
the variety of entertainment programs is extensive, ranging from soap operas,
to comedy, to talk shows, to sports. Even advertising, where the main

17



purpose is to sell things to the public,
may sometimes be seen as
entertainment.

Another function is education. A B = = =
quick look through a television or
radio guide will reveal many —
programs with an educational focus.

These include documentaries on a

wide range of topics such as animal THE —

behavior, geography, history, or art. m e d la
They also include a wide variety of

instructional  programs such as IN YOUR LIFE
cooking, home decorating, or

investing. Some children's programs are also educational, teaching children
to count or recognize words, or introducing them to different societies and
cultures.

The media can provide important community information in the form of
warnings. For example, the media can warn of the danger of an approaching
hurricane or tornado. These warnings provide up-to-the-minute information
on the location of the bad weather and alert people to take the necessary
precautions. Without such warnings there would be a greater danger of loss
of life and property. Warnings may also be given for other hazards such as air
or water pollution. Periodically, the media raises questions about water
quality, suggesting that the water we drink is not safe. How much these water
scares are motivated by commercial interests is unknown. However, bottled
water is a 2-billion-dollar business and growing.

In addition to these functions, the media has an important role in
shaping our beliefs. Sometimes information contained in the media is
deliberately presented in such a way that it encourages us to believe certain
things or to form certain opinions. This practice is referred to as propaganda.
When we think of propaganda, we usually think of political forces, but
commercial interests may also wuse the media to propagandize.
Advertisements, for example, encourage us to believe that certain products
will change our lives in amazing ways. The media can also influence what we
believe is possible. For example, 43 percent of American adults believe that
UFOs (Unidentified Flying Objects) may be space vehicles from another
planet, and most Americans think that alien visitors would be like E.T. from
the movie by Steven Spielberg. TV and movies are likely to be responsible
for these views.

A further function of the mass media is that of socialization. This is the
process by which a society transmits cultural values about what is appropriate

18



behavior to its members. People may be socialized into behaving in certain
ways in response to a personal problem, because they have frequently seen
others on the news or in soap operas behaving that way in similar
circumstances. Finally, for some people the media offers companionship.
Television personalities and talk show hosts may be seen as "friends™ by their
viewers, particularly if those viewers are socially isolated, aged or invalid,
and in need of companionship.

The range of functions or purposes of the media in society are many and
varied, and the influence on our lives is considerable. The media influences
how we spend our time and our money, what we get to see and hear about,
and the way we understand those events. It helps to shape our beliefs, our
opinions and our behaviors.

@ 1.6 Comprehension Check. Answer the questions below.

What are different types of the media?

What is propaganda?

What is the purpose of advertising?

Are educational programmes aimed at children only?
What kinds of warnings can the media transmit?
How do soap operas influence people’s behaviour?
What kind of people need the company of TV?

NoakowdE

1.7 Translate into English.

1. CnyTHUKOBOE  TEJNEBUJCHUE MpeajiaraeT I[IHUPOKUA  JAuana3oH
TEJIEBU3UOHHBIX  KaHAJIOB, KOTOPbIE  CHEUUAIM3UPYIOTCA  Ha
MporpaMmax OIMpeAEICHHOTO THUIIA.

2. 51 yBepeH, 4TO MBI MOXEM TOBOPUTh KaK O TMOJUTHYECKOH, TaKk U
KOMMEPUYECKOM Mponarase.

3. EcTb KpyriocyTodHble HOBOCTHBIC KaHAJIBI, TPEIOCTABIISIONINE CaMbIe
MOCJIeAHUE HOBOCTH O COOBITHUSAX BO BCEM MUPE.

4. MHorue TOK-IIOY TMOJHUMAIOT  CIOpHBIE  (MPOTHBOPEUYUBHIC)
MOJUTUYECKHUE U COLIMAIbHBIE BOMPOCHI (ITPOOIIEMBI).

5. Ilocnennee Bpemsi ObUI psAll CEHCALIMOHHBIX MPOrpaMM O MPOAYKTaX
OTACHBIX JIJISl 3JI0POBBSI.

6. [Ipuxomurcs npuszHaTh, yTo HET CMU CBOOOAHBIX OT MOJIUTUYECKOU
WJIY JTUYHOM MPENIB3ATOCTH.

7. Ilo moemy MuHenuto, CMU urpator CymiecTBEHHYIO pojib B Iepeaye
KyJIbTYPHBIX IEHHOCTEH, TAKUM 00pa3oM, GopMUpYs €UHYIO HAIHUIO.
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8. TeneBU3MOHHBIM KaHAJIAM MPUXOJUTCS KOHKYPHPOBATH IPYT C APYTOM
3a ayJMTOPHUIO, TO3TOMY KaXABIA TOJ OHU TNPEAJaraioT HOBBIC
MPOTPaMMBbI U HOBBIX BEIYIIIHX.

9. K coxaneHunro, Ka4eCTBO MHOTHUX Pa3BIIEKATEIbHBIX MIPOTPAMM OYEHb
HU3KOE.

10.Ham HyXHO OoJibllle BBICOKOKAYECTBEHHBIX  00pPa30BATEIBHBIX
MporpamMM HaIleJICHHBIX Ha JIeTel, 0COOEHHO IMOPOCTKOB.

11.Yt1o0 OBI BBI cIeaIv B IIOAOOHEIX 00CTOSATEILCTBAX ?

ﬁéﬁ 1.8 Talking points: Bias in the news. Discuss the following questions.

a How can these factors influence what is printed in newspapers or broadcast
in the news on radio or TV?
e Dig business
government
political or religious ideology
desire to sell papers or increase ratings
desire to improve or educate society
striving after the truth
advertisers
b How important do you think each of these factors is in this country and/or
in any other country you know well?
c What criteria do you think news editors use when deciding whether to
report a story in a newspaper or on radio or TV?
d Do you think those criteria are the best ones to base their decisions on?
e Have you ever been involved personally in a situation that was reported in
the news? If so, how accurate were the reports?
f What are the arguments for and against any kind of censorship of the news?

ﬁéﬁ 1.9 A Work in groups. You are the editors of your regional paper. Discuss
and reach agreement about which five of the following stories you would
publish.

1. An ex cabinet minister has launched a scathing personal attack on one
of her former colleagues.

2. A graphic photograph has been sent to your office showing the
aftermath of a bombing abroad and an accompanying update on
Investigations.

3. Unemployment figures for the region have been released, showing a 1%
fall in unemployment.
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8.
9.

A famous actress, who grew up in a local town, has announced she is
divorcing her husband of six months.

The government has announced the introduction of education reforms.

A local TV presenter has been caught on camera taking drugs at a party.
The region's main football team is in danger of relegation (mepeBox B
Oosnee Hu3Kyro kareropuio) and its star player has put in a transfer
request.

A woman was Killed in a traffic accident in the region's main city.

A local businessman has been accused of offering bribes to politicians
in property deals. There is no evidence at the moment.

10.A family in the region has won the equivalent of $500,000 in a lottery,
11.A police dog has been awarded a medal for bravery.

@) 2. INTERVIEW WITH CAROL: Problems with TV News

2.1 Vocabulary. Mind these words and phrases from the interview with
Carol. They are followed by definitions.

to keep people tuned in = watching TV

plastic surgery = medical surgery to improve your physical appearance
celebrities = famous people

to lose weight = to become thinner

shallow = without serious meaning

it’s equating [1'kwert] = giving equal value to

instant gratification = immediate satisfaction

news anchors [‘&nko] = the main news reporters on TV

coverage ['kavarids] = the reporting of news

be guilty ['gilt1] of = being responsible for smth bad that has happened
I’m being sucked in = tricked into watching

2.2 Now listen to the interview with Carol and choose the one correct answer
for each question.

1. According to Carol, news on TV

a is mostly about health issues.

b is mostly international.

c is mostly entertainment.

2. In Carol's opinion, the evening news

a is boring to most people.

b tricks people into watching.

c is an important source of information.
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3. Carol thinks that political problems
a don't get reported in the way they should be reported.
b are not really interesting for most people.
c are presented well by TV reporters.
4. Carol believes that most people
a are very interested in war and politics.
b want information quickly.
¢ don't watch the news.
5. Carol says that if TV news anchors are not physically attractive,
a people will not watch TV news.
b viewers will complain.
c viewers will change channels.
6. According to Carol, newspapers
a have a wider audience than TV.
b can be read quickly.
¢ have the same problems as TV.
7. Carol feels that news on the Internet
a is worse than the TV.
b is hard to find.
c is too general.
8. Carol
a almost never watches the news on TV.
b watches TV news even though she doesn't think it's good.
c avoids the mass media.

2.3 Read the following paraphrase of the interview with Carol. Fill in the
blanks using information from the interview. You may need more than one
word in some blanks. Compare paraphrases with a partner. They do not have
to be exactly the same.

Carol has very strong opinions about the news we get on. She
thinks that it is more like than news. For example, serious
stories about and shallow stories, like , are
presented in the same style. She believes that this is because we are used to
instant something that doesn't require you to

Newspapers and the Internet give better coverage, but it takes more time to
find good articles, so Carol

2.4 Do you agree with Carol?
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(3) NEWSPAPERS

@ 3.1 Discuss these questions with your classmates:

1. What kinds of newspapers are

there in our country? ﬁ%wmpyccma MbICAb
2. Do you subscribe to any ﬁ_‘__“{“ﬁ o
newspapers? " Bl

3. Which do you like better,
magazines or newspapers?
4. Doyou read newspapers or

Sarkozy

magazines that are published lance une

n"\'olutinn

especially for English learners?
5. Do you prefer to get news via

newspapers, TV or the Internet?
6. Why is news important?

3.2 Vocabulary Development. Check if you know these words:

advocate (n;v) ['®dvokat]; [‘®dvokeit] 3armuTHHK; 3aIIUAIIATH
attitude (n) ['etitju:d] TOYKA 3PEHUS; TTO3UITUS
attribute (v) [o'tribju:t] MPUTTUCHIBATH

celebrity (n) [so'lebrati] 3HAMCHUTBIA YEIIOBEK
circulation (n) [so:Kjo'ler)n] THPAK

disseminate (V) [di'seminait] pacpoCTpaHsITh

gossip (n) ['gasip] CITyXH; CIUICTHH
jingoism (n) ['dz1ngovizom] ypa-naTpuOTH3M

libel (n) ['la1bl] KJICBETA;

loathe (V) [lovd] HCHABHIETh

premier (adj) ['premis] NICPBBIif; TJIABHBIN
prompt (v) ['‘prampt] oOYIUTh; MOJICTPEKATh
pun (v) [pan] KaJIlaMOYPHTh

sue (V) ['sju:] 110J1aBaTh B Cyl

vehicle (n) ['vi:okl] CPEIICTBO WUJITH OPYIHUC
vicious (adj) ['vifos] 37100HBIH; TOPOIHBIH

3.3 A. You are going to read about three popular newspapers from different
countries. Read and decide which of the newspapers:

. have been accused of disseminating propaganda.
. have attempted to diversify their brand.
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has been criticised for its attitudes towards gay people.
shows the least bias.

has had to defend itself in court.

has been prevented from printing certain things in the past.
tends to feature a narrow range of news stories.

has developed a reputation for linguistic playfulness.
frequently includes extra, separate sections.

has been accused of meddling in financial affairs.

does not attract many casual readers.

has changed its basic format.

3.3 B. Compare your ideas with a partner and explain how you made your
decisions.

[ﬁ Newspapers

(A) Despite having started life as a broadsheet in 1964, The Sun has
become not only the premier tabloid in the United Kingdom, but also the
biggest-selling paper of any kind, with a daily circulation of over three
million. Owned by Rupert Murdoch, an Australian who now holds US
citizenship, and who does not pay tax in the UK, the paper has traditionally
been to the right of the political spectrum.

Much of its rise in popularity has been attributed to its introduction of
topless models on page three in 1970 and of bingo in the 1980s. Loved and
loathed in equal measure, the paper's staple diet is celebrity gossip and
exposes, and it is also renowned for its way with catchy, punning headlines.

Over the years, the paper has frequently been sued for libel and has had
accusations of sexism, homophobia, jingoism and vicious personal attacks on
public figures levelled against it yet little seems to dent its popularity!

(B) Helsingian Sanomot is the most popular newspaper in Finland, with
a daily circulation of over four hundred thousand, 97% of which is
subscription-based. The broadsheet also provides readers with a monthly and
weekly supplement as well as an online edition, plus a radio station.

Founded in 1889, when Finland was under the control of the Russian
Tsar, the paper was initially subject to considerable censorship and as a result
became a leading advocate for freedom of the press and eventually for
outright national independence.

Hasari, as it is popularly known, has been politically independent since
the 1930s and has long been a family business, being owned as it is by the
influential Erkko clan. Nevertheless, over the years its editorials have held
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considerable political influence, such as when the paper strongly advocated
Finnish entry into the EU.

(C) With an estimated readership of over two million, Marca can claim
to be the most widely read daily newspaper in Spain. Its website receives
over three million hits a month and it now has its own 24-hour-a-day radio
station - not bad for a sports paper that is essentially the unofficial
mouthpiece of Real Madrid and that focuses predominantly on football.

Founded in 1938, at the height of the Spanish Civil War, the paper has
often been criticised for its clear Madrid bias and for its role in initiating
several of the major football transfers of recent years, such as David
Beckham's move away from Manchester United to the Spanish capital, a
move which prompted his former manager, Sir Alex Ferguson, to claim that
Marca was nothing more than “a vehicle to unsettle players on behalf of Real
Madrid”.

3.3 C Work in pairs. Discuss these questions.

e Which of the three papers described would you most / least like to
read?

e What are the nearest equivalents in your country? How do you feel
about them?

e Which newspapers in your country do you think hold most political
influence?

e Do you think censorship of the press can ever be a good thing? If yes,
under what circumstances?

@) 3.4 A. You are going to hear an extract from a radio programme about the
future of newspaper publishing. Listen and answer these questions.

What is the main reason given for the
continued existence of print-based
newspapers?

What other reason is given — and why is 2=
it described as ironic? =

3.4 B. Listen again and decide which |
sentences below the speaker claims are
true.
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1. Newspaper owners are not paying enough attention to technological
developments.

2. In many ways, recent technological developments have not really
altered traditional ways of gathering news.

3. Plenty of successful online news sites now me only self- generated
items.

4. Reduced delivery and printing costs mean online journalism will soon
be more profitable than print-based.

5. The failure of news websites to become profitable in one sense has
made them appealing to investors.

4.1 Vocabulary. Match the expressions given in bold with their definitions
given below the text:

Gathering the news

Journalists gather news in a number of different ways. They may get
stories from pressure groups which want to air their views in public. They
seek publicity for their opinions and may hold press conferences or may
Issue a statement/press release. A person who especially wishes to attract
news attention will try to include a sound bite in what they say. It is
particularly hard for journalists to get material in the silly season.

Journalists also get stories by tapping useful sources and by
monitoring international news agencies like Reuters. The more important a
story is, the more column inches it will be given in the newspaper.
Journalists of different political persuasions often put their own gloss/spin
on a story and some journalists gather stories by muck-raking.

Collecting scandal (informal and disapproving)

Time of year, summer in the UK, when there is not much happening
To want to reach a wider audience

Meetings to give information to and answer questions from the press
To check regularly

To express one’s opinion

People trying to influence other ‘s people opinion about the issue
Make use of organizations regularly providing news

Short memorable sentence that will be repeated in news bulletins and
articles

10.Space in the newspaper

11.To give a formal announcement to the press

12.To present a story in a particular way

LCoNoORrLDE
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4.2 a Read the text. Pay attention to the words given in bold. Find Russian
equivalents.
Delivering the news

A rag is an informal word for a newspaper and it suggests that it is not
of very high quality. The gutter press is a disapproving term used about the
kind of newspapers and magazines that are more interested in crime and sex
than serious news. A glossy is an expensive magazine printed on good
quality paper.

Journalists produce copy, which has to be ready for a deadline. When
everything is ready the newspaper goes to press. A very important story that
comes in after going to press may find its way into a stop press column. A
very new newspaper or story can be said to be hot off the press.

A story that is only to be found in one newspaper is an exclusive. A
scoop is a story discovered and published by one newspaper before all the
others. A major story can be said to hit the headlines on the day it is
published. At that time the story breaks or becomes public knowledge. If it
Is an important story it will receive a lot of coverage or space in the press. A
newspaper may be taken to court for libel or defamation of character if it
publishes an untrue story that harms a person’s reputation. If you are doing
research into a news event you may want to get hold of some previous issues
of newspaper, or back copies, and you may wish to make a folder of cuttings
from the papers about the event.

4.2 b Answer these questions about the language in the text in 4.2 a.

1. Would you write to a chief editor asking for a job on ‘his rag’?
Why/Why not?

2. What do you think about newspapers if you refer to them as the gutter

press?

What is it very important for journalists not to miss?

Can you give an example of a famous fashion glossy?

What two words might describe the kind of story that a journalist

dreams of getting?

6. What two expressions refer to the moment of publication of a big
story?

7. Which two crimes are mentioned in the text and what do they consist
of?

8. What might a film star keep in her scrapbook of press cuttings?

o s w
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4.3 Task. While using the new vocabulary from the texts above (4.1; 4.2)
produce the following text in English.

EcTh 11 XOTh OJTUH YEJIOBEK B MUPE, KOTOPBIH OBI OMpaB/aI ManapariiH,
JIOJICH, KOTOpBIE COYMHSIOT CBOM HCTOPWH, KOMAasCh B TIPsSI3HOM OeJbe,
JIOJICH, KOTOphIE BMEIIUBAIOTCS B YacTHYIO km3Hb (t0 intrude into private
life), moneit, koTopeie youau npuHiieccy Juany.

JIro0yr0 HCTOPUIO MOXKHO paccka3aTh mo-pazHomy. OHH paccKa3bIBalOT
ee B CBOoeM cBeTe. [ psi3HOM cBeTe.

OTUM JIOJIM HE HaJI0 yCTpauBaTh Ipecc KOH(PEPEHIMU U JTOOBIBATH
UHPOPMAIINIO, TPOBOAS IKYPHAIMCTCKOE pACCICOBAHUE W PETYISIPHO
POBEPsIs HOBOCTH MEKIYHAPOJHBIX areHTCTB. OHU UINYT MyOJIHMYHOCTH I10-
apyromy. EQMHCTBEHHOE, YTO MM HYXHO, 3TO CHIETh B KyCTaX, B JIIOOOMU
MOMEHT Oy/Ty4d TOTOBBIMHU HAalacTh Ha CBOIO TOOBITY.

Ho ... XTO BMHOBAT, 4TO 3THM HCTOPUSM OTHACTCS CTOJIHKO MeCTa B
ra3ere, YTO JKYPHAIUCT, Ubs JIEIICBas CEHCAIWs CTajla AKCKIIO3UBHOW H
Torajia B 3arojIOBKH PaHBIIE IPYTHX, OYCHHb XOPOIIIO OTIaunBaeTCs?

Ecnu Ob1 irom He OKyTnaay TabJOw Ik, anapaliy JaBHO yMEPIu Obl ¢
rojoxy. Ho ... JromssM NMpUSATHO y3HABaTh, YTO Y OOraThIX M 3HAMEHHTHIX
TOXK€ €CThb TMPOOJEMBI, YTO OHHM TOXKE MOTYT OBITh KaJHBIMH,
HETIOPSA0YHBIMHU U TTOTBIMH.

Ha wmoii B3risia, momkeH ObITh 3aKOH, COTJIACHO KOTOPOMY KYPHAIIUCT,
OOBHUHEHHBIN B KJIEBETE M OYCPHEHUH JIIOJICH, TOJDKEH CHIIETh B TIOPhME.

(5) PRIVACY AND THE MEDIA

5.1 Vocabulary. Mind the pronunciation

campaign [Kom'pein] focus ['fovkoas]
debate [di'beit] ethical ['eO1kl]
dominate ['domineit] paparazzi [peepa'retsi]
figure ['figa] privacy ['pra1vosi]

5.2 Vocabulary. Check if you know these words.

accuse of (v) [o'kj u:Z] OOBHHSTH B

chase (v) [tleiz] peceI0BaTh

call for (v) TpeOOBaTh; IPEYCMOTPETh
coverage (n) ['kavaridz] OCBCIIICHUE COOBITHS

effort (n) ['efot] YCHWJIHE; TIOTIBITKA

faithful (adj) ['fe10fal] MIPETaHHBIN; BEPHBIM
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fulfill (v) [fol'fil] OCYIIIECTBJISTh; BBITIOJHSTH
garbage bin (n) ['ga:bidz] MYCOPHBIH KOHTCHHEP

get rid of (v) [get'ridov] M30aBIATHCS OT

issue (n) ["1sju:] BOIIPOC; MpodiiemMa
investigate (v) [1n'vestigeit] paccrienoBathb

invasion (n) [1n'veizn] BTOP)KECHHE; MOCATATEITHCTBO
maintain (v) [man'tein] HOJIJICPYKUBATh; COXPAHSTh
performance (n) [pa'fa:mons] JeSITEIbHOCTD; padoTa
relevant (adj) ['relivant] HUMCIOIIMIA OTHOIIICHHE
resign (v) [r1'zain] YUTH B OTCTaBKY

spouse (n) [spavz] OJIMH U3 CYIPYrOB

5.3 Vocabulary. Give Russian equivalents to the following English
expressions.

Invasion of someone's privacy

ethical issues;

private lives are of interest to the media
(a story) to dominate the media

to dig through garbage bins

be faced with a difficult decision;

be against one’s moral values;

be relevant to one’s performance;

to have responsibility to society;

to break a moral law;

to be of interest to the media;

a magazine focuses on the lives of;
catch somebody on film in embarrassing situations
to start a big public debate about
there’s much criticism of the paparazzi
to maintain someone’s popularity

5.4 Each of the following statements summarizes one of the six paragraphs in
this text. Number the statements 1-6 according to the number of the
paragraph each statement summarizes.

(A) There are several reasons why there are more paparazzi today.

(B) There is a question as to whether the press should write about the
private lives of public figures.

(C) Journalists face many ethical questions before they decide whether or
not to publish a story in the media.
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(D) Criticizing the actions of the paparazzi may have its dangers.

(E) Journalists and photographers have many different tricks to get pictures
and find out private things about celebrities.

(F) The death of Princess Diana led to a debate on what journalists should
and should not be allowed to do.

[ﬁ PRIVACY AND THE MEDIA

(1) Journalists are often faced with difficult decisions about whether or
not to print a story or a photograph. There are a number of g Aty
ethical issues they need to consider. Is the material too
violent? Will it upset people because it tells about acts or
events that are against their moral values? Does it represent g
an invasion of someone's privacy, that is, does it present to %

the public something that should remain private? Journalists s
must decide what responsibility, if any, they have to society K8
and if that responsibility is best fulfilled by publishing or not §&&
publishing. : e

(2) An interesting question related to invasion of privacy is Whether or
not the public has the right to know about the private lives of people who are
public figures. In 1987, one U.S. presidential candidate, Gary Hart, was
forced to drop out before the election because of press stories about his affair
with a woman. Now, all candidates for the office of president can expect to
have their personal lives watched closely and with interest by the media. In
1998, the story of the relationship between President Clinton and Monica
Lewinsky dominated the media for many months. The public was presented
with very personal details of the relationship, and the scandal almost forced
the president to resign. A basic question for the media is whether a
politician's personal life is relevant to his or her performance in the job. One
point of view suggests that if a person is not honest and faithful to his or her
spouse, that person will not be honest and faithful to his or her country.
Another view says that if you get rid of everyone who has broken a moral
law, there will be no one left to serve in public office.

(3) Politicians are not the only ones whose private lives are of interest to
the media. Famous people of various kinds, including movie stars and
royalty, are often closely followed by the press. There have been stories of
journalists digging through garbage bins to find little bits of information on
the private lives of the rich and famous. Some press photographers try to take
photographs of famous people in their most private moments to sell to the
world's media. They often use very powerful long lenses so that they can take
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photos from a distance and spy into people’s homes, for example. These
photographers are called paparazzi.

(4) Paparazzi have been around for decades, but the business has grown
in recent years as there are now more magazines that focus on the lives of
famous people. New technology such as digital videos and cameras also
allows for the photos to be sent much more quickly to one publisher or to
many publishers around the world. There is a lot of money to be made and
this means that some of the paparazzi are becoming even more aggressive in
their efforts to get a "good" photo. Some paparazzi have been accused of
deliberately starting fights with movie stars in order to catch them on film in
embarrassing situations.

(5) In 1997, when Princess Diana died in a car accident in Paris, her car
was being chased by paparazzi. This started a big public debate about the
behavior of paparazzi and the issues of privacy and the media. There was
much public criticism of the paparazzi and of the newspapers and magazines
that published paparazzi photos. One member of the paparazzi argued, "I feel
no responsibility, legal or moral. Of course I'm sad, because someone we all
adored is dead. But when you become Princess Di, you are a public person.”
Many magazine editors say that when they are deciding whether or not to use
paparazzi photos, they consider each case separately. They decide whether
the news value of a picture is more important than the persons’ right to peace
and privacy.

(6) Some critics have called for laws to limit the actions of paparazzi.
However, the campaign against the paparazzi has its dangers. Journalism
necessarily involves some degree of unwelcome observation, that is, the
journalist's job is to investigate matters that some people would rather not be
publicized. Moreover, famous people often use the paparazzi for their own
purposes. They look for as much media coverage as possible to keep them in
the news, in order to maintain their fame and popularity.

ﬁéﬁ 5.5 a) Read statement (5.4 B) above. Can you think of any recent
examples in the news in which the press has damaged the careers of one or
more of the following: a politician, a sports figure, a movie star, a TV
personality? Discuss your example with a partner.

5.5 b) A basic question for the media is whether a politician's personal life is
relevant to his or her performance in the job. One point of view suggests that
if a person is not honest and faithful to his or her spouse, that person will not
be honest and faithful to his or her country. Another view says that if you get
rid of everyone who has broken a moral law, there will be no one left to serve
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in public office. Discuss this question with a partner. Think of one main
argument in favor and one main argument against.

5.6 a. Number these lines in the correct order.

ﬁ Newspaper admits hacking celebrity phones

(A) messages of Princes William and Harry. He was trying to find a top
story. Other journalists

(B) the actions of its journalists for their “past behavior”.

(C ) The reporters who did the hacking could now go to prison. In 2007, the
News of the World's royal

(D ) correspondent Clive Goodman was sentenced to jail for his part in
hacking into the mobile phone

(E) compensation to ten people. It also said it regretted

(F) case. The paper apologized on Friday and said it would pay millions of
dollars in

(G) stories are in the public interest, especially when finding corrupt
politicians.

(H) happen in a country that has freedom of speech. They also say many of
the

(1) stories. The police have been investigating the “News of the World” paper
for many years, without

(J) believe it is wrong to send reporters to prison. They believe this should
not

(K) success. Recent pressure from politicians and celebrities put the spotlight
once again on this

(L) One of Britain’s biggest selling newspapers has admitted it hacked
people’s mobile phones to get

@ 5.6 b. Write a letter to the head of the News of the World. Ask him three
questions about his reporters phone hacking. Give him three of your opinions
on what his paper should do about it. Read what you wrote to your
groupmates. Your partner will answer the questions you asked.

@) LISTENING

5.7 A radio phone-in programme is discussing the following questions:
Reporting of celebrity scandals in the press: should it be banned? Are
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scandals in the private lives of famous people any of our business? Listen to
eight people giving their opinions. Do they think that these stories and photos
should (A) be allowed, or (B) be banned? What arguments do they give?

Speakers allowed banned arguments

Anna

Rod

Mike

Wendy

Steve

Andy

Diane

Alice

@ 5.8 a) Writers often use adverbs to express or intensify their opinions.
Match sentences 1-6 with follow-on sentences a-f, adding an adverb or
phrase from the list below. There may be more than one possible answer.

Admittedly Frankly
Naturally Obviously
Presumably As a matter of fact

1. Some people say that the price of fame is too high.
Famous people complain if there is a sensational story in the
newspapers.

N

3. Celebrities clam it’s difficult to make new friends.
4. People think celebrities have an easy life.
5. Stalkers pose a very real threat to many celebrities.
6. Why are we obsessed with fame?
a. they shouldn’t because they exploit newspapers to
get famous.
b. most celebrities have to work very hard.
C. it must be difficult to know why people are
‘friends’.
d. it’s because it’s the ‘new religion’.
e. they have to spend a lot of money on security.
f. life is difficult if your private life is public.

e.g. 1 — f Admittedly
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5.8 b) You are going to write an essay about invasion of privacy by the press.
Use the essay plan and the language below to help you. Use the ideas from
the listening above.

Celebrity scandals in the press: should they be banned?

Paragraph 1
Introduction: explain that some people think the reporting of celebrity
scandals in the press should be banned. You may like to give an example of
such a scandal.

Paragraph 2
Give your opinion and choose one or two reasons for this. Also give
arguments against your reason.

Paragraph 3
Choose one or two more reasons and also give arguments against.

Paragraph 4
Conclusion: give your opinion again.

Useful Vocabulary:
In my opinion, it is true to say ...
Personally, | believe / don’t believe that ...
Having said that, it is important to remember that ...
At the same time, | feel that ...
Although some people feel ...
Perhaps the most important point, however, is ...
What is more, ...
Another important consideration is that ...
One of the main arguments against ... is ...
All things considered, it is fair to say that ...
In conclusion, / On balance, | would say that ...

(6) RADIO
6.1a) Read the text and answer the questions below.

WHO CONTROLS THE BBC?

The BBC began in 1922. Of course, in those days there was no
television, only radio. The BBC had three aims: to educate, to inform, and to
entertain. At first there was a big discussion about who should control the
BBC. Should it be independent or should it be controlled by the government?
People in Britain looked at broadcasting companies in other countries. In the
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Soviet Union, for example, the radio companies were controlled by the
government and had to broadcast exactly what the government wanted -
usually political propaganda. By contrast, in the
USA there was no government control at all.
There were dozens of private broadcasting
companies, but they were badly organised, the "
programmes were of low quality, and there § |
were advertisements (‘commercial breaks') in §§ :
the programmes. . . BEENEWS
Many British politicians - Winston

Churchill, for example - thought that the British Government should have
complete control of the BBC. Others thought Britain should follow the
American example. But they finally reached a compromise and decided that

e the British Government should own the BBC;

e the BBC should be politically neutral and Independent (the

government should not tell the BBC what to broadcast);
e the BBC should be a monopoly (no-one else was allowed to broadcast
programmes. This changed in 1950);
e the BEC should receive money from the sale of licences (everybody
who owned a radio or television had to buy a licence).

6.1 b) Comprehension Check.

What were the three aims of the BBC?

What was the big discussion about?

Who controlled the radio companies in the Soviet Union?

Did the American broadcasting companies produce high-quality
programmes?

Who thought that the British Government should control the BBC?
Can the British Government tell the BBC what to broadcast?

Is the BBC still the monopoly?

Where does the BBC get money from?

o

N O

@) 6.1 ¢) You are going to hear a journalist talking about the BBC. Read the
questions below before you listen, then answer them as you listen.

a) What were the three purposes of the BBC when it was originally set
up?

b) In what ways did John Reith, the first director general of the BBC,
believe that the BBC should be independent?
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c) In the 1920s, what caused conflict between the BBC and the
government?

d) More recently, what was the main area of conflict between the
government and the BBC?

e) How does the BBC finance itself?

(6) ATRUE STORY
6.2 a) Vocabulary. Check if you know these words.

Vocabulary list 1 Expressions with verbs (to create the action)
= to take it for fact
= to cause alarm
= to make announcement
= incredible as it seems
= to get people anxious [&nk([as]
= to be glued [glu:d] to smth
= to warn against the dangers
= to be fiercely [fiasli] criticized
= to throw smb into terror
= to take legal actions against
= to withdraw complaints
= to take a show off the air
Vocabulary list 2 Expressions with adjectives (to create the atmosphere)
= somber [somba] voice
= grave announcement
= unmistakable voice
= routine bulletin [ru:'ti:n "bulstin]
= preliminary [pri'liminari] announcement
= subtle [satl] touch
= nervous tone [na:vas]
= panicky tone
= hideous [hidias] creatures
= chilling silence
= solemn [solom] voice
= gpace vehicles ['vi:ikal]
= feverish commentary [fi:vorif]
= strangled scream
" nauseous gases [n:ozias]
= the most talked-about actor
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6.2 b) You are going to read a true story about some amazing events which
happened in the United States on the night of October 30", 1938. Read the
first part of the story and answer the following questions

1. What did the people of America think was happening?
2. What was actually happening?

6.2 ¢) Look at the text again and at the words which are underlined. Find
examples of the Past Simple, Past Continuous and Past Perfect Tenses.
Which tense is used to refer to:

1. an action which happened before another past action?

2. a finished (single or repeated) action or situation in the past?

3. an action in progress at a definite time in the past?

ﬁ Part 1

A few minutes after eight o’clock on the night of Sunday, October 30,
1938, a somber voice — interrupted a radio broadcast to warn Americans,
‘Ladies and gentlemen, | have a grave announcement to make ...’

The words that followed, beamed out in a programme networked across
the United States, caused remarkable scenes of panic. For the announcement
was that Martians had landed in North America and were moving across the
country at great speed. Nothing seemed able to stop them, all resistance was
useless. The USA was being taken over by men from outer space.

The announcement was part of a radio play, but one so realistic and
produced by such a genius of the theatre that most people who heard it took
it for fact.

The programme had started undramatically enough. At 8 p.m. listeners
heard, ‘The Columbia Broadcasting System presents Orson Wells and his
Mercury Theatre Of The Air in War of the Worlds by H.G.Wells’. Then
came the unmistakable voice of Orson Welles: We know now that in the
early years of the twentieth century, this world was being watched closely by
intelligences greater than man’s.” He was interrupted by a news announcer
apparently reading a routine bulletin: “Tonight’s weather ... For the next 24
hours there will not be much change in temperature ... ¢

Nothing to cause alarm at this stage. But the atmosphere was being
cleverly built up. Listeners who had tuned in from the start were already
beginning to forget that what they were listening to was really a radio play.

6.2 d) Now read the rest of the story about the Orson Welles radio play and
fill in the gaps with the correct form of the verbs in brackets.
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ﬁ Part 2

By chance, on the main rival network there (1) (be) a new
singer being featured. He was an unknown. He (2) (come) on at ten
minutes past eight and bored listeners (3) (begin) turning their dials to
find out whether there was anything better on CBS. They (4) (join)
War of the Worlds after all the preliminary announcements had been made.
They had no idea that a play was in progress. All they knew was that strange
things (5) (happen) along the eastern coast. The CBS announcer
continued,;

Ladies and gentlemen, | have an important announcement to make. The
strange object which fell in New Jersey earlier this evening was not a
meteorite. Incredible as it seems, it (6) (contain) strange beings who
are believed to be part of an army from the planet Mars.’

Soft music followed. A subtle touch to get people anxious. What
(7) (go) on?

The announcer broke in again. There was a nervous, panicky tone to his

voice. The Martians, hideous, leathery-skinned creatures (8) (spread)
out. New Jersey police (9) (race) to stop them.

There was more music, more urgent announcements, chilling silence.
People were glued to their sets. Earlier they (10) (phone) their
relatives and warned them about what (11) (happen).

Across the whole of America, people were beginning to panic.

Then the announcer (12) ( come) on to the air again: “ We take

you now to Washington for a special broadcast on the national emergency by
the Secretary of the Interior.” A solemn voice was heard asking people not to
panic — but at the same time telling them that the Martian landing was not

only in New Jersey. Space vehicles (13) (fall) to earth all across the
States. The beings from outer space (14) (already killed) thousands of
troops and civilians with their death-ray guns.

One of the Welles’ actors (15) (pretend) to be the President of

the United States and warned the American people against the dangers of
panic. The show ended with the announcer screaming from the top of CBS
skyscraper that Manhattan was being taken over. His feverish commentary
finished in a strangled scream.

In New Jersey, where the Martians were first reported to have landed,
the roads were filled with cars racing for the hills. Families fled from their
homes with wet towels over their heads, believing this would save them
from the nauseous space gases the radio (16) (tell) them about. The
panic (17) (begin).
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Sailors in the Us Navy were recalled to their ships in New York harbor
to be ready to defend America against the Martians. From Los Angeles to
Boston there were reports of ‘meteors’. Some people actually claimed to
have seen Martians.

After it was all over, Welles, already a well-known actor at the age of
24, was fiercely criticized for throwing half the USA into terror. Dozens of
people took legal action against CBS, but in the end the complaints were all
withdrawn and, instead of taking Welles’ show off the air, CBS bosses
congratulated themselves for having hired the most-talked about actor in
America.

6.2 e) What do you think would be a good title for this story? Look at the
suggested titles below and explain how each one is connected to the story.

War of the Worlds

The Martians have landed

The end of the world ... almost

The drama series that finally found a sponsor
Ladies and gentlemen ...

Radio’s most talked about broadcast

The Radio play that threw the US into a panic

6.2f) Look at pictures a-i (pp 40-41) and put them in the correct order. Can
you think of a caption for each picture.

6.2 g) In pairs.
Student A. Retell the text relying only upon expressions from list 1 (6.2 a).
Student B. Retell the text obligatorily using expressions from list 2 (6.2 a).

Nation Is Swept
By Hysteria QOver
‘Martian Invasion’

Widespread Demand Rises For Suppression of Synthelic
MWews' Programs, Dffering Drama in Guiss of "News-
Flashes', After Program on “War of the Worlds'

Last Niglﬂ. H-ruu-g']'ll; Panie bo all Szelions -

Thousands Famting, Fleeing
- - e

—
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(7) TELEVISION

7.1 You will read the text which tells about what people like about TV and
what they are concerned about. Could you invent the three reasons for liking
and disliking TV and complete this scheme? What do people like to watch?
What do they complain about?

like to watch complain about
1 1
2 2
3 3

7.2 Vocabulary. Mind the pronunciation
astronaut [‘@strono:t] industry ['indostri]

7.3 Vocabulary. Check if you know these words

complain (v) [kam'plein] ’KaJI0BAThCS

new developments [di'velopmants] HOBBIE Pa3pabOTKH
interview (V) ['intavju] MHTEPBBIOMPOBATh
broadcast (v) ['bro:dka:st] TPaHCIUPOBAThH

to be concerned about [kan'sa:nd] OBITH 03a00YCHHBIM Y-JI
to do with (v) HUMETh JIEJIO C YeM-JTH00
violence (n) [vaislons] HACHJTUEC

to solve problems periaTh MpooJIeMbI
misleading (adj) BBOJISIIUI B 3a01yK/ICHHE
advertise (v) [‘®dvataiz] PEKIaMHPOBAThH

expenses (Nn) 3aTpaThl

boring (adj) CKYYHBIH

annoying (adj) pa3apaXKaroNIuii
deliberately [di'lib(o)ritli] HAMEPEHHO

fall into hysterics [his'teriks] BIIAJaTh B UICTCPHUKY
afford (v) [o'f 2:d] MO3BOJIATH ceOe
sophisticated (adj) [so'fistikeitid] CIIOKHBIH, 3aMbICIIOBATHIMH
to make contributionto  [kontri’bjufen] BHOCHUTD BKJIaJ

In spite of = despite HECMOTPS Ha; BOIIPEKU
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ﬁTeleVision

Most people watch TV, even though they complain about television
sometimes. It’s fun to watch TV, and it’s easy. You turn on the TV, sit down
in a comfortable chair, and see many different things. The people on TV will
make you laugh and cry. They will inform you and excite you. By watching
TV, you can hear the latest news from all over the world, and you can learn
about new developments in science, art, literature and technology. You can
watch sports on TV. You can watch the Olympics, or a local sport event.
Finally, in some places it is possible to go to school by watching television.
There are special classes on TV for high school and college students. A
person may get a good education at home. These are some of the reasons for
watching TV. There are other reasons.

There are many kinds of programmes on TV. Many people like to watch
special events on TV. Often, important political and social events can be
watched on TV while they are happening. Many people, for example,
watched the landing of astronauts on the Moon. A second kind of programme
that many people like to watch is called a talk show. On this kind of show,
one person interviews several famous people in theater, politics, sports and
other fields. A third kind of programme that many people like to watch is a
programme in a foreign language. There are some TV channels that
broadcast all of their programmes in Spanish, French or some other language.
These programmes are watched by many people who speak those languages.
Students who are studying foreign languages sometimes watch these
programmes to learn the language better.

In spite of the fact that there are different kinds of programmes, many
people are concerned about television. One thing they are concerned about is
programming. This area has to do with what kinds of shows are on, and when
they are on. One result of this concern was “Family Viewing Time”. Many
people did not like the fact that there were violent TV shows in the early
evening. They felt that many children watched these programmes, and as a
result the children thought that violence is a good way to solve problems. It
was agreed by the television industry that during “Family Viewing Time” (7-
9 P.M.) no violent shows would be broadcast. Many people also feel that the
films are not always realistic. People feel that this is very misleading. In real
life, many things do not have a happy ending.

A second area of concern is advertising. Many people who watch a lot
of TV complain that there is too much advertising. Most TV stations need to
have advertisements to help pay for their expenses. The companies that
advertise on TV pay for the time when their product is discussed, and this
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money is used by the TV station to pay for the programmes we see. Many of
the advertisements are shown over and over again. This is both boring and
annoying. The advertisers hope you will buy their products if you hear about
them often enough. However, some people deliberately refuse to buy
products that are advertised too much on TV.

Many people in the US are concerned about the effect of TV advertising
on their children. Children may watch TV and see a candy advertised. They
might ask (might fall into hysterics) to buy the candy they have seen on TV.
Candies are not very good for children’s health. Also, children see many toys
and games advertised on TV. If their parents can’t afford to buy these things,
the children get upset. Many parents would like to have no advertising during
the times when children watch TV — early evenings and weekends. May be
some day all stations will stop advertisements. No one really likes them but
they help to pay for the programmes.

There are some TV stations that never have advertising. These are called
non-commercial stations. There are two kinds of noncommercial stations:
government sponsored and educational stations. When the government
sponsors a station, the government pays for all the station’s expenses. In
some countries this is the only kind of television there is. In England, for
example, the British Broadcasting Company (BBC) is sponsored by the
British government. This station has no advertising. An educational station is
usually supported by some kind of educational institution such as a college or
university. In the United States, most noncommercial TV stations are
educational stations.

Some of the complaints Americans have about TV have already been
mentioned. There is too much advertising. There is too much violence. The
third, and perhaps most important complaint many people have about
television is that the programs for adults are unsophisticated. They should be
much better than they are.

In spite of all the complaints people have about TV programming and
advertising, most people spend some of their time watching TV every day.
Most people enjoy at least some of the things that they watch. They enjoy
being entertained, and they enjoy being informed by programmes on TV.
Both commercial and noncommercial TV make important contributions to
our lives.

7.4 After reading the text complete the scheme mentioned above. (Write only
the key word).

like to watch are concerned about
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7.5.Render the text using the structures.

1.1st, 2nd, 3d kind of programme most people like to watch is ...
2. One, the other, one more area people are concerned about is ...

”

Lﬁ? 7.6 Project work. Analyze one day TV guide. Put down the number of:
1. Informative programmes
2. Educational programmes
3. Entertaining programmes

7.7 a) Read the text and do the assignments below
VIOLENCE ON TV

The influence of television on people’s behavior is great. Many young
children stay up late and watch films that are not meant for them, films
containing sex and violence.

There is a lot of evidence to show a direct connection between the violence
that people watch on TV and the violence in the streets. There is now more
crime and violence in our society than ever before. They say it is the
television that is teaching people how to be violent.

For example, a child may see a bank robbery in a film. The child learns from
a film how to rob a bank. Or he sees a violent fight and becomes interested in
having fights with other children. There have been many cases reported in the
newspapers where such things have actually happened. A girl of 16 became
so fascinated by watching films on TV that she decided to organize an armed
bank robbery. She persuaded some men to do it with her. A boy of 15 died
trying to copy a cowboy he had seen on TV film who was hanged. In the film
a cowboy survived but in real life the boy did not.

One could give many more examples. Every week the violence in our society
gets worse.

One does not worry about the programmes that are
watched only by adults. We must worry about
children and young people who are still growing up.
Their values are not formed. They are very easily
influenced and could be corrupted.

Professor Ivor Mills (Cambridge University) has
proven that many young people are seriously
harmed by seeing violent films.
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7.7 b) Discussion.

1.

How much do you agree with the main idea of this article? Does
violence in films lead to violence in the streets, in your opinion? Isn’t it
the other way round?

If you were to make a speech to persuade people that there is too much
violence in films, how would you use this article? What makes a
speech persuasive, in general?

Copy out any 2 sentences from the article above that cannot possibly
be true, or which nobody could ever prove to be true.

7.8 Choose one of the problems to speak about.

i NS

o o

Personal experiences of the effects of films and TV.

Examples of films that you think have a bad effect.

Examples of films that you think have a good effect.

The main arguments in favour of reducing the amount of violence, and
possible ways of reducing it.

The main arguments against reducing the amount of violence.

Your own view, including a possible set of rules which you think the
makers of films should follow.

7.9 Render the text in English using the words below

moral standards

MOPAJIbHBIC YCTON

unscrupulous [an'skru:pjules]  GeccoBecTHBIN, HE HMEFOIIUN
MOPAJIbHBIX YOCKICHHIM

counter-productive MIPUBOJAIINN K IPOTUBOIOJIOKHOMY
pe3yabTaTy

perverted M3BpALICHHBIN

excessive M30BITOYHBIH

to infringe nocsirath Ha (YbK-THO0 TpaBa)

banned 3aIpeIeHHbIH

to degrade JerpajupoBaTh

corrupting MOPOYHBIHN, O€3HPABCTBEHHBIN

masquerade [maeska'reid] MaCKHPYIOLIUACS

safeguard [seifga:d] rapaHTHs, OXpaHa

gratuitous [gra'tju(:)itas] 3]1. HOYMECTHBIN, HUYEM He
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KonnuectBo HaCcWIuA, KOTOpoe
IOKa3bIBAlOT HaM cerojiHs Ha TB, sBHO
M30BITOYHO. boapmmHCTBO Jroen
MPU3HAIOT, YTO CIIEHbI HACWJIMS U CEKca
MHOTJA HEOOXOIHMMBI [JIS TOTO, YTOOBI
pacckasaTth UCTOPHIO, HO CIIMIIIKOM YacTO
3TH CIIEHBI MPOCTO HEyMecTHBl. OHHM HE
HY)KHBl M BCTaBJICHBI B (PMJIBM TIPOCTO
IS TOTO, YTOOBI B3BIBaTh K OCHOBHBIM
YeJI0BEUEeCKUM MHCTHHKTaM. HeoOxomamma
nensypa. OcoOGeHHO JIsi TOTO, YTOOBI 3aIMTUThH JETEH OT pas3jararoiiero
BIMSIHUSL TaKUX CIEH, OYEeHb YacTO MACKUPYIOIIUXCS O] HCKYCCTBO.
JlomxHa OBITH IEH3ypa MOPHOTPAdUUYECKUX KYPHAJIOB, TMPOU3BOJAUMBIX HE
UMEIOIIMMH MOPATbHBIX YOCKICHUH JIFOABMU, JIJIS1 U3BPAIIICHIICB.

C apyroii CTOpOHBI, €CTh MHOTO JIFOJICH, KOTOPhIE TOBOPAT, YTO TO, YTO
3ampenieHo, CTAHOBUTCSA JKeJIaeMbIM. TakK uTo, IEH3ypa MoCsATaeT Ha CBOOOTY
BbIOOpa. OpHako cBOOOAA — 3TO HE MPOCTO CBOOOAA AeNaTh TO, YTO ThI
X0Yelb, a CB000/Ia OT MOMBITOK Pa3pPYIIUTh MOPATLHBIE YCTOU OOIIECTRA.

5.10 Discussion. Do you agree with the point of view, “that low quality
programmes have their right to exist, if you don’t want to watch them, just
turn the box off”?

E@ 7.9 a) Tick (V) any statements that you agree with, and put a cross (X)
against any that you disagree with.

If there are more TV channels available:
e the quality of programmes is likely to improve.
o there will probably be fewer differences between channels, because
they will all imitate the most popular one.
e it will be good to be able to specialize and watch the sport channel or
the news channel.
e it will be much harder to choose what to watch, and people will keep
switching from channel to channel.
o there will be less money for making educational or special-interest
programmes;
e most money will be spent buying ready-made programmes or serials.
o there will be more commercials as more TV companies try to make
money from advertising.
7.9 b Discuss your opinions with a partner. Do you agree with him/her?
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ﬁ A GUIDE TO REALITY TV.

7.10 a) Vocabulary Development. Check if you know these words:

audience (n) ['o:d1ons] 3pUTENHN; yOIrKa
competitor (n) [kom'petito] KOHKYPEHT

contestant (n) [kan'testont] YYACTHUK COCTSI3aHMSI
convince (V) [kon'vins] yOexaaTh

couple (n) [kapl] napa; Cynpyra
courage (n) ['karids] CMEJIOCTh

eliminate (v) [1'limineit] UCKJIFOYATh; YCTPAHSTh
injure (v) ['nd39] MOBPETUTH; TIOPAHHUTD
live (adj) [larv] ’KUBOW; peaTbHBIH
originate (V) [o'idzinert] OpaTh Havaj0; BOZHUKAThH
sibling (n) [s1iblig] OpaTt nim cectpa

stunt (n) [stant] TPIOK;

(be) supposed to do [sa'povzd] IPEIoJIaraTbCst

tempt (v) ['tempt] CO0JIa3HATh; UCKYIIATh
vote (V) [Vout] roJI0COBAaTh

worm (n) [wa:m] 4epBb

BIG BROTHER

This popular program originated in the Netherlands.
e Many different countries have adapted the program. On
Hl[i Big Brother, ten people live in a house together. The
HH["H[H housemates cannot contact the outside world. There is
no TV, radio, telephone, the Internet, newspapers, or
any other forms of media. The contestants have to
share the housework. In addition, "Big Brother" gives them a special job or
task every week. These tasks test their ability to work as a team. In most
countries, the audience votes to eliminate one of the competitors each week.
In the Unites States, however, the contestants vote, but the public doesn’t.

FEAR FACTOR

On this program, contestants "face their fears" to win
money. In order to win, they have to do many things e/
to test their courage. For example, they often have to
eat live ([latv]) worms and other small animals such
as insects. In addition, their bodies may be covered
with bees or they may be asked to get inside a box full 3
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of snakes. There are many different types of Fear Factor teams. Some of the
teams consist of female competitors; other teams are made up of siblings.
There have even been parent and child teams. The producers of Fear Factor
say that all the stunts have been tested. Indeed, no one has been injured yet.

SURVIVOR
= One very popular reality show is Survivor. On this
/o\\“"ﬁ “ e Pbrogram, 16 people compete for $1,000,000. They
must live outside and cook their own food. They
(WW) often have to catch it as well. In addition, the
> \\gﬂg&// competitors must perform different kinds of physical
tests. Every week the competitors vote out_one
member of their group. The producers say that the competition depends on
the competitors’ ability to survive in the wilderness. However, understanding
politics is actually the most important skill. Successful players must be able
to make agreements with other players. If they cannot do this, the other
competitors will eliminate them. When only two people are left, the
previously eliminated contestants vote to give one of the finalists $1,000,000.

TEMPTATION ISLAND

Temptation Island takes four couples to a tropical
island. The couples are not married, but they have
serious relationships. On the island, the couples are *=2}iZ
separated. The four women stay with 13 handsome =
bachelors. The four men stay with a group of —

beautiful single women. The single men and women are supposed to tempt
the members of each couple to leave their mates. If a single person can
convince a man or a woman to leave his or her mate, he or she wins. Many
religious organizations are upset by this show. They say that it is immoral
because it is about sex, not relationships. A television executive defends the
show. He says that it helps couples learn about themselves.

7.10 b) CHECK THE FACTS

1. How many people live together on Big Brother?

How much contact can people on Big Brother have with the outside
world?

Who votes people out of the house in Big Brother?

Name one thing that people on Fear Factor have to do?

What are some different kinds of Fear Factor teams?

How do the contestants on Survivor live?

A

o 0k w
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7. What do successful survivors have to be able to do?

8. Who votes to give the final survivor $1,000,000?

9. How many couples go to Temptation Island?

10.How does a single person win the game on Temptation Island?
11.Why do some people criticize the show?

12.How did a television executive defend the program?

7.10 c) ANALYZE
e How are Survivor and Big Brother similar to each other? How are they

different?

e Which of the four reality programs is the most different from the
others?

e Which program do you think would be the most fun? The most
difficult?

@ 7.11 SPEAKING Talk about your ideas.

» Do you watch reality TV shows? Why or why not?
= Would you like to be on a reality TV show? Why or why not

7.12 Read to find the answers to these questions.

= What are two reasons why people think that reality TV is popular?
= According to the scientific study, what kind of people enjoy reality
TV?

[ﬁ WHAT’S SO GREAT ABOUT REALITY TV?

Even if you do not watch reality television, you can probably name
some of the programs. Your friends and co-workers talk about them. You
read about the shows in the newspapers, see pictures in magazines, and even
see contestants on the news.

Why are these shows so popular? Some people say that people watch
the programs to be part of the "in" crowd. Other people think that only people
who are unintelligent watch reality television.

Steven Reiss and James Wiltz are psychologists at Ohio State
University. They wanted to find out what kind of people watch reality
programs and why, so they conducted a scientific study. The results were
surprising. First of all, they discovered that reality television watchers ate not
less intelligent than non-watchers. They also found out that they are not more
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social than non-watchers, so they do not watch these programs just to talk
about them with friends.

They did find that people who watch reality television were more
competitive than people who don't watch it. However, that was not the
biggest difference. The attitude that separated watchers from non-watchers
was the importance of social status. People who enjoy reality television
generally agreed with statements such as "Prestige is important to me" and "I
am impressed with designer clothes." The desire for status is a way to get
attention. When you get more attention, you feel more important.

Through reality TV, people can dream about becoming famous.
Ordinary people watch other ordinary people become celebrities. The
message of reality television is that ordinary people can become so important
that millions will watch them. And the secret dream of many of those viewers
is that they might be the next celebrities.

@) 713 REALITY TV DIALOGUE. This month, two young Americans,
Alison and Carrie are talking about reality TV. Listen to the conversation and
answer these questions:

= \What does one of the speakers say in favour of reality TV?
= \What does the other speaker say against reality TV?
Mind these words:

= voyeuristic [voia'ristik] = something “voyeuristic” gives pleasure to
someone because they are secretly watching it

= a show-off (n) = someone who does things to demonstrate how good
they are

= alack of something = an absence of something

= |Q = intelligence quotient ['kwavjont]

7.14 a) Read the essay title and the essay below. Tick the ideas a-g which
appear in the essay. Are any of the ideas not relevant to the question?

We are intrigued by people who do anything to become famous.
Personally, 1’d say that the conversations are quite boring.

| think that many people would like to be on television.

Unlike soap operas< | don’t think they are based on interesting stories.
| think they are totally unpredictable which is very exciting.

Generally speaking, 1’d say detective series are quite boring.

| can’t imagine life without soap operas.

@roo0 oW
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TV reality shows are third-rate entertainment and not worth watching.
What do you think?

There is nothing new about reality TV. Confessional shoes, where
ordinary people make their private life public, have been around for a long
time. However, over the last 5 years TV reality shows such as Big Brother
and Survivor have become more and more popular. (1) In fact/Obviously
some of these programmes have been the most successful shows in television
history. (2) After all/Surely it’s unfair to say they are third-rate
entertainment?

In order to evaluate reality TV, we need to define (3) ideally/exactly
what a TV reality show is. Reality shows have several things in common with
soap operas. (4) Generally speaking/Actually they both involve a group of
people who have to live together and get on with each other whilst solving
various problems. The difference is that reality shows are not scripted, so the
dialogues are often quite tedious. In addition, the problem contestants deal
with are artificial and don’t arise naturally from a ‘story’. (5)
Apparently/Clearly, in this sense, they could be seen as third rate
entertainment.

Why do then people watch them? (6) After all/Presumably, what holds
the audience’s attention is the ‘reality’ or spontaneity of the shows. You
never know what’s going to happen next, and we are fascinated by people
who will stop at nothing in their pursuit of fame. (7) Naturally/At least we are
also fascinated by how the contestants cope in different situations, and to
some extent measure their reactions against our own.

To conclude, it’s (8) probably/exactly true to say that reality shows are
third-rate entertainment when compared with classic films or award-winning
documentaries. However, as audience figures prove, they are strangely
compelling because (9) incidentally/basically, we are able to empathize with
ordinary people in extraordinary situations. This (10) ultimately/ideally is
what makes TV reality shows worth watching.

7.14 b) Read the essay again. Choose the most appropriate adverb or
expression of opinion.

7.14 c) Write a 250 argumentative composition on the subject below. Use the
ideas from the text to help you.

People will stop at nothing in their pursuit of fame, because the desire to be
on the top is typical of a human being.
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@ 7.15 PROJECT WORK.

a) Work in three groups to have a debate about the media. Read the situation
and your roles (A,B,C).

Your organization has just been awarded a grant from the Arts Council to set
up a museum collection for either films, books or recorded music for
entertainment. There is not enough money and resources to have a collection
for al three.

Group A: you represent films.

Group B: you represent books.

Group C: you represent music.

b) Prepare a case for why your media:
e isimportant
e s better than the other two.
e should be chosen.

7.16 Vocabulary development: Media genres
a) Complete the reviews above with the words in the box.

atmosphere series chapter
plot episode novel

1. Harry Potter and the Order of the Phoenix is the gripping and electrifying
new 1.  from the incomparable J.K.Rowling. The 2. Is excellent
and the book is full of suspense. It does contain some violent and frightening
scenes, but | enjoyed reading every 3. .

2. HOSPITAL DRAMA

So far | have found nearly every 4. of the hospital drama ER to be very
moving, with powerful storylines and groundbreaking use of the camera.

3. RADIOweek

It’s a laugh is an outstanding new radio 5. on every Monday evening.
Listen out for Shop Trek, a hilarious sketch based on shopping in the future.
4. Film review

Another classic horror is released on DVD this week. Hitchcock’s Psycho,
with its brooding dark 6. in the house on the hill, and the breathtaking
shower scene in the motel, is the perfect example of ‘edge-of-your seat
suspense’.
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b) Find adjectives in the texts above (7.16 a) that mean the following:

Keeps your attention and interest

So good that no one else can be compared to them
Has a strong effect on your emotions

Using new ideas and methods

Excellent, very good

Very funny

Important and typical of its type

Incredible and exciting

N GORWNE

@ 7.17 WRITING Write a blurb to a book or a film, a review for a
newspaper, website, magazine or radio programme. Use the reviews to help
you write your own review.

7.18 a) To be success at this task you should be a good orator.
= What makes a good speaker?
= Do you know any of great public speakers?

7.18 b) Read the three famous speeches.

1.

”In the long history of the world, only a few generations have been granted
the role of defending freedom in its hour of maximum danger. | do not shrink
from this responsibility — I welcome it. | do not believe that any of us would
exchange places with any other people or any other generation. The energy,
the faith, the devotion which we bring to this endeavor will light our country
and all who serve it. And the glow from that fire can truly light the world.
And so, my fellow Americans, ask not what your country can do for you; ask
what you can do for your country.

My fellow citizens of the world, ask not what America will do for you, but
what together we can do for the freedom of man.”

(1961)

2.

“l have a dream that one day this nation will rise up and live out the true
meaning of its creed: “We hold these truths to be self-evident, that all men
are created equal.”

| have a dream that one day on the red hills of Georgia the sons of former
slaves and the sons of former slave owners will be able to sit down together
at the table of brotherhood.
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| have a dream that one day even the state of Mississippi, a state sweltering
with the heat of injustice, sweltering with the heat of oppression, will be
transformed into an oasis of freedom and justice.

| have a dream that my four little children will one day live in a nation where
they will not be judged by the color of their skin but by the content of their
character.

| have a dream today.”

(1963)

3.

“I know full well the responsibilities that await me as | enter the door of N.
10 and I’ll strive increasingly to try to fulfill the trust and confidence that the
British people have placed in me and the things in which | believe. And |
would just like to remember some words of St Francis of Assisi which | think
are really just particularly apt at the moment. “Where there is discord, may
we bring harmony. Where there is error, may we bring truth. Where there is
doubt, may we bring faith. And where is despair, may we bring hope.”

(1979)

7.18 ¢) What is typical of these speeches?
Find examples in the speeches of the following:
a) repetition
b) tripling ( saying things in threes), e.g. past, present and future, moon
and stars;
c) contrast, e.g. love/hate
d) a quote ( repeating another person’s words exactly)

7.18 d) Discussion. “Good communicators are born, not made.” Do you agree
with this statement?

7.18 e) Now listen to these speeches.
1. Which impresses you most? Why?
2. What is important for a good communicator to have besides having
good language skills?
3. We wish you success in producing a persuasive speech!

2@ 7.19 Discussion.
1. Should mass media, in your opinion, be government- owned or controlled
by media tycoons? Or should we pay much money to cover TV’s expenses?

2. Is freedom of speech possible? How do you understand the concept of
freedom, in general?
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7.20. Read an article from one of the latest issues of “Arguments and facts”
and summarize it in English.

Ha npouwnoii nenene Bnagumup Ilytun HazHaumin AHatonus JIbICEHKO
reHepanbHbIM aupekTopom Ob6imecTBenHoro tenesuaeHuss Poccun (OTB),
KOTOpOE JOKHO HauvaTh Bemanue 1 suBaps 2013r. Yike cama uaest co3gaHus
OOIIECTBEHHOI'O TEJIEBUEHUS MOPOUIa Maccy CropoB U KpuTuku. M ogun
U3 TJaBHBIX BOIpPOCOB: «B0O3MOXHO, JM TMOJHOLIEHHOE OOIECTBEHHOE
TeJEBUJEHUE B COBpeMeHHOM Poccum U ectb JaM MOTPeOHOCTH B HEM Yy
oOmrecTBa?»

Teneps 0e3 peksiambl

Ectp nmu y oOmiectBa nmoTpeOHOCTh B TaKOM TEJIEBUIECHUHU, TOTOBO JIU
OHO K HEMY — CTAaHET NOHATHO, KOTJA OHO IOSABUTCS, - CUATAET PEXKUCCED
Kapewn Illaxnazapos, wien coBera mo OTB. — Yacto Beab ObIBaeT Tak: To, 6€3
4Yero Mbl MPEKpPacHO OOXOJMIIMCh BYEpa, CETOJIHS BXOJUT B HAIIy >KU3HbB, a
3aBTpa YK€ CTAaHOBUTCS HEOOXOIMMBIM U  He3aMeHUMBbIM. Ecmu
OOIIIECTBEHHOE TEJIEBUICHUE OKAXETCS MHTEPECHBIM, OCTPBIM, €CIIM Ha HEM
OyayT 3By4yaThb Cambl€ Pa3HbIE TOYKH 3PEHHUS — HE COMHEBAIOCh, 3pUTEIHU
npumyT ero. ['nmaBHas mpobiieMa B TOM, Kak CHAelaTb ATO TEJICBUICHUE
MHTEPECHBIM W BOCTpeOOBaHHBIM. Bompoc conepkaHusi KaHaia OCTaeTCs
IOKa OTKPBITHIM JaX€e I €ro reuaupektopa Anaronus JIsicenko. B omqHoM
W3 MHTEPBBIO OH YECTHO MPU3HAICA, YTO IMOKA HE 10 KOHIA MPEACTABIISIET
cebe koHuenuuio HoBoro TB. Ho yBepeH, 4To koMmMaHIa, KOTOPYIO €My
MOPYYEHO BO3IMIABIIATH, CYMEET €€ pa3padoTaTh M peanu3oBathb. «J/lymaro,
YTO 3TO HE JOJKEH OBITh OTOJITEbIN MOJIUTUYECKUNA ONMO3UIIMOHHBIN KaHal,
a CKopee TeJIEeBUACHHE, KOTOPOe OYIET pa3bsCHATH JIIOASIM MPOUCXOSAIINE
MOJIUTUYECKHE TPOIECChl, YHAENATh OOJIbllIe BHUMAHUS KYJIbTYPHOMY
BOCIIUTAHUIO, TPU3BIBATH K TEPHIUMOCTH, B3aMMOIIOHHUMAaHUIO, - 3asBUII
A.JIpicenko. «TeopeTnuecku HEOOXOAMMOCTh B obmecTBeHHOM TB ecth. B
Poccun Bce KaHaimbl W TENECETH  TOTAIBHO KOMMEpPYECKHE, W
aNbTEPHATUBHBIA KaHal, MITKO TOBOpsi, He mnomeman Obl. CeromHs
OOJBIIMHCTBO OMIMOOYHO CUMTAET, 4TO oOuiecTBeHHoe TB — 310 TO *Ke
camoe TB, K KOTOpOMY BCE€ IPHUBBIKIH,
TOJIKO 0€3 pekiambl. ITo HeBepHO! Pexmama .
— MOpoXaeHue peuTuHrosB. Iloronm 3a -
KOJIMYECTBOM BKJIIOUYCHHBIX TEJIEBH30POB B &,
cTpade. IToueMy y HAC HOBOCTHEIE BBITYCKH < > a
HAUUMHAKOTCA C PACCKa3oB O Tpareausx, \
karactpodax, youiictsax? Iloromy, uto uepes -
CTpaX, KpOBb  HACWJIME  IPUBIICKACTCA
aynutopus. Oo6mectBenHoe TB  momxHO

g ? \:QQ‘_”\C;_H
-\.:‘:::‘ oy
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CTaTh TEPPUTOpHEH, CBOOOIHON OT cTpaxoB. U 3mech Mbl ymupaemcs B
NEPBYI0 BaXXHYIO MpPOOJeMy — OOIIECTBO HE TOTOBO BOCIHPHUHHMATH TAaKOE
TB. 3purento Ha NPOTHKEHUM TocheqHUX 18 yer ¢ yrpa g0 Bedepa imnbo
pacckasbIBalOT 0 OaHIUTaX U BOPOBCTBE, TMOO paspiekatoT. OH yxe mojcen
Ha HapKOTHK IO/l Ha3BAHUEM «HACHIIHEM.

3a OTB nomxeH miIaTUTh 3pUTEIIb.

CaMo TmOHSITUE «OOIIECTBEHHOE TEJIEBUICHHUE» IMOAPa3yMEBAET €ro
HE3aBUCUMOCTh OT BiacTh M OusHeca. Ha 3amane momoGueie TB-kanaibl
CYILLIECTBYIOT Ha JACHBI'M 3pUTENICH: XOUEllb CMOTPETh — IJIATH A0OHEHTCKYIO
miaty. Y Hac obmiectBeHHoe TB 3amyckaeTcs Ha JeHbIH rocyjaapcrba. « S
HE BUXKY B 3TOM HHUYErO CTPALIHOTO. JTO HOPMAJbHO, HO TOJBKO Ha 3Talle
crapra, - cuutaet K. [llaxnazapos. — Koneuno, B uzaease 3a oOLUIECTBEHHOE
TEJIEBUJEHUE JOJDKEH IUIAaTUTh 3putesb. Ho, yToOBl OH Hayan 3TO JAenath,
HaJ0 yOeouTh €ero, 4yTo 3TO BaXXHO M HyXHO. Jlymaro, cienatb 3TO OYEHb
HEIPOCTO. A YTO Kacaercsl YNpPEeKOB B TOM, YTO TE€HIHUPEKTOpPAa U COBET
YTBEPKIAET MPE3UACHT, TO J1a — JOJS 3IpPaBOr0 CMbICIA B 3THX YIpEKax
ecte. Ho, ecnm mronm yBHAAT, 4TO KaHaid CTajl IUIOIIAAKOM ISl CaMbIX
pa3sHbIX MHEHHMH, BCE BCTAaHET HAa CBOM MecTa. Bompoc B TOM, Kakas
toHanbHOCTh OTB Oynmer 3amana B mepBoe BpeMsi €ro CyIIecTBOBaHUs. S
BCE-TaKM HAJCICh, YTO CO BPEMEHEM YCTPOWCTBO OOIIECTBEHHOTO
TEJEBUJEHUSI TpaHCHOPMUPYETCS — €ro PYKOBOJIAILIME IOHKHOCTU CTaHYT
BBIOOPHBIMH, a PUHAHCUPOBATHCSI OHO OYAET 3PUTEIISAMU.

7.21 Discussion.
How would you answer the questions:” Is public TV possible in modern
Russia? Does the society need it?’

7.22 Team work. Invent the concept of a new TV. Make up a persuasive
speech to challenge TV viewers to pay for public TV.

(8) A medium of no importance (Advanced)
8.1 Vocabulary Development. Check if you know these words:

acquisitive [o'kwizitiv] KOPBICTHBIN

(be) amenable to [o'mi:nab(a)l] 10JIBEPIKCHHBIN Y-J1
desensitize CHI)KAaTh YYBCTBUTEIbHOCTD
deterioration [di tiorio'reif(a)n] | yxyxurenne

detractor KPUTHK, TPOTHBHHUK
infatuation [in,feetfu’eifon] CTpacTh

heavy viewer TOT, KTO MHOTO cMOTpuUT TB
panel game JMCKYCCHSI, BUKTOPHHA
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shallow [Jzelou ] TIOBEPXHOCTHBIN
whatever TV might say yTto 061 TB HEU roBOpMITO
when it comes to KOT/Ia pe4b 3aX0JIUT O
Vicious [Vifos] TTOPOYHBIH

8.2 Read the text and do the Reading Comprehension questions

ﬁ A medium of no importance (Advanced)

1. Grown-ups, as any child will tell you, are monstrous hypocrites,
especially when it comes to television. It is to take their minds off their own
tele-addiction that adults are so keen to hear and talk about the latest report
on the effects of programmes on children. Surely all that nonsense they watch
must be desensitizing them, making them vicious, shallow, acquisitive, less
responsible and generally sloppy about life and death? But no, not a scrap of
convincing evidence from the sociologists and experts in the psyches of
children.

2. The nation has lived with the box for more than sixty years now and
has passed from total infatuation — revived temporarily by the advent of
colour — to the present casual obsession which is not unlike that of the well-
adjusted alcoholic. And now the important and pleasant truth is breaking, to
the horror of the programme makers and their detractors alike, that television
really does not affect much at all. This is tough on those diligent
professionals who produce excellent work; but since — a everyone agrees-
awful programmes far outnumber the good, it is a relief to know the former
cannot do much harm. Television cannot event make impressionable children
less pleasant.

3. Television turns out to be no great transformer of minds or society.
We are not, en masse, as it was once predicted we would be, fantastically
well-informed about other cultures or about the origins of life on earth.
People do not remember much from television documentary beyond how
good it was. Only those who knew something about the subject in the first
place retain the information.

4. Documentaries are not what most people watch anyway. Television is
at its most popular when it celebrates its own present. Its ideal subjects are
those that need not be remembered and can be instantly replaced, where what
matters most is what is happening now and what is going to happen next.
Sport, news, panel games, cop shows, long-running soap operas, situation
comedies — these occupy us only for as long as they are on. However good or
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bad it is, a night’s viewing is wonderfully forgettable. It’s a little sleep, it’s
Entertainment; our morals, and for that matter, our brutality, remains intact.

5. The box is further neutralized by the sheer quantity people watch. The
more of it you see, the less any single bit matters. Of course, some
programmes are infinitely better than others. There are gifted people working
in television. But seen from a remoter perspective — say, four hours a night
viewing for three months — the quality of individual programmes means as
much as the quality of each car in the rush-hour traffic.

6. For the heavy viewer, TV has only two meaningful states — on and
off. What are the kids are doing? Watching TV. No need to ask what, the
answer is sufficient. Soon, I’ll go up there and turn it off. Like a light bulb it
will go out and the children will do something else.

7. It appears the nation’s children spend more time in front of their TVs
than in the classroom. Their heads are full of TV — but that’s all, just TV. The
Kojak violence they witness is TV violence, sufficient to itself. It does not
brutalise them to the point where they cannot grieve the loss of a pet, or be
shocked at some minor playground violence. Children, like everyone else,
know the difference between TV and life. TV knows its place. It imparts
nothing but itself; it has its own rules, its own language, its own priorities. It
Is because this little glowing, chattering screen barely resembles life at all
that it remains so usefully ineffectual. To stare at a brick wall would waste
time in a similar way. The difference is that the brick wall would let you
know you were wasting your time.

8. Whatever the TV/video industry might now say, television will never
have an impact in civilization that the invention of the written word has had.
The book - this little hinged thing- is cheap, portable, virtually unbreakable,
endlessly reusable, has instant replay facilities and in slow motion if you
want it, needs no power lines, batteries or aerials, works in planes and train
tunnels, can be stored indefinitely without much deterioration, is less
amenable to censorship and centralized control, can be written and
manufactured by relatively unprivileged individuals or groups, and — most
sophisticated of all — dozens of different ones can be going at the same time,
in the same room without a sound.

8.3 Reading Comprehension. To check your general understanding of the
text, answer the following questions briefly.

Paragraph 1.

1. Does the writer think television is harmful to children? Why/Why not?
Paragraph 2.
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2. Has the nation become more or less keen on television since it was
introduced? What development had an effect on the popularity of television?
Paragraph 3.

3. How successful is television as an educator, according to the writer?
Paragraph 4.

4. Why do most people watch television, according to the writer?

Paragraph 5/6.

5. What effect does quantity of viewing have on people?

Paragraph 7

6. Why are children not affected by television violence, according to the
writer?

Paragraph 8

7. In one word, what is the advantage of the book over television?

8.4 Reading Comprehension

1. Explain in your own words why adults are described as ‘hypocrites’.
2. Explain in your own words how people reacted to television when it
first became available.
3. In what way are television viewers today like ‘well-adjusted
alcoholics’?
What is “a relief’ to the writer?
How is watching television like ‘a little sleep’?
Explain the phrase ‘remain intact’.
Explain what the writer means by ‘The box is further neutralized’
What is suggested about the heavy viewer’s attitude to the programmes
he and his children watch?
9. What does ‘brutalise” mean?
10.What does the word “chattering’ suggest about television?
11.What point is the writer making about books in final paragraph?
12.In a paragraph of 50-100 words explain why television is seen as ‘a
medium of no importance’?
8.5 Discussion.
Do you agree with the author’s opinion that TV does not have any influence
on people’s mind? Which of his arguments do you share, which, do you
believe, are not very persuasive?

©No Ok

8.6 Which statement is closer to you:
“Mass media forms public opinion”, or
‘Mass media reflects public opinion’?
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1) 8.7 JIGSAW LISTENING

8.7 A Divide into two groups (A and B) and listen to the following interviews
which will give you some arguments and ideas on the topic discussed (8.7).

Student A. a) Before you start listening look through the vocabulary below
and make a supposition what the journalist speaks about.

to slosh out at smb

to be engaged in savage
activity

praiseworthy

it’s manly thing to do

to roast alive on a spit

to introduce a baby into a
script

to cope with

imagined weddings,
funerals

fantasy is difficult to
remove from reality

to be reflected in behavior
the other way round

to be inspired by

stirring speech

call to courage

to be uplifted by

pageantry

to be depraved by
to be depraved by
overtones

blurred area

by and large
to spend thousands on
advertising

['seevids]
['preizwa:0i]

[oTaiv]

['pedz(a)ntri]

Br. slang 6uts k-11.
3aHUMATbHCS YEM-TO
AKECTOKUM

JOCTOMHBIN MOXBAJIbI

3TO MY’KCKOM ITOCTYTIOK
3a)KapUTh 32’KMBO Ha BEPTEIIE
BCTABUTH B CLICHAPUU
pebeHka

CIIPABUTHCS C Y-JI
NpUAyMaHHbIE CBAIbObI,
OXOPOHBI

(haHTa3uI0 TPYJHO OTACIUTD
OT pEAIbHOCTH

OTPaXKAThCsl HA MMOBEICHUUN
Hao000poT

OBITH BIIOXHOBJICHHBIM
TporareyibHasi peub

MPU3BIB K MYKECTBY

OBITH BOOYIIIEBJICHHBIM YEM-
6o

POCKOLIHOE 3peauiie

OBITh UCKaXKEHHBIM

OBITH SMOI[MOHAJIEHO
pEeyBEINYEHHBIM

HESCHBIE, PACILIBIBLINECS
OYEepTaHUS

B OOILIEM U LIEJIOM

TPaTUTh THICSAYU HA pEKJIaMy

b) Listen to the interview la. Put down English equivalents for the following

expressions:
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[Ipu3naBate B Oojiee MOTHOW Mepe CUJIYy U BIMSHHE TEJIEBUICHHUS,
OCYIIECTBIATh 0o0Jiee CTPOTUH KOHTPOJb HAJl COACPKAHHUEM IPOTPAMM,

UMETh PAJl CEPbE3HBIX MOOOYHBIX 3PPEKTOB,

OBITH HEMHOIro OoJiee

03a004YEeHHBIM HaCHIIMEM, pa3HHIIA MEXKY (paHTa3uel U pearbHOCThIO, TOTOK
MaJeHbKUX O€JbIX BSA3aHHBIX IIEPCTAHBIX Belleld, B OOIIEM U LEJIOM
TeJEeBUICHNE OOJIbIlIEe BCErO BIMSIET Ha HAIIY JKU3Hb.

c) Be ready to share this information with your partner (A).

8.7 A Student B. a) Before you start listening look through the vocabulary
below and make a supposition what the journalist speaks about.

grandeur
to emulate
to reverse

[greendss]

as long as

to constrain

a lowest common
denominator
low-challenging
programme

Pap

to spend time doing
something

with one’s own eyes
to make judgements
by no means

with the rider that
uniquely susceptible
it’s up to you
gratuitous violence

[sa’septabl]

to bear responsibility
to distinguish

to find smth offensive
to be physically
sickened

62

TPaHINO3HOCTb, BEIUKOJICTINE

1 .KOHKYpUPOBaTh;2 . MIMHUTUPOBATh
V3MEHSTh Ha IPSIMO
MIPOTHUBOMOJIOKHOE

MMOKa

CIIEPKUBATH

HAUMEHBIINN OO 3HaMEHATENb

nycTasi mporpamma

books, television programmesetc
that people read or watch for
entertainment but which have no
serious value

MIPOBOJIUTH BPEMSI, Aenasi YTo-
100

CBOMMU COOCTBEHHBIMH TJ1a3aMU
BBIHOCUTD CYXJICHUS

HUKOUM 00pa3om

C OTOBOPKOM, YTO

YPE3BBIYANHO BOCIIPUUMYMUBBIN
ATO 3aBUCHUT OT TeOs1, TeOe peniaTh
HE 00YCJIOBIIEHHOE CIOKETOM
HaCHUJIUE

HECTHU OTBETCTBEHHOCTH
pa3inyarth

HaXOAUTh OCKOPOUTEIBHBIM
buznyeCKU TI0X0



appalling [o'p2:ling] OTBPATHUTEIIbHBIN
to stop somebody from OCTaHOBHMTh KOT0-JIN0O OT Yero-
doing something 160

b) Listen to the interview 8.7 Student B. Put down English equivalents for the
following expressions:

Bnuarh Ha moBefeHWE B IJIaHE CO3JaHUS CTHIIEH, 00pa3oB, MOIMYJSIPHOCTH
WJIM MOJIbI; cUJjla 100pa U cuJjia 371a; 3TO, KOHEUHO, HU TO U HU JIPYroe; OHO He
komupyeT Ha 100 m0OpoOLEHTOB; CBOOOJHO OBITH OSTUM OTPAXKEHUEM;
TEJICBUJICHUEM B TE€UCHUE MHOTHUX JIET PYKOBOMSAT JIIOAW OMPEACICHHOTO
00pa30BaTEIBLHOIO W COIMAJIBLHOIO CTaTyca; 3BydaTh KakK YIPSIMBIH,
HEBE)KECTBCHHBIM THUININONOTAM; HMUKAKHUX JIOKAa3aTEJIbCTB PEAJbHOIO BpEna,
MPUYHUHSAEMOrO JIFOJSM, IPOCTO TEM, YTO IO TEIEBUACHUIO MOKA3bIBAKOTCS
CLICHBI HACHJIUSL.

c@ie ready to share this information with your partner (A).

8.7.B Write an opinion essay on the topic “Mass media forms public
opinion”

8.8 a) Check if you can translate these expressions into English.

Urpaer BaxxHYyIO pOib; UICTOUYHUK HH(POpMaIuy; Gopma pa3BICUCHUI; OKHO
B MHUp; Ja€T BO3MOXKHOCTh IyTEIIECTBOBATH MO BCEMY MHPY; PACIIAPSET
KpYTo30p; JaeT BO3MOXKHOCTh Y3HaBaTh O APYTHX OOBIYASX U TPATUIUAX;
CEJIaHO C XOPOIIUM BKYCOM; CIEIaHO OY€Hb MPOECCHOHANBHO; y)KacHas
TpaTra BPEMEHH; MPOBOIUTH BPEMs TEpell AIUKOM, CMOTPSI BCe, YTO ObI HH
MOKa3bIBaJIM; OHO TEpPSET CBOW CTAaTyC, OHM CeWdyac MPOBOIAT OOJbIIE
BpeMeHH, OpoJisi MO HMHTEPHETY W TOChUIas CMC-KH, COTJIaCHO HOBOMY
WCCIICIOBAaHHUIO; COTJIACHO TMOCJIETHEMY ©€XETOJHOMY OIpoCy; OBITh
3HAKOMBIM C IUPOKUM pazHooOpa3ueM HUQPPOBBIX MPHUOOPOB;

b) If you are not sure about some of the expressions, refer to the text The
question is TV or not TV?.

ﬁ The question is TV or not TV?
Whether we realize it or not, TV plays a very important part in our lives.

It’s the main source of information and a cheap form of entertainment for
millions of people. It’s the window on the world which gives us an
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opportunity to ‘travel’ all over the world, to “‘meet’ different people and learn
about their customs and traditions.

It has the power to educate and broaden our minds.

It helps to relax after a hard day’s work and escape from reality.

There is always a great variety of programmes on TV: news and talk
shows, sports programmes and TV games, documentaries and feature films,
concerts and theatre performances ...

Of course, not all programmes are good. But many are made in good
taste and with great professional skill.

Some people argue that television is a terrible waste of time. It makes us
lazier. We stay at home instead of going out. We read less. We think less. We
even talk less.

It’s true that some TV addicts spend hours in front of the ‘box’ watching
whatever’s on — from second-rate Mexican soap opera to silly commercials.

The trick is to learn to control television and use it intelligently. The
ideal is to turn on the TV-set only when there’s a really interesting
programme.

Violence on TV is another problem that worries people. As George
Mikes once said, TV teaches us “how to kill, to shoot and to poison”. But the
same can be said about computer games and many films and books. And if
you don’t like a certain programme, why watch it?

8.9 Read (or listen to) the text and find out if the statements below are true or
false.

1. Children spend more time going online than watching TV.
2. Teenagers are better at taking up new technologies.
3. Teenage boys and girls spend equal amounts of time text messaging.

Children’s changing media habits

Television is losing its long established status as the main form of
entertainment for children. In Britain at least, kids are spending more time
surfing the internet and sending text messages than ever before, according to
a new study. The BBC’s technology correspondent Mark Gregory reports:

The television set in the living room used to rule the entertainment
choices of generations of British children. But that's no longer the case, at
least not according to the latest annual survey of young people's media habits,
carried out by the British media regulator, Ofcom.

The survey found that 12 to 15 year olds spent equal amounts of time
watching TV and going online - 17 hours a week on average for each
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medium. And asked which media device they most valued, teenagers rated
their mobile phone above the family TV set. Smart phone ownership among
teenagers was found to have doubled in just 12 months.

The survey paints a picture of an increasingly tech savvy* younger
generation, with even very young children confident about, and familiar with,
a wide variety of digital devices. The survey says the take up of digital
technologies is faster among teenagers than the general population.

It also comments on the popularity of text messaging, especially among
girls. Teenage girls typically send thirty or more text messages a day, 35 per
cent more than boys do. Ofcom says the findings highlight the challenges
parents face in keeping up with children’s use of technology in order to
protect them.

* confident and knowledgeable in using technology

8.11 Let’s conduct our own survey and compare your media habits with those
of British teenagers.

3

*

Which media device can’t you do without?

How many hours a week do you spend watching TV?

How many hours a week do you spend online?

Have you got a smart phone?

Are you fond of texting? How many text messages do you usually send
a day?

3

%

3

%

3

*%

J/
0‘0

(9) INTERNET ISSUES

9.1 Vocabulary Development. Check if you know these words:

access (n) ['®eksas] JOCTYII; TOMYCK;

accuracy (n) [‘®kjorasi] TOYHOCTb; IOCTOBEPHOCTH;
addiction (n) [o'dik/n] MPUCTPACTHE; 3aBUCUMOCTB;
appropriate (adj) [o'provpriat] Ha JIeXKAIINN; YMECTHBIMH,
associated (adj) [o'sovfiertid] CBSI3aHHBIN;

concern (n) [kan'sa:n] OecIokoicTBO; 3a00Ta
content (n) ['kontant] CoJIepIKaHue;

estimate (v) ['estimeit] OILICHHUBATDH MPHOIU3UTEIIBHO;
investigative (adj) [1n'vestigativ] HCCIIeIOBATEILCKH;
overwhelm (v) [ovva'welm] MTOTJIOIIATh; ITOJABJISATH;
survey (n) ['sa:vei] OIPOC; UCCIICI0BAHNUE;
threaten (v) ['Oretn] YTPOXKATh;

unfamiliar (adj) [anfo'milis] HE3HAKOMBII;
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9.2 a) Look through the text and find out what the main concerns associated
with the Internet are.

[ﬁ INTERNET ISSUES

The Internet is an amazing information resource.
Students, teachers, and researchers use it as an
investigative tool. Journalists use it to find
information for stories. Doctors use it to learn more
about unfamiliar diseases and the latest medical
developments. Ordinary people use it for shopping,
banking, bill-paying, and communicating with family
and friends. People all over the world use it to connect with individuals from
other countries and cultures. However, while there are many positive
developments associated with the Internet, there are also certain fears and
concerns.

One concern relates to a lack of censorship or control over what appears
on the Internet. Anyone can put information on the Internet that can then be
read by anyone else, at any time. This makes it very different from television
or radio. With television and radio there are editors to check the accuracy or
appropriateness of the content of programs, and with television there are
restrictions on what kinds of programs can be broadcast and at what times of
the day. With the Internet, parents cannot check a published guide to
determine what is suitable for their children to see. While software can be
used to block access to certain websites, such as those displaying
pornography, this can never be completely effective.

There are also concerns about privacy and control of communication on
the Internet. For example, when you use e-mail communication or participate
In chat groups, it is possible that your private messages may be read by others
without your knowing. If you buy things on-line or simply browse the
Internet, it is possible to trace all the websites that you visit. Someone may be
looking over your shoulder "electronically." Such information can be used to
build up a profile of your interests and habits. One purpose for such a profile
Is to provide information to companies who sell on-line advertising space. If
they know your habits and interests, they can select particular advertisements
to send to you when you are on-line. The advertisements are chosen to match
your profile. One potential danger is that the information could be used by
others to your disadvantage. For example, an employer could use such
information to decide that you are not a suitable applicant for a job.

A further issue relates to the misuse of the Internet in the workplace.
Many companies are now finding that they need to establish policies to

66



control when employees use the Internet and for what purposes. Recent
surveys undertaken in the United States have revealed, for example, that:
e 47 percent of employees send up to five personal e-mails per day, 32

percent send up to ten personal e-mails daily, and 28 percent receive
up to twenty personal e-mails per day.

On-line industry analysts predict that Internet misuse will cost
companies an estimated 1 billion dollars in lost productivity.

In companies that use software to monitor employee use of the
Internet, 60 percent of the managers said they had disciplined
employees for on-line misuse, and 30 percent had fired people for such
behavior, which included shopping or gambling on-line and
downloading pornography.

A fourth and growing area of concern is that of Internet addiction. An
Internet addict is someone who is unable to control his or her own use of the
Internet and whose behavior threatens to overwhelm his or her normal life.
Internet addiction can result in many problems including a lack of sleep,
lateness for appointments, neglect of work responsibilities, and the
disintegration of marriages and families. Internet addiction is not just a matter
of how much time a person spends online. It is more a matter of how much
damage Internet use causes ina person's life.

9.2 (b) Look at the map of the text and complete it with the missing
information.

INTERNIiT ISSUES

/DlANG:R\S\LL‘

1. 2.

= the content =aprofile of interests = loss of productivity = personal problems:
eg.

=Why? = what for? = Measures:

= what can be done?
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E@ 9.2 ¢ Discuss in groups.
I. How could you compare the quality of the information on the Net and in
paper sources where censorship level is considered to be higher?
I1. 1. Is Internet addiction such a bad thing?
2. Do you think you’re addicted to the Internet?
3. Why are so many people addicted to the Internet?
4. What do you think the indicators of Internet addiction are?

1)) 9.3 Read the statements below and say whether you think they are true or
false. Listen to the text Internet addiction — A growing problem to check
your guesses.

Most people know about the problem of being addicted to the Internet.
A reporter said there are thousands of online addicts.

A cyber-psychologist said life is getting to become like a chat room.

A researcher found 10% of youngsters are addicted to the Web.

The reporter found seven giveaway signs of Internet addiction.

One sign is asking for an extra few hours online.

Lying about how much time you spend online suggests you’re
addicted.

NoakowhE

9.4 Talking points: a) What are your reasons for being on the Net? Do you
mostly:

% Use it as a leisure medium to play games;

» Visit YouTube and entertainment Web sites;

» Maintain social relationships through e-mail;

» Surf the Net to find information for your home-assignments;

» Use the Net to find information about your hobby;

» Visit forums;

+» Do the shopping, buy the tickets, etc.?

b) Put these reasons in the order according to priorities. In such a way we’ll
conduct a mini survey.

(AR

L)

* @

L)

D)

L)

0

*

L)

CER)

L)

CER)

9.5 a) Look through the text and find Internet usage preferences in different
countries (ignore the gaps for a while).

9.5 b) Fill in the gaps with proper prepositions.

As the Internet becomes a broadband medium, it is increasingly taking
on the characteristics (1) a mass medium rather (2) an
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interpersonal one. In the future, mass media trends could be extended to the
Internet. (3) Instance, a recent study (4) Dutch children's
Internet usage revealed that they primarily used the Internet (5) a
leisure medium to play games, watch video clips, and visit entertainment
sites. Research on Americans however, shows people primarily use the
Internet to maintain social relationships through e-mail. The Dutch study was
conducted (6) Valkenburg and Soeters (2001), who examined
children's home Internet usage. They found three primary motives
(7) children's Internet use: affinity with computers, information
seeking, and entertainment. Children must first (8) all enjoy sitting
in (9) of a computer, the researchers found. Second, children use the
Internet to find information about hobbies and homework assignments.
Finally, they visit entertainment Web sites. The use of the Internet
(20) an entertainment and leisure medium is similar (11)
television usage.

9.5 ¢) Check your answers against the text (9.6 par.3) Globalization and Mass
Media

9.6 a. Check if you know these words:

cost-effective KOHOMHYHBIH

lucrative ['Tu:krativ] NPUOBLILHBIH, BBHITOAHBIN
disseminate message pacnpoCTpaHATh COOOIIEHHE
to have an impact on UMETh BIIMSHHE Ha

to accommodate the market 00CITy’)KUBATh PBIHOK
broadband medium HIMPOKOIIOJIOCHAS CETh
subsidy ['sabsidi] cyocuaus

levy [levi] 00JI0’)KEHHE HAJIOTOM

9.6 b Read the text and do the Reading Comprehension questions

ﬁ Globalization and Mass Media

(1) The decentralized nature of the Internet makes it very different from
more traditional mass media, which distribute content created by the media
industries. Global messages developed by the media industries are distributed
through global media systems, such as CNN. CNN can distribute the same
message throughout its worldwide television system. Prior to the 1990s,
media systems were primarily national systems, but during the 1990s a global
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commercial media market emerged. According t0 g
McChesney (1999), "the rise of a global media market |
Is encouraged by new digital and satellite technologies l) .
that make global markets both cost-effective and
lucrative”. Contributing to the trend toward media |
globalization was the formation of transnational
corporations, the World Trade Organization (WTO),
and the World Bank. All of these organizations helped |
to create a new form of global capitalism that uses
global media to disseminate messages to global |
consumers. R BT

(2) In addition to financial interests, global media have an impact on
media content, politics, and culture. Like the Internet, global media are
influenced by the culture and interests of the United States. In some ways,
global media could be considered an extension of the American system. At
present, the United States exports more entertainment products than any other
nation. McChesney (1999) reports that American media companies "have
aggressively established numerous global editions of their channels to
accommodate the new market". Three of the most important transnational
media corporations are Time Warner (now AOL Time Warner), Disney, and
News Corporation. In terms of globalization, American cable companies
have been called cable colonialists because they control the worldwide export
of media content and attempt to establish digital satellite TV systems in
regional and national markets around the world.

(3) As the Internet becomes a broadband medium, it is increasingly
taking on the characteristics of a mass medium rather than an interpersonal
one. In the future, mass media trends could be extended to the Internet. For
instance, a recent study of Dutch children's Internet usage revealed that they
primarily used the Internet as a leisure medium to play games, watch video
clips, and visit entertainment sites. Research on Americans however, shows
people primarily use the Internet to maintain social relationships through e-
mail. The Dutch study was conducted by Valkenburg and Soeters (2001),
who examined children's home Internet usage. They found three primary
motives for children's Internet use: affinity with computers, information
seeking, and entertainment. Children must first of all enjoy sitting in front of
a computer, the researchers found. Second, children use the Internet to find
information about hobbies and homework assignments. Finally, they visit
entertainment Web sites. The use of the Internet as an entertainment and
leisure medium is similar to television usage.

(4) Although transnational media corporations are attempting to
establish operations in nations around the world, some countries want to
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protect their domestic media and culture industries. Some nations, including
Norway, Denmark, Spain, Mexico, and South Korea, have established
government subsidies to maintain their own domestic film industries. The
British government proposed a voluntary levy on the revenues from domestic
film theaters, which show predominantly Hollywood movies. These theater
revenues could then be used to subsidize the British commercial film
industry. However, the proposal was not passed by Parliament. Culture
ministers from a variety of nations have been discussing how they can protect
their own cultural identities in an increasingly American-influenced global
media environment. Some nations, such as Singapore, edit and censor for
broadcast media content created in the United States. Language usage, for
instance, in the Singapore version of the Sopranos is vastly different from the
American version because curse words have been edited out of the sound
track. In such ways, individual nations can establish barriers that make it
more difficult for global companies to broadcast their American-produced
content.

(5) Global media systems have been
considered a form of cultural imperialism.
Cultural imperialism takes place when a
country dominates others through its media
exports, including advertising messages, films,
and television and radio programming. §
America's dominance in the entertainment
industries made it difficult for other cultures to
produce and distribute their own cultural products. Supporters of Amerlcan
popular culture argue that the universal popularity of American media
products promotes a global media system that allows communication to cross
national boundaries. American popular culture in addition challenges
authority and outmoded traditions. Critics of American culture contend that
cultural imperialism prevents the development of native cultures and has a
negative impact on teenagers. Teenagers in other nations have rejected their
own cultural music and dress. Instead, they want to wear American jeans and
listen to American recording artists. Rock groups from other countries will
even sing in English rather than use their native tongue.

(6) A larger concern in the emerging global information economy is the
fact that most of the world's population cannot afford the types of products
advertised on global media. People who are constantly exposed to these
media messages may want to own products that they can never afford, which
could cause social unrest. Mass media portray a lifestyle of consumption that
Is very different from the lifestyles of people living in many other cultures.
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9.6 ¢) Reading Comprehension Questions

Paragraph 1.
1. What are the 1990-s in the sphere of Mass Media characterized by?
2. What made it possible:
a) from technological point of view?
b) from political point of view? | have a dream that one day | have a
dream that one day
Paragraph 1.
1. What are global media influenced by?
2. What are the 3 most powerful transnational media corporations?
3. Why have American companies been called cable colonialists?
Paragraph IlI.
1. What characteristics is the Internet taking on?
2. What did a recent study of Dutch children’s Internet usage reveal?
3. What did the similar survey say about preferences of American teens?
4. What are the 3 primary motives for children’s Internet use?
Paragraph IV.
1. What countries are especially concerned about protecting their own
domestic media and culture industries and what are their measures?
Paragraph V.
1. When does cultural imperialism take place?
2. What do supporters of American popular culture say?
3. What do critics of American popular culture contend?
Paragraph VI.
1. What does mass media portray?
2. What could cause social unrest?

9.6 d) Tell or write an exposition about globalization on the media market.
Use the vocabulary given.
Paragraph I.

= decentralized nature of the Internet

= to distribute content

= content created by the media industry

= digital and satellite technologies

= media market is encouraged by

= make it cost-effective and lucrative

= contribute to the trend

= to disseminate message to consumers
Paragraph II.

= to have an impact on
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» media are influenced by
= in terms of globalization
= to establish digital TV systems
Paragraph IlI.
= to take on characteristics of
= mass medium
» interpersonal medium
= arecent study revealed
= children’s Internet usage
» to be similar to
Paragraph 1V.
= to protect domestic media and culture industries
= to establish government subsidies
= to establish levy on the revenues from theatres which show Hollywood
films:
= an increasingly American influenced global media environment
= to establish barriers
= to broadcast American-produced content
Paragraph V.
= cultural imperialism
= to produce and distribute one’s own cultural products
= to challenge outmoded traditions
= to reject one’s own music
Paragraph VI.
= a larger concern
= products advertised on global market
= to cause social unrest
= to portray a lifestyle of consumption

9.7 Research task. The use of the Internet as an entertainment and leisure
medium is similar to television usage. Analyze a TV guide for one day and
count:

1.The number of authentic broadcasts produced by domestic media industry;
2.The number of broadcasts adapted from global media market.

9.8 Talking points.
= How urgent, in your opinion, is the turning to national cultural heritage
in the times of globalization?
= Should we have a government-appointed watchdog body abridging
America’s dominance to maintain our domestic film industry and
authentic programmes? Or there is no need to invent a bicycle?
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9.10 a) In pairs, discuss which of the following you have used / heard of.
What kind of sites are they?

Google YouTube eBay Amazon Wikipedia MySpace Second Life

9.10 b) Read the article and check to see if you were correct.

Lﬁ How the Internet is changing lives forever.

These days with inexpensive air travel, mobile phones, email and the
Internet, teenagers see the world as a smaller place than it appeared to their
grandparents. Of these innovations, the Internet appears to be the one with
the most potential for global influence, and which will change lives the most.

For example, up until recently friendships developed over a lifetime but
that has now changed. People often made friends locally at school and
continued those friendships into adulthood, but many young people today
find the majority of their friendships over the Internet. This is not restricted to
teenagers. Paula Sen, who has just turned 30, says: 1I’ve met most of my best
friends over the Internet, through common interest forums.

| couldn't live without the Internet. It’s my lifeline.’

The Internet has also greatly influenced how people buy and sell goods.
International Internet shopping is now common, with people buying all sorts
of goods, from sites such as Amazon, the most successful online retail site.
The international auction site eBay allows millions of participants to buy
from and sell to strangers, setting their own prices. But beware - there are as
many unscrupulous salespeople online as on the high street.

One of the Internet's greatest success stories is Wikipedia, the free
online encyclopaedia, which is compiled and updated by its users. It carries
far more content than any other encyclopaedia and is a great starting point for
research, but remember to double-check important facts as it does contain
errors. If you don't have time to check your facts, consider purchasing a
reliable online encyclopaedia such as the Encyclopaedia Britannica. The
other major information resource on the Internet is Google, a search engine
which finds and ranks web pages according to the number of links made to
them.

Probably the biggest impact that the Internet has had is the way in which
it has influenced social networking. The most frequently ‘googled’ word in
the world recently was Bebo - the social networking site - followed by
MySpace. People can meet new friends through sites like these, they can
renew old acquaintances through sites like Friends Reunited and they can
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also play games with each other in virtual worlds such as Second Life. This
Internet-based, three-dimensional virtual world is ‘inhabited' by more than 6.6
million residents from around the world, and global companies such as
Adidas and Toyota even have outlets there.

It’s now much easier to share experiences with others too. Sites such as
YouTube allow people to upload and share videos, with unlikely clips
becoming huge hits and a number of figures becoming Internet phenomena.
Many people remember watching 'sabre boy wielding an imaginary light-
sabre, and laughing out loud at his antics.

Much of the power of the Internet lies in the fact that people are
developing new ways to be creative and innovative, combining ideas and
skills without an organisation or hierarchy. No one is in overall control.
Collective creativity and collaboration are the key ideas. But even more
powerful than this is its power to solve crimes, help change the world through
giving to charities on sites like justgiving.com or find missing individuals:
one website for a missing child was visited by over 40 million people within
days of its being set up.

9.10 c) Read the article again and answer the questions.

1. Why do teenagers see the world as a smaller place than their grandparents
did?

2. What point does the writer make about friendships in the second
paragraph?

3. What examples are given of the power of the Internet with regard to:

a)  buying and selling?

b)  getting information?

c)  social networking?

4. What warnings does the writer give about Internet sites?

9.10 d) In pairs, discuss the following questions.

1. Do people indulge in fantasy virtual life because of the disappointments of
their real lives?

2. What are the advantages and disadvantages of:

a)  buying and selling over the Internet?

b)  social networking with people you have never met face-to-face?

3. Should teenagers' use of the Internet be limited?

9.11 Watch a video episode “Media and Globalization” and make notes about
six principles of globalization.
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(10) Pros and Cons of Social Networking Sites

10. 1 Check if you know these words:

access [‘eksas]
abuse [2'bjuz]
bully ['bul1]
predator ['predato]
stalk ['sta:k]
harass '[heeras]
hassle ['haes(a)l]

JOCTYTI
310ynoTpebdieHre

00U TIuK

XMIITHUK
npeciie0BaTh
II0JIBEpPTaTh HaNaJKamM
MOpOKa

10. 2 Give Russian equivalents to the following expressions in the text.

have access to the Internet
cyber bullies

ill-intentioned online predators
to pretend to be someone else
cyberstalking

to feel ill at ease

to hide behind the shield of the
Internet

to keep in touch with

to hang out

to mingle with friends

to make life more exciting

Most students are part of one: a social networking site (SNN) such as
Facebook or MySpace. Specifically, 55 percent of teens in the United States
have a blog in one, and 48 percent of students visit them daily. This is not a

surprise, seeing as 90 percent of
U.S. teens have access to the
Internet. The question is: does this
have a positive or negative effect
on teens in society?

On the negative side 54
percent of young teens have been
found discussing high-risk material
on Facebook and MySpace, 41
percent talked about substance
abuse, 24 percent about sexual
behavior, and 14 percent referred
to violence. This is only a small
part of all the problems occurring
online, with cases where teens
have become victims of cyber
bullies and ill-intentioned online

O the Internet, nobody knows you're @ dog.”



predators. You could be fooled by someone who is pretending to be someone
else. They may offer you a job or make plans to see you just to get your
money. This can lead to cyberstalking, which is when a person resources
such as the Internet to harass and stalk you. Studies have said that one-third
of all teens have been exposed to cyber bullying on a SNN. This risks the
safety of young adults, and is the reason why many parents feel ill at ease
with their children’s SNS accounts.

Another reason many parents are worried is that communicating
obsessively on social networking sites may keep kids from having person-to-
person interactions. At Stanford, studies show that social isolation increases
with the use of social networking sites. Up to 30 percent of people who are
part of SNSs report talking less on the phone, up to 15 percent of users say
they spend less time with family, and up to 13 percent of users report less
time at social events. Instant messaging also adds to the social isolation
because you are having live conversations that are not real. You are able to
hide behind the shield of the Internet. Also, when it is so easy to just find
friends by adding people with the same interests as you, you may tend to go
out less and might not socialize as much. Why bother, when it’s so easy to do
right at home, behind the familiar computer screen? In spite of all this
controversy, many teens still believe that SNSs are a great way to keep in
touch with long distance friends and family, along with high school and
college buddies. 35 percent of all teen girls blog, compared with 20 percent
of online boys. Additionally, 54 percent of wired girls post photos online
compared with 40 percent of online boys (govtech.com, 2008).

A social networking site is like a virtual meeting place where you can
hang out and talk with your friends about different issues. There are instant
messaging services, and you can add people you know as ‘friends’. You and
your classmates can discuss school activities by simply having a meeting at a
certain site that you are all members of. This will save time and effort.

With SNSs, you can also mingle with friends from different countries
with just a click. Plus, instead having to deal with the hassle of asking for
phone numbers and cell numbers with new friends, all you have to do is
exchange email addresses, so you can search for each other on SNSs and be
able to stay in touch even when you can’t see each other. On Facebook, there
Is an application that is a phone number directory for all your friends that
have posted their numbers. SNSs also make life more exciting for a lot of
people.

In the end, the choice to whether or not one decides to become part of an
SNS is left to the individual himself, but he/she should always remember to
examine all these pros and cons of a SNS to consider in the final decision.
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10. 3 According to the text complete the table the Pros and Cons of Social
Networking Sites.

Pros | Cons

10. 4 a) Talking points. What can be done for children to stay safe online?
Find out what the author of the article Internet safety for children thinks.
Ignore the gaps for a while.

10. 4 b) Choose which answer (A, B, C or D) best completes each gap.
Internet safety for children

16th November, 2010
The (1) __ popularity of social networking sites and mobile phone texting
have presented society with problems in how to protect children online. More
and more youngsters are becoming (2) ___ of Internet predators and bullies.
Parents are finding it more difficult to (3) __ their kids are safe online.
Gone are the days when Mum and Dad could keep an eye (4) _ their
child’s surfing with parental controls on the family computer. Today’s new
mobile and networked world poses new and dangerous (5) _ to online
kids. Two recent initiatives aim to teach children about cyber-safety. Internet
safety will soon be taught in UAE schools, while in Indiana, USA, parents
will (6) __ an Internet Social Networking conference.
The UAE has launched a nationwide programme aimed at educating students
on how to use the Internet safely and (7) __ suspicious websites.
Spokesman Jay Bavisi said: “Advances in instant communication media,
including the (8) _ of Twitter, Facebook, and other instant messaging
services, drive the very fabric of our modern society. Parents, siblings,
teachers and children (9) __ will need to understand the dangers the (10)
_____world presents.” The Indiana conference will (11) _ topics like
cyber-bullying, *sexting and online child exploitation. Local attorney Steven
DeBrota said: “The number one way to keep a kid safe is for them to be
(12) . If they do not believe automatically what people tell them, they
will be safer.”

* sexting pacchuiKa CMC CEKCYaIbHOTO XapaKTepa

1. (@) increases (b) increasing | (c) increase (d) increment
2. (@) victim (b) victimize (c) victims (d) victimization
3. (a) ensure (b) sure (c) shore (d) surely
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4 (@) at

5 (a) treats

6. (a) attend

7 (a) void

8 (a) alike

9 (@) likes

10. | (a) connection
11. | (a) deplore
12. | (a) skeptical

10. 4 ¢) Talking points:

(b) by

(b) threatens
(b) attentive
(b) devoid

(b) likes

(b) liking

(b) connecting
(b) explore
(b) skepticism

(c) with

(c) threats

(c) attention
(c) avoidance
(c) liking

(c) liked

(c) connected
(c) implore

(c) skeptically

(d) on

(d) treaties
(d) attendance
(d) avoid

(d) liked

(d) alike

(d) connects
(d) patrol

(d) skeptic

1. How active must parents be in monitoring their kids’ online activities?

2. What should schools tell kids?

3. “The number one way to keep a kid safe is for them to be skeptical.”
Do you agree with this?

4. How should society deal with cyber-bullying and sexting?

5. What dangers do you think the Internet might pose in the future?

6. Could the Internet become more dangerous than the real world?

10.4 d) Make a poster about Internet safety. List the things children and
parents must do to stay safe online.

10.5 a)What’s your opinion?
= Should governments have any controls on social media?

10.5 b) Put the words into the gaps in the text.

UK debates social media closure in crises

carry
powers

entitled
extensively

setting
during

enabled
fall

Britain’s government has been debating whether to shut down social media
times of public disorder. Prime Minister David

sites (1)

Cameron has said police may need extra (2)
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even though he praised their use in the protests that led to the (3)
of Hosni Mubarak’s government in Egypt earlier this year.
Social networking sites like Facebook, Twitter and Blackberry Messenger
were used (4) by rioters across England in the country’s
recent social unrest. They (5) looters and gangs to organise
themselves during the riots and (6) out attacks on police and
property. Two men were jailed for four years for (7) up a
Facebook event (8) "Smash Down Northwich Town". Neither
of the men took part in any rioting.

emergency." dispelled role

suddenly crisis valuable

convict close official

Deputy Prime Minister Nick Clegg (9) rumours that his
government would act against social media, saying: “We are not going to
become like Iran or China [and] (10) start cutting people off.”

He added: “The government did not seek any additional powers to (11)
down social media networks." Britain’s Guardian newspaper

reported that social media played a more positive (12) in the
riots in organising street clean-ups and criticising the rioters. A Facebook
(13) said their site was useful to the police as a (14)

intelligence tool in gaining evidence to (15)
criminals. A Twitter spokeswoman said: "Twitter is an effective way to
distribute updates and dispel rumours in times of (16) or
emergency."

10.5 c) Talking points:

1. Is a four-year jail sentence appropriate for using Facebook to incite
violence during riots?

2. lIs it a breach of human rights to cut off social media sites?

3. How can social media sites stop users using the sites to commit
crimes?

4. How can police deal with rioters using social media to plan attacks on
them?

@) 10.6 Listen to three students discussing freedom of speech and answer the
following questions.
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a) The two women state that there should be no limit on freedom of
speech. What does the man believe?

b) What his reasons?

c) Does he change his opinion?

10.7 Look at the following statements. Decide if you agree or disagree with
each one, and why?

1. Freedom of speech is absolutely necessary in a democracy.

2. There should be no limits on freedom of speech.

3. Complete freedom of speech may mean that some individuals may feel
unsafe in a society.

4. The government needs to limit freedom of speech to protect minority
groups.

(11) ADVERTISING

11.1 Vocabulary. Check if you know these words:

beneficial (adj) [beni'fifal] OJIarOTBOPHBIH, MTOJIC3HBIN
blatant (ad)) ['bleitnt] HaXaJIbHBIN; BYJIbrapHBIN
bombard (v) [bam'ba:d] O0oMOapIMpoBaTh

brainwash (v) ['breinwal] MIPOMBIBATh MO3THU

catchy (ad)) ['keet/1] JIETKO 3aITOMHUHAIOIMICS
exploit (V) [1k'splait] SKILIyaTHPOBAThH

informative (adj) [inf 2:moativ] UHGOPMATUBHBIH

implicit (adj) [1m'plisit] UMIUTAIIATHBIHA

jingle (n) Kecitill My3bIKallbHas (hpaza
misleading (adj) [mis'l1:din] BBOJISIINN B 3201y K/ICHHE
subtle (adj) [satl] HCYJOBUMBIN, HESBHBIN
ubiquitous (adj) [ju:'bikwitas] BE3JIECYIINI; YHUBEPCATBHBIN
watchdog (n) [wat['dag] cxema oOecriedeHus Oe30MacHOCTH
catchy jingles HABSI3YMBasT MEJIOIHSI

11.2 Put each of the words or phrases above in its correct place below.

Modern advertisements contain hidden messages. (a) in the
advertisement showing the pretty girl in the new car or the smiling children
round the packet of washing powder is the message that if we buy the
product, we also achieve success and happiness. It is a (b) subtle
approach since it seeks to (c) our secret dreams, and it is
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Iinescapable since advertising is (d) . Giant street hoardings

and (e) on television (f) us from all sides.
They (g) us into believing that we can realize our ambitions
quickly and easily. On the other hand, defenders of advertising say that it is
(h) . Advertising is (i) . Advertisers tell us about

useful new products. They brighten our lives with colour and music. They
increase demand, stimulate industry and so keep prices down. Whether for or
against advertising, most people would agree that some kind of

()] , appointed by the government or by the advertising industry
itself, is necessary to maintain standards of honesty and to discourage the
more (k) types of (1) advertisements.

11.3 Discussion.

1. How do you feel about advertisement? What do you do when
commercial starts?

2. Can advertisement hook you, brainwash into buying something you
don’t really need?

3. Describe the advertisement you like.

4. Describe the advertisement that gets on your nerves very much.

11.4 Some people are talking about different methods of advertising. Write
the correct method after each sentence.

word-of-mouth endorsement side of bus
TV commercials poster
leaflet radio spot

1. 'l heard about it from my neighbour.’

no

There's one on the wall advertising the event. It's on Tuesday at 7.

3. | hate the way they come on and interrupt just when you're in the
middle of a good movie.

4. 'Someone just handed me this in the street. Normally | throw them

away but this one is quite interesting actually.

. 'Turn it up! I want to hear when the sale starts.'

'l wouldn't buy anything that he was promoting!'

'Follow it! I want to write down the telephone number at the bottom.

Quick! It's turning left.’

o o1

\l

11.5 a) Read the article about product placement in films and choose the best
answer for each statement a, b or c.
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1 When a new James Bond film is made
a)  only the film company benefits.
b)  not only film companies benefit.
C)  no one benefits.
2 The new Bond film
a) contains lots of vodka.
b) contains lots of product placement.
c) contains lots of adverts.
3 All twenty companies have paid
a)  $70mdollars in total.
b)  $70m dollars per placement.
c) too much money.
4 According to the article, some people don't like the new Bond movies
because
a) of the actor.
b) there is too much advertising.
c) of the poor advertising.

NEW BOND FILM IS A GIANT ADVERT

The release of another James Bond film is always good business for
firms outside the film industry as well as
in. After over 40 years of Bond films,
winning a place for products within a
scene has become big business. So much
so, that the latest Bond movie is, in some
respects, one long advert for vodka,
watches and cars.

Twenty companies will see their
products on the big screen, having paid
between them $70m (£44m) for the
privilege. That is a record for product
placement in a feature film. And the
product placement is not even particularly
subtle. After driving BMWs in his last
three films, 007 is back behind the wheel
of an Aston Martin. He has changed his
vodka brand and ditched his Rolex watch.
Some critics say some of the authentic
Bond characteristics have been sacrificed
because of advertising.
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At a time when the advertising industry is in a downturn, it seems
surprising that companies are falling over themselves to pay such huge sums.
But brand consultant Steve King said that such a strategy makes sense. 'One
of the unique things about cinema is its global appeal which means
advertisers get the reach they cannot obtain elsewhere.'

The last three Bond films have made more than $1bn at the box office.
Bond movies are especially popular with advertisers because of their appeal
to the young and old. The 60-40 male-female ratio among Bond audiences is
also appealing to many advertisers.

But where is product placement going? Experts say it may not be too
long before interactive television and mobile technology link up. You will be
able to buy the watch straight from James Bond's wrist. As advertisers
continue to pay ever larger sums for the cachet of displaying their goods, the
lines between advertising and entertainment are becoming increasingly
blurred.

11.6 Write one of these words to complete each sentence.

action catchy grabbing exotic desire attention original strong
catching  persuasive

1. This advert isn't attention-grabbing. We need something more
noticeable and memorable.

2. Her picture on the advert makes it very eye-

3. Coca-cola® has always been good at coming up Wlth a

slogan.

4. Benetton adverts always use images of people. Sometimes

they can be quite shocking!

For any advert to work, it must get the customer's :

6. An advert has to get your interest and create a for the

product.

The final part of the formula AIDA is that the buyer takes

8. | don't think many TV commercials are . They've never
convinced me to buy anything.

9. A good advert shows normal things in an and
completely new way.

10.When | first saw the advert | thought it was about holidays on
an beach but it turned out to be about chocolate.

o

~

11.7 a) Do you know any rules to make an efficient advertisement?
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A. Advertisers like language that suggests their product is of especially
high quality.
» Buy our latest CD player — many innovative features. (original and
interesting)
» The design of our beds is unsurpassed. (the best there is)
» Our cars leave other cars standing (are much better than other cars)
» Use our exam courses — they will put/leave other candidates in the
shade. (make candidates from other courses seem insignificant)
B.  Advertisers like language that suggests value for money.
Rock-bottom prices in our sale. (extremely low)
Prices slashed! (dramatically reduced)
Bargains galore! (a huge number of products on sale at ridiculously
low prices)
C.  Aduvertisers like language that suggests luxury and comfort.
» Pamper yourself with our new perfume. (treat yourself to something
luxurious)
» Indulge yourself with the best. (allow yourself something enjoyable)
» Enjoy a sumptuous meal in opulent surroundings. (both adjectives
mean rich and special: sumptuous collocates most strongly with words
relating to food and furnishings, and opulent with words relating to
lifestyle)
» Live in the lap of luxury for two weeks. (in a very luxurious way)
D. Advertisers like language that suggests scientific backing for their
product.
» Vacuum cleaner scientifically designed to help you exercise as you
use it.
» Health drink medically proven to boost energy levels. (shown by
research)
> All our computers are state-of-the-art. (use the very latest
technology)
E.  Advertisers like language that suggests their products make us more
attractive.
» Our ties will make you stand out in the crowd. (be noticed)
» Our new lipsticks are tantalizingly appealing. (temptingly)
» Have fetching feet and alluring ankles in our summer sandals (both
adjectives mean attractive)
F.  Advertisers often use rhyme and alliteration (repetition of a sound)
» Women’s World — Wonderfully welcome every Wednesday.
» It’s much less fuss to catch the bus.

YV VY
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11.7 b) Compare the words given in bold with their explanations in brackets.
Success of an advertisement lies in a skillful use of words, inventing
“delicious word combinations” and finding original metaphors. Try yourself
in the shoes of an advertiser!

11.8 Using the new vocabulary translate a monologue of an advertiser into
English.

S peknaMuCT. ITO UMEHHO 5 3araXuBaro OKpyXKawllyro cpeny. A —
TOT CaMblid TUII, YTO MPOJAET BaM pa3HOE AEPbMO, TOT, KTO MPOMBIBAET BaM
MO3TH, 3aCTaBJsii MOBEPUTh, YTO BBl MOXKETE€ MMETh BEIIM, KOTOPBIX Yy Bac
HUKOrAa He Oyxaer: Jna3ypHble He0Oeca Ha JaleKuX OCTpoOBax,
COOa3HUTENBHBIX KPAacOTOK, HJAealbHOE cuacThe. Ecim Bbl BuUauTe B
peKiaMe JEBYIIKY B HOBOM MalllMHE WJIM YJIbIOAIOIIMXCSA JETed BOKpPYT
[IAKETa CTHPAJIBHOIO IOPOIIKA, Bbl MOJYy4YaeTe WJUIFO3HUIO, YTO, €CIIU BbI
KYIUTE 3TOT MPOJIYKT, Bbl TAKXKE JOCTUTHETE ycrexa U OyaeTe CHaCTIUBBL.

HukTo B Moelt npodeccun He kelnaeT BaM cyacThs. Beab cyacTiuBbie
TOaM  He mNoTpeOnsitor. 3Haere, KakoB Haml JeBU3? «  Tpauy,
CJIEIOBATEIBHO, s CylecTBYo». Ho /it Toro, yTo0bl NpoOyAUTH B YEIIOBEKE
Kaxay MpuoOpeTaTeNbCcTBa, HYKHO BO3OYyAUTH B €ro Jylle, TOpeyb,
AITYHOCTh — TAKOBO MOE OpYKHE. A MOSI MULLIEHb — Bbl CAMHU.

S pacxomyro CBOIO KW3Hb Ha TO, 4TOObI JiraTb Bam. Her opraHoB
(Ha3HAYEHHBIX IPABUTEIILCTBOM HMJM CaMOH pPEKJIaMHOW  OTpaciibio),
CIENAIIMX 32 TeM, YTOObl KOMIIAHMM HE COBEpIIAIM MPOTUBO3AKOHHBIX
ACUCTBUM W TOJNICPKUBAIM YpOBEHb UECTHOCTH, 3alpelnas Haubosee
HaxaJbHbIEC BUJbl BBOJSIIECH B 3201y ACHUE PEKIAMBI.

S mpepoiBato BaimM Tene@uIbMbI, YTOObI HABSI3aTh CBOM JIOTOTHUIIBI, a
MHE 3a 3TO OIu1auyuBaroT oTimyck B CeH-Tpomne win Ha lIxykere. S 3anonHsto
pPEKJIAMHBIMHU CJIOTAaHAMM Ballli HW3JIIOOJICHHBIE >KypHAJIBI U TOJy4ar B
Harpany Buiuly Ha Kopcuke, winu asopeny B Mapokko. S Beszecyml.
['uranTckue pexkiiaMHbIe IUTHI HA YJIUIAX U HAaBSI3UHUBBIE MEJIOAUU PEKIaMBbI
Ha TeJIeBUJICHUM OOMOApIUpPYIOT Bac CO BCEX CTOPOH. BaMm OT HHMX He
CKpbIThCA. Sl 3ampemiato BaM cKy4daTh. Sl Memar BaM JIyMarb. Teppopusm,
MMEHYEMBI «HOBHUHKOW», JKCIUIyaTUPYET Ballld TaWHbIE MEUYThl, H
OIYCTOIIAET BAIlIA KOLWIEJIbKHU.

OT10 4 pemar, 4To ecth VctuHa, uto ecth Kpacorta, uro ectb J[o6po.
OTO 5 pelalr CerojHs, Yero Bbl 3aXOTHUTE 3aBTpa. Bamm sxermanust O60jblie
BaM He IMpuHaAnexar. Bame xemanue JOMKHO OBITH PeE3yJabTaTOM
MHOTOMWJUIMAPJIHBIX WHBECTULIMN B €BpOBatOTE. [0 Uero ciiajiko BIANEThH
BAalllUM MPABBIM NOJIyLIapueM!

86



Bel 3amerwim, Hackonbko pekinama He wuHpopmatuBHA? OHa He
PAcCKa3pIBaCT O CBOMCTBAX HOBBIX NPOAYKTOB. OHa MpPOCTO T'OBOPHUT, YTO
KaXabld U3 HUX aydmnid. K Tomy ke, HapoaHas MyApOCTb IJIACUT, YTO
XOpOILHIA TOBAp B PEKJIAME HE HYKAAETCS.

(B coaBTopcTBe ¢ Dpenepurom berdbenepom)

11.9 Project work.

1. Choose a product you like. Invent an ad for it while making use of all
the features in A to F. Use some of the new vocabulary from this set of
rules.

2. Create a social advertisement we so urgently need but lack. The aim of
a social advertisement is to awake people’s conscience.

Potential topics:
Environment
Homeless children
Homeless animals
People suffering from lethal diseases
Old people
Drug addicts,etc.

cebook. confanimal esmiguelmeding tuitter: Gmiguesnimsl

Fuearamal

NDONARA UN PERRD SIGNIFICA MATARLO -
Abandoning a dog, means Kkilling i it.

facebook. com/animalesmigue lmeding twitter: [Amigusanimal

uTpguTenbTus o Teu

COMPARTIR ESTA IMAGEN CON TODOS LOS QUE PUEDAS
PARA GENERAR CONCIENCIA Y RESPETO ANIMAL
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ADDITIONAL VOCABULARY EXERCISES

1. Fill in the gaps in the following sentences with an appropriate word. You
have been given the exact number of letters in each case.

1. Are there any interesting head in today's paper?

2. Mike's a journ for a local newspaper.

3. The cros and the cart are the only parts I look at in the
paper!

4. Do you know that paper has a circu of over 3 million a day?

5. Did you read the edit in the paper today? | agreed with every
word it said.

6. | hate the way the papers seem to be so full of gos and
sea these days.

7. What freq is the BBC World Service on? Can | get it on my
radio?

8. I listen to my local radio sta a lot. It has great music and regular
news broad .

9. Do you know how many television chan they have in the United
States?

10.The picture on our TV isn't very good. Perhaps we should move the
aer

11.Give me the rem con I' I hate the way you keep changing
what we are watching.

12.Let me phone you back. My favourite so IS just starting and |
never miss it.

2. Read these sentences (1-10) and then use the words in bold to complete the
sentences (a-j) below.

1.

2.

B~ w

o

TV companies broadcast their programmes across the country or even
across the world.

They interrupted the programme for an important news bulletin about
the earthquake.

I've made my own website for people interested in collecting stamps.

| don't spend too much time on-line because my mum only lets me use
the internet at the weekend.

You can receive hundreds of TV channels if you have a satellite dish.

| always get all the news from my local radio station.

I'm quite interested in current affairs and watch the news every day.
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8. Journalists can make mistakes, so don't believe everything you read in
the press.

9. You can't go into the studio when they are on (the) air.

10.Where a sports match has spectators and radio has listeners, television

has viewers.

a) | spend hours chatting to friends all over the world.

b) The programme invited to write in with their ideas.

c) My favourite plays non-stop dance music.

d) The presenter said something she shouldn't have, forgetting that they
were

e) My favourite programme was interrupted because of the
about the president's death.

f) They shouldn't violent programmes early in the evening.

g) All the seem to have too much advertising these days.

h) The programme's had lots of links to more information.

1) Many writers in think that the government's decision is
wrong.

j) 1don't know much about because | don't really follow the news

3. Read these sentences (1-10) and then use the words in bold to complete the
sentences (a-j) below.

1. The editor sent his two best reporters out to get the story.

2. According to the TV listings/guide, there's a film on Channel Five-at
ten o'clock.

3. I don't believe in censorship. | think that people should be free to write
whatever they want.

4. Some people pay for satellite TV and they have a kind of dish on their
roof to receive the signal from space.

5. Have you seen the new commercial/ad/advert/advertisement for soap
powder with the funny dog?

6. The presenter of the show introduced her first guest, who was a famous
actor.

7. A celebrity is a person who is famous, such as a singer or actor.

8. A sponsor is a company that pays for a TV show, a sporting event, and
SO on.

9. The newsreader said that there had been a plane crash in Russia.

10.Stay with us, and after the break we'll be bringing you more pictures of
that skateboarding dog!
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a) | know you say that she's supposed to be a , but I've never
heard of her!

b) You have to have a good voice and look serious to be a ;
most of them are also trained journalists.

c) We're thinking of getting , but | think the dish looks so
ugly on top of the house.

d) If you feel that strongly about it, why don't you write a letter to the

"

e) Wasn't that actress in a for a bank a couple of years ago?

f) The government have been accused of after they tried to
stop the newspapers printing the truth.

g) The channel lost its after making a programme that
criticised the fast food industry.

h) She used to be a on a children's TV programme, and now
she hosts a game show.

1) We're going to take a quick , but stay tuned for more.

j) Could you pass me the then | can see what time it starts?

4. Use the right form of the words in brackets in these sentences.

a) My friend is a . She works for the BBC, which stands for
British Corporation. (broadcast)

b) Many Sunday newspapers these days are just full of
(advertise)

c) The assassination attempt wasn't In the press until two days
later. (report)

d) These days there are very few broadcasts on TV. They
usually them and show them much later. (live, record)

e) There is quite a lot of  of the media in some countries,
especially during times of conflict. (censor)

f) The of this student magazine is a friend of ours. (edit)

g) This in the Chronicle writes very well, doesn't she? | enjoy
reading what she has to say every Saturday. (column)
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AUDIOSCRIPTS
p. 21 ex. 2
INTERVIEW WITH CAROL: Problems with TV News

Interviewer: Hi, Carol. I'd like to get your opinion about news in the United
States.

Carol: Well, I have very strong opinions about it. We think we're getting the
news, but it's really just entertainment. It's based on what's going to keep
people tuned in, like plastic surgery or celebrities. They actually tease you to
get you to watch the news with those stories, because | think they think
Americans get bored with international news.

Interviewer: You're talking about news on TV.

Carol: Uh, yeah. They say: "Tune in at 11, find out how this woman lost
weight." And that kind of keeps people watching - and that's what they call
"news." But what about major political problems? Those don't get reported in
the way they should be - they don't get reported enough.

Interviewer Yeah, | see what you're saying . . .

Carol: The other thing that bothers me about the news is that it's shallow.
Like, there are these people doing voice-overs. But the voice-overs have the
same tone as people who do it for movies. It's like "Six Guns to Kill" and
then it's like "Plastic Surgery at 11." And it's the same voice, the same style
for those two stories. It's equating those types of information. It's all like
entertainment.

Interviewer: Do you think entertainment is more interesting than news?
Carol: Good question. | actually think we've gotten used to the idea that news
should be just as entertaining as the movies. Like a sitcom. And it should be
quick, and sort of like instant gratification.

Interviewer: What do you mean by instant gratification?

Carol: It's something that doesn't require you to think. Easy information.
Something that makes you feel like you're learning something, but you really
aren't. So, it's quick and it's shallow. And the TV news has to be reported by
news anchors who are physically attractive. If they're not attractive, viewers
complain.

Interviewer: Well, do you think newspapers give you better news coverage
than TV?

Carol: I think newspapers are better, because they're more in depth. But then
who has time to really read them? And what's difficult about news in general
IS ... see, I'm criticizing what's being reported, but the main problem is what's
not being reported. And that's hard to criticize, because you don't know
what's not there. And | think papers are guilty of that.
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Interviewer: Do you get any news from radio or the Internet? Are they better?
I mean, are there any good places to get news?

Carol: | do think there are better places. But you have to spend time finding
them. And people need quick access. If you want to get specialized news, you
have to go to special radio stations or websites, and | don't even know what
those are.

Interviewer: So, where do you get your news?

Carol: Mostly on TV. That's the thing. | realize I'm being sucked into it. So
I'm critical of it, but it's OK because | know I'm being sucked in!

P25 ex.3.4

It would obviously be absolute folly for newspaper owners and publishers to
ignore current technological developments, but it should also be
acknowledged that newspaper companies are still alive and well and doing
quite nicely, thank you. Whilst it's obviously true that technology has
changed potential modes of delivery, the fact remains that there is no content
without a news organisation to gather and edit news.

Indeed, internet only sites that have attempted to publish solely their own
content have struggled, white the online news sites that have thrived have
done so almost entirely as a result of others' labours. Newspapers are still
very much the main news-gatherers as well as being the primary suppliers of
news to Internet-based companies, and the bottom line is that this will
continue to be the case until online journalism becomes as profitable as print-
based media. Even bearing in mind reduced delivery and printing costs, such
parity is probably still many, many years away.

Another important factor in the continued survival of newspapers has
ironically been the new income generated from advertising placed on the
companies' websites. The vast majority of newspaper websites are still free to
access, as efforts to monetise them have had decidedly mixed results. As d
result they are attractive to advertisers keen to hit as wide a range of potential
customers as possible. Most companies have strong brand identities, are in
healthy financial positions and have access to a deep well of content, all of
which suggests that rumours of the death of the newspaper have been
somewhat exaggerated!

p. 32 ex.5.7

CELEBRITIES

Anna | don't think that it's got anything to do with us, it's none of our
business. If people want to do what they want, | don't care who they are, they
should be allowed to. I think we can do without this kind of thing in the
papers.
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Rod I think that the problem is that half of the stuff they print is just complete
rubbish. They'll print anything to make a bit of money, and | think that half
the time, they just make it up. I don't think they should be allowed to print a
load of lies.

Mike A lot of people, especially young people, look up to pop stars and film
stars, and people like that, so my feeling is that it's important we know what
they're up to. These people are role models for our children, so it's right if we
know what they are really like.

Wendy | really like finding out about who's going out with who, who's
getting married and that kind of thing. | get 'Hello' every week and it gives
you all the latest news and | really look forward to it. What's wrong with
that?

Steve | can't see how it is in the public's interest to know about the private
life of a Hollywood film star or some princess or other. It may be that these
people have immoral lives but it's even more immoral to write and read about
it. I don't go along with this kind of thing at all.

Andy If people want to read information, like this, then the newspapers will
print it. I don't think you can blame the newspapers. If people gave up buying
these papers, then you wouldn't get all these shock-horror stories. It's as
simple as that.

Diane I think it's really important that the press has complete freedom. After
all, if you start saying 'No, you can't print this, you can't print that', it won't be
long before our whole democratic society breaks down. | don't want
politicians deciding what | can read.

Alice Well, these film stars say they're not happy about it but they keep on
giving interviews all the time, so | can't see how they can complain if
sometimes the papers print stories about them that are maybe a bit
embarrassing. That's just too bad for them!

p. 35ex.6.1(c)

You are going to hear a journalist talking about the BBC.

Interviewer: So Paul, can you tell us a little bit about how the BBC got
started initially?

BBC employee: The BBC was set up in 1922. Urn, its first director general
was a 33-year-old Scottish engineer called John Reith, who was invited to
become the first director and his vision, it is important to know this guy's
name, John Reith, his vision was very important for the establishing of the
BBC. His vision of what it should be was very, very influential. Um,
basically he had a phrase which he used which was to inform, educate and
entertain. And these were the three pillars of what he thought the BBC
should do.
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Interviewer: Mmm.

BBC employee: Inform, educate and entertain, in that order. It is interesting
that educate comes before entertain.

Interviewer:  Indeed, yes.

BBC employee: Yes, in his vision of it, and this kind of motto is still used
in the BBC today, inform, educate and entertain, and it can still be seen in
something that is called the Reith Lectures that happen every year. Radio
lectures on an important scientific or cultural issue of the day which are
dedicated to Lord Reith, the first director general.

Interviewer: And was it accepted from very early on that the BBC
would be an independent organization editorially?

BBC employee: Yes, um, that is very interesting, um; John Reith's vision
was that the BBC should be financially independent and editorially
independent. Financially, well he had seen the commercial radio being set up
in the USA and commercial radio was basically paid for by the advertising.
So the advertisers had a lot of power and he had seen other European
broadcasters being set up, who were controlled by the government, and so
there was a lot of political influence over them. And he wanted something
that would be completely separate from both of them, and that was his
vision. He was tested very early on, actually, in 1926, only four years after the
BBC was set up there was the General Strike. This took place during the
Great Depression of the 20s and everybody was on strike. Newspapers
weren't being printed; people couldn't get information and the Home
Secretary at the time, Mr Winston Churchill, tried to use the BBC to
broadcast government propaganda. But John Reith was very, very strict about
this, absolutely refused to broadcast what he saw as government propaganda
and tried to broadcast independently what the BBC thought was actually
happening, and | guess this was the beginning of the BBC's reputation for
total independence in its news reporting.

Interviewer:  Yes, | mean one of the most admirable qualities of the BBC
has been its ability to maintain its independence and, um, I am wondering if
this has been challenged in various, if it is still being challenged over this.
BBC employee: The BBC's political independence has been challenged
constantly over its history, really. Especially in the last twenty years, it has
been attacked by both right-wing and left-wing political parties. In the 1980s,
Margaret Thatcher and the Conservative Party used to call it the Bolshevik
Broadcasting Company. Bolshevik as in the Russian Revolution, they
claimed it was very biased and very left-wing. And in 2003, the left-wing
party, the Labour Party, had a very serious falling out with the BBC over the
Irag war. What became known as the Kelly Affair. Basically the BBC
claimed in a radio programme that the government had deliberately
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exaggerated the threat from Saddam Hussein's Iraq in order to persuade the
public to go to war with Iraq. The government denied that they had been
misleading the public. They were very angry about the BBC's report and the
scientist at the centre of this big argument, who had actually given the
information to the BBC, unfortunately committed suicide, and there was a
great big argument, big public investigation about this, and in the end the
judge who was leading the investigation, decided for the government and
against the BBC, and the BBC had to apologise and the leader, actually the
director general at the time actually, resigned, although a lot of the general
public didn't agree with this ruling.

Interviewer:  Absolutely, yes.

BBC employee: It was a very serious setback for the BBC.

Interviewer: Yes, and it was very evident in the march to London when
one million people took to the streets to demonstrate against the government.
BBC employee: Certainly, yeah, and that had to be reported just by the BBC
just as much as the propaganda for going to war with Iragq was reported, and
they both had to be reported in a balanced way.

Interviewer  Yes, so in many ways the BBC has been a very controversial
organization throughout the ages since it started.

BBC employee: It certainly has.

Interviewer: | am wondering how it manages to finance itself throughout
all of this.

BBC employee: Well, the BBC has a special, | think unique, form of
financing at the moment, where it gets money from people, from everybody
who has a TV. If you have a TV in your house you must pay a licence for it
every year, and that includes students. That might be some of your students
might need to get one. The licences are £139.50, I think, and ...

Interviewer:  Quite a substantial amount!

BBC Employee: Quite a substantial amount, which you have to pay every
year and this money is used for making radio and TV programmes, The BBC
has other ways of making money and it sells its programmes abroad to other
channels, it makes books which tie in with its programmes and it has various,
merchandising branches, but it ; doesn't carry advertising. The only
advertising you will see on the BBC is for other BBC programmes.
Interviewer: Yes, yes. And it is one of the reasons why people opt to
watch BBC rather than other channels.

BBC employee: Some people find it very refreshing not to have to have
advertisements every 15 minutes.

Interviewer:  Yes, especially in the middle of films.
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And the BBC still does continue to play a very important role in people's
lives. Very often at lunchtime, breaktime, you will hear people talking about
a programme that they had seen on television.

BBC employee: Yes, the BBC plays an integral part in British life. People
have grown up with it for generations. There are soap operas on BBC radio
which are 50 years old. It is the oldest soap opera in the world. It is the
nation's favourite information source. Most people still get their information
from the BBC. The BBC is still the most trusted organization in the country.
Interviewer: So why do you think the BBC still plays such an important
role in British life? | mean, very often at lunchtime, the topic of conversation
would be a programme that people have watched the night before.

BBC employee: Absolutely, | think the BBC still plays an integral part in
British life. People have grown up with it for generations. It is like a trusted
friend. It is still where people get most of their information from. Certainly,
the BBC is more trusted than any politician and people are very protective of
it. They don't like to see the BBC being attacked by politicians. | also think
people are very proud of the BBC. They see broadcasting as something that
we still do well in this country. The BBC itself still claims that it is the
second most recognized brand name in the world, after Coca-Cola.
Interviewer: [laughs] And it certainly offers us a lot more than Coca-
Cola does! Thank you very much, Paul.

BBC employee: Thank you

Interviewer:  Very informative.

p.51 ex.7.b

Reality TV

Alison:  Hey, did you watch Big Brother last night?

Carrie:  Oh my God, | can't stand that show. It's so boring!

Alison:  What are you talking about? It's amazing! It's got so much drama
init!

Carrie:  Ugh, how can you say that? | can't stand it!

Alison: | like watching it, because it's, like, you get to see real people but
they're, they're kind of celebrities. | like to imagine that | could be on it some
day.

Carrie:  Oh, come on, the people on that show are just idiots!

Alison:  Well, thanks a lot! No, | mean it's really interesting to see how they
interact and to see what happens. And on some of the reality shows the
people, like, what's the one where they're on the island? And they're
competing so they're actually...

Carrie: ~ No, no no! Listen, I don't know, | mean, | think these shows are,
just, like, they're really voyeuristic. You know, it's just stupid. And, | don't
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know, personally, | want to watch intelligent people speaking, as opposed to
the people on these shows.

Alison: Well, some of them are intelligent. It just depends and the ones
that aren't, 1 mean, they make fools of themselves and it's funny. It's
entertainment.

Carrie:  But, I mean, they're just basically like stupid show-offs who have a
complete lack of 1Q. It's ridiculous.

Alison:  But it depends on the show. | mean, | saw one show where the guy
was a scientist or something and he was really, you know, inspiring. And so,
if these real people can be actors and, you know, communicate to the
Mmasses...

Carrie:  No, but they're not real people. | mean, some reality shows are just
as scripted as any other show.

Alison:  No, | mean, that's the whole point of it being a reality show, is that
they just put up a camera in somebody's house. | mean, did you ever watch
The Newlyweds with Jessica Simpson and her husband? Well, now they have
a divorce. But, as you can see by watching the show, they should have a
divorce.

Carrie: Personally, | think there are much better things on TV. | mean,
there's news, there's films, documentaries...

Alison:  All right. Well, I guess you don't want to come over and watch the
Top Idol show tonight.

Carrie: Actually, | think I'm going to go watch a real movie with real
actors.
p.6lex.8.7 A

Student A. Interview with Joanna Bogle, of the National Viewers’ and
Listeners’ Association

I=Interviewer

JB=Joanna Bogle

I Joanna Bogle is a member of the National Viewers’ and Listeners’
Association, which aims to monitor the output of both television and radio.
Joanna believes quite firmly that Tv stations should recognize more fully the
power and influence of television, and exercise stricter control over
programme content. | asked her what kind of thing she personally found
offensive on television.

JB  Well... this would be difficult to say. First | don’t think one wants to
sat so much personally as what our association would find offensive and it’s
not only offensive but harmful. | do think that | personally find a great deal of
the exploitation of sex and sexuality offensive. Perhaps this is particularly as
a woman. And | find it very irresponsible too because we are now
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recognizing that some of the revolting attitudes towards sex and towards
women which became popular ... have become popular over the last couple
of decades have had a number of seriously sad side effects, not least the
tragedy of AIDS and so on. So | personally am offended by that, but I would
say that Association is probably slightly more concerned, particularly about
violence, - violent language, violent activity, and the idea that sloshing out at
somebody, engaging in really savage, barbaric er...er... activity is a normal,
even praiseworthy, heroic, manly thing to do. I’m thinking, for instance, of
films like Sebastiane, and Jubilee, that disgusting film where policemen were
seen erm... being the victims of cannibalism and somebody was roasted alive
on a spit..ugh...

I Was this shown on television?

JB  Er... Yes this was shown on Channel 4. | regard that as unacceptable...
grossly violent, sadistic, er..with the most horrible and depraved of overtones.
| think there is a case for saying that some things don’t really have a place on
a small screen at all, and belong to the private cinema club for those who
really like that kind of thing. | Bu don’t people realize the difference
between fantasy and reality?

JB  Ah... | don’t actually think people do know the difference between
fantasy and reality, not that that always matters it can even be quite amusing.
On BBC radio, the programmeThe Archers, the popular everyday tale of
farming folk, they wanted to write a new baby into a story at one point ...
they’d had a young couple getting married and er... a couple of years later
they thought ‘time to introduce a baby into the script’ and they decided
against it because they didn’t have the staff at the BBC at the time to cope
with the flood of little white knitted wooly things that would be arriving for
this non-existent baby! They had to wait until they’d got the secretaries and
so on to cope with it! So people do believe in it. It’s ridiculous, people write
to Coronation Street for the imagined wedding anniversaries and birthdays
and funerals and so on that crop up. Fantasy is ... is ... very difficult to
remove from reality.

I What evidence is there that, um, the violence or indeed sexual behavior
that is seen on television is reflected in behavior ... | mean isn’t it the other
way round?

JB  This of course is a big debate and it is true that television both reflects
and influences. | think we’ve all had the experience of being enormously
inspired by magnificent music or a stirring speech or a call to courage. We’ve
all been moved by some impressive event on television and certainly we can
even see within the whole country that you can create a mood or a climate by
the way in which you present an ... an activity, and | think that it’s rather
silly to imagine that people who are uplifted by er... a lovely piece of
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pageantry or by stirring music are not depraved by something that’s
disgusting. Clearly we’re both. It is true tha ... that the mixture between what
influences you and wha ... and how you influence the screen is ... is a
blurred area and everybody in the mass media knows this, but I would say
that by and large one of the major influences on all our lives is television, and
people wouldn’t spend thousands of pounds on advertising on it if it didn’t
influence people — “Persil washes whiter’ says the voice over and over again
and millions of housewives are absolutely convinced that it does and they go
out and buy the product. So | think the influence is mostly that way round.

p.62ex.8.7B
Student B. Interview with Kate Adie, a BBC journalist
I=Interviewer
KA=Kate Adie

I What evidence is there that, er, television influences behavior?

KA There is quite a lot of evidence that it influences behavior in a matter
of life styles, images, popularity or fashion. Whether it’s a deep influence on
behavior is questionable, because it can be seen as both a force for good and
a force for evil, and many of the grey areas in between, and it’s certainly not
one nor the other, because television, for example, has endless images of
heroism, of good, of ... grandeur, of charity, of loving which ... and we have
a world which certainly does not emulate that one hundred per cent of the
time. Also television has images of violence, of unpleasantness, of evil, of
cruelty, and ... again you find that in society, but not one hundred per cent.
I’d almost reverse the remark and say that | think that television is a
reflection of the society in which you live, as long as that television is free to
be that reflection.

I When you say “free to be that reflection’, in what ways is it constrained
from doing that?

KA | suppose we take the view in this country, where television has ... one
whole been run by people of a certain amount of education, and a certain
social background for many years, that television has, on the whole, been
what a certain group of people ought to have. It’s certainly has not been a
straightforward television being people ... what people would like to have, in
other words, a lowest common denominator ... er attitude to television,
would for example, er, introduce a great deal of pornography onto television.
You would also have a much larger percentage of ... low-challenging
programmes. By that | mean pap, really non-challenging, unintelligent, soap
opera, quiz programme ...
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I You recently made a television documentary on the subject of violence
on television. To what extent did this change your views?

KA | am going to sound very obstinate, ignorant hippopotamus and say ...
you know, not a great deal, because | work all the time in this area. | work ...
| spend a lot of my time seeing with my own eyes the sort of subject which is
extremely difficult to put on television, which | was making the programme
about, about violence. | see quite a bit of death and cruelty and ... of
unkindness and violence and brutality. All of these things. And | have to
make regular judgements about what | feel can be shown on television, and |
by no means have ever believed that everything can be shown. | see no
evidence, | hear no evidence of real harm done to people by mere showing of
violent acts on television, with the rider that, of course, there are always
people who will be watching who are uniquely susceptible.

I So you are saying that there are certain people who may be influenced.
KA  Of course there are.

I But they (unclear) ... majority.

KA There are ... they ..of course there are people who are influenced by
anything.

I In the course of your work you deal with issues that contain real
violence. There’s also a lot of fictional violence on television. Do you feel
that viewers can understand the difference between fantasy and reality?

KA Most can. First of all | thinkit’s up to the television erm...companies,
for a start, to bear some responsibility on one side, on the other side | think
that most viewers do distinguish. Some don’t. There are hordes of people,
you know, in this country, who ... are ..deeply in search of Coronation Street
in Lancashire. They actually ... you know...people go and try to find the
Arches. They want to know where Ambridge is. They spend their lives
crawling round Yorkshire looking for Emmerdale Farm. All of these fictional
places.

I What do you personally find offensive on television?

KA | find gratuitous violence extremely offensive. | don’t like violence. |
don’t like it in real life. I am actually physically sickened when | see people
fighting. | don’t like it. Erm ... I...1 also find horror where there is a sort of
... where the human body is chopped up, squashed, generally exploded and
extruded. | find this appalling. I don’t like it myself. I wouldn’t stop other
people watching it.

p. 68 ex. 9.3
Internet addiction — A growing problem
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The New York Times has reported on a problem that many of us have but are
not aware of — Internet addiction. According to reporter Tara Parker-Pope,
millions of us are addicted to being online. She says this is a growing
problem that is making us more forgetful and impatient. Ms Parker-Pope
writes about various reports highlighting how technology is changing people.
In one, she quotes cyber-psychologist Dr. Elias Aboujaode who says: “More
and more, life is resembling the chat room.” He said we are living in “virtual
lifestyles” which is negatively affecting our real-life relationships. Nicki
Dowling, a clinical psychologist from Melbourne University in Australia,
concluded in a recent study that ten per cent of young people had what she
called “Internet dependence”.

Tara Parker-Pope quizzed experts in this field on what the signs are of being
overly (upesmepno) absorbed in technology. She came up with seven
indicators of “tech overload”. The first is whether you check our e-mail
before doing other things. Another telltale sign is if you always anticipate and
look forward to your next online visit — a sure sign of dependence and
addiction. The third point is if you say, "just a few more minutes" when
someone wants you. Parker-Pope found your interaction with others also says
a lot about how important the Internet is compared with family and friends;
do you lie about how much time you spend online or choose to surf the Net
instead of go out with others? Other giveaways (HEBOJIbHOE pacKpbITHE
taitibl) include the “online lift” that stops you being unhappy, and when
others complain about you always being online.

p. 80 ex. 10.6

Listen to three students discussing freedom of speech and answer the
following questions.

Student A: | don't think you can really put any limits on freedom of
speech. It should be an absolute principle in a mature democracy, don't you
think?

Student B: When you say 'an absolute principle’, do you mean that
anyone can say or broadcast or print anything they want to about anyone else
on any subject?

Student A: Yes, | think so. Obviously, you expect that people will use
that right responsibly and not use it in a way that will lead to violence or
Worse.

Student C: Yes, | think | agree. | mean, once you start putting limits on
freedom of speech, then it's a dangerous road to go down. As you said, it's a
fundamental part of a democratic society. If those in authority start restricting
that right, if those in power have the right to decide what can or can't be said,
then | think it's a dangerous sort of power to have. You made an interesting
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point about using the right to freedom of speech in a responsible way. That's
what | think a mature democracy should be based on - people have the right
to free speech, but are responsible enough not to abuse it, not to exercise it in
a negative way.

Student B: Yes, but following on from that point that's where | have a
problem with the idea of an absolute right to freedom of speech, particularly
regarding what you both say about responsibility and mature democracies.
The reality is people can't be trusted to use that right in a responsible way.
Why should people have the right to make racist comments or things which
might cause violence against others or whatever? Can | also pick up on your
point about not allowing those in power to limit freedom of speech? | mean, |
would have thought that in a mature democracy, yes, those in power must
listen to the majority, but they also need to protect minorities, and that means
limiting the rights of people to say things in public which might put those
minority groups in danger.

Student A: OK, those are fair arguments, but you make the point that a
society needs to protect minority groups, but if the government can limit
freedom of speech, they might start silencing minority groups and that's not
protecting them. There might be less tolerance of different, non-majority
views and opinions.

Student C: Exactly.

Student B: | know, it's not an easy question, but | still think that a
society in which anyone can say anything may in fact lead to a less tolerant
society than one where there are some limits on what you can say. As | said
before, people might use free speech to take away the freedom of other
people to feel safe in a society.

Student C: | think we'll have to agree to disagree on this issue.

Arrange the pictures in the correct order.
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SUPPLEMENTARY TEXTS

Text 1. Imagine you are a journalist writing an article about town criers for
your local newspaper. Complete your notes by quickly scanning this entry
from an encyclopedia.

TOWN CRIER

Notes for article on town criers

Not many people could read until

The words they traditionally shout mean

They spread the news of in 1666.

They were replaced by public notices and

The present London town crier brought people the news of birth.

Town criers were once a familiar sight on the streets of England and
America. With their bright red cloak and loud bell and voice, they could be
seen and heard by everyone. Until the late 19th century, very few people
could read. The town crier's job was to stand in markets and public spaces,
shouting the news to the residents of the town. He would ring his bell to
attract people's attention. His traditional loud cry of 'oyez, oyez', which
means 'listen, listen’, would tell people that there was important news.
Records of town criers date from 1066, when we know they were used to
spread the news of William the Conqueror's invasion of Britain. Throughout
history, they passed on news of war, politics and births and deaths of
members of the Royal family. In 1666, news of the Great Fire of London was
spread across the capital by town criers.

As more and more ordinary people learned to read, the job of town crier
gradually disappeared. Notices displayed for all to see and, later, newspapers
brought people the news instead. London still has an official town crier who
attracts tourists to the city. One of his proudest moments was announcing the
birth of Prince William to the people outside Buckingham Palace.

Text 2.

A television reality show features talent culled from the ranks of ‘ordinary'
people, not professionally trained actors. Reality show producers typically
shoot hundreds of hours of footage per episode and use creative editing to
create a narrative thread. Subjects of a reality show may be given some
rudimentary directions off screen, but the point is to allow the performers to
act and react as normally as possible. A reality show is not to be confused
with a documentary, in which the subjects are asked to ignore the cameras
and behave naturally. Many reality show producers encourage participants to
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play to the cameras as characters or use private taped conversations, called
confessionals, as a form of narration.

For many years, the television industry favored scripted television programs
over the unpredictable and potentially litigious reality show form. An early
reality show called Candid Camera, hosted by the unassuming
(menpurszatenpHbiii) Allen Funt, demonstrated that carefully edited clips of
ordinary people reacting to contrived (mpumymbiBath) situations could be a
ratings success. Early game shows featuring contestants selected from the
audience also provided moments of unscripted reality. Groucho Marx's game
show You Bet Your Life! featured extended interviews with ordinary
contestants, although Marx was thoroughly briefed on their backgrounds
before the show started.

Television shows during the 1960s and 1970s were usually scripted, with a
cast of professional actors creating the characters. It was believed that a
reality show featuring untrained actors working without a guiding script
would be virtually unwatchable. There would be no way to create a satisfying
storyline ending precisely after the allotted half-hour or hour running time of
a typical scripted show. The only network amenable to the idea of a true
reality show in the 1970s was the Public Broadcasting System (PBS). A
documentary called An American Family followed the real lives of the Loud
family as they dealt with the parents' impending divorce.

During the late 1980s, a syndicated (opraHu3oBaHHBI W3 HECKOJIBKHX
yuacTtHukoB) reality show called COPS began showing real policemen
performing their duties as hand-held cameras rolled. The success of COPS
spurred other production companies to create reality shows featuring real
footage (Bumeoszamuck) captured by amateur photographers, local news
organizations, and police surveillance cameras. This documentary form of
reality show proved to be quite popular, especially among the younger
demographics sought by advertisers.

Meanwhile, another form of reality show began to take shape. Producers of
The Real World recruited groups of twenty-somethings to live in a furnished
apartment while cameras recorded every public moment of their lives
together. The footage was carefully edited to create a satisfying arc of
episodes, even if the participants appeared to be prodded (moacrpekars) into
certain confrontations at times. Shows like The Real World proved that
television audiences could enjoy watching unscripted performers reacting to
somewhat scripted circumstances.

Perhaps the most groundbreaking reality show on American network
television was CBS' Survivor, debuting in 1999. Survivor featured teams of
non-professional actors culled from thousands of audition tapes. Its success
prompted network executives to greenlight a number of other shows
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employing a cast of camera-ready civilians and armies of creative editors.
Professional actors, directors, and writers have all voiced strong objections to
this new form of reality programming, but a reality show is usually
inexpensive to produce and consistently reaches its target audience. There is
some evidence that the reality show format is losing some momentum, but
finding successful replacement programming has also proven to be difficult.

Text 3.
Be Your Own Investigative Journalist. News in the age of information.
by John Kuti

We are often told that the age of the “information economy” has arrived. The
idea is that intellectual work is becoming a more important source of wealth
than manufacturing. There are already too many factories for the number of
people who want to buy stuff, so the winners in the marketplace need to have
a lead in terms of fashion, or technology to beat the competition. You can
easily see this process at work in important industries like cars and clothing
and computers where big companies prefer to concentrate on promoting their
brand and let subcontractors do the less profitable work of manufacturing the
products.

But there is a problem with information as an organising principle in society.
It only counts if people pay attention to it. Together with inventors and
designers, the information economy needs Public Relations executives to
make sure customers are getting the right message. So, faced with the
increasing claims on our attention, organisations in other spheres of life have
to do more to get their share of it too. So PR people may work for politicians
(then we call them “spin doctors™) or they may work for artists (then we call
them “publicists” or “pluggers”.) A lot of our news is actually compiled from
press releases and reports of events deliberately staged for journalists.
Journalists spend their time, not investigating, but passing on the words of a
spokesperson, publicist or other professional propagandist.

Quoting from Evelyn Waugh

The manipulation of news is most clearly visible in times of war. A BBC
journalist speaking about the present war in Irag compared his situation with
that of the reporters in Scoop, Waugh’s satirical novel on the press. In the
book, everyone was sure that the real story was happening somewhere
else...but they weren’t exactly sure how to get there. Nowadays, the
journalist who arrives in the right place at the right time is almost guaranteed
a world exclusive. Armed with digital cameras and satellite phones, they can
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file their story on the spot. Which is why the military control the movements
of journalists ever more closely.

Don’t believe everything you read in the papers

The best joke in Scoop is about the newspaper’s owner, Lord Copper. The
editors can never disagree with him. When he’s right about something they
answer “definitely”, and when he’s wrong they say “up to a point, Lord
Copper.” It seems reasonable to suppose that, in the real world, the opinions
of such powerful tycoons still influence the journalists and editors who work
for them.

Info-tainment

In countries where the news is not officially controlled, it is likely to be
provided by commercial organisations who depend on advertising. The news
has to attract viewers and maintain its audience ratings. | suspect that some
stories get air-time just because there happen to be exciting pictures to show.
In Britain, we have the tabloid newspapers which millions of people read
simply for entertainment, without even expecting to get any important
information from them. | think this is why politicians’ speeches nowadays
have to include a “sound bite” the small segment that seems to give a
powerful message. There is progressively less room for historical
background, or statistics, which are harder to present as a sensational story.
The arrival of CNN, the 24-hour all-news channel, has not increased the
amount of real news reporting because the format of the channel is designed
so that people who want to get the headlines will not have to wait long. It
tends to concentrate on the main story and repeat it.

Alternative reporters

There is an argument that with spreading access to the internet and cheap
technology for recording sound and images we will all be able to find exactly
the information we want. People around the world will be able to publish
their own eye-witness accounts and compete with the established news-
gatherers on something like equal terms.

| think this is true, up to a point. But what it will mean also is that we’ll be
subjected to a still greater amount of nonsense and lies. Any web log may
contain the scoop of the year, or equally, a fabricated story that you will
never be able to check.

Have you ever wished you were better informed?

Maybe the time has come to do something about it, and | don’t just mean
changing your choice of TV channel or newspaper. In a world where
everyone wants you to listen to their version, you only have two choices:
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switch off altogether or start looking for sources you can trust. The
investigative journalist of the future is everyone who wants to know the truth.

Glossary

armed with (adj): equipped with, carrying. audience ratings (n): the measure
of the number of people who watch or listen to a programme on TV or radio.
claim (n): demand, asking for something that you think you have a right to.
compile (v): to put together. definitely (adv): certainly, of course. eye-witness
(n): a person who sees something happening with their own eyes. fabricated
(adj): invented, untrue, made-up. news-gatherer (n): a person or
organisation that collects news information. scoop (n): an exclusive story
that only one journalist knows about. source (n): the origin, the place where
something comes from. subcontractors (n): people who carry out part of a
job for the person who sells the finished product. tycoon (n): a successful
business person who owns a number of different companies. web log (n): a
diary which is regularly published on the internet. Often shortened to
“blog™.

Text4. TALK SHOWS

Americans love television and watch it more than anyone else. This month
we will be looking at one incredibly popular type of television program the
Americans invented and exported around the world - the talk show. A "talk
show" is basically a television show with people talking about their lives.
The first talk show, Meet The Press, started in 1947. It had irritable but
educated old guys who discussed the news. Some faked British accents to
appear sophisticated. During the 60s, there were shows that had celebrity
interviews. Helen Gurley Brown (the founder of the magazine Cosmopolitan)
hosted the first show to focus on women's issues, like abortion and abuse.
There are many different types of talk shows and all of them are trying hard
to increase audience figures. This often leads to controversy and sometimes
even violence.

= controversy ['kontrava:si] pasHoriacue

* irritable ['iritobl] pazapaxurenpHbII

» fake moenbIBaTh

= sophisticated yTOHYE€HHBIN; UCKYIIEHHBIH

TALK TV

The Phil Donahue Show changed talk TV forever. It was filmed in America's
mid-west, home to thousands of cows but very few celebrities. He focused on
controversial subjects and his guests - atheists, homosexuals, Ku Klux Klan
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members - guaranteed conflict. He was the first person to let his audience and
viewers give opinions on-air. And without Donahue, America might never
have heard people like the woman from lowa saying that Latinos in America
should learn to speak English instead of Latin.

atheist ['e1011st] areuct

controversial [kantro'vo:/1] criopHbIii; BBI3BIBAIONIHIT PA3HOTIACHS B OIIEHKAX

EXPLOITALK
Soon came "Exploitalk”, which focused on sex and betrayal. They often end
up with friends or family members fighting, or at least, insulting each other.
One of the first "exploitalk™ show hosts was Ricki Lake. On the show, guests
say something awful about someone close to them. When the "hated" person
arrives, the audience boo him or her. Afterwards, the "hated" person has to
listen to a message. Often, a third person appears who reveals a secret.
In one show a man told his prostitute wife that he would leave her if she
didn't quit. Half-way through the show the prostitute's pimp arrived. The
pimp turned out to be a female dwarf who was in love with the prostitute.
Very complicated!
Ricki's most successful shows have included people who said:
"Mom, why do you love my sister more than me?"
"Why did you cheat on me?" and the classic:
"Dude, stop dating barely legal women."

= petrayal [bi'treial] uzmena

» insult ockopOJIATH

= boo OCBHUCTAaTb, IPOU3HOCUTDH HGOI[O6pI/ITeJ'IBHOC BOCKJIMLIaHU A

» reveal oTkpbIBaTh; pa3obavaTh

" pimp cyTeHép

= dwarf kapauk

MAKEOVER SHOWS

Other popular shows are called "makeover shows" where "ugly" or
unfashionable people are given new clothes and hairstyles so the people who
rejected them in the past will regret it. Usually, the people are just as
unattractive or unfashionable as they were before, or have so much make-up
on that you can't see their faces anymore. One of the most popular
"makeover" shows is the Jenny Jones Show. The host, Jenny Jones, was once
sued by the family of Richard Souftah, a homosexual. Richard had been
secretly in love with a guy called Steven, a colleague from work. Richard had
never dared to say anything to Steven. Jenny got them both on the show and
Richard told Steven that he was in love with him, live [laiv] in front of
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millions of viewers. Steven was horrified and furious; and weeks later, he
murdered Richard.

" reject oTka3pIBaTHCS OT; OTBEPraTh

= regret coxkanerp

® SuU€ mpecyienoBaTh CyJ0M IOAaBaTh B Cy [

= (be) horrified obiTh B 110KE (yKace)

UNBELIEVABLE
One of the most outrageous shows is the Jerry Springer show. His guests are
so unbelievable that he's been called a fake. His guests always come to
blows, or if they're women, take off their clothes. Some of his guests have
included the following: a hooker who sleeps with her daughter's boyfriend;
an Afro-American who hates white people but married a white woman be-
cause he wants her to be his slave; and Sally, a nudist who's having sex with
her sister. This show has been copied all over the world and Jerry has even
done a few shows in Britain.

= Qutrageous BONHMIOIINHN; KECTOKHUM; CKAaHJaJIbHBIN

» fake danbimska

= blow ymap

= hooker npoctutyTka

= slave pa0

THE AUDIENCE

The audiences are an important part of the show. In the Jerry Springer Show,
the audiences spend the hour telling the guests how fat, stupid, selfish or ugly
they are. At the end of the show, an "expert," usually a therapist ['Oeropist]
publicizing a book, tells the guests what's wrong with them in an effort to
"help."

The audience is also responsible for many of the ideas. Producers attract
guests by advertising on the website or the show itself. For instance, during
commercial breaks, Ricki Lake's announcer might say, "think your man is
cheating and you want to give him a lie detector test? You can be a guest!"
The producers will get thousands of calls. Producers make sure the show is
exciting, so they dress guests in sexy clothes, get them to cry and encourage
fights.

POPULAR

So why are these kind of shows so popular and why do people like to appear
on them? Some guests appear because they like the attention and their five
minutes of fame. They also get a free trip to New York or Los Angeles.
Guests can also confront their enemy in a place where their enemy can’t run
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away. Other guests want to bring attention to social issues such as child abuse
and social issues.
Psychologists say viewers like exploitalk because watching the guests acts as
a substitute for their own lives. Viewers can judge, criticise and enjoy
feelings of revenge. They also say that it's therapeutic [Oera'pjutik] to watch
other people whose lives are sadder than our own.

= confront BctpeyaTbes JIUIIOM K JTUILY

= abuse nypHoe oOpalieHue

= substitute 3aMecTUTEIH

" revenge OTMIICHHUC

Text 5.
[Touemy razera Ha3bIBae€TCS ra3eTon?

[IpoucxoxaeHne cioBa «ra3era», KOTOPbIM HUMEHYIOTCS MHJUIAOHBI
MEPUOANYECKUX U3IaHUI BO BCEM MHUpPE, MPUHITO BECTH OT HA3BaHUS
cepeOpsiHOl BeHelMaHCKoW MoHeThl uekaHku 1538 roma 3a 1 ramserry
KUTENh BeHenuaHckoi pecrmyOJuKH MOT KyNUTh PYKONHCHBIA JUCTOK, B
KOTOPOM COOOIIAINCH PA3HBIE HOBOCTH.

[Ipomnuio cro ner, u B 1631 roay ¢paniysckuii meauk Teodpact Penomo
HCIIOJB30Ba 3TO CJIOBO B HAa3BaHUU MEPBOTO BO DpaHIMM €KEHEIEIbHOTO
neyatHoro usaanus «Jla razer». OTo ObUT HEOOJBIION JIMCTOK pasMEpPoOM B
MOJIOBUHY OOBIYHOTO CTAHIAPTHOIO JINCTa ucyel Oymaru. Bo ¢ppaniry3zckom
MPOU3HOIIIEHUH OYKBa <«JI» UCYE3Jia, U CJIOBO CTAJIO 3By4aTh Kak «razer». Co
BPEMEHEM 3TO CJIOBO MPEBPATUIIOCH U3 CYLIECTBUTEIHLHOTO COOCTBEHHOTO B
HapUIATEIbHOE - HAUMEHOBAHUE OCOOOTr0 THMA MEPUOAUYECKUX W3JAAHUM -
rasera.

[IpaBna, B HEKOTOPBIX 3alaJHBIX CTPAHAX, B YACTHOCTU BO PpaHIMHU, Ia3eThl
Yyanie MMEHYIOTCS CJIOBOM <OKYpPHallb», YTO O3HAYAET «EKEIHEBHUK». B
Poccun >kKypHanmaMu Ha3bIBAIOTCA MHOTOCTPAHWYHBIE W3IAHUS, KOTOPBIE
BBIXOJIAT 4aille Bcero 1 pa3 B Mecsl, uHornaa 2 uiu 4.

Text 6
['me ObuTa HameyaTaHa mepBas ra3eTa?

VY Bac B mIKOJIE HABEPHSIKA €CTh JOCKa oOBsBIeHUN. Korga BB unTaeTe ux,
yro Bbl mnony4aere? HWMudopmamuio! Korga-to maBHO Takoil Obuia
€IMHCTBEHHAsl CYIIECTBOBABIIas B MHpe razera. Bcro mHpopmaiuio u Bce
HOBOCTH COOOIIAJI0 TPABUTEIBCTBO M MPUHOCUIIM IyTEIIECTBEHHUKHU.
HoBocTu BhIBEMIMBAIM HA CHEIHAIBHBIX OCKAaX OOBSBICHUH, Ie KaKIbIH
MOT IPOYECTh HX.
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KoneuHno, 3T0 Henb3s Ha3BaTh HACTOAIIEW Ta3€TOM, TaK KAK HACTOSIIYIO
ra3ery Bbl MOXETE B3sIThb C cOOOW Kyna 3axorure. Mtak, 3a nmepBoid B Mupe
ra3eToil Mbl TOJDKHBI oTripaBuThes B JpeBHuil Kuraii. Okono 1300 net Hazazn
paBUTENbLCTBO KuTas BeimycTrio rasery noa HasBanuem « Tumnsb [Tao», yto
3Haumno  «HoBoctu  cromuub». Takum  oOpa3oM  NpPaBUTEILCTBO
UH()OPMUPOBAIIO CBOUX TPAXKIAH O BAXKHEUIIIUX COOBITHSIX.

B JlpeBHeMm Pume TOke CyliecTBOBana MpaBUTEIbCTBEHHAS ra3eTa, KOTOPYIO
pacripocTpaHsiin OecriaTHo cpeau JiroAe. OHa HaszbiBajach «Akrta Juyp-
Ha», Wi «CoObiTust AHsS». TakoBbl ObUIM JBE MEpPBbIE B MUPE Ta3eTbl, O
KOTOPBIX Y HAC OCTAIUCH KaKue-I1u00 CBEACHUS.

A x XVI Beky moasM yxe NpUIUIOCH IUIATHTH 3a raszery! B Benenun
IIPABUTENBCTBO BBITYCKAJIO Tra3zery mnoj HasBaHuem «Hortumums Cxpurron
(«ITuceMeHHBIE HOBOCTW»), U 32 OJUH €€ SK3EMIUIAp JIIOAU IUIATUIIN OIHY
raj3eTTy (TakoBa OblIa JAeHEXHas enuHMIA B Benerun).

K XVIII cronetuto ra3ersl BBHIXOAWIM O0jiee WM MEHEE PEerylIIpHO H
COJIepKaJIM HE TOJIBKO HOBOCTH, HO MU KOMMEHTapuu K HUM. OJIHa U3 Takux
razer Obima BeimymeHa B Jlonmone B 1663 romy U  Ha3bIBajlach
«OcBeoMUTENbY». BOMBIIMHCTBO ra3eT BBIXOAWIIO pa3 B HEAENIO, YTO ObLIO
CBS3aHO C MEIUICHHBIM €€ IIPOU3BOJACTBOM U JOCTaBKOM.

IlepBas B Awmepuke ra3era HaszblBaslach «OOIIECTBEHHBIE COOBITHS.
Brnepssie ona BbiluIa B cBeT B boctone, mrar Maccauycerc, B 1690 rony. Ee
MIPOU3BOACTBO OBLIO OBICTPO MPEKPAILIEHO I'yOepHATOPOM KOJIOHUH. A ¢ 1729
nmo 1765 ronpl beHmxamud @OpaHKIMH PYKOBOIWJI BBITYCKOM «l'a3eThl
[lencunbBanmm». B 1752 rogy B Amepuke OBIJIO BCEro JBE ra3eThl, HO KO
BpEMEHN AMEPHUKAHCKOW PEBOJIFOLIMN UX HACYUTHIBAIIOCH yxke 37!

OpHa U3 caMbIX BIMATENBHBIX ra3eT, JIOHAOHCKas rasera «Tailmcy, BriepBbIe
BBIILIA B CBET B 1785 rofy M BBITYCKAETCS U IO CEH JIEHb.

Text 7
Koraa B POCCI/II/I ITOJABHUJIIACH HepBaﬂ ra3eTa?

Ceitgac yxe TpyJHO IIPEACTaBUTh ceOe Te BpeMeHa, KOr1a He ObLJIO HU raser,
HA paguo, HU TeleBHJeHUs. JIFogu HE TOJABKO HE 3HAIM O TOM, YTO
MIPOUCXOJNT B MHUPE, HO U O COOBITUAX B CBOCH CTpaHE y3HABAJIU CITYCTS
Mecanbl, a To W roasl. Ecim Hago OBIIO COOOIIMTH YTO-TO Ba)KHOE,
MPaBUTEILCTBO PACCHUTAIO TIO TOPOJAM M BECSIM TOHIIOB C IAPCKUMU
yKazamMu W pacnopspkeHusiMu. Ho OoHM mOXOomuiam He 10 BceX Tpaxaad. B
OOJBIITMHCTBE CIy4aeB HOBOCTH PA3HOCUIIM CTPAHHHUKHU, KOTOPHIE Y3HABAIH O
TOM, 4YTO TJI¢ TPOU3OIILIO, OT TaKUX K€, KaK U OHU CaMH, CTPAHCTBYIOIIHUX
JTIOEN.
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B konue mapcrBoBanusi Asnekcess MuxainoBuua PomanoBa, B 70-e rojibl
XVII Beka, 110 HaJaXEHHOW IOYTOBOM CBSA3M B POCCHIO MOCTynan nepBble
WHOCTpPAHHBIE Ta3€Thl, U TOT/A K€ 10 MPUKa3y Haps nosasuiruch «KypanTen -
NEPBBIA PYKOMUCHBIN CBOJI 3apyOeKHBIX U3BECTHIA.

IlepBas meuaTHas rasera ctaia BeIxoauTh B Poccuu ¢ ssHBaps 1703 roma mo
yka3y Ilerpa 1. Ona HaseBamace «Bemomoctm». Kaxaslii HOMep
«Begomocrei» BbIxoAW yepe3 2-3 NHs, MHOTA pexe (Bce 3aBUCEIO0 OT
MPUX0J]a THOCTPAHHOM MOYTHI).

[lepBas poccuiickas razeTta Oblja HEOOJIBIIOTO pa3Mepa, MEHBIIIE TETPATHOTO
JYCTa, UHOTJAa OHA COCTOSUIA M3 HECKOJBKUX JHUCTKOB. B Hel u3naranuce
«TPaMOTKH», TEPECKa3 WHOCTPAHHBIX Ta3e€T, IPUBE3EHHBIX U3 PA3HBIX
ropozos EBpomnsl.

Kpome Toro, B «BenoMocTsix» nedaraiuch U PyCCKUE H3BECTHUS, KOTOPbBIE
BeJIEHO OBLJIO JOCTABJSITHh M3 TMpuka3zoB Ha I[leyaTHslii nBOp (OH OBLI
pacnonoxxed Ha Hukonbckoil ynuiie B MOCKBe), Tie ¥ nieyaTaiach ra3era.
IlepBbiii HOMep rasersl mpaBwi caMm llerp I, m Tam mexay npodyum
COO00I1aI0Ch, YTO «IIOBEJIEHUEM €r0 BEJIMUYECTBA MOCKOBCKUE IIKOJIBI YMHO-
KaroTcs, U 45 4enoBeK ciaymarT GUiIocoOuo U yxe JUATCKTUKY OKOHYMIIH,
B MAaT€MaTHYECKOW IITIOPMAHCKOW (HABUTAIMOHHOM) Ikoisie Oosbire 300
YEJIOBEK Yy4YaTcs U A00pe HAYKY MPUEMITIOT.

B nepBoMm Homepe «Bemomocteil» cooOmaiock Takxke, 4To «B MOCKBe
HOs1I0ps ¢ 24 no 24 nexadps (1702 r.) poanwnoch MyKcCKa U KeHCKa mosry 386
4yesioBek», a 3 OyoHIa TuIyT, «4To TamoinHui non MBan OkynoB HaOpai C
THICSIYY YEJIOBEK OXOTHUKOB, MEpEIIEN IBEACKHI pyOex, moowi 50 yenoBek
mBeAckord KOHHUIBI aa 400 mexoTbl, CKEr J0 THICSYH JBOPOB M JOOBITY
OTJ1aJl CBOMM COJIAaTaMm, a U3 MOII0BA BOMCKA TOJIBKO PAHEHO 2 CONIATAY.

3a 1703 rox Beiuio 39 HomepoB razetsl «Begomoctu». [ToTom 3Ta rasera
ctana Ha3biBaThcsl «CaHKT-IleTepOyprckue Be1oMOCTH.

Text 8
HepBaﬂ TOMCKaiAa ra3cra

IlepBas Tomckas rasera - '"Tomckue ry0epHckue BeaoMoCTH' - Hayasa
BbIXOAUTh B 1857 romy. Oro Obula raszera mpaBUTENbCTBA TOMCKOHN
ry0epHUH, ¥ TIOTOMY, TIPEKIE BCETO, IeUaTana MOCTAHOBIIEHUS STOTO CaMOTO
MpaBUTEILCTBA U JIpyrue OQUIUAIbHBIE JOKYMEHTHI. 371eCh K€, ObIBajo,
MeperneyaTbiBAIUCh CaMble Ba)XXHbIE HOBOCTH CTOJMYHOW JKU3HU U3
[EHTpaJIbHON Tpecchl. HOBOCTM M3 MECTHOW JKM3HU OBUTM HE B UYECTU -
MOHSITHO, YTO BJIACTH MPEANOYUTAIN HE 00CYX AaTh CAHUTAPHOE COCTOSTHUE
ropojia WM WHbIE MECTHbIE MpoOjeMbl. [loToMy camMbiM MHTEPECHBIM IS
TOMHYEH ObUT TaKk Ha3bIBaeMbI "HeopuIUAIbHBIA OTAEH" - 37eCh-TO
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HAXOAWIM TPUMEHEHHE Pa3HOOOpa3HbIe TaJaHThl KyPHAIHCTOB PEAAKIIUH.
CobctBeHHO, MPOo(hecCHOHANBHBIMY KYPHAJIMCTAMU OHM HE ObUIN: YYUTENs
TOMCKHMX THMMHa3ui (Hanpumep, IiaBHbIM penaktop Jmurtpuii Ky3Henos),
YMHOBHUKH TyOepHUH (caMblil u3BecTHBIN - ['puropuii IloranuH, Y4MHOBHUK
CTaTHUCTUYECKOTO YIIPaBJICHUS), OQUIIEPHI, CBSIICHHUKH, KYILbl U JaXe...
MOJINTUYECKHE CCBUIbHBIE.

[lockonbKy MECTHbIE HOBOCTM II€4aTaTb BO3MOXKHOCTM HE  ObLIO,
HOBOMCIICYEHHbIE >KYPHAJIUCTHl BIUIOTHYIO 3aHSJIUCh MECTHOM HCTOpHUEH,
0J1aro, MHOTM€ YMHOBHUKHM MMEJIM BIOJHE CBOOOAHBIA JOCTYIl K apXHBaM.
Tak mnogBWIMCH CTaTbM O TOMCKUX TyOepHaTopax TEpBBIX JIET
CYLIECTBOBAHMS  T'yOepHMHM, 00 UCTOpPUHM OCHOBaHUS Tropoaa, O
MpUMEYaTeNIbHbIX COOBITHSX M3 MPOUUION XU3HU TOMCKa, HO HE TOJIBKO -
HalpuMep, MHOTO OBUIO CTaTeii O J>KU3HU CHOMPCKOTO a0OpUTeHHOTO
HaceneHus. MHple Marepualibl ObUIM  CTOJIb YHHUKAIbHBI, 4YTO HUX C
YAOBOJBCTBUEM IIEpeEIeYaThiBajga HE TOJBKO LEHTpaJbHAS Ipecca, HO JIaxKe
u3zaHus, K npuMmepy, Pycckoro reorpaguueckoro oouiectsa. YBbl, paclBeT
MEepBOMl  TOMCKOM Ta3eThl MPOAODKAICA HEAONATO: OOJBIIMHCTBO €€
KypHaTucToB B 1865 romy ObUIM apecTOBaHbl MO MOJUTHYECKUM
OOBHMHEHUSIM - BJIACTU MHKPUMHMHHUPOBAJIM UM 3aroBOp C LIEJBIO OTICJICHHUS
Cubupu ot Poccum - MOXKET, MOTOMY, YTO ra3era nucaja O Hallem
"MeJIBEKbEM yTJIe", MECTE CCBUIKU CO CIMIIKOM OOJIbLION CUMIATHEM. .

Text 9.

Do you suffer from “Facebook depression™?

A new study suggests that social media sites have created a new phenomenon
known as “Facebook depression”. The American Academy of Pediatrics
recently warned parents about the possible dangers of networking websites
on their children’s mental health. Report co-author Gwenn O’Keefe
described the way social interaction is changing: "For some teens and tweens,
social media is the primary way they interact socially, rather than at the mall
or a friend's house,” she said. Ms O'Keeffe added: "A large part of this
generation's social and emotional development is occurring while on the
Internet and on cellphones. Parents need to understand these technologies so
they can relate to their children's online world, and comfortably parent in that
world."

The report says it is essential for parents to be aware of how social media
sites can affect children and that the Internet is not always a healthy
environment for kids. The writers also urged parents to be on the lookout for
cyberbullying, sexting and online predators. They recommended parents take
an active role and discuss things like bullying, privacy and feeling down
because of what’s happening on Facebook. A recent poll stated that 22 per
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cent of teenagers log on to a social media site more than 10 times a day and
more than half at least once a day. There are conflicting reports as to whether
Facebook helps youngsters, by allowing them to express themselves, or
isolates them from society.

Does it matter if kids spend a long time online or on their cellphones?
How could Facebook affect children’s mental health?

Do you think parents should be worried about their kids being online?
What do you think of the way social interaction is changing, from face-
to-face to websites?

Text 10
Early Newspapers By Tim Lambert

Newspapers began circulating in the 17th century. The first newspaper in
England was printed in 1641. (However the word newspaper was not
recorded until 1670). The first successful daily newspaper in Britain was
printed in 1702. Then in 1730 a newspaper called The Daily Advertiser
began publishing stock exchange quotations.

The first American newspaper was printed in 1690. It was called Publick
Occurrences Both Forreign and Domestick. The first newspaper in Canada
was the Halifax Gazette in 1752. The first daily American newspaper was
published in 1783.

In Britain in 1785 the Daily Universal Register was first published. In 1788 it
was renamed The Times. In 1814 The Times was printed with a steam-
powered press for the first time. In 1848 The Times used a rotary printing
press with the printing face wrapped around a cylinder for the first time.
Meanwhile the Observer was founded in 1791. The Daily Telegraph was first
published in 1855. The Manchester Guardian was founded in 1821. It
changed its name to The Guardian in 1959. The Sunday Times was first
published in 1822. The Financial Times began in 1888. Meanwhile The
News Of The World was published in 1843.

Meanwhile the first Australian newspaper was published in 1803. It was
called the Sydney Gazette and New South Wales Advertiser.

Newspapers became far more common in the late 19th century. In the 18th
century and the early 19th century stamp duty was charged on newspapers,
which made them expensive. However in 1855 stamp duty on newspapers
was abolished and they became cheaper and more common.

In the mid-19th century newspaper reporters began to use the telegraph as a
means to get news to their newspapers quickly. Then in 1880 The New York
Graphic became the first newspaper to print a photo. In Britain the first

114



tabloid newspaper was the Daily Graphic published in 1890. In 1891 it
became the first British newspaper to print a photo.

Text 11
REPORTING THE FACTS

(1) Should you believe what you read or hear in the media? What is presented
as fact is not always so. Sometimes errors occur because the reporters and
editors did not check the facts properly. Sometimes news reporters misreport
or misrepresent information in an effort to make a story more newsworthy.
Changing the facts a little can make the story either more serious or more
sensational.

Failing to check the facts

(2) There have been some embarrassing examples where major newspapers
and TV networks have published false information because reporters have
not checked it for accuracy. One such example was the publication of a report
of the death of the elderly comedian, Bob Hope. A U.S. Congressman
apparently misheard someone talking about Bob Hope. He stood up in
Congress and announced the death of the comedian. This was then picked up
and published widely in the media. When reporters called Mr. Hope's home
to follow up the story his daughter was very surprised and assured them that
he was at that moment happily eating his breakfast.

Misreporting

(3) Research into the accuracy of media reporting has revealed some inter-
esting findings. One media researcher (Bell 1991) collected and studied
newspaper articles about climate change. His study revealed a number of
examples of errors in the way that units of measurement were reported in the
media. In one article about the rise in sea level, it was reported that the sea
level was rising at 1 to 2 centimeters per year, when the interviewee had
(correctly) said millimeters. Another story predicted that the annual rainfall
would increase 8 centimeters rather than millimeters. The researcher argued
that these mistakes did not occur at random. If they were random we would
expect to find units of measurement that were both smaller and larger than
the correct ones. But all these incorrect measurements made the figures
larger, not smaller. The exaggerations helped to build up the news value of
the stories.

Misquoting

(4) Misquotation of sources is a common complaint about news stories. In the
study mentioned above (Bell 1991), 34 percent of sources believed they had
been misquoted, that is, the sources did not really say what was reported in
the news story. When you read a direct quotation in a news story, you
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probably think you are reading someone's exact words. But often the part of
the text in quotation marks is actually a summary of what was said, put
together by the reporter (van Dijk in Bell 1991). In some cases, sources that
are quoted in media stories have never even spoken to the reporters.

(5) A well-known case of misquotation occurred in the U.S. media in 1999.
Al Gore, the U.S. vice president at the time, was speaking to a group of
secondary school students about efforts to clean up toxic waste. He was
referring to a community where the issue had been taken up by local
residents and said, "...that was the one that started it all." One prominent
newspaper reported his words as "I was the one that started it all." As this
misquotation was re-reported by other newspapers around the country, Al
Gore faced enormous criticism for trying to claim credit for things he had not
done.

(6) Misquotation is also possible in broadcasting (radio and television).
Technology makes it possible to edit what someone says so that it sounds like
continuous speech, when in fact some phrases or sentences have been
removed. Broadcasters argue that this is sometimes necessary. They say that
if they are quoting someone who is not a very skilled speaker, they have to
edit the talk. Another issue is the rearranging of questions and answers, so
that a question receives an answer that was originally given to another,
though similar, question.

Rumors on the Internet

(7) The Internet is the source of many rumors, or unverified stories. Rumors
are generally spread from one person to another by word of mouth, and the
story evolves or changes in the process. But the Internet has allowed rumors
to spread much further and faster than ever before. In fact the Internet has
begun to be used as a deliberate strategy to circulate rumors, often for
political purposes and often with a serious impact. In 1998, false reports of
riots in Malaysia sparked panic that prompted people to stock up on food and
lock themselves indoors (South China Morning Post 1998).

Text 12
WHAT IS NEWSWORTHY?

From all that is happening in the world, very few events or people are
selected for the news. Why? What makes an event or person newsworthy?
Research has identified a number of factors that influence the selection and
shaping of news stories.

Negative events are more likely to be reported than positive ones. News of
current events is often bad news. Such news includes disasters or accidents
that involve damage, injury, or death. Consider how much news is about
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conflict between people, political parties, or nations. Once an event is
selected for the news, the negative aspects of the event can then be
highlighted through the use of strong negative language in the headline or
story.

Time is also important. The best news is something that has just happened.
The language of the story and of the headline tends to stress the immediacy
of events. Headlines in the news most frequently make use of the present
tense, rather than the past tense, for example "Bomb explodes in mall." This
makes the event seem closer in time. The print media and the main TV and
radio news programs operate on a daily cycle. Shorter events that fit into this
time span are more likely to be reported than those that last longer.
Therefore, the murder is more newsworthy than the police investigation; the
verdict is more likely to be reported than the whole trial (adapted from Bell
1991).

An exception is when the person involved in a trial or other event is very
famous. Famous people are more newsworthy than others. Sometimes an
event can become news just because a politician or a movie star is involved.
If it were about ordinary people, it would simply be ignored. Take, for
example, the trial of O. J. Simpson, the famous American football player and
media personality accused of murdering his wife. The trial became one of the
most widely broadcast of all times, and millions of people around the world
tuned in day after day to watch and listen, because he was a celebrity.
Geographic proximity or closeness is also a key factor. The closer the place,
the more news value the event has. A minor accident may be reported in the
place where it happens, but not 100 miles away. A major catastrophe can be
reported from the other side of the world. The issue of proximity can also
apply to cultural associations (Galtang and Ruge in Bell 1991). In the English
language media a story from an English speaking nation is likely to be
considered more newsworthy than a similar story from a non-English
speaking nation. When a bomb exploded in a market in the Irish town of
Omagh in 1998, killing 30 people and injuring 200, it was reported at length
in one English language newspaper, with long stories and photographs. A
few months later when a bomb exploded in a market in an Algerian town, the
complete news report in the same newspaper consisted of the following:

The media also prefers stories that are clear and unambiguous, and contain
many facts and figures. These may be facts about place and time, peoples
names and occupations, and figures to do with numbers of people involved,
amounts of money, or measurements of various kinds. In general, too, the
unexpected or unusual are more newsworthy than the ordinary and routine
(Bell 1991).
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Text 13
The cult of celebrity

13.1 Discuss the questions as a class.

1 Which celebrities are in the news at the moment?

What is the gossip about them? What is their claim to fame? How do they
spend their days? Which trendy places do they go to? Where can you find out
about them?

2 'We cannot avoid becoming entangled in what is called "the cult of
celebrity" The only question is to what degree we want to pretend to resist'
What do you understand by the term the 'cult of celebrity'? Do you pretend to
resist, or do you indulge your fascination for celebrities? Who are you most
interested in?

2 Check you know these words and phrases.

an icon

a sitcom

confessional TV

the afterlife

to ogle something/one

fair game for criticism

to scrutinize something/one

to bestow fame on somebody a fly-on-the-wall documentary like a lamb to
the slaughter

3. Read the article and put these phrases in the correct place.

this life is our only one

are no more special than the rest of us

an endless supply of human-interest stories

everybody wants to claim a bit of you

| have indulged in small talk

by volunteering to be the subject

sometimes it lasts a lifetime

What can be done

undignified and unflattering

they want to do with their lives

4 Would Jack Delaney agree or disagree with these viewpoints? Find
evidence in the article,

. Most fame is undeserved,

. It is possible to survive fame intact.

. The public is consistent in the way it treats celebrities.
. Newspapers used to be more respectful.

. Television subjects ordinary people to humiliation.
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. Most people want to be famous.

. The cult of celebrity should make us feel ashamed.

Do your views differ?

5 Answer the questions.

1 Think of celebrities currently in the news who fit the three categories of
fame mentioned in the first paragraph.

2 What two reasons does the writer provide to explain our obsession? Do you
agree?

3 Why does Jay Mclnerney hate himself in the morning?

What do you understand by the Viciousness of voyeurism'?

What are the myths we too readily absorb?

The cult of celebrity

We are fascinated by their every move, we want to know everything about
them. Jack Defaney asks why we are obsessed with the rich and famous.
Some are born famous (like royalty), some achieve fame (like film
stars) and some have fame thrust upon them (like crime victims). Sometimes
their celebrity is short-lived, (1) . In some rare cases, for example
Diana, Princess of Wales, and Marilyn Monroe, it can be transformed by
death into a sort of iconic status. But whatever the causes or circumstances,
being a celebrity changes your relationship with the world. From being a
private person, you become public property, and (2) . 'You are the
object of envy as well as admiration, fair game for criticism, interrogation,
ridicule and spite.
We make 'em, we break ‘em
We treat the famous with a mixture of reverence and brutality. We adore
them, praise them, scrutinize them and destroy them. We make them unable
to tell where their real selves end and the PR-manufactured images begin. We
have no mercy, we show no shame. It is easy to assume that all aspects of a
celebrity life are free to be examined because he or she is on show, which
means he or she doesn't have the same reality as everyone else. And it is
precisely because many modern celebrities (3) that we feel justified
in treating them with such contempt. We build them up and knock them
down.
So who are the famous?
It used to be the case that fame was bestowed only as a consequence of some
mighty achievement or gruesome misdeed, when newspapers were filled
largely with accounts of such things as earthquakes and wars, and when it
was deemed contemptible for journalists to delve into the private lives of
famous people, even the very famous.
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It is now possible for people who are living ordinary private lives to become
famous, for at least a short time, through the media - by appearing on game
shows or confessional TV, for instance, or (4) of a fly-on-the-wall
documentary. The readiness of people to let programme-makers into their
homes, to answer the most intimate questions about their lives, and to allow

themselves to be filmed in the most (5) situations, never ceases to
amaze.

Given this ghastly invasion of one's life, why is fame so desirable? Ask an
average bunch of 10-year-olds what (6) , and a large proportion of

them will say that they would like to be famous. Not for anything in
particular. Just famous. Period. In the adult population, otherwise perfectly
normal people think nothing of confessing all about their personal tragedies
on daytime television.
Why are we so obsessed?
The American writer Norman Mailer said that in an age without religion,
celebrities are our new gods. If we have no faith in an afterlife and (7)
, then celebrity is the nearest any of us will get to immortality, and
the pursuit of it becomes more urgent. At the pathological extreme of this
motivation are murderers like Mark Chapman, who assassinated John
Lennon, partly, he said, to make himself famous.
Another feature of modern society is the power and omnipresence of the
mass media. Its explosive expansion in the past couple of decades has created
an insatiable need for new material. All the newspapers, magazines,
television and radio programmes require (8) . These are increasingly
delivered in the form of interviews, profiles, gossip columns, photoshoots at
gatherings, and soundbites by or about people who are celebrated for
something they have done, or for a position they occupy in society, or in
some cases for just being a celebrity. There are some totally talentless people
who are simply famous for being famous. As Andy Warhol said ‘In the
future, everyone will be famous for fifteen minutes.'
Love it or loathe it?
The American writer, Jay Mclnerney, commented, 'l have enjoyed a little
celebrity in my time, and | have ogled any number of models, (9)
about popular film stars. But at least | hate myself in the morning. | fear as a
nation we're losing our sense of shame in this regard.'
So how do you feel when you read a gossip magazine, or tune into
confessional TV? Do you love it or loathe it? (10) to curb our
fascination, particularly when the glittery sacrificial lambs go so willingly to
slaughter? Probably not a lot. But perhaps we should be more aware of the
viciousness of voyeurism and the myths we too readily absorb.
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Text 14
What is Globalization?

In the 20th century the human race was confronted with such a natural
phenomenon as globalization. Globalization can be defined as the process of
concentration of power over all the mankind in one person or a small group.
This process has been under way throughout the whole human history and is
now near completion. Centuries ago Ancient Egyptian priests became aware
that globalization can be controlled. They have worked out the overall
principles and patterns of controlling society to achieve their own goals, and
headed up this process. Let us take a look at how globalization process is
being controlled now.

Principle 6. Weapon of War.

"War is the continuation of politics by other means " - Karl von Clausewitz
The oldest and fastest way of controlling people has always been the war.
The object of any war is the conquest of territories, wealth, human resources
or complete elimination of enemy. World history has witnessed a great
number of brutal wars. Global evolution has been creating more and more
elaborate and sophisticated weapons of destruction and enslavement. At
present the human race has found itself trapped by the need to spend a
constantly increasing amount of resources on the endless arms race. And
ultimately it has created a weapon which along with the enemy can destroy
the entire civilization.

Principle 5. Weapon of Genocide.

"All the crimes on Earth do not destroy so many of the human race, nor
alienate so much

property, as drunkenness " — Sir Francis Bacon

The next step in the process of globalization was the transition from "hot
wars" waged by ordinary weapons to “cold wars" waged through the so
called "cultural co-operation™. It's possible to completely eliminate or subdue
a whole nation to one's own will by means of such genocide weapons as
drugs, alcohol, tobacco, several types of vaccines and genetically modified
foods. Yet to keep people unaware of the destructive nature of these weapons
they have been disguised as superficially harmless means of relaxation, stress
relief, amusement and acquiring immunity to disease. This idea is being
inculcated in the minds through culture, mass media, and specially planted
proverbs and tokens. In reality these substances are dangerous poisons
undermining the genetics of the human species, destroying the human being
both morally and physically, wiping out the existing and future generations.
Russia annually loses more than 700 thousand human lives due to the effects
of alcohol consumption only. Is it a conscious and free choice of every
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person? Negative! This is an artificial and false option imposed on us through
culture. It suggests that from the very cradle a person is to pick either a lie
number 1 - ‘take dope moderately9 or a lie number 2 - 'take as much dope as
you please'.

Principle 4. Economical.

"Give me control of a nation's money and | care not who makes the laws " -
Mayer Amschel

Rothschild'

Globalizers see no point in destroying nations completely. They are better off
leaving a part of the slaves' population alive having subdued its economics to
their narrow clannish interests, but also in such the manner that a nation
hasn't the slightest idea of what is really going on. This can be done through
universal money and the institution of credit, by means of usurious interest
rates that allow the bankers' clans to receive skyrocketing profits from credit
interest without creating any values for the society, while other people, their
families, entire nations have to spend their lives paying off debt and
essentially become slaves. The realization of this mechanism requires more
time, because in the first place it is critical to instill the inconsistent economic
science into the society. But the payoff is really huge. The reason is that
regardless of whether people take credits or not, whether they understand
these instruments or not, the whole society has practically fallen into
economic dependence on a small social stratum of bankers and is now
powering this system like batteries.

Principle 3. Factual.

" There are no facts, only interpretations Friedrich Wilhelm Nietzsche

A whole nation or separate social classes can be ruled much more efficiently
after being brainwashed with various ideologies, religious dogmas,
sociological doctrines and mass media. Some are subconsciously inculcated
with e.g. the theory of Karl Marx, the second with "Allah Akbar", the third
with "Christ is Risen", the fourth with "Live Fast, Die Young". And if need
be at some point in time people start being collided by activation of inherent
contradictions using some special techniques such as provocations,
assassinations, scandalous news articles, caricatures or deliberate mistakes,
which seem to be accidental from outside. For example, we are now
witnessing the attempts to set the traditional Islam and Biblical Christianity
against each other, despite the belief shared by quite a number of world
religions that God, the Creator, the Almighty is One for all creatures of the
Earth. One of the most powerful means for brainwashing is television.
Despite common beliefs, the mass media are actually programming reality so
as to form people's attitudes to various events rather than reflecting the
objective reality. Nowadays the terrorist attacks happen on such a scale only
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because they immediately get broadcasted on every TV channel. In this case
the mass media essentially act as informational sponsors of terrorism,
providing it with billion budgets and huge audience.

Principle 2. Chronological.

"Look behind in the past more often to avoid big mistakes in the future
Kozma Prutkov

It is common knowledge that one who has forgotten the history of his
Motherland is like a tree with no roots. But what would happen if a whole
nation forgot its history or accepted some historical myth imposed on it by
external hostile elements. To quote George Orwell, "Who controls the past
controls the future. Who controls the present controls the past". Rewriting of
a nations history inevitably leads to alteration of its future. For this particular
reason the arrival of a new regime has always been marked by the rewriting
of history, though the rulers themselves have been unaware of being
manipulated 'blind". This situation has showed up very clearly in the former
soviet republics that have broken away from the USSR. Therefore one should
always remember that history teaches nothing but only punishes for not
learning its lessons.

Principle 1. Ideological (worldview).

"If you want to defeat your enemy bring up his children oriental wisdom
Conquest of a nation will become most steady, effective and almost
irreversible if one manages to somehow alter its worldview nationwide, so
that the nation willfully serves the interests of the invaders, considering them
a part of their normal life. We can now see the mass media, movies, pop and
film stars, trying to persuade us that alcohol, tobacco, drugs and sexual
perversions are 'normal’ phenomena of the modern Russian society. The
perfect example of influence on a worldview is the India's caste social
system, whereby the transition from one caste to another is practically
impossible. About 300 million of India's population classified as the caste of,
untouchables™ or "little people™ live in extreme poverty and believe it is their
only possible mode of existence in the society. This example shows the
extent to which a worldview can determine the lives of numerous generations
over the course of history. Nowadays there are two main types of worldviews
that dominate in the society: kaleidoscopic worldview is typical of the people
who are unable to find their place in life within the endless flow of events.
Every new event just creates more chaos in their perception of the world just
like a new splinter of glass put into a kaleidoscope changes the whole picture.
People with mosaic worldview perceive the world as whole and undivided,
where everything is causally determined, and where accidental events can not
exist. So any new fact or event contributes to this worldview making it
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clearer just like a new fragment added to a mosaic. Unfortunately the modern
culture generates the predominance of kaleidoscopic worldview.

"This world a hollow pageant you should deem;

All wise men know things are not what they seem;

Be of good cheer, and drink, and so shake off This vain illusion of a baseless
dream "

Omar Khayyam

Before now all of these control mechanisms have been concealed and known
but to the few initiates. But today due to the effect of the objective law of
time, all the secrets become known and anyone can find the truth if they
wish. Now the very same obscure hand has revealed itself, as well as its
master who once invented all of these mechanisms and would skillfully
trigger them off in the course of the global historical process. Former society
did not even have a term to describe the existence of such master. This
objective social phenomenon has been termed as ‘conceptual power' and the
mechanisms of warfare and controlling the society were identified as the
generalized instruments or principles of mass manipulation used by the
conceptual power. When applied within a single frame of society they can be
deemed as the generalized instruments of its control, but when exercised by
one group against another - as the weapons, i.e. the means of warfare in most
general sense. Nowadays, the awareness of these mechanisms can enable a
person to stand against the external impact of all the above principles.
Besides they are given the conscious choice: either to stay a slave or set
oneself free and become the Human Being.

Text 15. Listen to the recording and read the extract from the poem at the
same time.

gape at (v) IJIa3eTh; pa3eBaTh POT

ghastly (adj) y)KaCHBIH; HETIPUATHBIN

hypnotize (v) TUITHOTH3UPOBATh

install (v) YCTaHOBUTH;

loll (v) CHJICTh Pa3BaJIsICh; O€3/1eIbHUYATD
lounge about (v) 0e3/1eIbHUYATh; ICHUBO OPOIHTH
pop out (V) BBITOJIKHYTh(C1)

punch (v) OWTH KyJIaKOM

stare (v) ISUTMTH TJ1a3a Ha

tot (n) MaJTBIIII

The most important thing we've learned.
So far as children are concerned,
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Is never, NEVER, NEVER let

Them near your television set —

Or better still, just don't install

The idiotic thing at all.

In almost every house we've been,
We've watched them gaping at the screen.
They loll and slop and lounge about,
And stare until their eyes pop out.
(Last week in someone's place we saw
A dozen eyeballs on the floor.)

They sit and stare and stare and sit
Until they're hypnotized by it,

Until they're absolutely drunk

With all that shocking ghastly junk.
Oh yes, we know it keeps them still,
They don't climb out the window sill,
They never fight or kick or punch,
They leave you free to cook the lunch
And wash the dishes in the sink —

But did you ever stop to think,

To wonder just exactly what

This does to your beloved tot?

(from The Oompa-Loompas’ Song by Roald Dahl)

Text 16

Moscow hosts the 10th festival of social advertising. Traditionally, there are
plenty of projects aimed to attract public attention to the most pressing social
Issues.

Shock has long become a common thing in social and even charity
advertising. People have got used to children’s sad faces looking at them
from billboards. That is why shock in advertising appears to be the best
means of persuasion. Not so long ago an anti-smoking advertisement was
released in Moscow, depicting a newborn child with a cigarette end on its
back. The authors of the advertisement thought it was the only way to
persuade people give up smoking or at least abstain from smoking in the
presence of children. The city authorities have decided to give up shocking
advertising and focus more on promotion of healthy lifestyle. Russia has
proclaimed 2011 the Year of Sport.

However, traffic police say shocking advertising has proved effective: the
number of people driving under influence decreased following an advertising
campaign that featured crushed cars.
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A survey conducted this year has showed that 96% of population paid
attention to social advertising. The aforementioned anti-smoking
advertisement had been widely discussed in the city for some time.

President of the Association of Advertisers of Russia, Sergei Glushkov
comments: Quality of outdoor and TV advertising has been improving. Still,
we need state support to deal with advertising aimed to boost demographic
situation in Russia and achieve some progress in handling the orphan
problem.

More than 50% of the respondents who took part in recent polls believe that
social advertising is a powerful means to change situation for the better.
People have been revising behavior patterns. For example, the number of
people willing to donate blood has increased almost by 40 times after a social
advertisement appeared on TV drawing public attention to the problem of
blood shortage.

When asked to name their favorite social advertisement, members of the jury
unanimously praised the ‘blue bucket’ campaign in Moscow. This spring a
group of activists in Moscow, all of them drivers, launched a campaign
against vehicles with blaring sirens used by government officials to get to
their destinations faster than ordinary Muscovites. Promptly the movement
became very popular all over Russia. It means that social advertising is not
the only way to express one’s protests or promote views.
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17. Look at a word map that a student drew for a presentation. Can you tell
his story?
WORD MAP.

financial constraints
falling circulation (ceaseless)
technological changes

pose a threat to

|

printed

Broadsheets / Tabloids / sensational /
issues of general change to headlines / shorter
importance / not biased stories/ vavarazzi

weekly, monthly, daily
You can be overwhelmed by choice

Newspaper industry
(to cope with)

online newspapers
tremendous boom
old European countries / developing markets /
circulation fell newspaper sales went up by
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